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z7}0]—13'% A HH Y oF3EZE A(retail apocalypse:
©mwakel Aufelo] Zuby AAHAA KPMG, 2021)
I & YA (omni-channel) 58] 42 2-
@ makel BA g2t 5 F+EAr A2 ZHE A B A 7L

At2pA] = <8l B2 (big blur: 7] &) ZAst= A
A T{ﬂ')’ AAHR], BotA A ] AR # o]
A 55 2t 2 G457 ®ststal ot

olH ¥ P 52 sty H3to] £33}
A8l 571952 A=24Q0 t-32 A Are] A A
A}t kS Qg Ao Wete 2 ESGE Aol &=
ot Ao WA L Qlet. Ty ESGell T 7
g % ESG B7} 7|50l ob2 ietshA] ¢al, 539] 4t
A EA4o] AeH MEat e Fol Bt A
Zol A ESG =doll A=2191 7 A5 = Akt A3
A2le] ol g2 1} ofgof AW Q=
Fgoltt. 190l E ESGY =Y AT A4 &
AT, 2 A1 M= ESG olalE $lal A&7t
573 9} CSR(corporate social responsibility), CSV

(creating shared value) 2! UN SDGs(sustainable

development goals)®] 718 o5& Z7to.2, /\}Eﬂ

S =] FE 7 o] AAEtAL = ESG &

§31 1 542 AR, o5 Sstel Enou

ESG 2 1o A& =2t e 2 =4 &
7149l ESG =4 A 2 o] &/ Shof] zrof] Theh /\1

1) 1980%1~1994 Atolof| St HH YL Afiel, 19958~2009d o] 2448t ZAI & T 5t= .

2) 21 {5 okl AEFA7IE(1CT)o] HE5H Aoz 22

5 Qg Fixot 4zt Ad S o] 7)< (loT, Big Data, Al
1 ole] 7|9t &Y AH| A A, ARY VR AEo], Bl &7 Fo

AFE(BAL, 2018).

U (retail) T} 71E(technology) 1 %%‘% fof exmapel 9 221l {
ST} v Zslel A, thE u
1At A E =

: o}u}q



7§ AT AR FEt dntE, ST A A
AA FEAT o] TS FEE 2] 75 A
32} obutE, vlojHete] Sl Bl of#|o] QIR o]
A Agore] S HHlE-g updEet outE,
a3 &3 2 5 SAlO st g 2119
FHZ 719e] @8-S 4 = oA A 1919] 7
TS O ddes P <E 1>of 24 did7Ide
g ARt vep o], A9 d2 19629 4
HFERE] 2010 4 e

=T T

Bk 4N 2

)
2
=2
X
>
i
e
wn
@
H
rr
>,
1p
N
N
or
o,
=
R

o
_O|ll‘
8

38 o
= 2

U o
ol
el

ESG 7} Zofe] 41 841
(driver)’ 2 A &Jstal, A& 7]
2 W&t 7 SDGsete

Y
)
El
k)
Hllﬂl
I
ki)
o

jins

94

rJ

N

ox N

K |m
e &
jﬁ 2
o, E
¥ g
84 =

o
2

m
4
3,
>
e

AL, N et (<H 2>). Yol7HESG B710] A% o]sE
Qo) HlxU2 Sl @ F2 Roje} mZUA  J1%10) ESG S HE Bbeha Sl o] o1
A A9 ol A o]} 7l TR dhH  sEe] Bk 7w ol ol E A eleteint. of
@4 o0 £ 5ol 71952 T ol49} At ol
m2hA, 2 ATE oA W ofR 29 Y 5= EE5EL, ESG 5F % HIAE T AIAR
o 9 Wz~ 599 §570] ARelT Y= & waskA} st
ESG ALlE vl @ 2Ackke Aol Dol b ek ok B Qo] 4 ARl sl e R R e A
3 sk of A= AolstH, sfe(n=h)71d% =74 e ®
ATE St FAAE=, ESGOE AE7MEA, FREURE SHOAM ESG B ol e 3l
CSR, CSV 5°| A& Ay 20 dAE 7de] o, 5ok 7] w2t a4 A AXE A=
<H1>2AM7|1d o=z
7= 7198 =0f 2 Y | SUAHE/ET) AZHE4(USD)
HOE 24 A SE A0 382.415 billion
sHol Walmart Inc. (Consumer defensive) | (Discount stores) 1962 2,200,000 (4502 4,079 #)
[¢]
ofor= AH| 2317 OlE{Ll AD 746 tilli
tOp= | =2t 150 220 1994 1,468,000 1.746 trillion i
Amazon.com, Inc. | (Consumer cyclical) (Internet retail) (2,056 9,976 )
O|OtE T4 AH|2Y Z8 A0 1993 54351 4.738 trillion
S E-MART Inc. (Consumer defensive) | (Discount stores) | (2011%) ’ (427,668 )
R AH| &3 OIE{ull AOf 2010 50.000 45.537 billion
Coupang, Inc. (Consumer cyclical) (Internet retail) ’ (532 6,340 &)

*ODIE £ 19931 2|20 ZOIHO! ISHHSH) 2ES HUYR 37 U0, 201132 LA 2t #ol 2T,

Z£2{: Yahoo Finance (2021. 12. 5.). https://finance.yahoo.com
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II. O| EX Hi A
1. X|& 715’41t ESG

ESGTH 7|4 9] BAF2] @491 2b7, AFe], Z]H)
T2 me2AE, ASE AY L AL7P5A
oA FAA A Al 714 AT 240
37 TEjska 9= 314] @ 4 0|tHUNEP FI, 2005).
LEA 25757 G A4 (dow jones sustainability
indices: DISI)E 7|49 A&7 «AAA, g
AA AR A AL B R gATE T
SEAL, Yobrp Hl 24 2 7] 9] & &89t 0 =4 A7 4]
Q) 2% A FEHE vZUA FRHoletn
golstal Qe ()71, olAe, 2020) H] 25 A
SHE O AU R ESG 5 87,4
Aulzol, 7} 2 4L o nsas o
o]A Qltke]A 7], o] &, 2020; Ben-Amar et al.,
2017). A&57Hsd 2 AE57HsEF B9 o=

an
o

R
)
o [ o [ Y SR [ o

s AR A T ol BEA 02 Fata deS
S olek AFA 0= /190 XS W1, e

AT g4 o5 AHE Frts)] ghd Ad g,
71AQ1 71971219 A&7 s/ ol 71975t
2 74219 Fa/do] £ Aol oA
Zuto] obd 1 01254 A AN = F
oul2, ESG A9
Ngelet & 4 et
ESGE ol g 727] S 22 7l o] obd
ESGE #EsH= 294 7HAE A&7 0le
gt 2= 9) o, 0] AL o]u] Q#HAEE] ZAALF] o] A
=olg]o] & Jfolt} A&7HsAL 19874 GallFHA

N

) 2)(UNEP: United Nations Environment Programme) 2]
A A2+ 79 ¥ S (WCED: World Commission on
Environment and Development)7} 23 H 2 EZ}
E H 11 X|(The Brundtland Report) “--&] 5-52] 1]
2 (Our Common Future)”ol|A] ‘Z]&7Ha2F 2 0]
T2 A= FAotHA FH At =07} A2 E]
ATHASE 2021). ©]F 1992 G- 73] 9]
(UNCED: United Nations Conference on Environment
and Development)2] 229 2|&7154 3] 2]of A
7, ARl E o2 e ol Eastthe Q14
o] PAEHA, 2004 UN 22 FHE(UNGC:
UN Global Compact)2] “Who Cares Wins” X 114 o]|
A ESGEh= 8017t 420 2 SARH (53, 2021).
2006 UN= ZAA =8 257|283 a7 704
UEALZ(UN PRI: Principles for Responsible
Investment)S Al F23tE|AA W2 A7)
Trof| Al ESG T =4 2= 9 oY A E] H(initiative)
£ =95 TS (S, 2021).
‘_aﬁﬁ:rL—J HEE & H ESG+= 7] o 2]&7}

(sustainable management)o]fﬂ 29 2, 2012),
ESGE 27 294 WA E5(27), k=g A 2 ol sii

AZHALR]), olArR] 48 B oA (R E) &
= 712 7199 AE7HsAEe AYstal, ol=Rt
ESG 9122 7| 9] 450l avpdor vl
o 714 9] A&7FsAE A S7HE 4 ke 9
A& AL ekt
2017).

BSGS} 7| 9171191 0] e BAT A7EAA
ESG &5 719o] 2H3 /\}ﬂoﬂ x 6;:_3* T A=

A|H

2|92 2557,

0.2 71919] A4 3 371 ARl 2
Fe F 442 ANED oY, BT,
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, 2005; Lafferty & Goldsmith,

1999), A& &4 T8 € Sl it A¢ 50l

1 dlolth(AalE 2], 2005; Folkes & Kamins, 1999).

AP Aol ESGE 7I47HReF A7 ol
20 o1
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o HE Al
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o gt

Fe FAU, AAFTAE At a8 84, Abe]A A
o g Bor B Jloe HollM AEs
AR S TR Ao Ee R dAEL
AL D lekelW, 944, 2021). 12 7]
A ESG 7 g3t Tt vt A+7F =i @] ol A
&3] o] Fol 2| L Lo, FEqtl el S7de] AL

3) 2% 7 o)4ke] AT =7 5 63% ol/do] 7ol ESGY ZHE e k& sh= A o] AHE S|4 (equity returns)©ll & A
Ao g2 ZAE Lt §HH, M= ESGYZT A&t A4l 7HXE 5714 d9o= Aot ok AA, 719 wiE 5
growth), &4, T2 E AZH(Cost reduction), A4, 5 A4 &

W2 7] (Regulatory and legal interventions), WA 21 AJ4H/] &F

HH ESG 9+ "¢ FE5t Ao s, a4t
e A 2] B olsf A AL 71 o] o w7t ESG &
T Ao TS T, A&7 ARRlE A Y
<2 o|gsfjoF sh=Aof thet =27} Al gttt &
2=tk o2, AA 2] ESG H7H= H 77| ef ut
gt 71 7)&o] o241, AehA, A w3 JETES
2 grlsla 9lo] ESGE =45t A= 45
719E9] =4S st 9ot

1.1 ESG2} CSR, CSV, SDGs

ESG+ 94 7ol A|&7 /el QL owA +
AAQ Agoe= AAst IR, FAF 7R Q]
CSR, CSV ¥ SDGs®} 5t CSR2 7|92l A
34 Aol gt At 71909 Jidel, CSV+=
ArRlet 71 BP9 37 A= ld o= AT
gH71b o ezt & 4 2l
v = AARR] O] A FE =R
789, &7 49 7S SAlol H
THUN SDGs @ 32]) <3 3>,
24&7F5/3-2 19879 AAISE 791 ¢ 2] (WCED)
oA =2lst ARt id o=, At n]f Alth
2+ S &8 AA= g vl AFA < A

(A £, 2021).
CSRE Bt 223 ) §-2 915 WA 457

714 0] ArS] A A Qo & o] of i FRE ALS] S

gHsoltt 195313 Howard Bowen®] ‘7| 4712] A}

7

(Productivity uplift), CHA, T2 & 24T 2] 4 SK(Investment and asset optimization)(McKinsey, 2019).
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<H 3> CSR, CSVe} ESG2| H| =

e CSR CSV ESG
SHAE 19534 20114 20204
Michael Poter .
= Howard Bowen Philip Kotler S22 (BlackRock)2| Larry Pink
M 7|1ge| Ate|A 2K A2l 7| SR7H*| 2= ot At2l, A[H 20 2t5t
(st 7| /g Taa]) (st 7|2) HIZH R 24 (HZet 7|Y)
2 7| (Ol sH2tA R 71 (A1) e G
of | Gt XH0M =2, HEH2Z | CSR2 0| G0 A2 Z|A|ZZ| | 2006'FFE] THA|A kit 2ted H4L
£ | 9 | A3 EE =g =5
&2 | 7Y Q2 HAR EE CSRI} CHE SAIA IE 2 A M=Z22 71'E, 20253 A2FAL
U | AsEsigEee ol Csv7t =g 24l 2|25
« HA 7|Ye| £AZ TR AT |« 7Y MFAIY OIO|R = S | + ESG A HS| &, "It H0|E
20| o= a2 42 pY2 BE A3 22 Boble 23
£% | - BIAALGRI L A&7t AY AUGTHY Bt
« AlSHZ| 21 1SO26000 =24
« H117|&: SASB, TCFD*

S2Z9| Pink 3| 20| ESGL| E117|Z2 2 ‘SASB (Sustainability Accounting Standards Board: | 7H53| 4|7 |22/ ¥ 3])’ 2t ‘TCFD (Task
F n

orce on Climate-related Financial Disclosures: 7| S35} 2t LA B2 ) SO A)E H|A|(AHE KPMG ZA| ST, 2021).
L 0124, 2[R (2021). ES.G. AL RS H=SHE 915 21 71'E2| Halet olsl. &/ar=2, 26(1), 121-156. 2H10510] 2714,

2] 2 Q] (social responsibilities of the businessman)’ ]|
A CSRE NE= 2A A 0= A A5t 7| 47Fe] A
314 o5 AAA o= AYstth(HAdE, 2006).

F7qto] obd F4 9, 14, A A, 2] 9413] 5 of

i

o=
7ol vtget Aot AS TR A=
SASHAA A&7
I A 71 FE] A& g o] digh 7 e
£ CSRY AlF Agzyo=r
‘1SO426000° 0] = A| .= /i =] ot 1S026000
2 A Y-S 22, 1, 5 T, 3, AT

29, 2% A, AATFA Folsh A 77
a4 FAE FSR 9 UNSEEFHES o
A P Qe To do ALERAWATEK,

2019), | BSG 74 9= Adfot7] f1gt 712421 &

A

0l

4) International Organization for Standardization

= ==L}

2 ZtolEeRlo gy g E T Q)

CSVE CSROflA gt &7 ¢ zsket 7igoe=
20119 ot =off 73 A| 8k Michael Porter 147} 5
A NECR, 7140 HH QN BAA o7t AL
A 7MA g SA O FESHe A A2 B9 A
Zrolth(FH A 2], 2021). 2] 7} Philip Kotler

«zB]zpo] o] Aol T A upAl 1.0 Aot 7
- Z7tell 3AEHE 2.09] Ao A, AH]REe]
o] S Adk= vkl 3.09] A7 sk det. ol
Fotr, CSV 71RF ml 2 A1ge] A 2k Al
THKotler, 2010). CSVE= 71 o] 1A HJ2FS E 5] AL
3)A A& vot= Aol H|I 2 A

ENde R, A SHAA ESGe B o] gt
1 & 4 ok csvel AR 20159 TEE UN
SDGsO = o]o] #tt.

Xl ox rr

O

5) Porter, M.E., & Kramer, M.R. (2019). Creating Shared Value. Harvard Business Review, 36, 323-346., L&}, Y& (Nestle)2] 2006
J CSR B34 The Nestle concept of corporate social responsibility 7541 WA E 7Wd (124, 257, 2021).

1,

6) SDGs+= 2000E 58 20158 712] X385 DU & 7]EHE E(MDGs: Millennium Development Goals)S Z& 5117, 2016WH-E] 2030
A7z 2 A= Fll A AL Q] Mo FEERE QIR HHH A, SEEA, AA ALS] EAIE stz olgst=
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1

SDGs= 1770 944, 1697] A ZHEE0] AAH
A&7V 5 doj=t & & glow, 7ol
HZ2U A0 BAGE 9 o2 HAP=
2030712 E4S EEE ot It EAE KL,
2019). ESG H 99 AF 7452 SDGS—J o2 Al

oY, S o ez
o
o
> K
X
[Ulﬂl
oft
:Cé
e
fin)
(o]
|m
o,
o
%0,
,—?
T
N
[\
S
B

- a
et LRE T ESGE A&7 g ol S
A FEE= HE‘ O & A&EISAHA 2] MBS
st et
1.2 ESG A Yo

ESG+ 20159 UN SDGs H ¢ ©]% 7| A4 5
SA @] A|(TCFD: Task Force on Climate Related
Financial Disclosures)2t &7 287138 5 719 &
437 0 2 EsGol S3tel7] AztelA ALslH o
Arol A717} "k, 0] % 2019d v]=te] 8 F2d
719 CEO=°] 499 7128 & oA S4
o2 /3]3trt= BRT(Business Roundtable)?) A<
S & ESG Aol tigt AlAAI o] Z 3t

W 2] 24 Q1 A|AHE] Z o) Z5-E2 E(UN SDGs @ 3)).

(7214, 2021).

SO A = AHFE-8A] EE9] Pink 370
F| 17 JAEANA Hlj= delAgtolA <7 eRIE
£ oo B2 ZEECE M = A
© = ESGZ} H5elAl &= A, ES

rlr

a

1o -

o O

1o
_\.Lmzﬁrzi&_

AR A ot A AA S Aol 7 Ege] 7]
o ESG %8718 8h31 9Lom, 7] uviet thore 3
A3 i ol 4313 5lo] 1 A Aol

b 7)ol whet v, =3 79SS FUkeka 9

o, GANA AR 4 1094 F 20802

2] k(A /1, 2021).

ESG B7}7]¢o] 24t Y59 B7F Rt 7]
2 71919 ESG A5 =H o]—X]\?_’

E?L lo }-Fl

HN

2 4 2
NEe GRE FARES PEI glon], A F

2 I3 FA7]EL2 GRI, SASB, TCFD, CDP,
UNGC principle®) 50| JAth(d21E, 2021). 12tk
ESG B7P7|#E2 ofid =AI715& sty <&
4>0} o] 7t Wi A B A G0 BElS

o

ALg3te] 217

23 G5l ke WS AL T A4

7) v]=t 200t tH71 QG H G FAR A FoAR 7192 o] )& thRish: o]l T
8) GRI(Global Reporting Initiative): Z|<:7}5 B A o] thgh 7}0153}01 = A Ak =A HL
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=
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Q7 A okt WAAA H el 77,
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L At A} Fe]gt UN Atst AR~ ]_"[L;x,q 719850 glojA] M, A
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ESG7H 5 41elel 9lo] A 0] 3452 wo s 2
& 2471540 Bt 7] A o] Al A
of AERA EARHE 22 Aol 719 B}

e
S 2% 848 AN Q] Yoz B 4

MSCI, CGS 5) TF24= 53t A9 ESG ¢4
<=9] o]l A FEAIE-E EQF SOA A ol47t
AFEHL lae & 4 Ah(el+3], 2020). 53], o
A9 A 183 A7 5ol ¢4
915 T ESG % ¥= ofioF &= A xs5t, 24t
g 17 0] QAo A= v ZY A 28 717} Sl
st 71gell wiglS w4 ol glon g 7Y
B2 BYglo] B9 #|AaE Al (sensing)ot
0 AR A E S Aol FEoof ehrhar v =Y
2 EAE 7o & EAHIL Qlek(e]£3], 2020).

J8u, 578 IPchs REAE2 Ot ER
= FgotH, Av|ate] AAg] 7 dAT v,
7 x| AH] 9] thF2 QIeh X2 gt T2 E o &
Ae T2 A, At e Mot g2 e W
2 L3S Q2 vk HolA 183t 1, ALS)
T 5 AR A A m S BROA FrfEo s FHoF
Aol E8jubal itk 2= ESG WA BH, A+
Al Fadet S 1ok, g AT sfUAHE
o} 713 FE2] A7 = 4= 7l gwe] A&7t
FeE AHAT 4 2 Aotk

. Alg|=2A
1. YOIE

YrtEL 7199 GA} 2 BE A5G

- -

AAME AT}, 2005 G A &7157d GHAAE WL
8 gk, 20199 FE “Walmart ESG(Environmental,
Social and Governance) Report”S T7Heho 224
ESG 739 RH7IYd o= F&AA S JAE 2
513 9t} 202018 5,591 E=(eF 6115) 2 A %]
D uiER A AA 1915 £35] ot Utk 2478
% ARG AY WAIEA 4871°] Hid = oF
10,5007H ] Wi 242 &
= AEA ezl 7]dol AT, ¥ste] 55 gt
ol 2yAE =9 5 el HA 7o =
A & o] HEH T 86% U 71 24 (H
5, 2020), ofutE o] 71 e o & thA] _F
HREeE ZAE 7]ol2t & 4= QlHt. ‘Everyday
Low Price’S €270 7 %*|7} utA|g HdeFoz
Adl 71 e g2 PR, 8 2597 75
ol A A oh= B EA T = Qlof Bl A<l
7199 dzAc s F H\HO] ti4fo]7| = sttt
T12U ESG A F& AASHEA 7199 171 E =5
Skal, A1&7Fs e B 92 ol otk Atk
b, 2021).

UutE = ESG Aol JlofA AeiAA HIH<S
Aoz BE FYAF B AR} A She 2
O Fo) AE W ok i34 og RE ¥
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A ERE FH5H= 2 A E 7| 7HE(Project
Gigaton)’, ‘PPA(Power Purchase Agreement)’ 2} 2025
W72 ‘W 7|2 A|Z(zero-waste) S ZHZ FFY
7HA] Alg H7ES EEche 2, s dAet o
7 A&7 D A A A&7 7HA] o]
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9) Walmart Homepage (2021. 12. 5.). About. https://corporate.walmart.com/about#walmart-us
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2. OfOLE

o

(Amazon.com)’ 2.2 A2t 2291 /-5

& Jeff Bezos7} &<l A3 ofntEtiA

5ot

S} G A 58 A S HE S o}
nbE § v Amazon effect)!0’2 @ TRl F-57]

=
SECER:

o
==

ofnjs}i

3} 2= ol}.

o
S ERE TS

20204 THE 3,8609] ER(2F 456 ¥H=, njE <]

A A 7F A oh=(0] 52, 2021) =&
rE71delt. 12, 7] 7|5t
QmakeloZ Sp, cofutE 11

T Bezosi= FFA RO A] cobutE S
Aoz Y=
7154 9F(climate pledge)l] |22
reln], g Ao gt 3
20193 E] ESG B3 A & 2h7Fs}ar 9

CNBCE: AAHo|d=gA

=] A (sustainalytics) 7}

<H 5> E0[EQ| ESG 2 L&

TE = o ) Fo8E
I3} e I2ME J|7FE (Project Gigaton): M 25 EtAHIZ 2=
e * PPA(Power Purchase Agreement): O§2} 100% ZHAH0f| L | A2
e oolE * I 7| & A 24 H(Zero waste): 24, AHEE, ALE
ZtHAzE » MEHAH = (Ecosystem initiatives)
AZ220N 2L THSA . 2|‘$7f%§|' 7fi| H| E2| 3 (Sustainable value network): 2= 4| HEL3A
e . 2018'—j OIAM _I(Human Rights Statement) A%
o QIAZLY VN, 7|soY i AR ¥E 2
A0l 713 * CDI(Culture, Diversity & Inclusion) 22 0{7=: CtFA
* CMDC(E 4, 2| & 74222 3]): 34 Z|E(Fair pay)
S
_ . /\DH—T‘—:L | ]-”2-! 7|g| Zl'z
T n30b AN AT —loe o=
AESL: AR Y A&7 o 2HOIZL QI A Al DOl B Al DL|E{2
OtH, YT A EYN HE 35 « O OtdMot HASH A AEL 352 fldh =™
AS4ALS] S A24AFE) M3 0] U A A S
O|AtZ]| « 0|0 2o w2 O[ALE], O A& (27%)
CETEE - EUFEE 915t OIAE 74, OlT. 2 &
ESG 22| o 2| DR[| &7H52H U ZHCSO; Chief Sustainable Officer), ESG £ Z_1&, ESG
G - M3, QI HZOE
=22 Y 7d E » Walmart®| 134 &4 T2 T2 (Walmart’s compliance program; & 1485)
1853 - 23 O T2 o|Al 25} JHAFEAl 7|8t Bt
_ - .. o 2|AF A 24|12t HZ RS EOC(Emergency Operations Center),
ZH5H CHS gl 51224
fi5h CHS 2! 3|2 & (resiliency) 312 E= A

2k Walmart (2020). Walmart Environmental, Social & Governance Report 2020.
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£ HIF O R ofufES ESG S (E) ¥Hl AE = 5 o W8S TAISHY QAT el Hj=
st A9e deks Walol e ARl Jao] Sle g da @ A 3 o
49)(s) AE] Aol Bastthn AMaie], 74 o B0 20| Wrol = AR EAH
2 8239 w5 BAR Q6 A B A5
7FotupE o] AA ESG Tl daF2 mlA AL ok 3. 0lotE
Bt} Eoh n)=k AFIobA H 74 9191 5] (National Council
on Occupational Safety and Health)= o}tE2 o5 19934 oJutE HF=AHS 1T 02 ) |z
97o] Aoket lgioletel, 71 gEe n8F W UHE eBe ojulEL, 2011 UM} el 2
choll A ZATH( OIS, 2021). = 5ol FUtE HRAE 2 A <EgojH A
T12u, ofubES] ESG A2 E Zofoll A et (Fary ARINtE) et ‘- BHHEMPB BEHEY T A
SR AN T AFA EsSH A S B 7le BEES FAHOE omeRl JooA el gt
N & FAE Ao, AAH) ESG S5 I HA exal UHXJQ a5 Featd
e 8 e A 80| 0% OO R E RO 2etel A1 o] 2 .0 2 A TE T &
o SIS B2 U182 B ek, S okl el A Hlol et Eel olo] ol ebay) A7
AHE NG % ST PeopleE AT )51, 4D §57 40| 7wk veAshelrt.
Y7 st 7 9 g, 2o AgEn Ry 2020 At ol 2l Xt vjE<] 22X 3309 (o1t
<H 6> O[O}ZO] ESG 22 L2
72 =atolu] z28s
EFAH| 2 2040 * 2025'E712] 100% A4 02| 2F
24755 2% * Bi< A| 2 (Shipment Zero)*: 20307 Z| 50% EtA A2
* 2040\ E7ER| AY BHEIE S A2 2
Zaloc ol & JHeM -
B | SePSANRISE | L o030umta) 2] bl 22 100,0000k B3]
=EHEA < 7|57|2 19 g E3t
AE A&7tsd « EEtas} 7 |A”'A1H|A7H P 209 Eel B2 (¢ A57ts & 7ls FAb
- S EA 3 Ol Ol% ChS: 228, Clord, WHA, E84, LE2H|
- Yt AlZt
Z0oi9] *+ 90% O|AF 2], 222 Ql= 20§($15/hour)2} G|EH, WS L 22 &,
8= IZL}19 7|72t 219 §5, 3T 2101(Ethics Hotline) S
People oo « 249l J10ff = 7] 2H(Responsible Sourcing Program) (2011~)
ese . -c‘,—é,“:c’,* Z<(Supply Chain Commitments)
o 2 AEX} A ZEH 78T D2 (Housing Equity): S2EH AFAFTHE ZA[(2021.1)
A|HALS]| « AZLHI TS EE HIPUE|
o AEE| st WK (Computer Science Education)
L ElA3 U YATE 3], 2t i 2 B 2leisl, UARIEs
. 22 zl-oq
G el L Eatel b . | 7tsdEE e 24 =712t o HR>Q1 M a S5 Y>01 7 et
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2k Amazon (2021. 6.). Amazon Sustainability 2020 Report: Further and Faster, Togethe
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CSR O] G741/l A, 180 26000°] 77 @F-=ofl ot & o] oF 104 The] AAolt} 20149 AT Y
gEee A, AR, SR, TG94 il A 2" 2 ANE mElo] AFS 9fs) AR
| EstolHE 7235t ESG 5oz Folstal ol Aoko] Ao A= 10071 oo &5 Qlzmet
CH<E 7>). S A = A AR 39, wiE &4

Eetold FAAQ &5 W2 ESG A 2 (Fm o]l o] Sl= 1 7) ol JlofA & Ao Slet.
Holgl7| Ktk BA}, 712 5 CSRO| @471 O] PRO|E9] 2014~2019 S| AAE Bt AFE ZA

<H 7> O|0LEC| ESG 2 LY

22 | 13026000 cato|y Fo 8z
« OEN] 2| = 5] HL ol
e & - 2LAHOIM 2F U DB L=
(@ATA o)) | *EH AR S SMopEx el B0
. - Pt - SSGXZ Ct3|8 2 7et (e =0
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=° ile;ﬁ e o sppy | * EEEAZ 213 PL(Private Labe) 43 4
(CECos 2SN | L aoi2t 22 olmet sich: 2= 2 sojnjatAAE|0
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- ZEZACH D2 S3t
e - O|OLE W27}B: 0f210] REQHY
2| SUALE], °F - 5| UBY AT|Ql: SHL2 7|2 25} A
ol L& - 5| YBILOLRE: 2| AALS| 29| E S22
S | zxeq - OZFZT S 8: H|QI7| AL 2 28 By
AH|Z}, o SR HER AL AMES 24012 (CCO: Chief Cooperative Officer) 22
SURNBAAR) | + AGALS], TDEAIR A, H2AB|A O A A2 D 2
- BHIRH Y SUAALZ, BE, AYA Y, Z2|54)
REE - QI219) O FRAAL M| QB HABH A
- ESG /9I5| AIM SHAAY HAL O AR 22
N oz - EHAABR|H S AL O| AL, P AHA, 3CHA DA =+, CSRHEHZ 2]
« O AL2|O|A} M
- 0E CSR 719 ‘MM CREDO(R2| 78y &4

* SAIIA 2% SMAE B0 07| B S SHE HYFO| SMAH BHEHS U5 AT, 20111 O[OIE H4F 2 013,

** 24410 S8 ZHAIO| AAFSHE AHIAHOL, HOA He ZE U HO|S AAR ATSHEE st 'S2AIT, Hl Ao A A0 |01zt
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27 0/0tE SH0|2] U AZE & ARE 2T50) K24,

1) =1 3-8 7+ 191 A7 292 FiiAbs Aol (A8 k5, 2021.6 71<5).
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F2be A wiebH9hk4, 2021), ‘Wow The £ 93 JHRE Fol o &F e HE
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A AFH olUAEE A R W AE NSk 7R T ofy RaE T 94 2
2 AP B 5 97 Bl oo glol 3FA Aoz vy

25 A A2} el Jo) FH o2 AA T U L ESG B7171 8] 912 Bkl A 47 719 =
ok ole] wla] s Hok PAT P42 YL Skn T 2 Ao glo] wn@ FEo|dek A BrIw
AR, Skl PAR AR AEHA NG F ALeodel= 2t ARl 4T BEE B}
HERE 18] 3R, Fo R EA S S FH Y ok AQ00, 719 Fol olutEst Fuysle] 57
o] 4TE F2 RAHT, TRAAANS AT A ABOETH B FAE T YA, T SFNAE
A el Jake 7140l SRelHe) HTOR Q1 Tha Aol7t s At LEYEHSEE 105),
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<H 9> ESG E2}0|H H|:2

= =Lt/ 1= ojof= o|OIE Ao
« 7| EHESHAHMOHZ]: |+ (7|FMLEFAK|Z 2040 |« Green Store (A 7tA, « 218t T I 7| E 22
Gigaton PPA) - 2|25 2 SIER) 21817 U E(EIA X )
E |+ H7|=(Zero Waste) « SCHRELY A& Jksd | * Green Product RIS EYE |« A&7ts AS2 AB[A
* AARZ « =EHEA 2 2H]) Al
cAEsEY: AL |- AHE A0S * Green Culture (AF@l&=8) |« 218tE O[HH{ A 3} SHit
- QI Arg < Q1 - AR5 * A9t
- 201¥e| 718 (People) |+ SYH « SEHEZEF A =l
c HESEY: ARl 3= c QRHEH EY « 18 U Y2 HUS fIst
S A&7tsd * A/ AL e
- OIRlD} 21245t AlZ T » DADET} YRl
AP
oo od
RENE
< 71 A2 * A&7 EE RUER * ESG 2|22 * OlAl2| 7+ & gt
* ESG OjLRHE <71 AEiIF2REIA3 * CSR HdE=2| =23
R 4=, 39 c EEEG 2 A= ARt dE 2el s
o |-mses Sofdz Y IIBo| st |+ OF 22l 7 AQPE
23 ChS U 23 HH S - O|AZE SIS 93t
3|2 & (resiliency) e OIE 4 s o
- 7]94 Ag1o]4) $-CIRE
* Of 5l 2t 2F 2+
<H 10> AI|7| Y ESG B7HE
e gors ofukz olotE e
MSCI BBB BBB B NA
Sustainalvtics 27.4 30.0 27.4 26.0
Y Medium Risk High Risk Medium Risk Medium Risk
SESIPINEEE A
NA NA NA
(KCGS) (E: A, S: A+, G: A)
MAEIHAE NA NA A NA
53.50
A&7tsEHA NA NA 50.05
[E7ks gL (E: 62, S: 43, G: 56)

E3: 2 71712 BHO[R| S24AL=, ZA T (2021). 221510 AH=H.

B717138 F A7 19121 MSCI2] Bt A YutE,

%= <719 -5 (corporate behavior)’

o] W2 pFo|rt. 11 &fof YrutES} ojutEE A
u

E oPd 2 EZ(product safety & quality)’, ‘&5

Fo|%lal, ofufE2 <L B3] (labor management)’

7hE2 eEollH ?Hd, dutEe} ojmtEE 7f})

A B 9 dlo]¥ Hk(privacy & data security)’ 7} 2
el e £Z0|9lT, ofulEe Y AT
(corporate governance)’, ‘A& EAH|EF (product
carbon footprint)’ 7} =2 <=0 it}

$E719e Ao g7l oA W )
3 5 BlI=YA FElof s shs 719 -5 (corporate

behavior) o] A Y2 71l oH, 2 {5 U0)A

14) MSCI ESG B7} &5 % G(Governance)®] 7] 5 (corporate behavior)<, 7| &2l (business ethics)’, “¥F7 2 T3 (anti-
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B BRES} HE o)W A J90] e E(kbor) o4 88 ZWOR oulES THL TE 2 v
of Feket A o= A5 & 5 AUt O & PASS A HETh SDGsO 1771 H3E e} 4

Ark=o) A%, S50 AATE RN HY 7l 71910 BSG Sefolu] W £0 BEE FHo2
T A4 g2 Foll 7182 Mebsta glot, of AW E Ay} 5. WS, 8. FE O A} BA
wpEh 2O A9 obd] 7190 SAbE AL, % AR 1L AS7HsT LA TEA, 12, 447}
I EAR S VA RS SR B A TS 09 4 %
9L 1% o), YUY £ Akl G olAL B FEOR mEEYH, olAL 1] BE F
HZU A B4 894, & Ay fiyAHES]  535] 7| /A &5 dado] =2 mRS017 %
Horgol SeuT 9 AoR WA £ A sk

npRE O = ESG 7 ¥ o] FAlol He a2zl v+ ofufEN} FLF-L F-57HolHAE 7]& 79
¢l SDGsete] TA & AmE7] 9ol AH71d 4 221 S oA A H|2Y A= AT 7& H
O ESG &5 AL7HsEAAAS At =8E  AZESO] W= B[ 2YA ZHH Y E H 551 QL
o] @A AP T QAE AHRGTE 1), ch AolA Debeet olslEnTh E o Sore
YohE o} ofulE e ESG HALAO] BASHL Y GEo] ERAL U2 o 4 Ak

<H 11> ESG2} UN SDGs
SDGs 17 Goals* =11/ 1= oo O|OIE 2ot

1. B 2E|Z| [ ®

2. 7|0k ® o

3. AZar gy ) ) )

4. 220 s [ [ ) ®

5. 98s L ® ® o

6. 7§ 2ot S0t 2|/d [ [

7. 255 2ot 72t 0| 2| [ [ ®

8. 2ol Uztz| et FA|HE [ [ ] [ ) ®

9. &H, SA4L ALK 7[8F Al [ [

10. 28sda [ [ ®

11. | £7t5t £ A2 SSA| [ [ [ ) ®

12. 2| &7 58k 4t AH| ) () ) )

13. 7|2 Hetet Ol S [ (] ® ®

14. S HEHAH 22 ) )

15. SA MEA B () o [

16. 2|, 3, 22l A = ) ) )

17. 2|72 8§y ) )
*Z2{: UN SDGs &38| ST0| 2| ‘SDGs 17 Goals’ = HIHEZ QI &.

competitive practices)’, ‘A2 (tax transparency)’, ‘-, &7 (corruption and instability)’, ‘AH-FT= =27 A (financial system

instability)’(MSCI Homepage).
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ESG Strategy and Cases in the Distribution Industry: Focusing
on Walmart, Amazon, Emart, and Coupang

Yonggu Suh* Hyunyi Lee**, Yeonsung Jung***

ABSTRACT

With the term ‘sustainability’ emerging as a topic of corporate management due to global climate change issues
and COVID-19 pandemic, ‘ESG’, which considers non-financial factors is highlighted as a key paradigm for
corporate management. Since distribution enterprises are actively introducing ESG into their management to gain
a foothold for sustainable growth in this fast-changing business environment, now is the time to come up with a
counterplan considering industrial characteristics sufficiently for activation of ESG in distribution industry.
Accordingly this study aims to analyze ESG strategies and cases in distribution enterprises and draw suggestions
based on reports on ESG activities of four major enterprises Walmart, Amazon, Emart, and Coupang and their
homepages and interviews.

In the first place, after redefining the concepts sustainability, CSR, CSV, and SDGs for understanding ESG, it
was found that they perceived ESG as concrete implementation concept rather than sustainability. Since in
distribution industry, ESG is an important factor for evaluating performance among investors and consumers, it
can be understood as a key for management for sustainable growth rather than a part of corporate social
responsibility. Moreover, as organizations responsible for evaluation of enterprises’ ESG management are
conducting evaluation indicators and items investigation with their unique model, the results are different and
thus it is found that evaluation standards taking industrial characteristics into consideration would be needed.

As a result of analyzing four enterprises’ ESG activities based on such concepts and present situation, it was
found that distribution enterprises were more actively participating in E(environment) related activities which
were directly related to consumers and in S(social) field, qualitative growth outcomes including human rights
issue were somewhat insufficient, compared to quantitative growth outcomes with the recent business changes in
distribution industry. In G(governance) field, country and online-offline-specific coping and practice situations
were different. Especially in Coupang, business model and growth process led to ESG outcomes and they were

practicing ecofriendly and social value creation management by shortening the logistics process for realizing
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** Doctoral Students, Business Administration, Sookmyung University, Co-Author
*** Professor, Business Administration, Dankook University, Corresponding Author
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‘Rocket Delivery’ and constructing infrastructure. As distribution industry is sensitive to market changes, ESG
can be said as a big trend for sustainable growth. Now is the time to give a new definition of distribution
ecosystem that is being platformization and establish ESG standards and simultaneously provide support for

digital ESG management system and make subsequent efforts.

Keywords: Distribution Industry ESG, Walmart, Amazon, Emart, Coupang



