ol £ BHHOM AS|F FHg E-3H OpA Yol AH|Xe| Tojo=of 0jx& ¥ | 105

2ctel &3 SF0AM ARY fHS g8 0t
2 H|XfQ| Ftoje|=0f OjXj= Fd
- M2 XX £F, KXY |FAFS A KOSH S SHoE -

A8 e B89 A8 i np
o A B 2has] P81 glek. kA Lehel 47
¥ v o] e TS
obAlTha FAs) 1 QAR 2| X A ko] £ 7}
o
gFeio] 2)7) 2] ATt
5] Aol ek o5 ek A sy, bliﬂﬁ@ﬂ%oﬂﬁ I sl olet A9 Ak A
8)4 A7) Szo] B24F AvlAE FAAY WL e POl S FHA A0 2 ehteh shAg ol el g T
A7) Ago] AP u)Ae] Aotal Aol ket Aol S WAtk 7] Aol fAH0] e A9 AulAHE] et 7
viol i 15 0] Aotal Azt BAGl0] A1 2] o] Ee4-E FAH ot AR A7) AgH] FA o] we
A S A ZUIAE S AR A7) 40| 242 o FRA Ao T E 1l W, Al
2 Apota A 0] 28|45 0] et PRl AE1A A7) Szl Wi Aol & Mol x| g3oreh ol X7 ATl §4t
o] £ Ao ARSI £ 470 AL8)H A v AN S Aok A, 27| o] §AH o] L A
Soli= 15 0] Aokal A Lejste] o A5 AL sol Gt AL ofujgie.
mhAeo 2 B A7} 7HA 3 Qs SHEA, AR AAREE AN 00, g5 AT ek o i=ojshet.

Abge A8l ERfolel AFEl A Qiakel] - tetet. o]
A, 7199 A3l A 3 oA

= ge
78'011/\1 AF2] 4] %‘-H‘ D}?{]EL] &S shol

Mo et of

>
oty
X,
:LI
E
=
=)
é
Al
=
1%
1o
im
Z:
S‘.:
el
>
i
u
N
&
i)
> ol
}_,
5
ol G2
~ O
L
S
)
i)
o
N
)
N,
of K
I' %0,

FHO At A -, ARl Y o OIS, APl X[X], XX™E FAHS, AHOFs A

B ol £UIAES] BEE B A Y

A E i} <=5(conformity)2] TA o tisll XA
Rﬂ(Claldlm and Trost 1998; Schultz, Tabanico and
A2 2AH 0 2 AFR] A EAfow AR A oF Rendén 2008), T Uol7} AFs| A gl o] 85
o] o st TR AFEES Fulo] 9l
o B PEs PASe] 0B AT A W o T ATE T AL ) Ak 019 7
5= %t A¥ol2 -8R Gockeritz, Schultz, AL A AR A FH-E 3H231 A0S 25y
Rendon, Cialdini, Goldstein and Griskevicius 2010). gt olFA AH|AHEY] E-S WA 77 §
olofl et 1ok Wrfak oFe] 5ol Abld o o] Ab812 1 (social norm)& AFEHs HE 7]

Fadiety 7 dstat ZFAF (toocalm@cau.ac.kr)
sty g getat Hug, WA} (jleel 14@cau.ac.kr)
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<2 AF2] A 4 abA § (social norms marketing)©|
toh &, ARl A ] AR AH RSOl Al AR
© 2 vgrAlsitlal QAR = Aol Folelz]E
o= 159 PFo HalehA vEthl &
SATH(Paluck and Ball 2010).

H
a}

ol

4 o o
o ml

ol2|gt AtR| A il mAIE 2 5] 22l &7
ol A o Es] &-8-EaL Qlek &, QIE Ul A H
I 2 2l agolM e MR Bl RE 2Rt
ALS)A AF S 2F-E(social interaction)©] EH5] o]
L} 9J=T(Chen, Wang and Xie 2011), o= @ 3T
2helof Hlsl 22l &3 g4 An[AEC] ¢
E2 S Ak "iweltt. 2l 43 2
oA AHAEE T150] & AlES A BAY gt

P s 817 ol o @ e Aetoks
TF=th(Moshref Javadi, Dolatabadi, Nourbakhsh,
Poursaeedi and Asadollahi 2012). ]2 <13l AH]|Z}
S AEe Polel] A e auAEe] S
P75 A H 2 &-85}31 QUtk(Sridhar and Srinivasan
2012). EFQ19) A1 E A7 PAE AR An)2ho}
<>HE1r AlZel tsl 2125k A =2 AdE &
Z o 17| - Zo]th(Yang, Kim, Amblee and Jeong
2012) Et Ve 2ol £ oA A
grte] Y-S EH 22 JHi= Aot AE
off et AH|AF 9] of Zo] o WA E HoAF7| e
S} (Sridhar and Srinivasan 2012), AH| A= 7A| ~1
S5} GARE 2 2nAE0] Fulet AE

= 54

Sh= & Thet A 0= ARSI o AR S A
aYstal Qlet. o] A H AFS] A kS &-83t v
o] 221Ql &g 2HgoA &) &85 9l
oI Etstal o] gt A= mlEet Aol
b 22kel 43 g ol A9 ARR|A ] utA|
E]—J 213-E& 719elA A5 2art et olof &
T 22kl &7 oA &8E= A A

H oA o] gk AH|AE9] W52 ZAFSHI T
3t AR A A mpAIR o] et A= FeEly
AdFE AH|9 Ay §7 HE T2 70 Fojet
Zro] Abs] A uhA El(social marketing)9] =4 B of
et AlE avef 2ol et B H PF 5 o
S ZSHO| A I o] F0] 2] 11 )l tH(Mahon, Cowan and

McCarthy 2006; Melnyk, van Herpen, Fischer and
van Trijp 2011). SFARE AFS] 2] o apA | of] djet
chake el A9 A7} A H GG o B7sh
T AYEA 79 e o] AvAe] BlE PEe
wsjo] ulAE @] et Aol ke 3
Alo] QIek. % Sol, A8 1 v o] 1A
202 QA E = AlE(ex. BHl, &)l thet 4n]2]
Zao] 254 G ATt AL HAFE
A7} ZE2| 5= WHH(Linkenbach and Perkins 2003),
MThE Qe 104 BRTHE 21 Hol i A7

r}OI

=

~— T A=

= 9A] A3t (Harries, Rettie, Studley, Burchell
and Chambers 2013; Thombs, Dotterer, Olds, Sharp
and Raub 2004). whatA ALS) A 1 oA " o] 8-&

2 ohe A RO 2 shE A AA B oket
719 ARAQ A A AR Z Bast gt

AP A= AR A 1 v A" U ARl A 2] 2]
(social supportyE T8 HG2 AAstAL QI=Hl, 15
= AMRlA] 2] 2] o] mEa s Aol it AH
AE0] 23 94 FA4H 0.2 epdth 24
(Asch 1951; Gerard, Wihelmy and Conolley 1968).
574 5ol gk Ar2lA] 2] 2] 9] o] b= A
2 M BE= AR Sh= AFdo] Brhs A2 o]
St olE w2 o] ARRlA =l o g o]of7]7]
olth. ERF ARSI X 2] o] F = 22 o
g O] JHdo] wrhe A onlsh| "l
AH|IZES] e gt 8ol =orAAl Hoh
(Gardikiotis, Martin and Hewstone 2005). ©]2} 3+
5}o] Goldstein, Cialdini and Griskevicius(2008)+=
7140] AB|AEA @0 £ Bese 27
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T+ oA o] AR

5] 17 ) tH(Byrne, Dickson, Derevensky, Gupta
and Lussier 2005). SFA|TH AF3] 2] 1 mpA | of| A
W | ARE 5 ol HE7t 2|7 sken] ok
o oli= skel AetEo] AAsHAd] it &7

al }\]-9414 _FFI:H 1:1]—71] 6H _T'd-EfI ’BHE__Q ?_HP
= 58 £AES A 540 G AT
A @ ashea & 4 gtk

webd 2 A7 o] thst Ao AEH %)
2] ekt m|Apote] GAP T An| A1 0] Aot

2 (self-construal) & -
AQTO] F2 LIS A A ghe
AFE o GARRE AFFET] HWE OH 1]’*] =
B7tstH A AR ARE ] AE =
Ao AtHGoldstein et al. 2008). ﬂ'ﬂl'/ﬂ A2 A
T AR A ARAFES] "k et AFR]A
7\]74 T YT A HE FAMol ==
ol AT Ao = o4 4 Ut
:13114A}Q2§ T mAIR ol A AR A 2] %]
i 2] 2] HHo] FAd o] AH|AFO] Hi ko] T
BEF2 AH|AO] ZfofsjAof whet gehd Ao
YT =54 ZlotsllA (independent self-construal)
7H AR W) E T4 02 AFToHE
AF G o] 2totsl A (interdependent self-construal)
A 2HAEL 3w R AR AT}
Fo] Qlrt. o] 2|}t Afots Al o] afol= FURb
@E’r(reference group) ] AFe] A o]} &7
2t o] thE Al 0 2 A 2|st = SHh(Escalas
and Bettman 2005; Kampmeier and Simon 2001). -
A o 2 FA3 o] W DH(in-group) ¥ &-¢ =4

I‘l[‘

é
o

oﬁ
s

O o o
N
l‘_,

N

)
(o]
9,
:?L_"
1
1o
B>
o
_>,i
ruln

= o] of ol Agte]
o(lndependence)oﬂ o &7k
REREENEECE R
wfebA AF1E 9 Aol AN s

=34 o}

D T U )
ot
i)
>

N
Prom L

lo X g

%

2 A (differentiation)ol] o 2 7152 & =7 Ht.

ol AblAt 24T TS TE AES o] 9
W] Af51E A ARl g Aok
2 qiek weba ALSIA T8 oA AN EE
A7 et §AP0] e A S Aot
ol 2EAES ABY A7 S0 B85S 2
Aol gE2 7} Aol

e A5 o2 Afotaae] ANAES YT
To] x3E BA02 ek BEFTHCross,
Morris and Gore 2002). TH2}HA] /\}ﬂ bdl —F{-‘ﬂ* U}?ﬂlﬂ
Wl 2] Ao -rr/\wf"q O]
Zfotsf| A O] AH|AHE-2

Tl ==T
2 299 g g A2 F Aol A5l A7
gFejo] Ak AL ojnja}

Ao ?—__TE% 3l 1’)r(Escalas and Bettman
7‘“—4'14'—4 FAHS 3 ‘74{71] 2]
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)
o,
1o
fols
1)

N
2
o[ﬂ
N
el
B!
R}
rr
M
m>~
_EL
o k-
ol & qr 4 X

o Rl
N

filo
2

O ol2H Hid 3 712 8%

L AFSIH T A1 7 O
AH| A2 AFR] &l A Z &2 EA| 5= A o] ofY]
2t BRQlt ek stk st Q17] wiwel
A Yoll EAoh= ALR1 A 1 o] ok A =
TH(Brewer and Hewstone 2004). AF3] 4 -2 Aot

of ofsl| FQl=a Heto] FAASNA 75t
UE A, T80 S Aol 4 9loH
(Baron, Kerr and Miller 1992; Fisher and Ackerman
1998), &H|AHE-2 T150] AFS]A] At A2 et
11 Q1A &= 9852 T =T Thorbjernsen, Pedersen
and Nysveen 2007). 1231 AFS]A 18 otA|”2
AB|ZFE oA ArR] A FiRo] F3IIA] HERtow
#1590 HE 52 WA 7]= uiAlE 7
o= 4 Utk F, ARA o uiA" 2 54
ol A of® Bk} 3550 AHA o] 1 BigE]
A7 o] thgt AH|AHE 2] Q14]-& WA 7] 7] €
AAE 54 vAR 71 F S th(Paluck and
Ball 2010).

ool g EE

AL2] A g o) o] 5 -8Rt AFS] A S kAP
of gt A5 F= FHliut Ea-g An|e} ol
A P Eole Gt EH He mrT

3 a2 gl
7= Aol 8 T UthBerkowitz 2005;
Goldstein et al. 2008; Melnyk et al. 2011). =, T#
AFE2 T2 2HAE0] AFS| A 0 2 vl 2|3 g
52 ol g fiots ALSlA niA" o] gk g 4=
A AR A & QIAISELL Qlet sEAIRE ThE Y
A= A A A apA|" o] AH|Ae] SLufjet

A PEL F0NY & 9SS L AUt

[e:

of| & £, Lee, Murphy and Neale(2009)= A}3] 2
THEo] REZ AH|A A GA ol et HAdE9)
FALEE S7MAZ 4 1.2 ™, Mahon et al.(2006)
Af Hol AH|FE0] SA] ] E AH[E F
fe) el

=

ik, w9k A1 T ot

Aol Hiet BHelo] ”*7}7} ’\HV}— 1711 1 1%
Sl sl A H ket 224Q1 A% % 7Honline
product ratings)U 2|-F-(reviews)= AH[AHE2] 9]
A7 T T At g2 skl Ql=Hl, T
3] gigte] 5 F7HA71= Aol otyel AHAHE

oA EfQ1e] oA o]Est e F REN Qi 11 4
22l W ohe *'ﬂﬂ#«] 3784 AlE H7t
+ G AlEe] ol fFeft IF= FA It
(Moe and Trusov 2011; Sridhar and Srinivasan 2012;
Ying, Feinberg and Wedel 2006).

=, 484 T B AFSIA

of 4RSS 2R BE Pt BE W} 2 of
] A
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2 FEot= A" 7o R A o5t Aol Y9 SFHS EolA] Eot= A2
A¥tA o 2 ALSA -2 27H] o] ThE {3 o At F, AR A 5 ubAI g o] g atof et A48
2 2HEA FFE F= A2 dHA Uk ATE9] A= EA=]o] UTh(Clapp, Lange,
A WA G2 @i;ﬁ‘ % &9 (informational Russell, Shillington and Voas 2003). A3 A5 2]

influence)o|th. AE 2 IJFH -

of &7l ool WAeks AHE) A P 3G

A 0] ASHA

22 olnjgict 2 4ulA45L JoA 5T 52 o
27} st S0l 9ol RIS WSS AR 2 2E
SHA =W, s AR 7F Asbetrtal 9A HH 44|
A5 ool 5517 ek, A=) 72 5
732 2 J3FS (normative influence)©| ™, 4
WA 2 5jol hale] 27 7| o] 33 TES:

_I

%7] 1-;0:]3}% Oﬂﬁkeﬂg gu]ﬁ}q _Fpﬂqzq Oﬂﬁka
= HAfolup Ayt e E ARR]A AiK(social
outcome) = X g}ola1A} 5h= AH|RHE 2] 89
o]l HrA¥3tth(DeRidder, Schruijer and Tripathi
1992). Wi} nlaEo] AFSIH] S wHE e

:L%S E’r°1°ﬂ7ﬂ A A= QJ_ T1of uhE A

710 2 o AFSHA %ﬂ'(Festmger Schachter and Back
1950; Fisher and Ackerman 1998). ©|= <5 H|=
Fhelo] R oS Shet B2 1o
LA SO A1 0 2 QAT HAS
W QRS Hol] 1) ANASL o]
51 Fth(Campbell and Fairey 1989; Wood 2000).

SEA|TE R ARSI A S0 A-B[AFEOl A T
g FFHE PAbot= A2 oy, o] of] et AF3
T mHAE o] AB[AEA 4 et axt
Welol= A2 oYt o€ E©1, Linkenbach
and Perkins(2003)= At 1 ApAE o] Hlw A
A AHAEY] U7 ool E=gol Hrk= A

S 819 29k, Thombs et al.(2004)-2 AF3] 2 14 uf

0
RLENYGY

¢

=

] LT

Airt EA =] Gk 0§ F Shbe ABA 7
o that B 5-874e] QAo S el 2]
314 Qo] RO 2 B 5+ Ik A2 ole]
HYATE] BYL S BET Fggolet. npe}
A 20A50] P G 4212 Tl FF
o] 37kshe 4SS 4B Wast ek

o ==

2. A2 N o3|t AR X|X| 5=
At A -2 Psolu P o= Qo WA oh=
o] whet F a4 o] SHoA Zfol7} 9lem, 11
ol whef Hdko] 85k dE o] o
JTHDeRidder et al. 1992). &, 73t ==2] AL
=4 @5o] Aol Fastohs 2
At A=A H%
it} webd Ad
25 ofafs] HOHHL wa 7
apHE 24 @5o] Pueld dupt
oleiE Bast et o] ), 573
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fr & ot
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e =
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o

JTH(Asch 1951;

LA;Omlmjgo%o{xﬂ_&ﬁmloﬂ'mlmommﬁ

2+9](social consensus)”} ©]

oli= &H|AFE A B4 dF o] Fastthal 9145
Al SFETH(Gardikiotis et al. 2005).

ArR] A 22| 2 T2 22K ex. %, AA
L 212 ko] A A710] tigt T4 (ex. B2,
-2, 12|31 o} (majority) L —r(mmorlty)-‘l]' z
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o] ALR| A 2915 B TA Y FA o= AlR
Sof| A A th(Gardikiotis et al. 2005). AF3] 2] ]

Z)9] o] T W 54 Bt fFofl tiet A-H]
2AH59] £-20] ZF7}5HA Hth(Latane 1981). 0]}
Tedsto] SO Aol A A 9lS X138t Goldstein
etal.(2008)2 tHp7t E4 P58 shbs ALS] A
Aol et AE7F AB|Rpo Al AAE - AH|AF

o] PFFere 157 S AR o A=
A& SPYP. AAH o7 052 oF Y 48 [A}
E9] ehd ARG} PSte] <SS 9fofl BHE S
g A7) vhE Y et wAA R <o
07O OF 75%7} $7d-2 9lofl BHd-2 AHAHE-okaL

wqwa}h HAZ] S BRSOl A =B ZE

259 YA ks o 3Pl
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EFaskA ¢
Jetsta] ot
B7VsHAE &
7] Fof QX] %,}—EE]'(De Vries, De Dreu, Gordijn and
Schuurman 1996). E3t AFE2 T2 5 9] o]
FEohE A 7HA A et EA=, A
73 J’ 2009; Noelle- Neumann 1977), ©] SA] AH|z}
S0] &5 HT 0] o H o] e R & BhET
Q oFol Abe] A 2 2] -2 Abe] A AR A
ol A AA = AFe|F o] dgkee o 75
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AT E4o] ofEAlo] wtet debd 4 Utk
(Christensen, Rothgerber, Wood and Matz 2004). =,
ol ehe the Pkl uls) o 2 AHElH e
2 72 glon] 2uAFEA o FHNT B4
TS Z 4 3 th(Solomon 2008).

ol esto] A Heo] ¥ 7] also] &

HAS 0] 7 90 AP T Ao FAA

_4.u.4

A AAG I AT Aot o7 A AE] A
A FL AH] 2] ZFot 7l (self-concept)©] 7HHE
2 Z}ok(individual self)o| 4] AT ol (collective
self2 HE AL oJw|gtth(Hogg 2003; Reed
2004). §FeF AH|2}E0] 861 Q1A6hH= ALRlA
AT =AY o] A= B E]o] QlohH A=}
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=2 MG Aol SLAISHA HH, ol= 2] A Ll «=Znte] 7 2rb -3 T2 2(When in Rome,
32 o] tiet =50 & o]ojXith. o & 5of, 1t do as Romans do)"E o= EHA], 2rts 7+ 4:H]|
of 4vlAHEo] “gel] ol AHSHE Agrolels AEE 2ol mEt Aol A6 duht 5
Ar2] A BA & S5k A Zbstal JlohH AH4l <] QR AFR] A AAGJAAE Aotz A o] ofzt
ALRl A A& SERIANA & 5 e JAEd 2 240 Aet @7 2upHS T2 E Zlo] dnfy:
HO dAu 2 ARl 7] o] AlAIShE ol FARRIAE WA Azettal Agstalh &, 4H|
o =-3-5HA Hot e FAET Zp4lo] T RSt Qv A

AH| 2 O] AbRl A 1] -8l qlo] AT o] el FF= Wt Aolth © uHoprt
TAE E o2 38 9912 AH[zpet FAYE 7F Goldstein et al.(2008)-> &8 1S o= FA
o] 21ZtH -FAHdolth(Burnkrant and Cousineau Aol EAo| k= ALS| A JFH-S XA
1975; Mosrhis 1976). Festinger(1954)2] At3]2] H] A A3t I JAEL H|E o° oL EX A

1! ©]2(social comparison theory)©]] TF2™H AH|Z} Ao AR A|RlolL} FAjt A, 2ol tisf
S BRI A9 v E Fof 27| A4S Bt VRIS AFS © 583 ARRA AR §
Sk Aol s, 5] A4 FARRE 71914 & FoFRAIT, SAS S dloluy S HIO] FAT A
A& 7 AFEET A4S o] Hlalst §i o] = o] 1A4Z0] BrdE ARGt AR E WS
IS AHRE-2 A4 FAFSEA] b2 AP E T ol 159 Bhd ARG JA] 7HE EotAE A o=m
AR AFE 9] BE2 O wetste B 7 e TE &, AHAEE HIE ST 0] 2Rl 9
Hroh AA 2, gefet A8 d=0] Yol(Murray, ALR) A AgA A B o] vk FA e A4l
Luepker, Johnson and Mittelmark 1984), 4™ (Epstude Absictal QIAEH T1E9] AFS] A o]l -85
and Mussweiler 2009; Shang, Reed and Croson Fl=g
2008), 7H/d(Carli, Ganley and Pierce-Otay 1991) & whetA] AH|ZFE Q] 1 -2 tist FA T
o] M=o} Tedsto] o5 Skl U=, A= ARl R mAIR o A-BSiEH, =7

Murray et al.(1984)-2 1o]e} ¥ sto] thE oH

HEERTHEAG Lolo] BRIt AL Aot
: o o] JadEe] Fedo] FolEE
&3t Shang et al.(2008)= AH

o] g 27} 54

o,
<
xS
mE

cn|2FE 9] A2 ol f e 3
9lo] Awl ko] AF| AT EAL G A
o} & a9 gL

AR AR A 22| Ayt AH|REebe] FAF o
we} 259 AE st PojelEst gebd A
e 4 lek ek A A7) ekt vl ol

o] §AIA0] £ A AHASL A7) KIeke] A}
512 77 20] £24% ] AEo] el FHH

ol B} Lufo w2 Bl o2 aArg ) dhA,
A Qe Aulofel f Aol Aot LIS
& A7) o] Abs) A A7) ol A WA ¢
2 Zole}. o]4o] 0|5 vl o g Theo) 744

#5tock

mlo S

H

P 1a] A7) FETe] fA0] & AS &

AR50 AE HEL A8E A7 5



112 | 5017 20 43

Fo £248 § FHHY Roltt.

[7Hd 1b] AR Ahae] GAAJo] ¥e Ao 4
H|ZHE 9] A Z = A8 F R 4
=9 9FS oA &S Aot

[7H4d 2a] AR A}o] GAGo] =S AS
H| A5 9] Lo o= A}3]F] 2]

Fol $245 o F3HY Rolck.

7Hd 0] A2 Fkate] Aol B A9 &
DEEEEL PSSR E R
F9) G WA & Aol

>

4 P

>

4. Xopsi Al

Aot ol Afote] gk 12131 ofe] 27]s}
Fzof Tk ZiQ1e] I o=t & 4= Q1O W (Cross et
al. 2002; Lee, Aaker and Gardner 2000; Markus and
Kitayama 1991), 7| Q10] B}91-& Zp4lwt - H H Z4
T2 A e EX2 HiEX]o] Y E §hY
Itth(Agrawal and Maheswaran 2005; Duclos and
Barasch 2014). AFEE-2 UHH2] © g2 =3 zjots
At S o)EA Zotofl A F stHE 7HAA Hl=
o 5834 274 7 AR EE U E SAHLS

2 Abalsh FEOIHT 217 o] &4 (self reliance) 2t

O
ZH&Ad (autonomy)©l| =2 7HS A& = Aol 9
ot o] 52 A7) AAIRke] HEAS Shelstar A4l

T EpQlo] =L ApEstE s Ae 27T ®
3 o5 A18|H Wetste] AR A2 o
3.7 & o]} S 4] FEsHe Aol Yrk(Aaker
and Lee 2001; Duclos and Barasch 2014; Spassova
and Lee 2013). ¥I'H, A5 o|&A 75142 7171
NTEL 22 E FHOR Austel, Sl
ﬂﬁlfﬂr A L] 23] 2 7HEAE w0 11

= Al bRl o] A Jet s, Hd
FHEI oY= AS A etth(Markus

and Hong 2009).

s

and Kitayama 1991; Wyer, Chiu

_4

N

Zrolofj A of] Tt A= Z 7] 0] 23 vl ol A Al
2iget, ool ke Aok el ol AT
71& Ao M2 7§19 (individualism) =32}
A9 TR AGEL T2 =84 Qold4
S 7R 2 YA, HhF(collectivism) Z2HE Q]
H A etolu Fdastd e AHES tiA=
AR O)EA 27|42 7HA AL = Ao = Ve
TH(Markus and Kitayama 1991; Traindis 1989; Wang
and Mowen 1997). o}x| 9 o] $9] AL 52 FATH
w2l A= Argrolut ARl FLRt AEolt
A F 739 A4S BF AL s
G glom], ARFEC] Aofal A e AgolLt Hete]
oJ5f o @ 32| AjofahHol BstEI=7o] <l
AAHTH= 218 B FIth(Briley and Wyer 2002;
Lee and Tiedens 2001; Lee et al. 2000).

LBlAE] AHE SR v FE g
2] 2 vlatE=2] 9] Zfol= 1E59] Q1x]#(cognitive),
7+ A (emotional), L8] 1 5712 7} (motivational
process)°fl ThAFStHFAl 0 2 JFS FE= o2 &
214 tH(Spassova and Lee 2013). 1 % X]-O}‘E?HH
T EAHTS] TA ol FARRE AYAAL=
T o dolehs AT F9 Z]'o]'OH
Aof et AR[AE] AE AP Aoy Bt
gebd £ Q)5S Ho|FTH(Escalas and Bettman
2005; Kampmeier and Simon 2001). A3 A=<l
w2 H =3 2] Zfotsf| A of] H|sf 4f 2 o] E4] Zfofs
A 9] AberEo] Aty Y Wi TAlof ¥ HS7tt
L 718 Ho]F 3 9Jth(Ahluwalia 2008). =, 53 4
ZokshA o] 2H|AHEHLh 45012 AjobshA o]
R Se] ZAWRY FFS § S Aoldt o

A 5 Slek. SHAIRE 1% B o= A Aotal 4
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2412 B7kstr] 9o BFQle Bl o dS &8 and Tsai 2009). =, AT W A=) 2] 2271 w24
ot= Zog de#x Qltk(Markus and Kitayama = O] =2 AW, mebA o] gk A
1991). Kampmeier and Simon(2001)°f tt2H = O]EA ztotol Al AH|AFEO] =§ <A =otA]A
2 Zpofof Al o] AH|REO] ZHAAL Q= AEA ot shAgE e} 2 EAHT] o e
(individuality)> = H @9] 73 ol w2t o2 4 73 F o O EA] Apotofl A o At EE HTe] ¥
LA47H Aot A A o = YA Afotsf A 2] = A B2 o= Ao r YA Sl AA=
AHZE2 W] dield A7l A7 A(self- Escalas and Bettman(2005)2] Aol A= =54 2
determination)2 et =7/ o] &/ o= ATt 2] ofsfj Aol H]of o o] & 2] ZpotsflAlS 7H] AH| R}
ol tisfA 2pEAdo] @A 7|4 53 S T S AA A e Ao = e
d2 Ao ehgolut Algto] A o Q= At Wk, R The] B ARRl A 2] 2] a2 A2 o
£ oJnjete ApEA-E BRRITO] ZpolE ofm| gty =4 ZpotsflAlS 7H AH|AES] 8ol =
(Kampmeier and Simon 2001). w2hA] 5542 ztof FA] & Zlo|th

Seo) AHAES YO Qo WHToRY
B ek T gele G 37 8 o
W, 2220] U4 SHAle] o8] Teke s Hck.
SHAIgt B S S Aofa A o] Aul o] FuA
W) QAR AR A7) 9] S
g 4 Lk At
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PHE 3] AA AT FAMol & H¢ A
7oA 3 EA glo] 2H1ZHE ] Al EH]
EE ARH AR 70l Fe4S T
S3A Y Aot

P 4] AA AT fAMIol W& ¢ &
HIZHE 9] A& HEE AHEE 27| 5
F3t Zpotsfi Aol utet g2k Aoftt.

[7H 4a] =4 Zotsi g 7Hd £H A4S 3
S A2 A A2 a0l #2547 IS
S AE Hexe o F82L Aot

[7Hd 4b] F 2o EH] Aot A 7Hd 2B
9 3% 1= AlE e A A
A $E2 FFS LA g2 Aol

P 51 AA AT fAMol &2 A+ A
715142 BA Qo] B RS2 Fujl <]
EE ARH AR &0l EFe4S T
S3A Y Aot

PHd 6] AA AGHe fAMIo] W& ¢ &
HIAE 0] o == AFR] A A7)
It Zkotsfi A of wreh g2k Aol

[7H4d 6a] 5H A Zpotalj A& 71K AH|AE2]
S A2 A A7) a0l #2547 IS
o] Fuj o= o £3 2 A Aolrt,

[7H4 6b] F 222 Aot A& 7Hd B A
o] B¢ 259 Tl AR A

A 5%0] GG WA S Folth,

I M%_E_kl

L b | 7E:|J-I—I'

=

1. APE AL

1 Aol A A181H A7) 52 9 A7) Fo)
AT DAY AT 2AS Slo) ADRAE

AAISHE T A RIA AP ARE Abe] A 22| $F

o] 225 9ol Y= Lo 257 2] @27t A
Az Aol Zofskelet. AFS A 2] 2] 9] 422 A
ﬁ:rL(Goldstein et al. 2008; Martin and Hewstone
2003)E HIF O R =2 52 80%, B2 v
20%= AR A AARE & T FH(EhH= 7
A YAE HAx = SAcloh £A427 fAlA=
2 20%(M=2.25)5.t} 80%(M=5.54)°l A A}5]A 7|
29 5 9 =4 Adsts A= Uyt
(t=7.804, p<.001).

5 SR AP ZARS] FA-2 2] 2] ] FAM S
A5t Zo]3le™ 208 o] WA AR 2 AL
ofstint. A2 A fAMI-S 2 Aol 7t
P10 5 o= = oA 2pe] tff2o] 20th Tty
B&2 FARE 21 2] Ao 20, FAFSHA] g2 A

A2 50t = Aot o, & F(FAFst
e 78 gAE A== S4ctitt. +4 23 1
AAE-2 50 (M=2.00) .t} 20T (M=5.80)°]] & =
2 FAMIE Aot Ao UENTH=13.077,
p<.001)

DA [/ ')

oz=2) Aok 7+ A9 A A|(between-subjects
et B A% 27
o 2Epeloz Xy

n
X,
ofo
Ot
S

factorial design)= A
st o] shA 175
= St

Ao A AT ARI|AL GAL02 1 E A
o

o4,
o
32,
lo

Ul XA (Yes24)oll A A=
goldct. Yl AL 4
5]2 A5 a-go] gils| ¢
al. 2011), AH|AEANA 15T} -FAFSH Tk

% S

So] Prjg EAE Fshe
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ASIA P R e gl g 4 Am2 Seg, o) Ami 58 Aol 1
Foll Agstetn Beol Ak, A3 ASH F A Balex. L B Hel A eelat thEn S5

AEAE AA JE ARl FAEAZ AFE RS Z20 e S99l the] A4l ZMW
A2 AL AEA Holths W B EES - ol i Fasteh, 4w olEA FotalA 12
Agstch AR A N AAEL FAEAR 7] Baex L] AEL ) A e 2
A Aol ek a4 A 423 AR Aew Heh Yo &% dneld 2848 gAshe AL
o §A] wet 47bd] ] RASIE @RS el 3o dolthoz F4H o] glon], 51
o} o8 Sof, AHslA AX 473 AA Awel & A Aols| At A olEA Aol A g 24k
Aol WE o Aol olfl FHEA AY  ALSE Bael] e AREE 47 =853, «

KN

of &713t vlel& 5 20t WlE]E2] 80%7F o] S
FAEAE AAstIeh el “20t] o] th7F 173l
| o] Aot A& HojErh = A
,ARRIA 2] 2] 3t 2] 2] e
Yol A= ol A A
Z 50t WEl=2] 20%7F o] A
Stk et «s50th o] Aol A
/do] Qi AL Koz

T QA H=0] 7k
e Ao et =
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and Hope(2011)7
o|golc}, £},
gotgict. AAE Aol

+
>
op
<
N
=

= O

J

:|o
o
o
= 4
ilo
~J
o

S FufstE & o= 2 HQkow, Coker et al. (2011)
o] ARESH 471 T 7HsAd ol Sld, TS
skl iy, o] et 2-S & 75 Ad ol 8l
o}, A =7t dehS 73 a];qu_ A2 54

P

stoiet. ol =g Soh=dl A 470 =l
gt A== @=9000 2 A2|gHt ’53 AR Y
ERdh 2 79 Sl o] Atotsly

2 Singelis (1994)7} AF&35t 24723 74 2|AE

=8452 A Sst A o2 yepytth FAHSS]
Al Aof et Bz AT A A
Al A1 Yes24o| tigh =2 Hofow
Coker et al.(2011)°] AF&3F 47] 23k (& o] 71},
G olHoltt, Eof, fEolthe 74 2AE H==
ZA5tct e - et s St
o] AHgH 47 Bl tigt AE ks a=70622
AFeutet 7o g2 et nfxato g7 B A
o] 2Z+F o2 AHEHE W9l AFS|H 2] 2] =E3}
A Aol A o] 2AHHLS Qs v
27y 78 Y AE A2 SA5tA

A n

A=y el
T~y =

o o] A=l gt
As A 1%@ =, AE]A 27
ZAHAS 5 2(*}947% 2] ) x 2(A
A FAMD) x 2(AFotslAl) FAHEA] A3t AH3
22| o FEITL FoRF Aow UrEP”‘EP
(F=448.429, p<.001). TAHH OS2, ] AAE2 80%
(M=5.21)Z20%M=2.25)Et} & =& #%4 At2]
2 2122 AZtsl= Ao 2 Jepdth ok AFSA
22| 4=F0] 8} 0]L] 9] thE Bi= 79514
sieay

g\-rl_d
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2 2] A FAH O] 22 A 17 AR
I QA A2 At fAM e a7 gt
2 Ve Th(F=284.388, p<.001). +A| Ao & 1]
-2 50t (M=1.85) K.t} 20t)(M=5.29)2 Al 1}
o GARH 2]2] Heto g 2245k 202 Vet

of E A7) e A e FaTE A2e ohe

+
>J:lor
1o

Tk §olalA] Qotet. olAre] Ak AhslA 7|
7 sz3t A4 G Sl d 22to] 42 A
9e BojZLy,

goll gA, T @AY Zfotsiae =7
Aotal s 2ol Wit wﬁﬂaqiﬂnwﬁﬂ

Mo

T -2 W FO2 ARSI Z, Aots|H o]
grol 0} 2 ol WAL S Y zpobalA]

& 711 7102 295zl 0} 32 BRol
A

(F=4.971, p<.05). A& 27| F=Fo] *&
(M=4.13)Ht} 2 H(M=4.55) AAIH 1011 oy et
=7t o SA8ARN AR Yehgth T3 212
o] SAMA(F=9.567, p<.01)x} ZFo}al A (F=3.882,
p=.05)°] FaEI7} oIt Aoz vrepith Z]X]
Aol frabdol W mM=4.04)E E& o
(M=4.67), 18] 31 1] F =} 2] Zfotsf A o] 4o o] E 2]
Zrota A A wj(M=4.17) 2. tt =3 2] zjolsfA
(M=4.52) AA1H Yof thet e =7} o FHAA A
© &2 UEbt
T3 AEA AR e AR JH FAM €
oo ag AIL KTt AoZ e

£

(planned contrast) T']:_L/H
S0 2 22

o] S wj(M=3.97)Ht} =& wfj(M=5.28) Ho| f
o o 38AR HEE 7HA= Ao®E YERHT
(F=23.599, p<.001). StA|9t 2] 2] Hte] FAHgo]
& 7 ARl A 27 o] A " kol ml A= g
FEL FYotA] g2 Ao =2 HEHTHAIE A 7
| =2 3.79 vs. A3 2| A] W21 4.26, F=3.417,
p>.05). ©li= <7H4d 1>0] A1 A = }lS-= oJn|gtet,
R AS A A7) =, A2 HeF A e
Zrotofl A o] Ao A-g B F-of5HA] UrErE
THEF=8.438, p<.01). Al¥ =X (planned contrast)
A A3}, <9 1>of|A B A} Zo] 2]7] e
O/\]./H o] =9 74 o =l ;q-o]-aﬂ/ﬂ% 7]-;3 5\_3]
252 ARIA 217] 4ol Bg wj(M=4.00)E o}
== H(M=5.54) Hof tisf o TAA B=E 7}
2= 7 © 2 e O H(F=17.092, p<.001), A5 2]
&

N

o]l W H(M=3.95)Ht} =2 w(M=5.05) &
of tisll o 3824 Bl g 7= AL = e
TH(F=9.256, p<.01). TetA] <7HA3>I 2| 2| =] i

M, B2} 2|2 ] fAM o] W
YA 2otof| 4 o] AH|AHE2 @ 5] 3 AR A 2] 7]
F70] B Hj(M=3.60)2 T} & w(M=4.93) A

Aol disl ¥ 384 HiEE 7= AR
W HFH(F=14.522, p<.001), A2 o] & 2] z}ols|

3 Q= ARAFE O] Aol Higt Hi = A
A Feseofl whet Db A] hteh(Are] 4 A
99 vs. AF9]A] 2] 2] W2 3.73, F=.869,
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= O

B 1> 2oj| Ch3t EfE 2AMEA A
|58t e WS F Sig.
OlE Yl A EfE 1.791 1 1.791 1.274 261
ALS| A R|A| £~2(A) 6.987 1 6.987 4971 .027
Z|A| 4T FAHL(B) 13.449 1 13.449 9.567 .002
Z}0tsh A4 (C) 5.457 1 5.457 3.882 .050
A*B 36.716 1 36.716 26.120 .000
A*C 4.350 1 4.350 3.094 .080
B*C 356 1 356 254 .615
A*B*C 11.861 1 11.861 8.438 .004
2zt 233.342 166 1.406
<0 1> AUAE A0 Chet DT
XX M RAd =S XX Mt FAE RS
6.00 - 6.00 -
550 4 2 ea_ B 550 1
Ho500 T~ 505 500 {1 493
450 o - H X =5 o 450 1 = -eEE X1 =2
T 400 { 400 b, sos M E XX 22 200 1 e 39 AL E XX 2
350 ' 350 { 360 @77 78
3.00 3.00

EETE

EETE

il o 3HAR] g 7= Ao R YE S
™ (F=28.067, p<.001), A2 ] &2 zJo}s]j4 o] 4-H]
A2 A2 Jd FAM o] 2& wj(M=3.99)Et}
E== H(M=5.05) ¥ 33 B E 7HAA H+=
72 0 2 LFEPITH(F=8.286, p<.01).

SEA|RE AFR] A 2] 2] 9 ’“/“01
gk AHAFe] BiErt 22
Zrotol A 3ol whet Gt AL
TAH R, ZHZ Zolof Aol AnAEL A
A Aol 245 o] tiof 34 A< H
£ 7He Ao E U AITHA 2] At A =
2:4.00 vs. W21 4.93, F=7.088, p<.01), A2 ] &4
Zfotsf| A 2] /\Hll}—J 735 A2 Aekako] A

O

Hl

O:

o W A ol
ITHAA W A
F=.520, p>.1)

3.3 Moj| cHet FOjol =

T ol o tfet At A
2 2|2 o] FarE FoJRt A
(F=4.491, p<.05). FAH OS2 ALS|A Z]|2] 4=

S oj(M=3.88) .t} =& Tj(M=4.32) &H|[Z}-E9]
el =7t B 37821 A0 & YEh T SEA|TE A
2] Ak A (F=1.036, p>. 1)1} ZFoFsl 4 (F=1.878,
p>.1)%] TR I= F-oJoHA] o2 A o= LR
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H 2> oo =of chgt 242 Zat

2448 ARE BdAs F Sig.

OIE{Yl M Ef= 11.632 1 11.632 6.018 015

AFBIZ 2| 2| 42(A) 8.680 1 8.680 4.491 036

AFSI 2| 2] 4THB) 2.003 1 2.003 1.036 310

2{0FsfiA(C) 3.631 1 3.631 1.878 172

A*B 32.205 1 32.205 16.662 .000

A*C 6.328 1 6.328 3.274 072

B*C 8.259 1 8.259 4.273 .040

A*B*C 24.066 1 24.066 12.451 001
=l 320.851 166 1.933

H =
5.50 4

T 500 500 @eeo_

o TT =8 476

]| 450 -

c & =-MEH XA =2
4.00 o 384 G} 5| H K| K| 2
350 A /

3.31
3.00 T
sy S
Tops) &

XX Yt FAME

ojo

T 500 A
o] 450 4
& = -OMEH XX =5

4.00 A G A} 5| H K| K| 2

350 A

3.00

xjopsfAd

1P ARRA 2)7] 4 A

oS Ag &I} 0940 iﬁi
(F=16.662, p<.001). A|E th=z BA
2] 2] ko] GAHdo] =
o] & mj(M=3. 57)Eﬁ‘r
=9 FufolE:= o 3
(F=16.275, p<.001). SPZIHJ 212 o] A o]
3E AR *}9414 2] 2] fr32o] o] of n A=
FFAL oI5t LATHAFRIA 27 #5: 3.74
vs. *}ﬂ/‘ﬂ 2] WS 4.12, F=1.453, p>.1). o]=
<7 2>7F A A F & ougitt.

ESE o of| theh Al Big=o] A g s a8 &
17} g6k LFERETHEF=12.451, p<.01). ©] ]| o}

flo oM FN

i m{o

32
rO
n, =
o
u
i
o,
v
uk

2t A2 o Z(planned contrast) &4-2 A A]gF
<% 2>oll4 Bi= A3t Zo] Fte] e
B oF fARRE A 0 2 UErgTh 4, 2] 2] Hetate]
FAM Ol =2 Aol A =14 AtofelAlS 7H
AHZAFE2 AR A 2] 2] o] WE mi(M=3.31)5.

=2 H(M=5.00) & =2 =& 7= A
© 2 UERG O 1 (F=14.902, p<.001), A% o] & #] 2}
ol A& 71 AH|ZHE GA] ARSI A 2] 2] 4=F0]
S fj(M=3.84) o} =5 j(M=4.76) Hof sl
o A0l o2 iz Ao 2 Lrehydth
(F=4.840, p<.05). °]= <7Md 557} AR ===
o] gt

SEAIRE 2 A9 oSt} o]

r°“
!

1}

_W&
=

o

i
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The Effects of the Social Norms Marketing on the Consumers’
Purchase Intention in the Online Shopping Context

: Focusing on the Social Support Level, Group Similarity, Self-Construal

Dongho Yoo, Jieun Lee™

ABSTRACT

“When people are free to do as they please, they usually imitate each other.”(Eric Hoffer)

People are social animals and are sensitive to social impacts. Accordingly, many corporations carry out social
norms marketing. Social norms marketing refers to marketing techniques designed to alter consumers’
perceptions about which behaviors are desirable in their community. Social norms marketing is especially utilized
in the online shopping environment. Nevertheless, prior researches have not considered the significant influence
of social norms marketing in the online shopping environment. Further, prior researches have usually suggested
that the level of social support in social norms marketing has positive impacts on consumers’ attitudes and
purchase intentions. However, they have not considered the type of support groups and the target of social norms
marketing. This research investigated the moderating roles of group similarity and self-construal on the impact of
social support level on consumers’ attitudes and purchase intentions.

Self-construal refers to an individual’s view of the self or structure of self-schema and reflects the relation
between the self and others in society. Individuals who have an independent self tend to primarily think and
behave by reference to their own internal thoughts. They place high value on the separateness and uniqueness of
the individual. Conversely, individuals who have an interdependent self tend to primarily think and behave by
reference to thoughts of others. They place high value on the connectedness and relationships with others.

Self-construal influences individual judgments and behaviors. In particular, self-construal influences individual
judgments of social norms. Consumers with an independent self have goals related to independence (i.e.,
self-determination) and differentiation (i.e., distinctiveness). Prior research shows that when the focus is on
comparison to an in-group, such as a high-similarity group, the independence aspect of the self is emphasized. For
consumers with an independent self, comparison to the in-group leads to a heightened need for self-determination
and accuracy. Thus, the higher the level of social support, which means the accuracy of information, the more

positive consumers’ attitudes and purchase intentions are. However, when the focus is on comparison to an
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out-group, such as a low-similarity group, the differentiation aspect of the self is emphasized. For consumers with
an independent self, comparison to the out-group leads to a heightened need to differentiate themselves from the
out-group. Thus, the lower the level of social support, which means the social norms, the more positive
consumers’ attitudes and purchase intentions are.

On the other hand, consumers with an interdependent self have goals that focus on self shared with others and
the maintenance of relationships. Thus, when the focus is on comparison to an in-group, such as a high-similarity
group, consumers with an interdependent self have more positive attitudes and purchase intentions in high social
support condition, which means strong social norms, than in low social support condition. However, they are
more immune to the out-group, as their primary motivation stems from forming relationships within the in-group.
Therefore, when the focus is on comparison to an out-group, such as low-similarity group, level of social support
has no impact on the attitudes and purchase intentions of consumers with an interdependent self.

This study investigated the impact of three critical factors on product attitude and purchase intention in an
online shopping context (internet bookstore): social support level, group similarity, and self-construal. Using a 2

x 2 x 2 between-subject factorial design on product attitude, we found main effects among these factors (see Table

<Table 1> Results of ANCOVA Analysis

DV: product attitude

SS d,f MSS F Sig.
attitude toward internet bookstore 1.791 1 1.791 1.274 261
social support level(A) 6.987 1 6.987 4.971 .027
group similarity(B) 13.449 1 13.449 9.567 .002
self-construal(C) 5.457 1 5.457 3.882 .050
A*B 36.716 1 36.716 26.120 .000
A*C 4.350 1 4.350 3.094 .080
B*C .356 1 356 254 615
A*B*C 11.861 1 11.861 8.438 .004

error 233.342 166 1.406

<Figure 1> Interaction Effect for Product Attitude
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1). Consumers’ product attitudes were more positive when level of social support was high (M = 4.55) than when
level of social support was low (M =4.13; F =4.971, p < .05). In addition, Consumers’ product attitudes were
more positive when group similarity was high (M = 4.67) than when group similarity was low (M = 4.04; F =
9.567, p < .05). Further, consumers with independent self (M = 4.52) had more positive product attitude than
consumers with interdependent self (M =4.17; F = 3.882, p <.05).

More importantly, the social support level x group similarity x self-construal interaction was significant (F =
8.438, p < .01). Planned contrasts supported our hypotheses (see Figure 1). When group similarity was high,
consumers with independent self had more positive product attitudes in the high social support condition (M =
5.54) than in the low social support condition (M =4.00; F = 17.092, p <.001). Consumers with interdependent
self also had more positive product attitudes in the high social support condition (M = 5.05) than in the low social
support condition (M = 3.95; F = 9.256, p <.01).

On the other hand, when group similarity was low, consumers with independent self had more positive product
attitudes in the low social support condition (M = 4.93) than in the high social support condition (M = 3.60; F =

14.522, p < .001). However, for consumers with interdependent self, level of social support had no impact on

<Table 2> Results of ANCOVA Analysis

DV: purchase intention

SS d,f MSS F Sig.
attitude toward internet bookstore 11.632 1 11.632 6.018 .015
social support level(A) 8.680 1 8.680 4.491 .036
group similarity(B) 2.003 1 2.003 1.036 310
self-construal(C) 3.631 1 3.631 1.878 172
A*B 32.205 1 32.205 16.662 .000
A*C 6.328 1 6.328 3.274 .072
B*C 8.259 1 8.259 4.273 .040
A*B*C 24.066 1 24.066 12.451 .001

error 320.851 166 1.933

<Figure 2> Interaction Effect for Purchase Intention
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product attitudes (high social support: 3.99 vs. low social support: 3.73; F =.869, p > .1).

The results of a 2 (social support level) x 2 (group similarity) x 2 (self-construal) ANCOVA on purchase
intention yielded a significant main effect for social support level (F = 4.491, p < .05)(see Table 2). Purchase
intentions were higher when level of social support is high (M = 4.32) than level of social support is low (M =
3.88).

More importantly, a three-way interaction was significant (F = 12.451, p<.01). Planned contrasts revealed
similar pattern with product attitude (see Figure 2). When group similarity was high, purchase intentions of
consumers with independent self were higher in the high social support condition (M = 5.00) than in the low
social support condition (M =3.31; F = 14.902, p <.001). Purchase intentions of consumers with interdependent
self were also higher in the high social support condition (M = 4.76) than in the low social support condition (M =
3.84; F =4.840, p <.05).

On the other hand, as our predictions, when group similarity was low, purchase intentions of consumers with
independent self were higher in the low social support condition (M = 5.02) rather than in the high social support
condition (M = 3.57; F = 13.619, p < .001). However, for consumers with interdependent self, level of social
support had no impact on the their purchase intentions (high social support: 3.94 vs. low social support: 3.40; F =
3.056, p > .05).

Finally, we conducted mediation analyses (Baron and Kenny 1986, Preacher and Hayes 2008) to verify a
mediating role of product attitude. A three-way interaction index (social support level x group similarity x
self-construal) emerged as a predictor of product attitude (8 =-.259, t = -3.482, p <.01) and purchase intention
(B =-203,t=-2.710, p<.01). When both three-way interaction index and product attitude are used in the same
regression equation to predict purchase intention, the effect of the three-way interaction index becomes
nonsignificant (8 = -.026, t = -.448, p = .654), whereas product attitude emerge as a significant predictor of
purchase intention (8 = .686, t = 12.145, p < .01). These analyses suggest complete mediation of the effects of
the three-way interaction index on purchase intention by product attitude (Sobel test-statistic =-3.37, p <.001). In
addition, we tested the mediation using the bootstrapping technique (Preacher and Hayes 2008) with 10,000
resamples. Our results showed that product attitude mediated the three-way interaction effect on purchase
intention (a=-.16,b=.79,axb=-.12, 95% CI: -.1937 ~ -.0620).

The results of this study show that the impact of social support level varied with type of support group and
consumers’ self-construal. Furthermore, this study provides practical implications to management for improving

efficiency and effectiveness of social norms marketing.

Keywords : social norm, social norms marketing, social support, group similarity, self-construal






