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Aol Felgelw E28h7dk A
eofzol whel o 2ol A =o] 3l
A a0l RAFS B A=ZEl= A
AgFoz wWo =3 gt o]zd B
2R A5 S v8-g 7Hs)
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Aol vl 22]an 7]def 7k
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1N oo & o Koo o

1% A ntd A/ ZRINEE Tl UHOﬂ Ol%o}
tjol] 7]ogcH(Gable et al, 2008). & “&7] AY AFoE 2o BAE FelS ule 2 3l
HARNA 71dE0] 712 A= AT} At 53] el B|QlZ FAFuA o]
ATt = AFIL A=52Q] aAEA & ofsf AlFTujdEol o] Fo A= T4 4

£ 33l 7199 BAS FEe} 1Tt o
=2 2857 wEo|th(Rust and Verhoef Haly 71X =

0

=l FIAN717] SEiA A= 28

2005; &7 5 2012), 53] CRM9| Ygto = skl Qlt}. o] & F3l axnlAtell Al Ao An]

B2 S A e dErT st B 2 RS AlTTeEa $4 A fFA9 i
Az aWolot, A& AlaLstr] YAstolvt

Bz ado|gk AlFoly Auj=E vl Bzzadd #et 27 A dTEs

gk ZH|2) B ol o] =2 A vl BAza oo g Qe 34 ade} F4g4

o] 7t2 1ol A3l BrbAEel FHHe A A= 9o} JtH(O'Brein and Jones 1995;
Tt AFSEL ol AL EHo= Sharp and Sharp 1997; Dowling and Uncles
gtk olRe 7HA] gl Aulzet AFS AT 1997). F 3RA vt BT RIAL V)E
Foax JIdel e Azve FAEE = o 24 fAsh FAE ol s1ofe wh,
o[ sh= A71H AFFtolst & fr Aok 2R FEe Exdei vber B EE
(Liu 2007; o]x18} 2012). A @78 o] Aok Aggao] AAH o)A Xirh

%]
719S & frAlstaLal k= HJOJZ%?J & IARANZ S F U F44 ol i)
Hal mAe nmlg x| FAEE Z71A]7) 74 118} AtH(Kearney 1990; Shugan 2005). s}
17} = 3AZR] SR AR 7Yl ARt 2l BAgzaade] A gt
2488 S A7) Haid Bz Eadio] WA E 4= Qlojx o] & T AR 5354
2 23 A o]th(Dowling and Uncles 1997). ©] Z & = BHARA AlAL Wk A7) o] Fof
Hal HAZg e 22 1ML =5 A3l ek(Dowling and Uncles 1997; Kivetz

g == 8)&dtt 7|&E a8e §X3517] ¢35 and Simmonson 2002; Yi and Jeon 2003;
Aug T ] 1] e vheFgh Kivetz 2005). =] AT-ol|lA= thefsh &
o] BAds Jhdetelal gt ol & A5k taplel thal] Anjzke] vhg AT =S
ISl A QA LH|ALA] Al gt F F AR BzZa el Ao wel 1 &
7H4 el BAkE o]tk (Kivetz and Simonson A7t depivta FEsEAvk(dlEA], F3E]
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2001; o&t, 74 2005; 2007; HHAIE
2007; ¥FAIE, 18- 2007), B2 a9 §
ol B ATEL R BAL Bl g
A e AAR
Qo] Folt FE| WEH, o) W
=S wiol f3o= dAEYS Woltt
(Blattberg et al, 1981; Pauwels et al, 2002),
0]3}6]- A TS s E, BASY
o] 7= Tl Askel A= B -
T2 AR RS VFoR 2Rt
wheg EAalale. wAde) Beal o)
SA AT dZFEEY B A9
o] AFoE FE3FHtHDowling
Uncles 1997; Yi and Jeon 2003; ©|A]4f,
4 2005). 1 9] BAE FARIHE 2
EEER R NNER
o

FEe F2 A wa
Ask 2o GE El 95
o $he-g & 4 Stk AT 22 Sl 719
Eol Aldate RAZEae /EsE B
geo] o}zl thkst Bt FHES BEA
o= FAlo] AFEIL olet. AAcIE A
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o] |zt o]zl 71 & ko] Q)
22 sletatsin). ol 7ol 717l @
glo] Aol Al Held wag )
Nl WASHOR fe8 e

ok E oW Ael AL By
Ad FEE Fol, 7, Sehel, mup 5
3 oz A5 2Bk i Foleh,
F AT FES BAELIE BN

e SO gl

2219 £HYL W 2R AgEol
FES FH DL F Y= BAA e 2]

FAo]tH(Henderson
1085). olelat BHle Eo AFHe BAe
o

=& Eﬂ«] EJ}E *‘J%EJ_Z} 3}, o)k
A d"Y Al A ads HAsH o
TE Tl 21 T84S g

@, WEEAsl AU HyEe
t}. Kahneman and Tversky(1979)9] T2
HE o]£3} Thaler(1985)2] 42|12 3]7 0]
o4 £43) oI5 4o ium%al B
A7h FAR we WshE ojug vy,
Gourville(1998)2 <=2 1-%101]1\1 ENE PN
Zhsh= 7HA o] FARE ARMA R ]t
AAEFTE o)L olES vEo R nEF
2] BAES 2R £ e 58
< 7lEste] B A7)0l whek a3t o
Hua i, thee saiel )

& W% A 5L e A

¢ HU

ol

b Zolck. ZmlAke] AlelH gkt wAA
A f - Foll e 2davs 2y

© 2R AR A ANEE Fux} s,

o o

< £ 4 Ay@lattberg and Neslin 1990;
Pauwels et al, 2002), o|& F3 L& FE&Frto
2% Qe QoA dom AAE ngow 4
Fo 242 BlewH HaTuel FeAs
wolF wysaolt, M dTAM 72
RE7F A5 &3
o], FES AANA 5 gol2el 712
= RIS #HE A7 iRl
Bawa and Shoemaker(1987)= FZo| &L
Belge o BE whe 0
7 el FE felshoul e EaA ol
W, 22l B F4HQ Qe FEIEE
S =4 F Jdoa 3FYoH(Raju and Hastak
1983). B=3E 714 @]l #7pd o] ol A,
of ALt B Aol At &
Ae g7 Bl w3t (loss) S E =7 4
Al A el Aol = Aolrt. o] H& o]
B4 g vigel 7 F3ltto] ofd
£ 7HA=upol]l whebaA 2om] A7) kA
7] wiol AT/ BRI 7HAEI Sl
EL M B8 SN 29 b2 #

= #2A7)

QAFEL A3l
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98 A7k Aoletn 228 2 4 9

0]&(Temporal Distance theory)
o ¥ ATES AR, AlFES AAE

AT Agel wet Akl o] 2 A 3
A==, Alzbel wgh wjEel Tyt AR
of tigt vh-g- A th=A YepdthE Aot

(Liberman and Trope 1998; Trope and
Liberman 2003). & 7}7ke vlel= 7414
A FAF SAdoll gk JRF0] T Faskal
s 3] Aol sl i JE

E9| ¢ S 83}+= Aot} Loewenstein and
Prelec(1992)0l] W=, 57221 EIn]&d
uteh AFFE AES | el Telshr] B

U= 747k vl A ARSI st
e Agdm Fsgen,

Sinha(2000)+= A4 A 34 v x|+ F3F AF

Smith and

o AFE F7hm Aok A Estol
AZSE ARths AARIL o AEHe
B,

Chandran and Menon(2004)¥} Trope and
Liberman(2000, 2003)& Abdo] et f‘l
Zrol e] glow AS HxEola W
?l Ao QIXskaL, Algke] 7H7-1 242
ol FRIZRI AL gk Q12o] A3l
oL skl o ovl= 7k mlele
2] AR 3of S AT B A2k v
vl A b oS ow Aztait
Zo|t}, Raju and Hastak(1983)°]] ¢]&}H
Q5o DHAZ ARH 7

o
2 5 gelso] FEo g =

03

R N °"
[ TN ﬁ

o 4 rfr %

o>J

AtLE B Lo, AlEE FE fH 3| A
T 3904 g g Fujolxe} Bdo] S

gk o}, =3k Dowling and Uncles(1997)+= 1L
o] imeo] B} @o] 97 5E A Y B
25 343 2] o7 £ g
WolS A5 oL Peter and Walter(1982)
2059 GTE oo QAAE FAU
37 9AME AFHo g 2 dd HAS
2s Ut gt a}ulg}oiq. el o2
A, F481001)7F A EAge] 5 =
Wbl 233} 5(2003)2 ??i%it}% 7
o] wapol o EaHoleka W
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T2y} Thaler(1985)9] Aeld 370l &-%
AsiR e bsae AN 1e 2R
2HE o|2S B} 73}t Ao 7 AH|A=
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Aol 7P H o 2 Bl Al e T
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co mb& &2 Qlagths Flolt), &
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fofs
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ok,
A
5% 1% & U

fo ro rlr ri

slge AFRL 5 gdEAo] of ot

Tz FARE Ao, o et g3l B
s A, AT o g AgE £ e
o,

meEh] 2 AT 7SRl ERlFE
gk &t 2o} i A7vhdE AAst
A g AR e debde AR
of Stes Baof o3 o s WS
m SAH 7Hdo] H= Aolr, A= A4
21321 o] =& Alolth(Kerlinger 1980;

Bagozzi 1980). HF-@Ee] AF7HEE A
3l Bagozzi et al, (2012)& 1L x| gA o 5
AT 28T A AFelA] A7
33} 3712 7131Q1A] 7hel| frol gt AA7F A
ahA] o5 Aolgkal akdvk. 2 ] Kerlinger
(1986)1} Bagozzi(1980), U&3](2006) 5%

FEE Y A77HdEs AAsAT £ AT
oM T HAAZRIM Foli A
7HAE I A AF o] DrelFE ]| gt An|At
9] A7 Aot gles AHEY] fsiM=

cheat 2o ARPeel pdg mashect

PHAR Aol folele yral, A2
stebebe ol Sloh. o] ¢fnl= Kahneman
and Tversky(1979, 1981)9] T2 ~HE o]2
of ogt ZomHA B Fellx LnlAt

Sof oA1dge] o g o) FolA=TtE Y
Ak 5 AgEL FARS NFOR 0|9
B9 BE o2 & Mol AP Azt
= o] Mol @A Bk Aol ool @
AEA A E Be 27 Az ol
£49) A9 ols) wk) @ HelH 7
A FER B A7) o] e o
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A

2] o] APEohE shoR Pul= Zlol ] H4:EY

< A olet a3k, o2 =

o] wma W] HLgAA B Au|zt 7} xﬂgﬂ] 01] UIXIL Eﬂrﬂ ==
A

01] T 1%’—8}—‘5 AR o 7HE Lh A

Agss Aol WA EFH ol omlolt) 3. fade) 2das

(%] T 2011), =3k ZEAFAE o] o] 7]

%3 Thaler(1985)¢] 412]4 87|o] & o5} T4 el WAREE g2 At 2l

W AR v ge] Zolo] Bolak A Az AHAYL WS fidhs 54E 7Y o

Hjgo] ol@e] zte HREE Ralwo] Aa]  HE S A avAE S8 @

P ARvE she] 2 ujgoz Edtye] U A aEE = 3 e o

A= AL Bk Asectn 2getg. A B4 oW 7185 sk A 3

olglat =L o]e] JAoA= o]oe U < vkt (Lynn 1989). |2 Q&) AHRE 4
Zo] ZnjztlA o] & o]elo g A7tE a1, AR il FAEEE &7 wiZol ATt

2

&g doMe &AL gali= Aol B} 7 13hd 2708 Ho U d3ith= Aot o]+
o &aE A4S Ea) o= Bl gu  2HAl 54 AlEe] Fuirbedol Al
of th= AMAE do e anRte] A7t

o] FujolrE el 2= gleo ofu|sh H 71| S} AlE Tl oA E 304718
o B ATelne Fadeld Aashe v elmel AR et Brock 1968
ol HAMZo] tha] 2H|Rbe] AZte] ojudet  Lynn 1989). B/ wAA|ol] thaf wh-g-dh=
2 Qo) gate] HAF o) mags AR AR BN FA3 e

o
T
o
il
2
oK
o
B
R
a3
N
N
4
N
)
2
9,
4
o

S AEE w AR} Azbel= Sreke] xjol R 71A] o] &l 2% aHES AvEn. |
= gdgow 3 sfo] R3EL TS wep Al Lynn(1989)2 3ol EHE B2 =
Bagol A/l BARS ATe wo 2n T RACIEA e FAEA. FaA
2pe] Azte] o]w3k zfolr} EAjel=AE A O Tl HTE EolT olFE & AlEel 7t
AR 17} &) olo] that dFzAM ghew g Aol Huh Yy ujad Fojgh= o4 ot
o Jpae HAE T w3l 85 34 &3 (unavailability effect) S

A X8 Brock(1968) 0]l ©]&}d, 49| 712+

H3: 58 7be) iday sgg Agst  F5° #7bed Aol mets 77t vz
= ndEe old Hopks Bagel mp AU Aotk ZE|a AelH A7 o] 2w
7} Faewel vjxE Gt vs g 29, SRR AREA st destels
o]t} st 771 9o Hfﬂol‘/} A7} *“‘Q‘:‘r

I3}
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o= Ao|th(Brehm and Brehm 1981). o] 4]
H 3] WA= Lnlpel A Tl 73]
£ Ao RA AFo 7HA % FEAE T
A 5 glom, Fuff AJZke] Algh2 AlES

ot} sHe 2vlAte] A4 o8 A3

= ] AeA bt Ze RS &
A7) Blolth, E ohE o2 FE|~H
(heuristic)Ztghol] 2J&F Aot} AJHE9o] AAF
el olage A Agae] BehEel
ol olsalA Stk AslzA ALEE 9
5% 7 gle A9 7M1 E 1o =7 12skE
ZAek& on]stH(Lynn 1989). Suri and Monroe

(2003)= Tol ROl =2 e AR o
o] AAE AL LvjA= AE 7HE 9 27

€ FA fd GAE mrh Fezgow A

W 28 et Zold, wa 544 o
AAel g Pl Rg H1A7)E E

£ %40 wheh 2857)% Seh(ung and
Kellaris 2004). Simonson(1992)-& 3]AAJ3}
gk AFellA] T PR oA dA ] vhAlA
712 FellA oW AFS FuistAY ofy
<ol heAE BE T F2 2319 n3l
|9 7ckel= diot Solx &4 wAIRI7H
T eAbAA ol WA= B3-S AR
Fol71% atdeh. =l ATelxe= AXE 5
(2004)0] Z=M]AF7}F AIZHEHE WA A Bt
g WA Ao ¥ E2 Fje=E Htha
shalom, AT =434(2000)2 Lo Al
FEG A AlFlA 3ade] Faaart
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= N oW =HERT} J=AE
3|

ok B YAl 274 adE vhetst
7] fl& & A7 271A A"
el SRIFHE) x 271A] FrtE e d (T d,
309) x 2P S2AGEAS Fr, S
2 ol o3 8717 Ferel kel ARTiA
Qg FANS. 4% ATE FA57] 9lel
of R AFL 78 S0 me} 74 719
ol that= A3 ATE 712 &nAel
A S AEL 0} sl AES B4
9.0 W (Batra and Ahtola 1990; Holbrook and
Hirschman 1982), TV&£4x3 ol| A Hr&=31= T

2874e Fom A4 Adstdct. §
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T dRAYIES FIH FFe=
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b

W el Aweld HuF uspdmz  AssA g, @ okl Eth/ukgdl S
TS BRI D F 40 dEe v, @ 3] At/ ERte] A gtk §2
2 7Y, slusrlE Be QR W AR8ste] 24

g2 7k, of Aol Tl vl e F47]

2 the] wER zAs . 59 Ade

slad f vl dg 49 z24e azxe V. A3 2L

7} “FulE el dAolet A< 100

A g sy shshuA, sl 41 EE 5

(o]

- =

shetel] “FH]EF 1000, S Fv)E

B otk el tzs) vzl Qepa B EAhs wbAelel ashs djsta A
€ AuHg she] HelFolnt, e gos AR JAASH of
& ATEAA 54 Aslun 1A 2619

3.4 THATA S 2 e WA 137952503 ofshy 124
(47,5002 YERgon, shde 2shd 97

341 FAH = (35.200), 38hd 90 (34.5%), 43hd 79
(30.3%)0]th. et T4 FujAF] & . &

Lutz et al. (1983)9] oJ3td Bugjea B4 o Qo FAE BE2 Bnon] jaal
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Effects of Home Shopping Reward Types on Advertising

and Product Attitude and Moderating Role of Scarcity

Yang, Yeon—Jo*, Yoon, Sung—Wook™*

Abstract

Introduction

It is a recent trend that the effects of advertising and personal selling are more and more
reducing as consumers are showing individuation and diversification, In a similar vein, TV
home shopping companies are implementing reward programs that are various but excessive
as a strategy to sell products, This study pays attention to a simultaneous provision of different
reward programs at a TV home shopping mall. To prove this assumption, we evaluated as
follows. First, this study examines the utility of two types of reward that are cashable by
applying the theory of temporal analysis. More specifically, the study empirically surveys how
consumers perceive two types of discount reward having a same value, or price discount and
discount coupon respectively. Second, this study examines the effects of differently-sized
rewards that are non-cashable. For this examination, the study empirically analyzes how
consumers perceive effects that a reward has if it is given in a single type and in a mix of three
types provided that reward is not different in value whether given in the former or the latter
way. Third, the scarcity message, home shopping broadcasting message restricting quantity.
We are intending to looking for the practical implication, by confirming that the scarcity,

psychological pressure message to consumer, influence regulation effects,

Hypothesis

Hypothesis 1. There is no difference on attitude toward advertising between price discount

and discount coupons,

*Ph. D. in Business Administration, Dong-A University.
* Professor, Dept. of Business Administration, Dong-A University.
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Hypothesis 2. There is no difference on attitude toward product between price discount and

discount coupons,

Hypothesis 3. The Three, rather than the one, giveaways, equivalent non-monetary compen

sation, give greater effects to the attitude toward advertising.

Hypothesis 4. The Three, rather than the one, giveaways equivalent non-monetary compen

sation, give greater effects to the attitude toward product,

Hypothesis 5. The effects that the discount timing influence the attitude toward advertising is

different depending on scarcity.

Hypothesis 6. The effects that the discount timing influence the attitude toward product is

different depending on scarcity.

Method

This study was experimently designed including 8 groups, 2 discount types (cash discount,
discount coupon) X 2 supplement benefit types (one giveaway, three giveaways) X 2 scarcity
(quantity limitation or not) for determining the measurement effect of a variety of
compensation research about compensation program.,

We selected as product of pleasure trip to Osaka, Japan, and the discount rate of the product
was 15%, and we applied a discount of approximately 40,000won, We manipulated equally
travel product price about immediate-type price discount vs. delayed type discount coupon,
About supplement benefit type such as giveaway was divided to single (one) type and plural
(three) type, each gift is valued at 40,000won equally. About the scarcity of quantity limitation,
We manipulated in ourself-made home shopping screen, home shopping show’s host saying
“Prepared quantity is limited, only the first 100 will benefit,” at the bottom of the screen,

“Preparing quantity 100, or there is not much” and ‘Tt will be sold out early.”

Result

Hypotheses set up for this study were tested through the 2Xx2X2 Multivariate Analysis of
Variance(MANOVA),
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(Table 1) Results of Hypotheses Test

Ad Attitude Product Attitude
Source
d.f. F P—value d.f F p—value
A. Discount Timing 1 648 422 1 381 537
B. Premium Types 1 4.363 .038* 1 4.695 .031*
C. Scarcity 1 1.673 197 1 031 .860
A X C 2 143 705 2 4.487 .035*

The test of (H 1) showed that its main effect was determined as F= 648(p-value= ,422) with
.381(p-value= .537) with
effect of (H 3), which

no statistical significance, The main effect of (H 2) was found as F=
no statistical significance, not rejecting the hypothesis. The main
assumed that rewards have different effects depending on whether they are given in a single
type or in a mix of plural types, was estimated as F= 4.363(p{ .05) with a statistical
significance, proving that hypothesis to be valid. (H 4) was accepted because its main effect
was found to be F= 4.695(p( .05) with a statistical significance, (H 5) that product scarcity
have moderating effects on consumers' attitude towards the advertisement was found not
statistically significant, so it was rejected. Finally, (H 6) that concerns moderating effects on
attitude towards products was accepted, since it was found to be statistically significant(F=
4.487, p< .05). All these findings of this study can be summarized as follows. First, in cash

equivalent compensation time, there was not significant difference between price discount and

Scarcity
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(Figure 1) Moderating Effect of Scarcity between
Discount Timing and Attitude toward the Product
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discount coupon regarding comsumer’s attitude toward advertising and product, Second, in
supplementally provided compensation, there was significant difference between equally
valued single-type and plural type in consumer’s attitude toward advertising and product,
Third, there was a moderating effect of scarcity in the relationship between discount timing

and the attitude toward product,

Implications of the Study

The findings of this study provide important suggestions as follows, First, among the types of
discount as reward for consumers, discount coupon is more beneficial to enterprises than price
discount. This implies that discount coupon is a better means of maintaining relations with
consumers, not just realizing only one transaction with them. It also indicates that discount
coupon can induce consumers to revisit, Second, a reward as a supplementary benefit for
consumers have greater effects if it is given in a mix of plural types than in a single type. In
other words, consumers prefer a given reward more if it can be plurally sensed by them. Third,
product scarcity has a moderating effect only on consumers' attitude towards the product. This
means that price discount is more effective when product quantity is limited, but discount
coupon is so when the quantity is not limited. This is meaningful in that it determines more

effective types of reward that TV home shopping companies can give to consumers.

Key Words : Reward Program, Temporal Distance Theory, Prospect Theory, Mental Accounting

Theory, Discount Timing, Premium Types, Scarcity



