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—:L(SRMR), a=a —W}Xl EZ}%—& Xﬂ—;’——ZL(Rl\/ISEA)
< Axtetoltt. REAE 255 ALt A3t S
AEEgo] AL CFI=0.94, TLI=0.93, SRMR=0.04,
RMSEA=0.06°]H, ©]2R3-2 CFI=0.92, TLI=0.91,
SRMR=0.05, RMSEA=0.062 2E AL 247k
Eol 71&9] AT AN E HAuE 7S
FEHEA7I= Ao E Ve TH(Bagozzi & Yi, 1988;
Bentler, 1990).

4. BRTH0| BAHN S

41 A77HE2 435 Zak A17148 1,2, 3,47, 8



ZtEl SNS ¢ =2 XEF0| A-SA 0 o[=0f OjX|= S

| 9

A
HE 2% Cra
1 2 3 4 5 6 7
HeEHo T 0.10 0.12 0.11 0.87 0.05 0.16 0.07
HEHS L) 0.13 0.13 0.20 0.86 0.02 0.08 0.07
HHHSE] 0.10 0.20 0.05 0.83 0.13 0.02 0.05
2T =1 0.13 0.20 0.27 0.05 0.17 0.24 0.72
2T AE2 0.20 0.13 0.20 0.06 0.13 0.11 0.76
FHMHOfH=3 0.13 0.18 -0.01 0.08 0.07 0.20 0.76
QIME| BTt =1 0.10 0.15 0.07 0.10 0.03 0.79 0.24
QIME|ETOfj &2 0.07 0.16 0.12 0.10 0.08 0.83 0.16
QIMIE| BTt &3 0.04 0.16 0.25 0.07 -0.01 0.80 0.10
2ojo| =1 0.74 0.13 0.13 0.22 0.18 -0.01 0.20
2ojo)s2 0.86 0.14 0.19 0.12 0.12 0.03 0.12
oo =3 0.85 0.08 0.22 0.05 0.18 0.10 0.07
oo £4 0.83 0.13 0.21 0.02 0.15 0.14 0.13
O Al R| 1 0.20 0.14 0.24 0.05 0.82 0.01 0.13
O Al 2|2 0.18 0.19 0.29 0.11 0.82 0.12 0.10
B EINESR 0.31 0.27 0.24 0.10 0.73 -0.02 0.19
EE =N ET| 0.09 0.18 0.74 0.10 0.19 0.20 0.14
EE =Nl 0.19 0.21 0.76 0.09 0.20 0.15 0.11
EE[=PNETR 0.30 0.23 0.53 0.12 0.30 0.12 0.13
gaicAlz|4 0.27 0.26 0.73 0.14 0.16 0.05 0.06
EE[=NEIR 0.27 0.25 0.67 0.15 0.21 0.14 0.14
SNSAIE 22 A ] 0.04 0.69 0.27 0.21 0.13 0.09 0.18
SNSAIE 22 A2 0.13 0.77 0.08 0.05 0.16 0.21 0.11
SNSAIE 2k243 0.12 0.78 0.14 0.08 0.15 0.21 0.08
SNSAIZ 22 A4 0.10 0.67 0.33 0.15 0.05 0.07 0.06
SNSAIZ 22 A5 0.17 0.68 0.20 0.16 0.13 0.04 0.22
EVIpnk=F4 9.77 232 1.90 1.68 1.28 1.18 0.92
YA 37.58 8.94 731 6.48 4.94 4.54 3.54

Bartlett’s sphericity=7,658.42(325), KMO=0.91.

£ <E 5> AlAISHATE A2 SNS A5 24 o]
BHele A=(£=0.77, p<0.01)} HujL A=F(p
=0.65, p<0.01)°]l F]X|= FF2 BF Fofgt A=
YRt mrabaA] A7 13 A3 7HE 28 AA
S ich HlE A2 £=0.45, p<0.01)2} T Al
Z|(£=0.30, p<0.01)7} 70 OJkof n|X]= FF E

g RE SAHoR Foit AoR Yo, uf
Al A7HE 33 A7HE 4= AAEH AT =4
o Aol Atuf ojkof m2]= FFS FeH|
fl5to] At 23 HeHAlp= TAH SR §-9
St 20 2 LERGTH £=0.20, p<0.01). ©}2tA A
71 72 A A = ek, vt Tl o mof vl A& <l
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<H 3> S0 2Q17M 3 Ao}
Td0d HdE2 2 BFE35 201X21Z AVE CR
HEHe D] 0.87
HE B9 HEHO D) 0.88 0.70 0.87
HEHO T3 0.76
SHTOfH =1 0.84
ZH T de ZHTOf M =2 0.73 0.55 0.78
SHTON M E3 0.63
QIMIE| D=1 0.77
OlME|E oo M CIME|E IO &2 0.81 0.61 0.83
QIMIE| T =3 0.77
ojo| =1 0.74
ool =2 0.86
2o o= 0.72 0.91
2oio| =3 0.89
ool =4 0.88
I EIPNEL 0.80
o A2 oA 2[2 0.88 0.71 0.88
THof R Al2[3 0.85
EE =PI 0.74
EE =P ETp) 0.79
=Hals Az gais 123 0.71 0.59 0.88
EE =P IP 0.80
HaSAIZ|S 0.80
SNSAHZ 224 ] 0.75
SNSAHZ 2b2A2 0.75
2| Z+El SNS AFE 22 M SNSAZ 2t243 0.77 0.55 0.86
SNSAIZ 2t2M4 0.70
SNSAZ 2t2 M5 0.73
<& 4> F44o1'de| AVER} /97N 'E Zhe| 2 E Ml
AVE Z|ZrEl SNS | SO | QIHIE[= e B ToR SO}
dEAEE | de | WOfMsE| ER: 22| AE| o=
Z|Z+El SNS AE 2HE M 0.55 0.74
22 oy Ma 0.55 0.58 0.74
QIMIE|E Tof M= 0.61 0.50 0.58 0.78
e EHeE 0.70 0.44 0.30 0.32 0.84
=Hale Alg| 0.59 0.69 0.58 0.48 0.43 0.77
mhof ey A2 0.71 0.56 0.52 0.27 0.31 0.71 0.85
20 9= 0.72 0.43 0.48 0.29 0.32 0.62 0.56 0.85

* 242 AVE HZ2-

()
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<H5>HIHd1,2,3,4,7,82| A= Anp 9k

o171 L2} S.E. t-value 45 2u
H|EFAl

H1. 2| 2ZtEl SNS A5 2t24 - HaiC Al2| 0.77 0.07 13.35%* 2| 2|
H2. |2+l SNS &2 2874 — @ 42| 0.65 0.07 11.86%* 2|2
H3. Baic Al2| — Jojf o= 0.45 0.11 5.75%* Z| 2|
H4. THORR A2 — F10f 2= 0.30 0.07 5.04%* Z| 2|
H7. 22 THOf & — 70jf o= 0.20 0.10 2.92%* 2| A|
HS. QIMIE|E THOf 2% 0f o= -0.02 0.07 -0.29 A|Z| Ot

#p<0.05, **p<0.01.

AE| B o 0] g fofobr] g2 Aos
UehE o m(8=-0.02, p>0.05), TFe}A] AL7HA 8
2 2|2 =] 2] gkeket.

42 ¥77Hd0| AS ATk AT 5, 6

A7Hd 59 A7 65 HES5H7] $15H] Hayes
Process Macro(model=4)& =345t} (Hayes, 2013).
FEAEHYN=5,0002 F35te] HH A7}
95% ofet+7tat AFehtzha ALFSHe. A1ZHE
SNS *Piﬂ%*%l T oo =
/e oA Bl E Al 2o} mfj el 41=2]E
270 o] w7 % Foto] o kof FoF2 ulA]
= P B e HE A= <& 6>of YR 9l

=

= ciepsel, zﬂuuﬂﬂ AP
717 Bafetel BAG At BAE A
0.427)9k FHoR Ll A1([0.11, 0.29]°] s
ARTE RE 95% SHEE7H} A2 ALole] 0]
A ghotA RE W aThs EAHOR G

stog 7HAd 5, 62 5% A | E it
43 Q7o AF Aak A7 9, 10

A7 99t AF7HA 10014 ol 2k ]
= 54 gl dEt JQAE E ) dAso] 9
AE Bfrof oJefA 747t 2dol d AC R 4
Sheith AR BGx 0 24 g Frtetr] $lste]
1 22 (median split)S 3
& Mikinen, 2009), X H-§ &7} S Zth(N=184)

T =2 AYN=302) 0% ZRFSHAH. 2 Aol
= IBM AMOS 24.02 &-85to] JH H Lo x4
aE HE5H] floto] AR AloFR o] 7}
o] A& ZFo] & EA 3519 th(Han et al., 2016).

<E 7>A & &= QU v Zo] ol oo l

A= F4 wuff H&o] JF éi HOory} Lt
o 7t

_

O

ofN

5}91.© ™ (Haapaniemi

Fl

A 71+ 9= A A F] 4] ‘E%‘ikﬂr. OL“Ell:l ﬂJrUH %]
T oo m|z]= FEFel oA, FE BG ]
ZA8INTL AR SR FOlFAE HUlst] flst
of 22 1 A oF R g of] tfsto] 7Hol A 2to] A
% A} F Yot Ukt (p<0.05), /gt Biti =
AE H{Ert e oo 058 o £AHo=r
Lrebstot. whebA] AE7HA 102 2| 2] =] 2] $gket.
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<HE 6> A77ME 5,6 A4S 22t 2%

S E_fi coeff. S.E. t p LLCI ULCI
A|2tEl SNS H =224 0.62 0.04 16.17 0.00 0.54 0.69
ANy 0.12 0.07 1.60 0.11 -0.03 0.26
AH Baie Al 0.01 0.00 1.12 0.26 0.00 0.01
YA AE -0.02 0.02 -0.88 0.38 -0.06 0.02
=2 24 -0.01 0.01 -0.88 0.57 -0.03 0.02
SR SNS A2 A|ZH 0.05 0.03 1.56 0.12 -0.01 0.11
R’=0.38, F=47.91 (p<0.01)
A|ZtE SNS 2 224 0.63 0.05 11.95 0.00 0.53 0.74
My 0.02 0.10 0.22 0.82 -0.18 0.23
ik moje] Alg 0.01 0.01 232 0.02 0.00 0.03
dYd S -0.05 0.03 -1.65 0.10 -0.11 0.01
=2 284 0.00 0.02 -0.10 0.92 -0.04 0.03
IR SNS AFZA|ZH 0.07 0.04 1.67 0.10 -0.01 0.16
R*=0.25, F=27.02 (p<0.01)
2|Zt=l SNS A5 2ta Y 0.05 0.07 0.71 0.48 -0.09 0.19
gaic AlZ| 0.51 0.08 6.71 0.00 0.36 0.65
Tof A2 0.31 0.05 5.75 0.00 0.21 0.42
dE Lo} 0.25 0.11 2.36 0.02 0.04 0.46
A ol 0.00 0.01 -0.46 0.65 -0.02 0.01
YA AE 0.05 0.03 1.50 0.13 -0.01 0.11
=24 24 -0.01 0.02 -0.50 0.62 -0.05 0.21
St SNS AHZA|ZH 0.02 0.05 0.49 0.63 -0.07 0.11
R’=0.37, F=35.21 (p<0.01)
257} 0.56 0.06 8.86 0.00 0.43 0.68
214 50t 0.05 0.07 0.71 0.48 -0.09 0.19
of7H &2} effect S.E. LLCI ULCI
Z|ZtEl SNS AHS2E2 M - HallE A2 - 0 9| 0.31 0.06 0.20 0.42
2|ZHEl SNS AFS 2E2M — THIYQY Al2| — 0} 9| = 0.20 0.05 0.11 0.29
Fdgak=an 0.51 0.05 0.41 0.62
<HE 7> A1 9,10 AS H3t 2%
A Heo A HeE
23 =23 223 AHlokm s NG =
2 e 2 e o >
;5}1';: ] R B - X'(df=576) | Xx(df=577) (df=1) A3t
HY 0.15 1.17 0.23 2.84%* 1,269.83 1,269.83 0.01 2| 2| Ot=l
H10 -0.22 -2.03% 0.10 1.44 1,269.83 1,275.92 6.09 Z| 2| Qe

*p<0.05, **p<0.01
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Stth(Delgado-Ballester & Munuera-Alemén, 2001).
HHE A=RE F5517] faiA = A-s2E Al 2AL
AH[ZFe} Ffrohe HELE 7FAE 7|6 R 24
olelZ F7] 17t k2 g sloF h(Doney &
Cannon, 1997). & 9] A3t= a2t T o]
a7tH o= SNS AHd

_l

= ERISED R
o RS FAG ALY 5 9 588 Ak

5.2 HME Mz|oh Buj ME7t 2o oo
ojxls B

7ol A A5t 2, B E A =] o whufj ¢ 41
€ 25 7 Qo] Folt A FFe A=
Ao = Uetglth o]gh Aif= Bt A=ef 4

o o of BAo] et 7]1E AFE M eg. 253,
2014; 277, 2016; 51 Y4, Punyatoya, 2014)9}
Z| S ol A= of o] o= o] gA|of et 7]E
AT AT Heg. AU €], 2013; A4, TEF, 2019)
b A7tk whehA] AB|RRe) AHEA; | O B

H5t7] QA Ba o] gk Al e} phaf o

o
o
g A=7t B Bashts AL & 5 ok

53 ©of HM=ol 3o 2l=0f OjX|= Jeat

HdE Hgeo| ¥

7 A= drjdo] FAfshE 4 B et Ql
Al B gl o] RS AH|2F Suf O of 54 4]
FEFe nE Ao STt 74 At F o
] Aeg Atz FolstA ustod, dAlE R
wof e o6k gttt

FH o Ao i AE B GE o 2Eq =
FroJotA = Agtot, A HGerE 32 F o] A
+ 54 g deo] Fujd Aot folskA] ¢
S, AR BRErE w2 o= 5w
Aol Tl a7 721(8=0.23, p<0.01)5H]
k7] w2 Hochstein et al.(2019)2] <17 A<}
Ao Et A= ST 4 ek &, At AR
HA{Ert 52 A8 Al = 34 g Ass AR
St Zo] ArtAolet= A& SIsHI T

JAE H wuf o] tit AR H{Eo] 247
Tz ol 2] As f-oskA] ettt A §A] 7t
T2 T o] JIAE B Al F-S Al JE B
FE7h 32 A2 gt whdo] of 22 A ol A
FHdo] Y AY ZholE HA A @47} Qlrhar Q1413
7hs g0l AT, AR B ALt 22 Yok A
20 7 QUAIE B A|5-0] 7HA & B estA v 4
W7 Ed Ao w A2 4= qlok T A 7HsAd
2, AR SEHAE 4 o Aelx] &2 QA
B gl He1AE ddot= 88 WAlo] o}
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27 Bl Aee] Jmstk QAE B Buf W] 4
58 Bk ST B S ek 2, ol
HEt T o) Bl gl BE ALHIS Fs
o] 91 Zlolet. Wroflo] Qe wiof
ohe 33 W) &) o 2 5L T Avl
£ AEsIehE, anlApelA] Fo] B Bt Q4
°2 A H9e 7Fso] YIek. ol U o
Aol ol anlae] Qo] gebd 4 glek
HolH B A7) FARE tehfe], 25 Ao
A 24 ) A T5T Qe B g 0
£ TRkl 4% Bart 98 Aol
V.ZE

1. O|2H A|AHY

2 A9 o] B2 AAE tha ATt

AR, & A= A2l gk A o5 2F
Sk QQlo=m @ mefel miat oA uf &0
atef| MFot= 7] AFE(eg. Hochstein et al.,
2019; McFarland et al., 2016)& 25l w3 v
o] o] A A B| 22} SNSE & 8F Tl -4 H| 2} 4

1o
E_l,
=2
1o,
>
')
N
B>
)
N,
lo
P
et

Z|ot o

L5 =Y & AUth= 2 7]& A7 E(eg. Chen &
Xie, 2008; Delgado-Ballester &

2001; Zhao et al., 2019)°14 go] AA| = =T, 2
Aol A= T Y] SNSE Bt LA o] A5t

4
go] BAE Yziet Bojd A B 5 9§

Munuera-Aleman,

S PHoletE A R WA A2e 52
2 AB S5 AFA A G5 Brilo]
BAE FHH] Pl 71T 4 ek Fe 7]
gJo] BalE Aol G317t Zlel}

= AT AR A2 o2 g

A, ZAE2F 20 5ol A B do] SNSE Ff
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An Evaluation of the Effects of Perceived SNS Interactivity and
Seller Influence Tactics on Automobile Purchase Intention:
Mediating Effects of Brand Trust and Seller Trust and
Moderating Effect of Consumer Informedness*

Uk Kim**, Jongkun Jun***

ABSTRACT

Purpose: The purpose of this study is to assess antecedents influencing consumers' car purchase intention.
Specifically, the study aimed to assess the effects of perceived SNS interactivity between consumers and
salespeople on consumers' purchase intention. The study also tested whether brand trust and salesperson trust
would have mediating effects on consumers' purchase intention. In addition, the study tested the effects of
recommendation and incentive sales tactics, which are two types of influential sales tactics on purchase intention,

and evaluated whether their influences could be moderated by consumer informedness.

Research design, data, and methodology: Data was collected from a survey of 486 respondents. For hypothesis

testing, structural equation modeling analysis and regression analysis using Hayes Process Macro were used.

Results: The analysis results show that perceived SNS interactivity had no direct effect on consumers' purchase
intention. However, it has an indirect effect on purchase intention through the mediation of brand and salesperson
trust. Recommendation sales tactics had significant effects on purchase intention, but incentive sales tactics had
no significant effects on it. The moderating role of consumer informedness between the two sales tactics and
consumers' purchase intention was not significant. The findings of the study may serve as basic data to help

salespeople increase their sales performance.

Conclusions: The study provides the following theoretical implications. First, this study expands on existing

* This work was supported by Hankuk University of Foreign Studies Research Fund of 2022. This paper is a revision and development
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dissertation.
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studies that focus on the effect of sales tactics in offline stores as factors determining purchase intentions for cars
by shedding light on salesperson's interaction with consumers through social media.

Second, this study provides new insight in that the salesperson's interaction with customers through SNS is a
useful way to increase brand trust and salesperson trust.

The study also provides the following practical implications. First, since a salesperson's communication with
potential customers through SNS plays an important role in inducing in-store visits and further inducing the
purchase of a car, companies need to train salespeople to increase their SNS interactivity.

Second, when the car salesperson considers both the recommended sales tactic and the incentive sales tactic for
consumers, the latter should be used as an auxiliary means. In particular, for consumers who are judged to have
low informedness, it should be preceded by sufficiently familiarizing themselves with product confidence and

information through recommended sales tactics or information-providing sales tactics.

Keywords: Consumer Purchase Intention, Perceived SNS Interactivity, Recommendation Sales Tactic, Incentive Sales

Tactic, Consumer Informedness, Brand Trust, Salesperson Trust



