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o6l 2 AgH 7] wo] A|7relLt ko] TofiA]
orett 7% Qmetel 20 A9 9AL wgs
L FAARES 39 AL S sloiAg
2] 7 BEA thp7} 1 o] ek ux]
goz Latel 14 AAE HAcE oz
%718 291 1 4RE Fhsked 140 @
A 7] RFL AL Bk R B3
oLt v OIAHE EAISHE 5 PEE ARUAC|
Ao 7Fs S HTh(3 A4, B 9, Bheol 2001)
shel, ekl 749 Faio] FAHWA o]t
BAY B Ao o|FolA| 1 gt 53]

20] o] Az getel o3
= 797} weh. Ukt el 3ot Btk 22 1]
7} Bhths Folm, 917)7} Bhebs 2L Eo] £t}
L #2087 o]o]4)7] 47] ggolct. 55| AELS

7 H’SVM AR il Zﬂ% Tt A8 20

I £ 0 mell 7 FUE BE AT
b, ol AR A 5494 80 et A
A ARE Aol 271 FE7] ol

(Grewal, Cote and Baumgartner 2004). w2hA] zp41
olde] gt AHAES] Frte oY Aoy
A 20 2, TEE S &S 4 A FAT =
T2 E S k228l g 7o rof gt A 2=
Chevalier and Mayzlin(2006)2] ¥147} Q=1 o]
o Ao mufjekyt £afel gl o] 4~o] 3}

Et‘ T

AS AT AT At 22k 2R 471 =4 B
Foll FAA] L mAE AR dehdth of
B2 AEA R AdEE 27t Begs avlxt
A =2 GFE 710 ofn 2 Aojnt. &, 22
QA @R 27 HE4E F AR Q717 ot
£ AR WEH ] 917 the]l AlEol st =7

T7F Hobd 4 QttE= Zlo|th(Dhar and Chang
2009). ©] 2} #¢5}] Dhar and Chang(2009)2] 1
oM E 22kl YR 47 a5 24 Tk
o 344 FFE nA= A E YEtth ot 2
2kl g iapet A =22kl Aol tigt dFEE

AP 1 =], =22l BHL2 2214 i Al
Folu} Aulze] t) 2047t il 24 S
7 B7P7F Ao o] Qe ARt & 4 UTh(F]
2, R4, ©o]F3] 2013). O] = 7)== 3
el Tt A=E2 FYoHA g2 BHEE9] 4
%, E5] H q(average ratings)©| G A=2

G At A 5 gee BolE
THHoDac, Carson and Moore 2013; Zhu and Zhang
2010; Dellarocas, Zhang and Awad 2007; Sun 2012).
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B FAAEC] A=t B o] Hato] FYsitt Ato] RAGARI a2 ZEAN AFEE9] AlEo] o
D22t FA o] EAto] of= Ak I7te] whet A & Aol A= th=rty A7 djofl= o] Zo] ¢
H|ZEe] dhgo]l th2A yehbes S H sttt e Kot F3Fe] A 2o s
(extremity bias)o] LERE 4= ekl =4 sk=], 71H1E wofl= AlF B o] F4tol AlF deel |
A 22 Bede 7T SRRt BE Foll AL EHAREIE 29, 2 ¥ =AS), 7
FAAA @Eoﬂ H& Aok Aol )17] wi FEol & Ao 7|vE glof= o] FLT 24
of 382 Aret RG] Ho] &A AAE 7 o] AH|2} EAof| AL Hth= Zloltt. o]ef 7|
7 AREA QI A F2] Bt R Y= nE T AEFE] B o' S22 o] Boful=A]
I At S AHES JEAZ I A EAAQ £ 95t Rozenkrants, Wheeler and Shiv(2017)-2
BAEE A AHET 7MEA]E T o] Al - Fu| 2 AFE APt et, ol BH
F57tol tigt g2)7} o] fof 2] 7| Kk 7} o] A o] B4t RERYPS Hole &=t A=
o2 QlAEo] AH|ZR stolg FH o] tigh Al (polarizing products)oll =55t F=3t Al F2
2|k steto g ofojd 4= Qlrh= Zloltt. o]} v AFH ol shte] ¥t k= 925 e o
5l Sengupta and Johar(2002)+= tHE &= F 144 A B I (unimodal distribution)2} %}E] 2709 | H1gk
H7F Qe AL ARA7F AH|9 Y FrE =7 Tt 2988 zh= oFF-E 3 (bimodal distribution)
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A& U= Aoz 2484 7HsAd o] lvk=
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[

o] HAELE Axch A3t JolE A G54
gk, groF 5] 7k 271 B@e flsietd 2at
Ql glHo] Bxyt Bate Jsls oL A5kt
A2HEL 11 olfof s Jste] A9 71553
E72E S5k Aty ge) gste A s
7t A7 BAY S ol E2 AR A g | st
A Agetel okel, A1) AT AL E
ddtel= 712 PHo] 24 9IE g A

2. At2|™ Hi A (Social Exclusion)

AR A H A= A 19709 H] 2o
7] AARY e =, ol 53 7]
2 Jsf 12, A, yoprbA = AlS 3t
A7F A SHA HF = A o5
= 78 AHEV)ONA AF=] 2 A
T=°] ZE =7 AAsH AT
o2 wiA| 2= g1 SET SAll
SH7] 91 leH50] o] FolA e, ©
(1997)9] A+ollM = D=3 FA1Ad
olal | AR9lH HiA 7E-e ¢ &
FstAoH, uiA o] JHE-& Atel=A], A
Thof A H oA A}l A o2 A2
7171 91sf =5kt oleh wrE s uE e,
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dolztal g 4= lth(Duclos, Wan and Jiang 2012).
BAE oA A1S1H A ABE LAl S
o] Zolutal Qlth= Ao, webA of2ijt HijA] 7
go] ojulat PEo 2 ojojr] metsi A
O& Fastttal & 4 Qv 22 dAFtollM= Bl
2} 2212 Aot glol BRE % A 240|djolo]
Sgo= Q) a4t Augte] 27k Aolet 7]
e = AR @359 o]fl Adu|ofof Ap
25T W2 ATEL U 2R A= AR
So] A48 W1 BRE BEE BRI o 4]
ghomM o & 1YL 17 1540l B
FA517] I 5 th(Primack et al. 2017). TSF X+
$% Weld Adets Asld A A

European Urban Knowledge Network (2014)2] E.11
Aol oJshel AR §HAT] 25%7F 23 2k A
o4 viAIE Bkl e AL R YEon, o
2 5w A8 A A ZFo] A4 Souha grks

(Chen, Wan and Levy 2017).

2 A8 oA ATEL w4 A F ol o]
ol 7] AEsH=A|o] tet Aol F2 uhAg,
Ae)et Hokol 4 AE 1 Ql=w, ZAE (1)413]

A A7 Sl pARTE SE4S Zpe,
A AN B

el
_0|_IL
e
=)
.
X
Lo
o
S
N
Lo

X

= 2012; Baumeister and Leary 1995; Baumeister,
Twenge and Nuss 2002; Duclos, Wan and Jiang
2012; MacDonald and Leary 2005; Zhou, Vohs and
Baumeister 2009)7} (2)AF3] 4 v A7} 7] AF2], o]
717 o] ohjet ghelute] AS ok 2
A2 B0 E ool 4 Ylrke THsAE AA
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St ATS(L WA, 388 2014; Maner et al. 2007;
Mead et al. 2010; Loveland, Smeesters and Mandel
2010)°] It} GHF2] 0 == ARS]A] vljA] 7 ol Ht
A2 A5G fEdths A5 £5 o2
S+, 9lE 5] Macdonald and Leary(2005)2] ¢4
Tol A A2 WA Agol upx) AAAo R A

A5 AU wiet vt 2152 177 5t o]
g ol 1Al ehlel g 34 4E 2 5 9
G FeAch ARES AR 877 55
57 sk ) BAH, SARCR $H GFE
1t O m(Baumeister and Leary 1995), Q1|4 Ao
2 QI =2l 1el A E B 5 P wALS B

o] = 4= Qlth(Baumeister, Twenge and Nuss
2002). ERF AFS] A wiA] F -2 BRQIte] BAE
R R L N ESRS A ESSES
iz og olojd 4 Q6] Zhou, Vohs and
Baumeister(2009)2] oA mPAER2 o]
= ARRIA o 2 T RE FAS ATIARE 2 0fA
OA 92 2AHY 71RO ¥ WA YEr

2} ]3}?—4 St 5 =ofl el
252 Bt E3F Duclos, Wan and
J1ang(2012)‘_ AL2] A Bl A o] g FAF AR A ol
sl dotE b=t #iAl B2 =ofl e 2=

ZHA FYEL FARAL 52 Zo $2S

AR5t A= Ad =7t AR A G2 E
o] ¥ 22 H& o5t A0 & YEhit o]
2|3t A 3} t 3l Duclos, Wan and Jlang(2012)% ]
e AHA =1 ALRIA A 571 84
7V a3 Qdo|H, o] & 7}11 QA= Ao Ht
Q1 TA0]7] wiell TheF AFS] A A7} &/ 5]
A& ¢ =olgte A4ttt 2ol 5L 57t
SHA| Hokal FAsEAT. FASHA AR A Al =
Q22 A HAE op7|stH, o= EEA Aol
et dgo= o

02 olelltt thae] d-Eol 9t
<, #&l|Y, #Au] 2012; Charles, Hurst

~~
(¢]
aQ
_
)

and Roussanov 2009; Dubois, Rucker and Galinsky
2012; Galinsky et al. 2008; Rucker and Galinsky

2009). 9] E = °] Rucker and Galinsky(2009)+= 4 2]
2 o7t Sl Q1ASkE AFEES A9 A

O1)— 7H°1& *J%PEE} AL2] %
AL AH|sl= 710 2 LERY E]- —.‘-,’—/\}01-71] Dubois,
Rucker and Galinsky(2012)2] Ao A= A3 4
21900l 182 L7Al 22k Hek2 AFR]A 7HA|
Jol =& Al E B0l UE AAEE= AFEE©

]
Nl
=

B 79 AHA10] A1 A9]ef e A e B
oA Bj7] 1) W FRHe Aol 2Rt ¢
Apolzo] 2 5tioh Wlol2(AY 2, 3y AEs) At

34 292 A5t B4 Byt
Rit 2 AHe] A a4 7F 2.5] 2] oh2 Aol et
= 771N, A1) At pElE 4]

z

A4 2
£ o go| 3= 5 JASI Q] PF o oot
E AFER ENITHRUA, 8 2014

Loveland, Smeesters and Mandel 2010; Gardner,
Pickett and Brewer 2000; Mead et al. 2010; Maner et
al. 2007). siF A-=2 A=l viA7} vidi = 71
A 2 AFFHET ARRlA Y H | TS vgstHA
Hh-gotA gtthal FAstk=dl, o€ 59 Gardner,
Pickett and Brewer(2000)= A}3]4 vlijA|= A 3
Solut A134] Aol giR Al EL 7ol
71& 1 7l Wizl sig AHdEe & 71ste e
2 H¥ O™, Mead et al.(2010)2] S A= AL3]
& HHZHE Bt & AAoA o A-8H Q1 W 2,
H, F71Ht 53 a54e =2 ¢
o] MAZ diskEH o ¥ &2 4%
o, dist# & et *}ﬂxﬁ ZgH
SRR AL A] A o] -
53%7} et A& F ot E5= 23l
Loveland, Smeesters and Mandel(2010)-= A}3] 4]
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HiA| S 7 @Sk =W AFE] A Q1 AA7to] o3ty 7]
dlell o5 FHUAZ17] f1sf tideAet B
AS 5o B WHsHA §h-g-chH, dofHw ALz
A A IE2 et TS e BE5S HYlom,
Maner et al.(2007)-> TFeF AF2] 4 v A of| A AL2]A
o= 5849 5 e BAE ATE A5 AARA
© 2 FPFotal, olHe A7t gl A 544 9
&0 = o]o]Xth= AFe] A A A4 (social reconnection)
F54e 21 sk, AR 0 A5l
© 52 BAIE et AF2 S5 7He] A4 AjH]
A2 Bl A Ardste = &7 =4 UEE
o}, SRR EohA o 2 AL A uljA| o] Z1ALR] A Y
T 7Vede AT A2 v Aol HE
A2l A g F kel A4S ok At A+

5 7b2] 294 AbslA ujA) o

B aTE $
2etel Bo] FI el AL AFL 4B
ot ==

e
A
%
w

2 H

= =
o} 2)A18] 4] wiA 0] TpA] A 48] AeF 5o

3 ot
AR = el Yol SgA o ® =3t d 7+
2] Q1 FAgHko] Aol Al Zofl s 7782421
H7E Ytk d4L50] 1= YA Rozenkrants,
Wheeler and Shiv(2017)2] Aol A= o] A B7t
7t =2t Al Eol @5 AHAY] AAEE &
A 4 Qe =7 E 5 Athe 7He A S HolF
At o] &2 WAl = 508 =S E
A& (polarizing products)ol| 4] AFEE2] H7H7} ¢
oA olH o] A A4 o= A & Hitj == oA

2 713 ol 9 A Fekel gL gHAIste, o]t

23 shgic. 53] FAIHOR Y LA} Th}
g 7ol obd Fbo] gl et Bel 49
ol AEY BrHE T AR S A Hid),
olelFt BHL BEIL AVHY YIS o AE
uoh olRYE SEHL ey e =T
Q14 & 4 glehs Aol

I Abe] A wiA o] AR ATE2 ARe] A HiA

7} SEA 27HTFS o RThL TR A1)

= Eg ZA0]7] mhRo]ati §14]6}a 4o] Fhrh
Zlo|th(Wan, Xu and Ding 2013). Wan, Xu and
Ding(2013) AF2]# HiA|I Aol oA, of =54
7 e Bol=Alo 242 HFa dFE A
et olSe AL %

o
48 7HsAe] W
Aot wws}7] 9

=
S EARL QIASEL Ao sk, atebd] e

e

(Wan, Xu and Ding 2013). Wang, Zhu and Shiv(2011)
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L 48 XA MY A £5

RFE|H A 5 2L hae] AT E vhe
© 2 o (priming) 4]0 2 F 25} th(Carter-Sowell,
Chen and Williams 2008; Duclos, Wang and Jiang
2012; Williams, Cheung and Choi 2000), ©]ufj A}3]
2 G o] A Aplo] AHA Htolut A
of S AAY & A B Al 7HA] o1
g5t skl e, AbelA HijAlE Hid 2 o]
U A =R E FA B AEEAE FH= Al 7F

AFA(1048 ), B A AASHAH. ol

o 22 Aol 4 A BxE HE A

BA
2.) ZASHAch B FA B 203 24 B
270 AA] BT 7282 FAsA w3

HEE WU UR axks - 728 ‘ l MEEWHER akxs o 7.28

YlEIE a4 WHE chgat wEch

m
3
m
o
B
&
=

Sdii wxxEK 100 S kkk 60
Jalo™ wkk Ak 100 Dl ek 60
kore* *kkkk 100 kore's  xxx%x . 80
game*+t * 20 gamet+ dkkk k80

20 NSt ek 60
Mt ek w0 o e *kkk S 8O
worlt* ek 60
perft ek 60
madkes 55 madkt kA s 80
queett % 20 queets  kkkk . 8O
typettt  kAKRE 100 types  wkkx . 80
irime K 20 iim kkkRs 90
andr** kkkkx 100 andrt** okok 60
BIm2e  kkk kK 100 892t AkkAs 90

1] 1}
gt 2 2B A
<2 2> WHEL 22

T AR A A2 o] 79 AFS] FA/ o] E(social
identity theory)= 7|SFo 2 S|/ HHTFHO R
35199 tH(Clark and Maass 1988). o]uf 2]H -2
22 Abe] A A x2to] A9 22kl HH S o
BH FAZEEEE v gl Ay @ A4St

o
¥ ™ o> Mo

_l

o, Awel A Latel Be] 747} et 2
o 4% qiElSe] 243 B4 Auetn Al
o2 AAstart

(experience goods)E TP off =2t<l A&
o go] o) 2|5HA| ¥ 7] wfjZolt}. et &
A= A= kAU ARSSi E 7] 71|
ojuf AH| o] thet o] AR o] 7]
A& F4o) wigt Al FHE ¢7] 9
(Grewal, Cote and Baumgartner 2004). TH2hA] ©
of Fufet ARAFEO] H7t= s Aol AH

mr Mo 2L oM o ok

O S T

_—

o M
i)
p
re,
-
1o
N
=
1o
i
=)
rlr
N
it

AN
3} 53 o] A5 o] - A (preference heterogeneity)
o] mj-g =2 AlFol”7] wfZolth. Rozenkrants
et al. 017)9] ATFNAE AZHAe] Frel

< ol24dE UEraL o2 & A1
A kel



gt ATAee & 7HeAdol ot B AR < ot oishg)7t Brtet FeAlEe] AEE Aol
238 g4 Ao Agslsitt 2 AtE 0 B AASHAT oo 2 S
=2 QlojA A& el Holbrook and Batra
2. MEEA} (1987)7F A& AlFE &= A =5 o]-&5to] w9 &
o=/ W% F2, w-¢ Bl oAl ul-e T oHQl F
2 2 A= 1729 9] i E& A sto] ofd = 9] 2712 2 7H HERE A5 890+
Aol 729l = v skt FAA 2= A A A £ Hye= oUE & Fole Ao 2 Uet
314 2§ Fi= vl A Aol et F ol ml <] 239 A=A AEE dotH = Cronbach’s YT
oAl &gl tiste] dAE Frarsto] 527t X4 3 T2 09282 Aol Sle Ao=m I
7}A] o)d= AL & Sttt o] F 2ekelof| A (Nunnally 1978).
AlE= Fshs 42 AUz & AlAste] 4
of A 2210l 4 554 v AZEHE Al 3. Mg &t
Alokeler. 1e] i o] o ARt 2 A= e}
U= FHEol duE FARS Holks XS 2] 2(AFR]) A v A -3 HiA] Vs, 2-8) X 2(=22}
1, GHo] =2t A= FHE ] §lo] QA AE BAL F=F3 Vs F LS B4 X 2(AHE] A
o W& P} ol B2 HH o= o]Fo)x]F A AT vs. o eh ek 7F 242 AAISH
Z2Yshol oW A g o] Pt T USHA X2tSt oF. B4 AT} AFR A Hij A, 22k Al FEAT, Al A
AT ESF ARR]A] AP o] B 7HE 1+ HESH Ao fopm|et A2 Ag At P El e
et T 21 7 25 HESH] st Ui H(F=6.716, p < .05), TR+ AL9] 4] v Ao} 221 A
ZA0 2 Yelet ojuls 22 4 558 o F ALY o] DA ATt A Fofm]Rt Ao
O] Al F B vs. Lo} Zo] A& 5 o] Qe FA|(F B YEPTHFE=4.997, p < .05)

<& 1> Ate| A viA| 7 af 22l WA Z4, Abel 2 712|of Ci et A1 SEl

source d.f. MS F P
A2l BiA R HBIA, Z&) 1 275 288 592
=220l YHZ LY=ot EY, 2o ) 1 10.844 11.363 .001
Arel 2 M|/, WA 1 .082 086 770
AFS| A HiA| X 22l B At 1 4.769 4.997 027
2210 HHEA X AR A A2l 1 17.176 17.999 <.001
A2| 2 BiA| X AtE]H A2 1 011 011 916
ALS| A BHA| X 22101 WHEA X ALS|H 72| 1 9.603 6.716 .002

2t 164 .954
A 172
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Zsb7] 918l WA FA7E As)A Azl @ o
Tl 2T BRste] Al w4 vt Lol
BEEATe] AFH e 1] A e Abm mort
o714 AA] W EAE PAOR o UGB AGE B
A 9 lAg AN AT A8l 4 w83t &
ehel BARALY] o] AHTAG HHE AHE AL
714 10] ujati uhE st 245 $IaA
olch. oA AFstlEe] # AT0] 7H 1 At
o2 eI A HE BAARY 49 HHS
w71 A7} Lot gl gl BE4 theel 2
2 7} Aol webA 74 18 2RA O B
0] FA7L BEA thgo]7] tRe] GFFA 0 U}
of 814 A7t W g 249 AU E
& e AR A7} she Wige] BAY
FAY A9 A2 A 08 AT BHL
A8} sl ool @4o] Aol Aol 34
shd, o e B 2 AT oS B U

<H 2> A3| 2 HiA| 72t 22

o wars) HA A 02 AFS A ujA] x £ekel WA
Aro] ol QAT A2 TS AL 71 10] ol
Shie vhE g 8] Hold Zolet @ 4 it WA
Sol WA Bio] FA7 AslA Ael 5 o w
9 2791 817 9] o] E S Hheo 2 A8l 4 ujA| e}
Lol AERA] TAH FTALL ARG

oF. 71 AT, AFS] A vl A Hee] A F= B Al
FM=4.55)0014 Fdet HH AFM=3.6)Ec} T
S 9149l Ei:E UtEFWTH(planned contrast F(1,
164)=9.585,p <.05). ¥HA AFS] A 28 Hoh2 k=
3t BH AEZM=3.66)HTt Lt HH AF
(M=4.35)°] ©] 59143l 7o =2 EF tH(planned
contrast F(1, 164)= 4,218 p<.05). ©] A= A3]4
HiA o] 3% =35 B AEel H =2 AFH e
E B Aoleh=7Hd 1-13F AFe] A 280 ¢ o
Aot B AlZel ¥ =2 AFEHEE B Aol

7Ha 128 A%t 18R R & A4 7 1
B A A H AT 3 3.

=
1
~—

o
—

QI B ZLto] CHEt AIZEH =

source d.f. MS F P
Ar2| 2 HiA| 7 (AL, Z ) 1 .085 063 802
2ol YHZ LY=ot BY, 2o ) 1 347 259 612
Arel A HiA X 221 HE 4 1 13.354 9.987 002
=31 77 1337
2l 81

<E 3> At3| A viA| 7 22t

QA BHZ L] Ciet A ZEHE 2k

A2 B A 73 =22fel HEZ 4 g HFEH} Nzt
U=3 BH 4.55 1.255 20

BHA| U HEAY 3.60 1.283 20

A 4.07 1.342 40

=2t EH 3.66 985 24

ZE “dstBH 435 1.110 17

A 3.95 1.077 41
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both extremes

#----#cven rating

Product attitudes
S

3.66

Exclusion Inclusion

<02 3-AE|H B ST} 2210l WA R
A5 B

o2+ 7Hd 28 HESH] fls) B A
7t AR A7t H 257 ot ofd vt E2
A el 23S 71 24 Hij A viA]
Vs, Z-8) X 2(22F3] AlF 24 =38 vs. 7L

AAEFA 0w, oAl Aret A fofulet
T2} B E GTHF=6.716, p <.05).
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3-1. ALIE e H

714 2-1& ZA5] AHE7] o) AFHEE =
4 AE AR A AR A uiA] gee] He 3
Aol FAZE 254 theel T of =3 3
A AEM=4.55)S 743 B4 AZ(M=3.6)HE T}
o Sojd o= yh-gol= A2 UERTH(planned
contrast F(1, 64)= 9.585, p <.05). Bt 14 0] 4
7t EEA thprt obd ureh 2 Aol 4

= WHEY A Asgd @] doju &=

PH AEFM=340Ect #L%F HH AE
(M=4.69)°] ©] o142l 7o =2 EF tH(planned
contrast F(1, 164)= 21.224, p<.001). o] Z¥}= A}t3]
) wjAle] A% Lokl WY A7 PR A
T3 B AlEel B =2 AFHEE Holal 2
Slol WA FAVL WA A8 TUG BE AE
= B ASRtth= 71 2-12 A Ao (C1E4 D).
I BE 2 A5 7H 2-1:2 A A H )l

b 3o

5 #——sboth extremes
#---—-%even rating
-~ 469
% 455
@ \
@
-U \ ’l
_"3 \ I’I
= /
~4 >\\
o S \
'8 . \
a " 36 \
AN
e 34
3
Out-group In-group

<0 4-AE|H F2lot Rat0l WHE M| MBS
ETHALEIY B ZTh

3-2 MY =8 WG
714 228 A3 99 ABNEE ST 2

T} AW A8l g Y B FA7} 9

o % Fe ﬂé B 09.25) 2L
S @)

EZ(M=3. 44)£E’r w42 Tﬁ A AEM=4.45)°] o &
)& 9l e I E e tH(planned contrast F(1, 164)=
4.218 p < .05, ; planned contrast F(1, 164)=10.543, p
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The Effect of Ratings Distribution on Product Attitudes in
Online Shopping Mall:
Moderating Effect of Social Exclusion and Social Distance

Ho-Joon Song* Sung-Yong Chun**

ABSTRACT

The number of people who feel themselves socially excluded is increasing according as individualistic
tendency has recently spread due to intensified social competition, population aging, and increased single-person
households. Previous studies suggest that experiences of social exclusion, great and small, are likely to lead to an
individual’s selfish tendency due to a lack of ability to sympathize with other’s feelings. The subject on which this
study focuses is to examine, from the distribution of online ratings, what effects socially excluded groups have on
purchase situation at general online shopping malls. While the existing studies claim that if online ratings are not
consistent, but are dispersed, negative bias focusing more on negative reviews occurs and overall attitude towards
a relevant product worsens, this study suggests that socially excluded groups prefer products receiving both
extreme reviews. In addition, this study argues that despite the phenomenon of social excluded groups’ preferring
both extremes reviews, if raters are not unspecified individuals, but those who belong to an ingroup of close social
distance, the phenomenon of preference reversal occurs.

This study first conducted an analysis among 2 (Social exclusion type: Exclusion vs. inclusion) X 2 (Online
ratings distribution: Both extremes vs. even distribution) X 2 (Social distance: In-group vs. out-group) groups. As
a result of the analysis, significant ternary interaction effects of social exclusion, online ratings distribution, and
social distance were observed (F=6.716,p < .05), and also, the binary interaction effect between social exclusion
and online ratings distribution was significant (F=4.997,p < .05). Next, in order to verify the interaction effect of
the concrete Hypothesis 1, this study investigated the impacts of the social exclusion type and online ratings
distribution on the attitude to a product, classifying subjects only into the condition in which the subjects of
ratings belonged to an out-group with a long social distance. As a result, the social exclusion group had a more
favorable attitude to a product with both extremes ratings (M=4.55) than to a product with even ratings (M=3.6)
(Planned contrast F(1, 164)=9.585, p < .05). On the other hand, the social inclusion group had a more favorable
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attitude to a product with even ratings (M=4.35) than to a product with both extremes ratings (M=3.66) (Planned
contrast F(1, 164)=4,218 p<.05). These findings support Hypothesis 1-1 that the social exclusion group would
show a higher attitude to a product to a product with both extremes ratings and Hypothesis 1-2 that the social
inclusion group would show a higher attitude to a product to a product with even ratings. Thus, Hypothesis 1 in

this study has all been supported.

W both extremes

o

Oeven rating
455
" 435
a
=
=
=
=4
3
K 36 366
b
(=R
3
Exclusion Inclusion

<FIgure 1> The interaction of social exclusion type
and online ratings distribution

Next, in order to verify Hypothesis 2, this study divided the social exclusion type into exclusion and inclusion
and examined the interaction effects of in-group/out-group and online both extremes ratings/even ratings. To
examine the result of a measurement of the attitude to a product in order to examine Hypothesis 2-1 closely, the
social exclusion group responded more favorably to a product with both extremes ratings (M=4.55) than to a
product with even ratings (M=3.6) when the subject of ratings was an out-group, unspecified masses (Planned
contrast F (1, 64)=9.585,p < .05). On the other hand, if the subject of ratings was an in-group, in which the subjects
of ratings belonged to the same group as that one belonged, instead of unspecified masses, a phenomenon of
preference reversal occurred, and the group was more favorable to a product with even ratings (M=4.69) than to a
product with both extremes ratings (M=3.40) (Planned contrast F (1, 164)=21.224, p<.001). In addition, to
examine the result of a measurement of the attitude to a product in order to verify Hypothesis 2-2, the social
inclusion group was more favorable to a product with even ratings (M=4.35) than to a product with both extremes
ratings (M=3.66) when the subjects of ratings belonged to an out-group and also showed a more favorable attitude
to a product with even ratings (M=4.45) than to a product with both extremes ratings (M=3.44) when the subjects
of ratings belonged to an in-group (Planned contrast F (1, 164)=4.218 p < .05; planned contrast F (1, 164)=10.543,
p < .05).
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Oeven rating

469 O even rating

4.55
4.45
435

3.66

3.4

Qut-group In-group Out-group In-group

Product attitudes(Exclusion)
F =9

Product attitudes(Inclusion)
IS

<FIgure 2> The effects of social exclusion, social distance, online ratings distribution on product
attitudes

<Table 1> The effects of social exclusion, social distance, online ratings distribution on product attitudes

SOC@ Social Distance Onl,me,Rat,l nes Mean Star?de?rd Cell Size
Exclusion Distribution Deviation
Both Extremes 4.55 1.185 20
Out-group Even 3.60 1.051 20
Total 4.07 1.123 40
Exclusion
Both Extremes 3.40 1.049 20
In-group Even 4.69 1.044 31
Total 4.04 1.093 51
Both Extremes 3,66 985 24
Out-group Even 4.35 1.100 17
Total 3.95 1.094 41
Inclusion
Both Extremes 3.44 937 18
In-group Even 4.45 .670 22
Total 3.94 833 40

Until now, it has been assessed that a product with both extremes ratings with extremely clear likes and dislikes
had overall lower attraction; however, the social exclusion group overall preferred a product with both extremes
ratings to a product with even ratings, while the social inclusion group overall preferred a product with even
ratings to a product with both extremes ratings. However, this interaction effect between the social exclusion type
and online ratings distribution was controlled according to the degree of social distance, and concretely, there was
a phenomenon of preference reversal of social exclusion in an in-group in which the subjects of ratings belonged

to the same group as that one belonged, instead of unspecified masses. In other words, if the subjects of ratings
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belonged to an in-group, the social exclusion group overall preferred even online ratings product than a product
with both extremes ratings. On the other hand, the social inclusion group was not affected by the degree of social
distance, but consistently preferred a product with even ratings than a product with both extremes ratings. Till
now, many studies of online reviews have found out that the overall rating became lower if there was negative
information mixed since more weight was given to negative information than to positive information; however, it
turned out that the social exclusion group overall preferred a product with both extremes ratings to a product with
even ratings. It is expected that these findings were caused by the tendency of the people socially ignored and
alienated to perceive that they were alienated not because they were unattractive, but because they were unique
people different from the others. As another explanation, social exclusion has a close relation to propensity for
conspicuous consumption, and if ratings are divided to both extremes, the heterogeneous ratings imply
dichotomous groups’ opposition, so they recognize that such a product is an environment in which they can show
off their uniqueness. For example, suppose that there is a film that has both extremes ratings without neutral
ratings. This implies the opposition between two groups, i.e. A group that likes the film very much and a group
that dislikes it very much. In the pursuit of uniqueness and propensity for conspicuous consumption, caused by
the experience of social exclusion, such a film could be recognized as an attractive tool to show off one’s presence

and uniqueness, e.g. “You guys think like that because you don’t know it well. It is a really good film because...”

Key words : Social Exclusion, Social Inclusion, Ratings Distribution, Social Distance
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