On: 31 July 2015
Access details: Access Details: [Online: 2383-9694, Subscription: 1226-9263]
Publisher Korea Distribution Association

Registered office: School of Business, Sungkyunkwan University, Jongno-gu, Seoul, South Korea

+&a7
joumalofcramelandkeaing — Journal of Channel and Retailing
e Publication details, including instructions for authors

-~ and subscription information:
http://www.kodia.or.kr/

“ Za7|1Yel B2B e-DfE FEo]x~ =Yoo ot
4EeR - HaZH  HARZYAR(ET)E
=4l o 2-” (An Empirical Study on the Commitment in

B2B e-Marketplace: focusing on Korean School Food e-

Procurement System) stsx=2

Namhyung Cho™, Tae Ung Kim"”

a. Ph.D.candidate, SKK Business School, SungKyunKwan University
b. Professor, SKK Business School, SungKyunKwan University
Online publication date: 31 July 2015

To cite this Article:  Namhyung Cho and Tae Ung Kim (2015) ¢ An Empirical Study on the Commitment in
B2B e-Marketplace: focusing on Korean School Food e-Procurement System ’, Journal of Channel and
Retailing, 20(3): 87-112.

To link to this Article: 10.17657/jcr.2015.07.31.5

PLEASE SCROLL DOWN FOR ARTICLE

This article may be used for research, teaching and private study purposes. Any
substantial or systematic reproduction, re-distribution, re-selling, loan or sub-
licensing, systematic supply or distribution in any form to anyone is expressly forbidden.
The publisher does not give any warranty express or implied or make any representation
that the contents will be complete or accurate or up to date. The accuracy of any
instructions, formulae and drug doses should be independently verified with primary
sources. The publisher shall not be liable for any loss, actions, claims, proceedings,
demand or costs or damages whatsoever or howsoever caused arising directly or indirectly
in connection with or arising out of the use of this material.




o
9
y 2
=]
=)
)
o,
r-ln:
—.+
—Ll
>

o] A} FRo] ol 1 Qlgol & B5H1, B2B W G2B e-nHAIE 0] A 9] T Yo
Tawe JJOM G2B e-mtAIE 0] 2 0] Yol Y& A= 8AE

Ao G20 e ATAOILY AT TN

_-

W

(@)}

W

=

>.
L

o oH
EU
jins
é

HU
im
mh
lo, -ID
o OE @
ox, M
Mo )
aQ g F
N —
S
[
s
my
A
o ol
™ 2
)

of

o,

filo

=)

)

kA
)

o

ofl [
e ox 1o

o
Wl
rlo
4z
M
)
o
fr
o
4z
1o,
ox
o

LAME

B2B e-nMAlE o] A= 7142 71 THE] AbolH
FEEA Fufo] AQF= At H-E-2 A
4= 2131 (Grewal, Comer, and Mehta 2001), 57§45
£ 7o 2 Aol ool A=z Ade] T

At £ Ao] A A RS YLt g
£ 71491501 2B cobAgele| 2ol AT B4
A2 AN A A A 918 S5 GeFe Sl
A Sie B8 e 1?;%0 SHe FEsH o

—501 /\]#

S T

>
1o
(¢}
QL
T
r
)
o)
2
HH
)
)
i)
i
:aa
k1

* B sk 7 skt HEAE R (namhyung.cho@gmail.com)
stw G5k w4, WA A (tukim@skku.edu)

*
*
ox
£
)

r*&
L

(neutral )3 € (White, Daniel, Ward, and
Wilson 2007). EAA]% THE FF A4 2194
50| 3508 F5EEoH =M, FHA FEH+=
P30 SN 7] o] A EAES ATt IF
o] pomE W 29 AWt
and Benbasat 2007). 7] 2] Lot sl B2B e-1HAI S
gojAe AlGA fFE AdEL, 5k ARE
T Ty AﬂﬁOﬂ/ﬂ Tfje] o2&
&F o A ol A Fade o Sad0] Q)
%/\1 A A N E &3 FujE5o] el

S i ] S



88 | a9 208 3%

1863
A A AN et G

uete] A9 F3-Fa N9 o] dgho =4 1999
Z9 EDIL 2000 Z2F4=A], 2001 AR EA
O] Alfof oo 2002 d olli= G2B e-RHAIEH o] A
of st A7FEFHARGA| AR (o]5t ‘U2t
FE)yE 517 o] 2Rt Ut EHE 357
ol B8, 89, FA 5] Aok AE37t] 9L

R0
o

i
HT ol

[> e
2
<
oN 4> lo 3L ol fob ATl o

(¢}
==

M &

H1 d

=

f

o o

i o
X e ofN

NN

2 Lo oL
4o oo 2 H
o & opl

o ﬂl:lo Bl
tol
we,
)
4
>,
o2l
1o
ol
i)\
o
i)
rlr
AN

oY, rd

e
N
.

o] dARto] B2B e-ntAIEH 0] 27| U=
BAEO A= e AR AR} oF
YAt st aRe T2 27 o2 dRelt. o
O = ARt AAAA ) Bl =B ARte] 719 A
2o /M Z Attt 8 42 TASHA EHA] e-ntAl
glo]2of Fojste 71dEol v worAA 2

ot

2

0

(R 3

2 Teo] 7]t
L2 Prhd Aol ofy
TH(SCM) SHA E
of oo =97k g =|ofof gt
7H Z] 2k Zgﬂoﬂ/\-]

11 T

18 W oo
ok
B oo
N s
= 2
rjgu_iﬂ
~ lo
ot
d
ol

e |z

o
A,
1o
-
o ofr
re
-
ln
>~ [‘{0
w)

714241 9] B2B o1}
94 B, 7144 FHE 5 FHOE 0|5 a9l
°] B2B e-ntElE e 0] & Al Fof m A= 2912

5tal Qlrth(e.g., Vize, Coughlan, Kennedy, and

Ml
k!
)
[
>
I
[>
o
Y,
l{
[

Ellis-Chadwick 2013; Rosenzweig, Laseter, and
Roth 2011; Lancastre and Lages 2006; @43, A4
@ 2009). 12Ut Bot Z24 Fo fFraflow
12d 4 Sl B2B e-HHIEH o] & EEA]
2] o] ot 71 9] 7], e-mpAIE | o] 2~
5ot otss, e-mtAlEd| o] 20f o] A&
Sff AP == HIEY A viel g o] A
of Fufj B T AA 7+ A=A
F 5ol disiAe A=

of
EN

% o

I
[
2 o
rl oo Ho

o

gl
o
N

lo
rr

N M g
Kl
sy = o il oy

L
L
- -

18
ol

I
ol

XN

L2 9
<l

i)
rg Sorlr

Horje o o r
A
N
ol
)

o
-+
rr

ok
b E

oy

>

>

)
o]
L o
1
d
—_

Me
>
filo

RN
lo
ol
rok
Ko
i)
El
il
1>
>
2
il
lo
EX

]
do
offt
ot
>
= :
o)
Mo r2
o
ol
Ir
off
i

/1\-1_\3

% ol o> e

\IEOI{'
L

o

B 1
=
.?_l'.
El
ol
1>
r
N
EN
g
>
° o

oy ol
m o o
T

+
o
qr <L
Mo L
T
o J
N
g 2
)
S i)
> 2
R o
4o C©
= & f

o

I
T
=t
fr

o
re
-
rr
ofd
o4
z
sl
lo,
ra
)
EN
i
>
ol
ro

Q
[\o)
o
<

o
=)
&,
=
)
o
[~
o)
fn)
ok
e
-
=
N

or i
w
N
w
Q

d
=)

n

F
©
[>
©,
rh
I
S
oo
e
o
o
)
N
N

9_{5
X

og M
N
=o£
s
rr
B\
1)
o
fru
rr
Lo
i
i
L
~
o i
ofje
rr M
_O,L
Sug

Q
)
ve}

B
>,
fl
it}
o
[> A
N
e
re
IV
2
H
i
it
A+

il

4o X
ok

il

jutal

o

o

s %

)
i
ox
It
BN

i
>
o2

,4

olt

rr

?

d

=)
Ot o
lo g lo

L)
ut 2
ofo [
LA )
3
mlo OZE;
W oF
> =
T oo
g
2
R [Ulo

9,

Fo A= 4 B2B e-nHAI =

(e

ol
i
| r_g.,
s

o 1o mu
s
9
B

Mo rhu

of 1A

= >
ot 2

2
_EL
kT
kl



Z27|Y 2| B2B e-0Of

7t 71=H

Ho

<

A

=0

Al

3

KM

il
!

=0

]

7Foll W25te] AfuiR

e
[€)

)

—_—
Ife]

23 A AE 2| 0] A 5 B2B = G2B e-

W3 A=

5

T8 8% Afolo] &

s
—

cha 47t

i~

Bloj2z Aol &t

=%
=

1. G2B e-O}3H

o

+
o}

o Ak HAAA

2008 4% 3,751 Yol A ufd

Fo] 201339

o)

WA oAt

3]

ol

i
=

A7z Ak A

A
1—

o}, staolA

5% 6,502 o 2

LSS
T

7}

=
o

311
]

ol Az e

S

A wAA=

TFA A O] Ze

Mz FoufH] 7 3% 22289 o2

Al
A
9] 57.0%

A=A 2"l A g 2A 71l 2k AAI7}

ot
ol

£ A5t

fo] o] Fo] 7t} eaTo] F2

A Hl
—u

WD A A]

el
ol

A E
— H

Aboll A 2

R
AERET

A

e
2z A A= (eaT)7} Ut

b E oo

e

J_,NO
)

~
__01_

o
ol
.

o

SRR

= B
=2 O

7150 2 eaT

A4 737} ot

5,000

L
T

A

o]
H
16

1
T

1—

Helo] Qo

S
—

7Myel™, 20143 AZF A7

<l

2flo]

=
=

2. B2B e-O}3l

o|]

, =W AR 7EA

]
A7} A7) 90% 014

SF

ki3

e

|

71gelu 71 & 24 7 A=A B2B
_"'
o

Al
x]
£

&7} B2Be-

=
=1

J

A o7 2 2 BFAA

ZF
™

r
—

)

T}(Parasuraman,

ki

#oleps Aol 17| A4 ojof

mju

Aol &

=t

g

A

Zeithaml, and Malhotra 2005). ©]1]



90 | eE9 208 35

A B2C e-ntlE 0] A 0] 79 A1 A3} Hof 7]
B S = frAlol dF= mA=AD
A7t 37l A Y= o] 9= A o] Hlsked(Caruana
and Ewing 2010; Ding, Hu, and Sheng 2011; Akinci,
Atilgan-Inan, and Aksoy 2010), B2B e-At71&d| ]
2 APATE] Ao JrfHoR o} voket
Aol Ao g nl-E‘rHE]-

and Wilson 2007).

TRy 7l o A% I o % B2B e-HHl
Zefo|20) Spte BAZQ FAlolch BT

571 (D) FHAL 7A N BEZF SEE 7T

%57 B2B e-nHABd 0] 29 AT

B2B e-mHAZ 0] A A maAA 27 HE 5}

L e 20l W, Al GAA Afolol a7

—
_I_4

S g 420 AUnE N PRER, 1o e
opAE ol Aol §E 5 AR A 745
A7} S5 =olth(Rosenzweig, Laseter, and

%ﬂﬂﬂ%iﬂ%ﬂﬂ“ﬂQJd“°ﬂﬂoi
A B AH|2 )50 B4R} B2B e-n}A]
o] 0] 4

3 P54 ART 4 9let. o] A e-nt
q

=2
Z1E o] 20 A&t -2 oAM= 7l B2B e-

d

FAZ o] 27k A2 Au] 2

2 Zh5ofok sHz Ao ol 23t

E¢ B2B c-nHA B o] Ak oA B

A7} s et 3 A5 BrhEs A

| o] ofsigAAel that awaElSCM) &

Bl A0 g7t 2] 917] 5 0] o] efof & A]7]e]
g

<

BAAE 539 HAHF-H 5 A (synchronization)
2% (Kotzab, Teller, Grant, and Sparks 2011; Shih,
Hsu, Zhu, and Balasubramanian 2012) 5 2l 4=
FolARE HFAaH A o2 35T = Al
4% 4 Sl el Rasie
Eeflo] 2ol T S d
F= v x]= a8l m?} ASH Aol F
2}, Janita and Miranda (2013)+= B2B e-1}f
o] ole] ), £, 7}, W 58 ol
Ao YFE FIA= KU =2 A HE
™, A12](Chien, Chen, and Hsu 2012; Chang
and Wong 2010), 7]&% <H]|X(Vize, Coughlan,
Kennedy, and Ellis-Chadwick 2013)% 58 939
o= 22 v Qlrk. 19] tha @5 AolX]
Tt Lancastre and Lages (2006)+= 7 =ot11 2} sh=
FEL] 7HA o] YAl A FHH|-§o] 2= TA A
=Y X7t ZolAl= Ao=m EA5I3 oM, A
wrzre) AR A B, 1 97es P91 2
Al Bt AH 350 JitaE 5o 890k AE

of 344 dFE vAl= AR UE T
o] @]of| &= White, Daniel, Ward, and Wilson (2007)
72 B A o), A, AEARs
o] B2B e-nPAIZ d|o] A Zhodof JF-L

o= ZA5IH %LH A3 Oﬂ:rl

z

s}
!
oe}

e-1H2l

1=
g
[e]

)
= 0 o8

30 o O Ju &
OJN'

lo 1o wn £



of

1L A7 2¥o| 4%

SRt FRANTE s B S FREY
A2 7182 0 2 FF71 191 StaLolch. uteA of
o A1l BB F A Aol Aol gleiA =
o MEATH 0T Aoke Wit dHoRE
ARSF ool Aote] glolA] Rl A H R A
YA QPTE o RS o] 2S o] gt
= Aopict. 5, FRAAELAZS UH -
a1 E e ol 2Bt et WE A= Brolct

St A FFELAR St 3
712l SHiLol o}, Ee eaT- & QA7 AT o)
o 4L H 7] golehs At oo, WEA
0% QHsFoLY FAAS LT T % A
AR cuAZH o A ol GHEE AL
Holgste.

oleiet Fe melshy, A A St g 224
Aol golah At shs MFEFYANE o] e-rhAE
dlolzrt A=A Fo] F3o] A4E 4 ol

e-Marketplace U
87|20 gt Wit

e-Marketplace 2¢

e-MarkplaceOII
st Wt

U EQ]A117] of & Al ejt Fof] ZrofofFlof tigh
OAMAA S St 2 Aol o)A o]d Q1S 11
ot 2 =20 AR AAS A} St A
TEYL2 [1F 1]04e}F 2ol 2Hehe] Qo) & 4
Atk o|A ZF A7 9] o] 2 w72 =ofofE
7|2 gt

2 dAolA G2B e-RHIEH 0]~ 0] HAEF O
2 AAG A2 Z5HA 22, A 2, 1
I 2oy HEe9] dA] ofF =& UEU+=
7Hd o] th(Scott 1995, p45). 15k ZZ oL} 7Y
o AREAL] AFollA ARBHOR 384
(fairness)°|Ht A1 Z(trust) = WA 7H-2 o]
A ANEA =, G SHS THA L= vredst

= AXtHolal H7EQl 7ido|the.g., Ganesan
1994; Doney and Cannon 1997; Scheer and Stern
1992; Kumar, Scheer, and Steenkamp 1995). 121+

P AN T YEYD o] THAFo|
el [©)

Blo] 7hiu 2o
(e.g., Elsbach 1994; Grolin 1998; Coombs 1992;
Shoemaker 1982), 58/ oyt A&+ o] Y& A=
A JALE JINIOR G5 07 o} shsst
the ol7h QIEka & 4 ek,

e T, A, A4 A 7H] st 49l
2 FAHHSuchman 1995). 184 AP &
Zed gL 229 E4 2 Soe] 4y
ojn|gtet. A2 & o] AAlo] £t Atg] -
A4 A 2qo] AT TS R

o RHE WolEeld 4 Yk BT

o,

%_11:1

=

T
ol

C

2 o oX o fr o

rr
flo
oli

)
-



92 | eE91 208 3

& M A 5& WAss 2l
(Shoemaker 1982). A-&2] Ao Heka] AotA
IR e, 2243} oA 20 4 - 2
A& HAAZ Fch(Suchman, 1995).
5557] SJsiA s Abslvt a s
Sk, A4 4T B 27
gk 4= Qlojof hrh(Aldrich
and Fiol 1994), €145 A e 220 ZAu} o)
9} 9% B RRE oS 5o G 4
o g wropzold ujrofof H|E 4 FofgtA Hrt
(Zyglidopoulos 2003).

e ol A APRe] BIE e 7
7] gt S A AE Arolell x
2% 4 o AL 2T
59 BAA P9 A 1 A= o] 9 A WA (dyadic
relation)E HolA o U EL T FXof oo 4
-2 HH=T}(Grabber 1993). =, YE o] vief=
FHYE L A HEND ) e B4, B9,
WA P 5ol 9L 33 Witee,
Granovetter 1973; Granovetter 1985). ©]of ©5}od
Uzzi(1997)7F 5783t Higto]] w2, e-npAl &2 0]
et YE 04 AR Tt A A o]~ Z
£ 292A L cnpAZ o) 2
o Fulj 7] Afolof| A HFA]
coAEEIols B9 $anl whon 4

HUEHAD W A
AE 1:4 J,]-yzﬂ;a oﬂ_?q ]

1

o)

JAAFL FoI| AN BRG 7

o I SHE AR AT Al A
FoH A AN £2S F 5 Uk AEE I
Hlatel, Qe Aol ] HBEG Wt ket 1 9]
AEA AL FH AL GENL FFUAE 25
BT Foe GE T Au)2ot 87 2
#38ks] gro.m] A of QAsHA mASIch 418l
s, obAsta Bl AAng 2 BRAH

2 A AR E FETHY SHME T
o] -f-I Q Qlo|t(Barratt and Rosdahl 2002; Ganesh,
Madanmohan, Jose, and Seshadri 2004; Turban, Lee,
King, and Chung 2000). & 9] thAlo] &= 242t
A w412 B8}, 143} w0l Wol, a8
2] ZF ol A A == Aol AH]

] _};—o]- Z%Eﬂ__u_g} ol :(1)7_0

o]

l>
—
ro

o4 12
>

P

of

o

Ex
o,
o A
S

('D
l:I
=
St
e o
g
oZ:
=,
rlr
2
H
P!
-0,
=2 H

o
o 0
_O|L
rlr
IH
fu
>,
[> 4

o,

r =

Mo X
oy

1o [N

o,

2

of Ir

>

£ 1N

o il
o F-IO

me = o
-

N

2
Lo
S
) ol
&

L
ik
oy

o ofN oo X
ok
o
A
ol IL
e
d
a=)
oy

rlo

me o
ek
i
|
XN
Ea !
rol
v
N
ju|
=)
Sl
Ml
)
o

oz}
o
[>
Mo
of,
BN

N,
Tlo
e,

N
1o,

i)
fo i e 9
&

9
2

¢o, M o

b
PRIR)

RPN ru*

(e}
8 5 oX
Mo nd 2 oy ¢

o

X, ﬂJIO
0
ofl
ol
oL

> 1
)
[y
by
N
=
it
)
-9,

ox

HT

N

==

-
Y
o o

reh o Ol

_H
P>
oft
B
N
L
-
=
o
4 o
ol
—

T

o & g
fc &
19

olt
=
s
e
oZ,
olt
S
rr
e

O
\l

A A g th(Harrison
acmar 2002; Uzzi

a g
~ o

McKnight, Choudhury, an

1996). A AN 2L24E FAD 5= Aofok
A AA TS mre 4 gl

oA 3354 442 W= G2B e-ntAE o]~
) AT o Fri7| 8 SAAAE = stolw
e-nPZI S| o] Lo A AFFo Mu] 2, 7] & HH 5
o et AT Rkt A-g Eol7] fls A3 =
olofd 2702 7Hste] th& 71 12 A5k
ot ot & AFolME SEdAlEol A S e-

22t 2 Wele] 492 017 Aol ol Aol
e 7HAL A Hogls AL i gol
o= gAs o] 2917 the alte] AzkEA
£ 7P

__1:.

T
=
-



527/Q2| B2B -0 Z2 0|2 S0 B3t 45T | 93

711 2H M E A Adhggzte] B 53
° A9H ad g

dAe] 719 T Ayt
(Hakansson and Sharma 1996). o] o] AZAE| 2] &
U A= dd8A = o8& Wil E st
At AATA 2 FHS 4= QthRowley, Behrens,

and Krackhardt 2000). | = A HS5S st A
o2, Wag Auol dig 2744 oI5
o]-g 7} & A|LAZ (Ducoffe 1996)7} FAlol
37 ARG AT enP AR 0|29 S o
nAEols BREY mHHS AZAL
(Chakraborty, Lala, and Warren 2002). 55| B2B <

X%_H;_}\]/\Eﬂ}_l zloqz]-__ ]71] ;H_H;_—_ 11]74];(4 oz 78
e 4= ¢lojof gtk (Leong, Ewing, and Pitt 2002).
=, QAT U EYT Y oY 23 &S A5t

I AT AL tEE EAS 7]
Z

rt
ko
ro
o
HU
R

il

THAI(Arm's length tie)] L 3] W gt
(discrete exchange)Z] ¢l E/Jof HE7] 4]

St oFet AdATAIR = AHH £50] AR
AGE AL 7|13 594 P52 5= A A

A1 8] o] Qut-S TSR} Aol T
£ gAY AEAE A717F ZolA= 5
HhA o 2 A H o] Zo] vobl 7HE do] Eri(e.g.,
Uzzi 1996; Williamson 1985; Heide and John 1990;
Uzzi 1997).

o r o

‘n r r .
ﬂ d=
oL

(RO

ghel, B4 enbAE e o] 2 3
Fol7) o] Ak Huol We ;Luﬂﬂ%z
o 5] SEf S0l S et A
eHs WEYA Qo EAshe

ol ol BRtel R ool FEA
292 Sejve Welolch, 7o/ wo] HRE o
3] A B AFS AB2HY 1G5
A2 AP o] Fotek B S ek 1)
v eupAE o] 2 E Q0] Folshe S xS
2 enpABd 0|2 2Y2H ) U R F BL
FAj2} Aol FHA ACkS W FA,
e AB e 0] 22 FoAAE Apolo] FRHOR 24

=13

gl Qﬂ' kA 57 e-n

Agohs R o] Aoleh= A2 FHATZ2 9 1
W+ 5ol Edd AT FAof e-ntZlEE
= YEHA ¢roll EAshe A=z 7ol 2o
NA FEFH o= 2-goto] BBl o ]‘:]'.

wh2tA B2B e-npZl & o] 20 A

U4 A (dyadic relation) 2} P 9+= 43S Z_}E’J A%
Q1 Gt ofet e-mpAl Z o] A P xH]o
U I A o] Alofel = JFe Weth A AH
2 &7do] A Eetet doll whet B2B e-nZl &R

o

fird

=3 9A

=

Ea o] A oJAAS AH w3te YEL T
o] AA BFoA ko] et A FAAE AL
o 7145 A LE6t11 A} o} Ao QA
5 22 o7 pofx]ojof SHTH(Mohr and

S0 A B oA

Age T RO B

7HA 2. FF LAt e-ntAI S o] A Fofzpl 4=



94 | sEdT 203 35

L7170] 8 AR o] HEsHA AA =] 31 EMEL BuA SHE 9t fEAEEANY &
G QA4S FAA IR 34 Q4S Bolo], 250 2 Hol Al euiA
o]~ Ul ZrofAg Y Aol oJArAF Ol o] 2o thgt I B8O T ol FHARJN FF

Qestoin A4 Aol 2012 ol
2 Aol = SEAAY e-ntAE o] 209
A FAZ=Z2] BAE AEsH FAIA 71+ 9 W2 HEQZ =9do= AYsirizt it
AIAEL FETolu G5 9S A&7 o2 e Moorman, Deshpand¢, and Zaltman(1993)2] 34
St oIt o U AGTANA LT oS cobARA 0|19 7] Y TAE A

and Weitz 1992), A 2f&o] 25 Atolof 21 g A
TEotalAt of= o= YAkaFo] FEH o2
S x| ojof Q. e-mpAlZ o VOM OJAtAE2

HofAEolA A A =

(Karmarkar and Apte 2007).
Cao, Zhang, and Seydel(2005)% 57474 (empathy)

olgle AYL Eg oAFAE o ET
d} 9lom o]o} e JLWJ}OJ e T AR
A

A PA FEE e-nHAEY o] & TEX] S ol A gt
715 & Aolgh= 4= ANt v Qo &, H
HEE OJAAS I o | =, T2y oA Y
o] 34 W Fed o EAo] Aot U FF
A]Z1TH(Chen, Li, and Arnold 2013; Joshi 2009).
190 WAl olld ANTA} cotAR
o2 WERZL Yol T4 EATHA B4E 354
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U 11 2ot Fot Az 2 A5 Siste = &
T2} ZFstet. o 2Rt FAAANA A= A at
EVet dde WS 4 s HAPRE 2 5
AU G2B e-tHAIEH o] 2 H EY A7} F a5,
e-nHZlIE 0|2 HIE
AL, o] HEEY A eistr] Aol B7hA] Adadd
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2 9 AR A ES Tl & 4 Qltheg,
Uzzi 1996; Heide and John 1992).
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A SAYEES 7|22 B8l i A7 ui
o] Ei= AAVIA A of| 5HA A/ skl
Z210] EA} FFoll et oot 52l A=E




96 | e E93 208 35

<H 1> 42230 U8

ERSHIE SH HE (@4t 3258 g0 g)
HAZLAAHO| Dot AMHIAE

—
Al M2} RTIA|AE 2 2 20 HI-ZI]_|>_8_
A PR ZGA| A

A AR AR HOfHe ABOZE o) Aol Mg =
A| HAZLAIAL SYZZ(AO|BI 2R L) 2O} 7| 20| HeferyE

Al
0|2|= HO|L}.
A HAZGA A 22 2|(AO[HAHA)2 210 7Y 2te] RO & A=|gsto| 4Eet des

~

_ol
ks

e
2

-

_|

Mo
0Q
BN
ol | N
2
Qo
a0
N
il
L
rlo
oy
k<)
N>
i)
I
|0
0.
L ox
t—J
ﬂJE
™

o 100 joi |

-

ol |

|,

A

oX ro
o 1>
ox J%

108 Ho| 2 19 of I
Elidon Bl Ui Ejod kI EIE] EL RS

Jiv Ty o i Tp njo o ooy oy oy

n
X
rr
o
[> EJ

FA HAZLAAY HOIS S5f ZYH Y3I0| £ WS 4 9
& 2012 22 IAHZ )2 2 51013 DUAH|A Fj40f TS 0
o

é_li;

2 Of X

X o1 33

N 1IN
il

o ofo
ox JX

[S=
A HAZGAI 2 2
RESE 7|82 MBI,
St A HAZLAALS S5f i © iy

(
oFDLI:'Al 7\-|;(|-_$_EI-A|AE-I|O EEH 7-|EHO|»7-” E|_| EHAOI‘(
(

oX >

o \J

>

= P2 2A(RZN22 5105 B /YU 28 2YS 2GS

04

ot

[, iAol ofArrE S H
51, 94H)2t0| O|ALAE S Al&et TO|Ch
F)2to| A 2297t 2485t Mo|C).

t)0| A|25H= H 2= Astat Mo|Ct.

[0l HB5He e 4| Aol sick
)2 S5t Halol Tast MM HEE Aasts

J

ol |

A
=
A
[=]

1o
>
el

o

S IAl MRAZTA|AEIS E5 72151 € CHAr
aAl 1.'7\'_2I:|-A|AE‘||O %3H 7‘|EH8|'}|| El_l EHAOI-
_;LAl 1"2"2 [:I-A|AE'“§ %EH 7‘IEH%|'}” E._' E’Hé}
DA MR A AEIS E51 HalotA = CHAL

i

o

ol _|0|| ]

~

ol

J

ﬂJl

2| lAts stugH ’i fZ”AIAEé! ZER2(AOIH Heli4)0] F2| E= Ssts 2Y0|LE /350
ZHAIS 742|= mo|C}

2| BAts g HARAAY 2R 2|(AO|HH24)0] HS ot Chaeh AR YEof et 2t
dE 712 A5t HO|C

HEYT 2

Z74517] 91 XA AL 71E AFEY = [7]¢o] AA|Sh= @AY TS FERt g H
o5 S 3l B714 2H(Shoemaker 1982)7}, A1=] 2 2 A (timing)°| A&+ Q=A] JHE olulgl
T (Meyer and Rowan 1977), A& Z}(Yoon oty B Ao A= A ogit}, e-npAI E o] A= A
2005)°] 371 £ o= A5kt 14 A HEA AQEA AR 7HEo 7 T2, 7HAYE, AEw
2 X290 1) = P97 Y F FF 2R I o] F9 xEm=zA~A7t FAEK(Scully and
= J}sln] Folst Ao HolEo A o H|2 A Woods 1999). ©]=|gF -& #H71-82003)] SH &

FojutA] 5] 2 2 (Zyglidopoulos 2003), H 714 2+ “Fof| gresto] 2 AStuf A o] 9bA| A4 sFA Tt
(Shoemaker 1982)3} A 42 2} (Yoon 2005)°f T+
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o] @gAoleh= SHS A o = s+ 7ld
olgtil & 4% SIth(Anderson and Narus 1990;
Hoffman and Novak 1996). Moorman, Zaltman, and
Deshpande(1992)2] A-tolA AbgH SAHTFt
Rosenzweig, Laseter, and Roth(2011)2} Karmarkar
and Apte(2007), Chien, Chen, and Hsu(2012) <]
QTE Stz £ A e] B 53 D Ay
st

34 4EYT 2Y

HEHZ 29L& Aogdel 3lol4 Moorman,
Deshpandé and Zaltman(1993)2] 738 HholEof
e-MFAE 0] A8} 71A] Q= BAIE FAIsH = A

Z2 o] 8vlolgl= wWeke ojojdt 1z} st 1

it ole} BEo] BFAAT} enpA B o] 2ot
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A= 7FAE E-8ot7] Sl MEHT W AR
o P 1 oz elahgiet, TAHe A
E2 Uzzi(1997)2F Rosenzweig,
Roth(2011) 52 A& 7|Hte = 2 A5 4=
9] 95}l ALE ST
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4. X124%
B A7) ARYL <B 157 L or], 7| 257
FEL AT volx] FHE oS FOIg oA
A8 B 4+ Ge A 5 PAE A 7
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A77H4 7

WFAAGZGA A FEAA = Fofstal 9L
L F3FAAIE g o7 2014 3Y R H 59714

Lol AA o]Fojt. A Ao] F= FFY
A AEZ A Llet 3657040 FF HA AL A}
25 B0 Agot . AE-SHA] AF5A 8
A B AEES 281 20139 FHEH2

2+7171 4 ¥ (self-report method) 2.2 =7 5FA T 4
B 2]= SPSSQF AMOSE o]-835o] BA5}
4 B s o gol = flske] A
HAE 2 J4E Uy s B A7

7 9 (reverse coding)o} I T

78 = {4l E
EZ 209 57.26

ooz 21 5.75

A P Np = 32 8.77
o= zol.pza 49 13.42

At ChelE 34 9.32

a[ESk= 20 5.48

<H 3> BE o] HolojL

(EH1: %)

vz B
el

CEEES) B

IHOI AL} 56.44
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<H 4> B2 YA HZtOjEH T BEAAI= TA7IFl AFHl & &<l
(CH2): 4, %) o = Qi
2t ojEH YA & WE
100242 0| A 16 438 ~
50291 O[AF | 100219 O[3t 27 7.40 2. AHo| Bt Ul AMElE 25
4042 O] At 50212 0|8t 13 3.56
3042 0|4t 402 0|gt 23 6.30 . i
202/ O|AF | 30949 oot 45 12.33 7Hd HZoll SHA] SPSS 22.02 o]-&5to] AEA =
1024% O] At 202124 0|0t 58 15.89 7]_ @%_E_E% Ho ]1_ ] 5lo] o}- 1, AMOS 2202
5912 O] A 1042 D|at 62 16.99 o
39 0|4 5019l 0|8t 44 12.05 AH&SFe] E1A Q Q1EA(CFA: confirmatory factor
19 o] 3 ojet 33 15.07 analysis)< A A|51o] SA-E2] A 2| T (reliabilit
sporioly | oot | 6 164 sy Aokl SBF R TR 1)
52i0k2] O|oF 16 438 2 B3 (validity)= ASoHATE &4 83154
3ol Agr 3kelofl= Normed y2(1~3°H 2
2 GA| 2] 56.44%7F QARG AFO] 7] w2l hEF ), TLI(Turker-Lewis Index ®+= Non-Normed Fit
O] E-SEH &0 w2 Aoz wotHETh ek A Index: >0.9 HF2]), CFI(Comparative Fit Index: >
ZH &2 1009 oA AAI7T 4.38% 2 LrEFY 0.9 HF&H2]), RMSEA(Root Mean Square Error of
o, FEAA 2] 44.11%7F 19 ©]4d 1094 w1 Approximation: < 0.08 BF&4]), NFI(>0.9 H}#HA)),
o g2 I QItt E5], A7F mjEfo] AT RMR(Root Mean Square Residual:<0.05 HF2])
n|ukQl AA| 7} 4.38% ZotE| o] Qirt, mhefa 2 A 59 A4E Wol o] g3ttt HAFA 9] 3714] oFF
<# 5> 21 20024 SAl%
124 5‘?_'3. SQIEAM(CFA) 22t 221 2014 2018 M(CFA) 21t
¥ =263.742, d.£=120 ¥ =274.341, d.f=126
AIC = 365.742, BIC = 564.637 AIC = 364.341, BIC = 539.836
- H=35} 2 H=5} -
A A
AVE SEIE f=p{} 2203 2590l 24203 f=F1} ANz E AVE
161 858" 856" 163
.810 927 .145 872" O|AILAE 875" .143 927 810
208 830" .829™ 208
143 870" 871" 141
817 930 131 887" ol 887" 131 930 817
211 788" 786" 212
.160 887 866" .160
747 .898 229 768" HEL3 =29 767 229 .898 747
289 792 793" 288
360 789"
672 .860 352 820" Al 849" 167
254 827
274 789"
713 882 247 828" | A | FLH 923" 067 952 868
276 819"
240 842"
731 .891 198 864 OIZ| A 887" 124
325 785

kR < 000
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TS NEA e g FHASH 1A == &
A2 2 RIEA O] A AV« %h0] 263.742% T
A =7 24529 Normed y? = 2.198, GFI =

920, NFI =.943, TLI=.959, CFI =.968, RMSEA =
.057, RMR = .031, AIC = 365.742, BIC = 564.637 &
o2 maEo] 17 04l BYo] TRl g 2
) 4ol ol g 5110l A8 A0z B % gk
o]oJA] <& 5>9] 12} CFA A8 AHEH, e
A 2R AL T68 o0 = G oo}
.05y < 000), 67]) AR B E LA
W57} 8600V e] A S Gehln o] 47
A5 U QB Sk U
UTH TRt FAEAR S BT 672 o]0 R
sHelE o] SR EQctY B 4 Qlth(Bagozzi
and Yi 1988). <3 6>5 4w K H ZAH4 7F AR
Aznth BE QAL AVE AFZ0 202
TS Afo]] B A S ek
& 4= 9Jth(Fornell and Larcker 1981).

TAH O 2 22} 2FQlA QoA o] ny AL
252 AW EH, 272 274341 2 GA] thA =7

ZA L9 A9 Normed x? = 2.177, GFI = .919, NFI
= 941, TLI = .960, CFI = .967, RMSEA = .057,
RMR = .033 502 ©£&5o] Jeh} B% 7|&8
A0 =2 Yettom, 12} CFA A3t: 2|4
S B} A ALY gAaZo] AFFo] 22 22} CFA
e iHE“C" 041]7} A E]'(Hu and Bentler 1999)

In

74]14 Oi 2x} APt 12} @

ngel = ?}E Atol7t Qlekal K7 o o]9}
Eﬂgcﬂ AIC®} BIC7} 22 R A5 g o] A9t
gol st Zhget megolet & 4= gl=d, 14
CFA®] AIC®} BICK T} 22} CFA 2] AIC®} BIC7} &
ot o 2fet A TA Sl whef 22F CFA 0] 1

<E 6> 13 29128 487+

HE
QAL | HEQ
ae | m | H2 [ HEH|TEH XA
= = 20|
=24
OfAt
~e | (899
Y9
2 1 797 (.904)
=2
HEL3A
ﬂgfl 551 | 516 | (.864)
AL
Morag | 598 | 582 | 552 | (.820)
o oo
8
eial | 636 | 659 | 576 | 815 | (.825)
[eNeoNe)
2124
Cial | 683 | 679 | 575 | 730 | 814 | (.839)
o o o
F: (2 AVE HZ2E 9ol
2} CFA R Hrt o] 23t mdlg grbd 4 Qlrh
3 27 Fx2 PR AARS HFAL
H%ste] & 47)0] A4S 2 Aol M EA
ETE 285P7] flot AT A de2

=] gofE]of gt
27} CFA®] Z4Ra}o] RZ5} A7) 767 14
o8 & EAHo Goju) st om, 221 FAH
1

0l YA S W E 0 2 FASH 13 FARSY

<X 5>

%

4, T, A8 G s AL
7} 887,.923, 8492 LFEPITE 22} ZrA a2l A
d& 2R T Hl 7HA] ARG RETE 8810149
A= gE} 7470178 8] Bt A A (AVEYE Hof
e o] & H & ?Ith(Bagozzi and Yi 1988). T
H 4 Abo] O] oA BT 7970]5k= v 7}
HAH=2] AVE Akt 2he B phdety
A 21 &I th(Fornell and Larcker 1981).
23 2 A4-Q) ARAo] 1 2 APE4-2) Q1A
A Agzx HriAdol HES o]L AL G|

= 006 = o

=z 1 AN Z = T 2 o

Z 5 = A E Tote, S r2eH 2 on|Ql
31

A H oS/ A|(Squared multiple correlations)=

roll

R

Z¥Z} 788, .853, .720 o] T}
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3. 740l A3

941 71485 A9 42 A B, Normed
=2.160, TLI =.961, CFI = .967, RMSEA = .056,
NFI=.941,RMR =.033 502 T &5 o] =5+ A3}
& F%A71% o= tept,
94, 2 @70 el ARl 37H 2 (7
%1—1
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A FAATARSE} ST e 7 1415

AW ET EA T DAl AX] 1A QQlEA
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A, A8 Ao WHEE 247 78.8%,
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25 v ol A

T) B2A E() 22 C.REL 2 g4 U ()2k2 SMCRL

pFE* <001, p** <.01, p* <.05
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An Empirical Study on the Commitment in B2B e-Marketplace:

focusing on Korean School Food e-Procurement System

Namhyung Cho", Tae Ung Kim™

ABSTRACT

Despite growing interest and attention from IT and marketing researchers, empirical research on the adoption
of B2B and G2B e-Marketplaces has been limited. A B2B or G2B e-Marketplace is an online Marketplace, a type
of e-hub that allows buying institutions to easily try out new products and services while helping suppliers to
reach a new market and customers, saving a large amount of searching time and transaction costs. There may be
many factors that encourage both buying institutions and suppliers to actively take part in an e-Marketplace.
Examples include the promotion of efficiency, legitimacy, and the transparency of a transaction.

An interesting trait of an e-Marketplace is that as more firms participate, other firms are bound to follow. This
study identifies the factors that influence G2B e-Marketplace adoption from Supply Chain Management (SCM)
perspectives. Communication, quality of information, network commitment, and three forms of organizational
legitimacy, including pragmatic, normative, and cognitive, were tested as determinants of the adoption of a G2B
e-Marketplace based on a survey of 365 firms from a Korean school-food G2B e-Marketplace operated by the
Korea Agro-Fisheries Food Trade Corporation.

In this research, network is defined as the group which was built around a specific information systems and e-
marketplace participants. Thereby, network commitment is defined as the intention or behavior to take advantage
of the value of the network. Legitimacy is a concept representing the degree of coincidence toward a rule, law
cultural support or normative support. Communication is a comprehensive concept of evaluating that suppliers
and buying institution can communicate seamlessly within the e- marketplace. The Multi-item indicators of the
questionnaire were measured using five-point Likert-type measurement scales anchored by 1(extremely
agreeable) and S(extremely disagreeable) as endpoints. For analysis convenience, all items were treated
reverse-coding through statistical analysis process.

Of the research respondents, 57.26% were the representative position in their firm, which might come from the
fact that 56.44% of the research respondents' firm were the unincorporated company. In terms of annual sales,
4.38% of the research respondents' firm had more 10 billion Korean won, while 44.11% had more than 100

million under 1 billion Korean won. Especially, 4.38% of the research respondents' firm had less than 50 million

* Ph.D.candidate, SKK Business School, SungKyunKwan University
** Professor, SKK Business School, SungKyunKwan University
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[The status of the unincorporated company | [Research respondents' sales]
Percentage Annual sales(Korean won) Frequency Percentage
incorporated company Over 10 billion 16 4.38
(including nonprofit 43.56 5 billion - 10 billion 27 7.40
organization) 4 billion - 4 billion 13 3.56
unincorporated company 56.44 3 billion - 4 billion 23 6.30
[Titles of the research respondents] 2 billion - 3 billion 45 12.33
- 1 billion - 2 billion 58 15.89
Titles Frequency Percentage
500 million - 1 billi 62 16.99
president 209 57.26 — p—
. 300 million - 500 million 44 12.05
executive 21 5.75
. 100 million - 300 million 55 15.07
director 32 8.77 i |
50 million - 100 milli 6 1.64
manager 49 13.42 S— men
Less than 50 milli 16 438
miscellaneous titles 34 9.32 evs an o7 miTiol
non-response 20 5.48

Korean won of the annual sales. Therefore, we can confirm that the research respondents' firm of this research
were focused on the small-medium enterprises, which was well reflected the current industrial state as estimating
that small-medium enterprises might take over 90% of the market providing food material.

The findings indicate that quality of information and organizational legitimacy have significant impacts on the

[Result of confirmatory factor analysis]

The result of 1st order CFA | The result of 2nd order CFA
standardized standardized
AVE | Reliability | error factor- construct variables factor- error | Reliability AVE
loading loading
.161 B58H** 856 ** .163
810 927 .145 BT2%H* communication 875 H* 143 927 .810
.208 .830*** .829%** 208
.143 B70%** 871 F** 141
817 .930 131 BR7*** quality of information 887 *** 131 930 817
211 788 *** 786H** 212
.160 887 *** 866 ** .160
747 .898 229 168%** network commitment TOTH*F 229 .898 147
.289 7192%** 793 .288
.360 7189 ¥ **
672 .860 352 820 ** pragmatic .849%** 167
254 827 ***
274 189 **E
713 .882 247 828 *** normative | legitimacy 923 ** .067 952 .868
276 .819***
.240 842 **
731 .891 .198 864 *** cognitive 887*** 124
325 JIBSHEE

#ikp < 000
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level of communication, and that organizational legitimacy also affects the network commitment toward or
organizational utilization of a G2B e-Marketplace.

These findings may offer significant implications, leading to the successful expansion of G2B e-Marketplaces,
which are partially regulated by the government. This research empirically confirmed that obtaining and
maintaining the legitimacy from potential participants or groups of participants might be the decisive factor for
introducing the participants if a new e- Marketplace to be established. Moreover, dyadic transaction relationship
are influenced by a third party. At the same time, the network effect is empirically confirmed that the dyadic
business relationships between buyer and supplier affect the relationship between the supplier and the third party.
These points can be called academic implications of the study. Despite this research’s contribution in conducting
an empirical analysis of success factors of an e-Marketplace, the study has the following limitations. Since the
analysis of this research is entirely based on data from a G2B e-Marketplace, it is unclear if the research results
will be replicated with other B2B e-Marketplace samples. Additionally, the research does not reflect responses

from the buying institutions, which are on the other side of the exchange relationship.

[Reserch hypotheses]
Hypotheses path
Hypothesel communication — legitimacy
Hypothese2 communication — quality of information
Hypothese3 network commitment — communication
Hypothese4 network commitment — legitimacy

Quality of
information

7 : _— Network
ommunication commitment

Normative y  (677) - (.424)
(.853)

923+ 299

3 . 50 '] Ex T3
Pragmatic

(.720)

Cognitive
(.788)

p¥**<.001, p** <.01, p*<.05

legitimacy

<Results of structural model>
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A+ 208 3%

[Model fit goodness index compared with hypotheses path model]

model 2 if p 2df GFI I TU  CH AIC Comgred Adf Ay
r‘:szzreclh 274343 127 0 2160 919 968 961 967 362.343

alternative | 5.1 )36 158 0 2432 910 960 951 959 397.236 | "N 1 36803
model 1 model

alenative | 306906 127 0 2417 911 960 952 960 394906 | "N o 35563
model 2 model

aernative | 574341 126 0 2177 919 967 960 967 364341 | 'S 1 _oop
model 3 model
Keywords : Korean School Food e-Procurement System, eaT, G2B e-Marketplace, Network commitment,

organizational legitimacy



