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SHEE -3A A BEsol o
oo thoff HEST5= F A= AlA
A7HH(Mrep=5.70, SD=1.19)%} A 15 3
o AN A A7FHMcew=5.05, SD=1.77
Fojm] et Zpol 7t RIS th(=6.16, p<.01).
= 224 Ao Hioff BEFE F A=
A AR A9 7EH(Mge,=4.78, SD=1.88)%}
5 F1 ASES AR Ad
(Mcy=5.91, SD=.93) 7t 2}o] E3t §-oJn|sHA| Lt
Srh(=-10.97, p<.01).

AE S EA vs. A8l s A A7t
7F 719 DI 5 AHAE A8AR, =
1 AEO|9] = AHIAE AR Q1A=

= Zelstict. =81
2 Eol9t 7|4 E s upFl o] S AJH| A gl o]w
217} 7 el Al 52449 FFE LA, Kempf(1999)
7F NERE «919] A5 AH|AE dA|H o R H84
AlFoletil EASHAASUZE, H 2] AlFolet
SR AEUZN R e 233 @4 7" HE(
AEA ~ 7: AT E A SHAT. SHEE - A%
T 719 2IE S F5 AHIA(M=3.09, SD=
1.56)= ALAQR, Tl AE0Q F& AH|A
(M=5.86, SD=.89)= |2t Al = 22} = 350 &4l
ATH(=26.22, p<.01). T5AA FR(EST= vs.
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=
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T=A4A FHESTE vs. FATE)T AR F
P A vs. &Aool F= o n| A= BE
Srotr 7] QJsl] Z+2t o] Y BAFRE X (two-way Anova)
S AAISHATE 24 AIK<E 4>), TEFA §3 0]
H 25 (Myy=5.34)01H 3 FE(Mcu=5.03)0l1 A
Hoh o =2 45 =g YUEI(F(1, 818)=
12.42, p<0.01) (<19 2>), A& Fd % 75 o= 7F
o] FANA = AN (Muea:=5.42)2] 7-¢ H-8A
(My=4.85) 80} -5 O =7} =7 vhel 7Hd 12 A
S5 QI THF(1, 818)=35.72, p<0.01) (<1 3>). o]=
73416 2](2021)9] Aol A A-8A 159 H¢- =
A LEMETE 5 HA AP R o 2 =
Al B74E ATt G| g

T4 G EST= vs. A=) A
FEETA vs. A-BAN O A2 A gaNT U=

<E 4> PSRN Y HE SO U2 P o

DV v A= A= s F Sig.
£ DY 89.72 3 29.91 17.47 p<0.01
Hm 21,146.85 1 21,146.85 12,351.09 p<0.01
=AY S 21.26 1 21.26 12.42 p<0.01
2= HE 2y 61.16 1 61.16 35.72 p<0.01
ol IEAH S HZE 25 8.05 1 8.05 470 p<0.05
=313 1,400.53 818 1.71
A 23,543.44 822
THE A 1,490.25 821
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Subscription Intention (S1)

Hedonic Utilitarian

<3 3> AF 70| = 2|0 0|2 = S

otH 7] QJ5f o] EAL —FL'JH (two-way Anova)= A A|
st 24 2 $ w3 Ee FAHOE
froju|stA 1JrE’rUfE’r(F(l 818)=4.70, p<0.05). T+ 7}
A FEAA §HNA BF AE FF0l AR
o 75 olwsh 2o Uehtor 2ERA £
we} 1 HEs kA ekt 2AE0R A
B B3AEoA A8AEe} sftAfo] tiet 5
& 7F = A YERE A (Mpeprui=5. 13<Mpepried=5.48),
2ATSo) A E AT} A o 75 o
T7F =4 UEHHE U (Mewrea=5.35>Meusui=4.60),
FES AL <3 4>9} o] A= 8o AgA <l
Sk AetApe] A9 HTt TEAA FHo) ME 7
= o)o) 4o]% 2 HadE Aol tfeb 7
ok 2R e g

=55 5479

w

=53 - 5.353

= -

E 51 = 5127

=

= 49 -

=

E 4.7 -

o 4,600
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» Hedonic Utilitarian
=== Replenishment Curated

<1 4> 7S QUT HZ S| A5 B

52 #=3H A MF
AdM ¥ Holgnt x|Z4E FAHEL

oj7H = 2t

P57 §80] 75 o)) 0]
&30 Mol o] uj ATt 7—1%8]- ] 913 Hayes
(2013)2] Process macro model no. o
EAEH PSS AAsHH. FE /\EEH’Q% o]-g2l
0] %-0] Aol A B APEA F5HA] F32
T BST= 955 247 0 12 Q) =5t
24 A} Preacher and Hayes(2004)7} 2] 4
o o] A& oA 05 2SR goenr T 8
W7F fofmet Ao w SRIEUTHFE B=-0.31,
SE=0.09, =-3.33, p<0.01, CI =—0.75~—0.38).
A F@ o A= o] Ao A B EA
SARE, BEFEoA 5 o7t w2 ol 479
Aol o] FAAR] M EIE Hol= Ao &<l
S QATH<E 5>). whebA] 7Hd 32 A== Qi o] 4
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APATo] W& L X Hh(Tan & Chen, 2021).
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<E 5> AZZH 78, ASFEa A= 2|29 2A0M £ HolY, 2 ZE S71=2] ofiv =2t

v DV MV DE SE t-value p-value LLCI ULCI
ST ST SC -0.19 0.08 -2.39 <0.05 -0.34 -0.03
PT SI PE 0.08 0.08 1.03 0.30 -0.07 0.23
v DV MV 1IE Boot SE Boot LLCI Boot ULCI
ST ST SC -0.12 0.05 -0.23 -0.03
PT ST PE -0.65 0.07 -0.79 -0.52

Number of bootstrap samples for bias corrected bootstrap confidence intervals: 5,000, IV=independent variable, DV=dependent variable,
MV=mediating variable, DE=direct effect, SE=standard error, LLCI=lower limit confidence interval, ULCI=upper limit confidence interval,
IE=indirect effect, Boot SE=bootstrap standard error, Boot LLCI=bootstrap lower limit confidence interval, Boot ULCI=bootstrap upper limit
confidence interval, ST=subscription type, PT=product type, SI=subscription intention, SC=shopping convenience, PE=perceived enjoyment.

etA A9 47}

= o]g 7} obd

2782 #7502 7
T % gick nebA 744 4

ATEL Fo) FAA

22 EAwe 224 4 Q& & rh= Tan and
Chen(2021)9] 14 AWE FoiA = &

S
T
FATE] gte] glo] AZE EAL F84

o
AAFRITE, Davis et al.(1992)2 A4 A2 &
5 2] 3 34 olsle] ol s e
B0 e Froke WAE 5] Lolst Akt
G AL, o] Bl A2 2Ag0] A2
2 WA = Ao o] e 75 oze] FHA
FFS RS 7S LSS o Ak <E 5>
AAE BEeE Fo] A b= SIHA] gdten
B, AE T A= o= o] EANA A4 =
7ol & miAaE Qe 4 Ut £ Ho
A3 A2 2A=0 mAaE FFsHA =48]

Subscription
Intention

Subscription Type
(Rep=0, Cur=1)

DE=-0.187, t=-2.391, p<0.05

<2 s> 4y W

o|g 1} 2|

SH <19 5>9F Zr

B ATl e PEAA 4 AR £ g0 7=
ool Bl A= Gt L BA A BT EA S
o i ate Shelstr. B4 A TEAA &
do BETEY 1] FATEC A Hr} o Be 7
= o} ek, AE Sdo] AL o A8

o, Aot A8 REA BETED 1 1=
o7} A bt oL, Het el A BE 5]
Qo] BAH O GolnjshA] gholey. BE T
A 47 0] Helgo] LIS T}e] PAZ FHH 0
2 SRl s, AAIA A2 EAge] 7
5 o|zyte] P S FHA 02 GAm ALt of

£ 99 HH, 5L AFTAH= A7Este 2

IE=-0.645, 95% CI=-0.785 ~ -0.517




4
%07t 2% elsof ixE @ | 73

o, 53l 7|

1S
—

A vert

=
ar

TEH FE ot

=
o

o .
ﬂlm_ﬂ_E_nﬂ =
T @&ﬂ&%%ummﬂzﬁ .}
W AN - R o ] TN T T
P o epdTEETAaTe mi_%wmﬂl;ﬁeﬁwwﬁ
—_— _ = — o ] o 0 ) o] X
@auﬂ MMWWWL_LiW_%_ﬁWmﬁ ﬂﬂamua_awﬂ_@mabﬁoaﬂﬂ
e EREzigivacs sEizripisEl
c3 T oz m W wXE R
SEY < o Wo ﬂatoe._x = T T T R &
N o= or ok © ) oy (N < B e X G o N
g y]whwa@%qmﬂ#w S D O
x5 ﬂmur_x_%oﬁq,z;%%%mno ﬂﬁﬂgm,,mmoﬁa%%qﬂ
A o CRE =2t EE D e M S T o
25 m BuTabeieran’ sEreloLERELe
= %QMHMHWM%%MM Rl nem_w@ﬂg_ﬁﬂﬁ%ﬂaff
MM% = ﬂuwmwwﬁﬂmo%%%mﬂﬂmﬂ < ﬂwL_;_E%%%ﬁmmawm
- Doy P X o T FAETE ur %
T i L_LﬂVIAﬂoAE_.ﬂ__moﬂVLﬁE e odoﬁe],%,z*oa_&l
pul G T WO T = B T = o B
=L o CHIEy LRI T % %%%m@g%wsﬂw
B R L o N 5’3 L I s
of T W T B W ™ gl q_mo;oq.uvqc_.iwﬂﬁ
‘_n_A_l.A.O_H‘W,mM‘JIquu_ .LOﬁO
ﬂq_WL._ﬁ.‘W = 705 ™ ‘l__blyAn_A:oEﬁ
‘__Lm._,lDIE B o W E_ujlﬂﬂ,t
LR yTEY BTCETTEYSIES
duV% BT e — 5 — LG I TR = B X R of
B om o1 o o o N Ho - o = T N - SIS
A oy B b m @q%y%g%%aw%@
< N " m XV oF ~y T W = o %o 1 9 oo
A A e S m;ﬁWQAE%ﬂSTwﬁzﬁ
< > KB = o TR = 75_.ﬂn1r_§ﬁoe_aw1rﬂMM1|
Miza mMmﬂ_mM ﬂﬁwmeMﬂMe m_ﬂmﬂozumE;m,ﬂﬂoli7Lﬂrﬂ_z?
2w ge Tt A WEO_EO_LH.MWQEQE
ST moaw e I el i Gy
e o < ol _ X oA 1*,n___m HiP = K omo =n M ur =~ R
E_EOE]AVI.AOEE_Z_E ﬂx!ﬂumoﬂl ‘q__oﬂ:i:ﬂﬂ; Ao_,._ll‘uul__
T R N ol B of o & F 5o
o BT I L= I) SC o mrome o He Ao o=
ﬂg%ﬂmoo_néo_a . LEZT vaﬁmwvﬂquaommo
ﬂmmﬂﬂo_e%ﬂ%% w"_ Bo o o I A o ok % U
E_l =3 M.__m.o _l_l o T h___|1_ v \o 11__._b| e KO ,_ﬂoﬂ_ % —_ - % T = H_ﬂ_ _L_l
o M A o 5T T o Mo ur oy e N PR oo I
o ™ e ol =7 I oa Th o wom . Mook T W -
@lmq,ﬂ_.ﬂvu:vﬂ/lq_% =ﬂ_.__“_ m_m ﬁTﬁa_adummﬂ%%@ﬂﬂﬁ_mﬂ%uﬂﬂm%me
= % oo W B o= TR T e Pt Lo
W ol i N N0 R I : S P
oy rlo B @K No W — utEﬂ._L_L,m.L%AMMWWE_.d'_rTHIQu_zTW]IﬂLWE
Ao BB %Wﬂ%qﬂmﬁﬁ_o;
o E T U ol

=

QA=|giek. A WA, A

51

—

HolE Zo®

=

=

T}

= &7t
a

2



74 | SEAT K282 M1=

tlo o
o
il
%
i
o, e
o
N
%0,
[» L
o
>
oA =)
:CIJQ
u
i
= 2

i
N
oo
9

e
)

e
)
1o
Jo
-
i
ofu
N
>,
N
rr
o
Mo
R
L)
o,
SO 1}

B
o
Hu)

o

=)

Ry

=}

o

i

2

olo 4
=

nd

4 2L gy

w~
i RN

g [ oo oy
& o 4 ool e P ool

2, oM
o 2

= i

a2 AL NI EET O] S

I

o ob o
=
Y
(o]
=

e ol

o)
fr
o
<
HH

r
rR
oy
2
)
rr
v}
ox
et
o
i
I
lo
Y

=}
I gjlo

)
[~ rlo

=
>,
ftl)
|
ol
rlr
N,
s
odls
fu)
ofls
ek
rO
jub)
i)
o
A

=

i
o
=
f
i)
ol
o
R
o2
5 4
2 g
=2
it
lo,
4
o = I omy
o
I of

2o
oo
of 2 o
9
(o]
9,
ol
el
rr
S
D

W52 A7) wret
53R Bl D
AT Qlek. AT BHE
AT AR 2HA] §5 A
Z gAY 7 gde

7] 1%t Ao tisf }F

filo
o
N
=

ol
-

ks
2

o

)

2,

>

P

2

oo T
N e 4

=
e
=
o)
_>|~l_‘
>

e
)
il

offt
&lr
-
e
P
=
[>
2L
oK
ol
ol

ST\

i)
o

ol

o

)

o
N

N

%0
=

ST
fr lo M M

2ol i ETtE Shlstdon, 1
£ g ol4o] LR}, e

>,

S

)

N

N

o

o,

rie

)

=2

X

St

rl

oz

o jﬁr

%

i P
g &

rol! l‘li‘ ﬁ —Ll rﬂ

1

)
1o
o>,
,
)
N,
2
N
N,
o
Mo
ol
et
ro,
i,
N,
ol
ot

ol
—-

-
il
il ol-r‘n
<
Lo
lo
B o
L O o
B
Ex (-

%2 o9 |H

<2
o
rr
ro
a
0|
2o
1o ol
o) R
I )
b
By
=2
o
ok
ro
ok
Moox B
g o e ™2

% 2 N

=2, 2,

O, il

) H

0 J%

olN - 3

o s

o | el

K o

ol —_
o

8, 0,

[

o

=)

)

=}

|o

fr

e
lo
l_ﬂ
g =
+H g

iﬁ-ﬂ
-‘Oh
e

O

4 2

ﬁi >

B ol

o lo

o rE

R o> of

o 2L o2 44 ru

PN
;l; By
A2,

o &
LT
T
o 2
£ o
e
e =
Y il
1

_0|L
K
re
-
1o
o
i)
u)
oft
oX,
o
o
K
=
e
39,
o
)
i)
K0

12} A2 H4:2023.1.8.

AL 2023.1.12.

HnEH

A8, A, WS (2021). 5 AEA (3,
5717k, 2B Alo] i F A oAbl H]
L H]Z}5F9Z 32(3), 1-25.

An7g, ¥ (2016). 1A 0] AZE 2|3 A

Ao A o] Au| A |t &7 AJ7te]

Aloll thet A A} FEFF 7 14(2),
123-133.

AL (2016). B2} AFaTHFA o] Al FA S-S
I 7|, F G772, 45(3), 713-733.

9717 (2021). 221 43 Frjo] e A4 8 919
B T AHR} B A AYAL o]&
Aol xdant. oA gEE 7 26(2),
43-63.

), 48] (2013). 44|20 AFS] A 7 AE
T A& Ol of| v A= FRFal] AT £
HI 23} 16(4), 143-169.

A (2005). F=HA A F1 A-GH A F] AH
2 A€ol w2 A 83t ofAE
72 20(2), 21-44.

dh=7, 829, A& (2007). AH QA (4Es) 7t
AdEA=, T, Aol vA]= G

Pine?} Gilmore 2] | @ 7 A ©]-=(Experience

it
3
b

e 2

R =



Economy)& 5410 2. ZF7 997 76, 55-78.
2] 5], & (2017). T=7HE, A, 7HA 9] 4],

Fojggete] ute Tulls. §yee

B]%)- LB} BT, 18(3), 417-440.

dhg (2021). =22k] 7573 Al(Subscription) A
H| A7} AH|ZES] 2] Zb7h2] &} Strf] 2] 49]
Lol mAl e SF AT LA E=F G A
23(2), 49-71.

A, Az (2021). = AHA GFE 4H|

AREE AN AR AF. H D SR

7 19(9), 125-133.

AT, Y, BRGFA Y, o187t (2022). Hl
& 75 AB 29 AT AlE 10l
A H|AFO] RFRoF 5 O of A= G
Zz}o] F A Y, 8(1), 37-67.

HAHET (2019). HHEY Sf o]-§AF2] AfH]
2 o) go] anjzte] Al gl oo
7 A7 o] 27 g A1 E o v

5
Nde SHOR. 755 Fo/9/7],22(1),

2a)
~
2
o
m 1

o, T, HEsh A2 (2016). ol
Aol 2=l FuidEel vAle 9T
Entrue Journal of Information Technology,
15(1), 123-134.

S5, 297 (2009). VY £B BN FHE
o} AN, A7 2AL, A9, 4TAE
o] 724 P B AT -] Z1]2 9
74 10(3), 3-24.

ofuls] (2016). ZAA A o] F7HAEel 4%, B
Eofzh, ool mixe 9. HF T4
Y 30(5), 31-44.

o4 (2014). £} o) A7 THE o §5He
v o] o] 85710l THEE AT e- HE L
A 9972 15(6), 39-55.

oA, o] (2004). BEFHE FUA|, HEHE 2

A, Bt =dE o] Ao Het A+ A

|4 A E A Ao vl Fr o

-4 65,101-125.

(2013). ZAZTAA 7} - o] o v 2] +=
& WAA F719t A4 5712 wiAf At
E SR, F Y 42(1), 183-211.
ol &3 (2020). -5 AH|AE 55 HMR A|

F el Qlo] A-B|Z7HA| 7k AH]| A e o 1]
A= FE. HAEEE A7 18(9), T1-79.

SHEd (2009). - - F 5 2f=f wF7 o] Aol
Ao A=, AR 9 o g rof m] 3]
+ 9% Pine} Gilmore®] A7 A]o]=
(Experience Economy)= A 0 2. #3597
2 24(5), 359-380.

SHEAZA T (2004). 2004 9T-Z-QIF O R ZA}
- A123] ]5jo] 9] GF {IEE FA} G
A=

Babin, B, J., Darden, W, R., & Griffin, M. (1994).

Work and/or fun: Measuring hedonic and

1%

o

utilitarian shopping value.
Consumer Research, 20(4), 644-656.

Batra, R. & Ahtola, O, T. (1991). Measuring the

Journal of

hedonic and utilitarian sources of consumer
attitudes. Marketing Letters, 2(2), 159-170.

Bellenger, D, N. & Korgaonkar, P, K. (1980).
Psychographic profiles of patronage pre-
ference groups. Journal of Retailing, 56(3),
77-92.

Bhatnagar, A., Misra, S., & Rao, H, R. (2000). On
risk, convenience, and Internet shopping
behavior. Communications of the ACM,
43(11), 98-105.

Bischof, S. F., Boettger, T. M., & Rudolph, T.



76 | 85AT M28A H1Z

(2020). Curated subscription commerce: A
theoretical conceptualization. Journal of
Retailing and Consumer Services, 54,
101822.

Cheema, U., Rizwan, M., Jalal, R., Durrani, F., &
Sohail, N. (2013). The trend of online
shopping in 21st century: Impact of
enjoyment in TAM Model. Asian Journal of
Empirical Research, 3(2), 131-141.

Chen, T., Fenyo, K., Yang, S., & Zhang, J. (2018).
Thinking inside the subscription box: New
research on e-commerce consumers. McKinsey
& Company.

Chernev, A. (2004). Goal — attribute compatibility
in consumer choice. Journal of Consumer
Psychology, 14(1-2), 141-150.

Chiu, C. M., Chang, C. C., Cheng, H. L., & Fang,
Y. H. (2009). Determinants of customer
repurchase intention in online shopping.
Online Information Review, 33(4), 761-784.

Cook, R. L. & Garver, M. S. (2002). Subscription
supply chains: The ultimate collaborative
paradigm. American Journal of Business,
17(2), 37-46.

Darden, W. R. & Ashton, D. (1976). PATHAN:
Path analysis program for recursive models.
Journal of Marketing Research, 13(2),
162-165.

Davis, F. D., Bagozzi, R. P, & Warshaw, P. R.
(1992). Extrinsic and intrinsic motivation to
use computers in the workplace. Journal of
Applied Social Psychology, 22(14), 1111-
1132.

Deci, E. L., Betley, G., Kahle, J., Abrams, L., &

Porac, J. (1981). When trying to win:

Competition and intrinsic motivation.
Personality and Social Psychology Bulletin,
7(1), 79-83.

Dhar, R. & Wertenbroch, K. (2000). Consumer
choice between hedonic and utilitarian
goods. Journal of Marketing Research,
37(1), 60-71.

Eastlick, M. A. & Feinberg, R. A. (1994). Gender
differences in mail-catalog patronage motives.
Journal of Direct Marketing, 8(2), 37-44.

Forsythe, S., Liu, C., Shannon, D., & Gardner, L,
C. (2006). Development of a scale to
measure the perceived benefits and risks of
online shopping. Journal of Interactive
Marketing, 20(2), 55-75.

Freed, L., Bishop, L., Gregory, D., Manvaditya,
Kolachina, V., Shteynberg, E., Sultana, F.,
Zhang, D., & Bhalala, D. (2022). Implications
of the subscription economy.

Hart, C., Farrell, A. M., Stachow, G., Reed, G., &
Cadogan, J. W. (2007). Enjoyment of the
shopping experience: Impact on customers'
repatronage intentions and gender influence.
The Service Industries Journal, 27(5), 583-
604.

Hayes, A. F. (2013). Mediation, moderation, and
conditional process analysis. Introduction
to mediation, moderation, and conditional
process analysis: A regression-based approach
edn. Guilford Publications, 1, 20.

Hirschman, E. C. & Holbrook, M. B. (1982).
Hedonic consumption: Emerging concepts,

methods and propositions. Journal of Marketing,



1t HE /Y X017t 1= ozof Ojxle g | 77

46(3), 92-101.

Igbaria, M., Guimaraes, T., & Davis, G. B. (1995).
Testing the determinants of microcomputer
usage via a structural equation model.
Journal of Management Information Systems,
11(4), 87-114.

Kempf, D. S. (1999). Attitude formation from
product trial: Distinct roles of cognition and
affect for hedonic and functional products.
Psychology & Marketing, 16(1), 35-50.

Kivetz, R. & Simonson, I. (2002). Earning the right
to indulge: Effort as a determinant of
customer preferences toward frequency
program rewards. Journal of Marketing
Research, 39(2), 155-170.

Lee, J. G., Sadachar, A., & Manchiraju, S. (2019).
What's in the box? Investigation of beauty
subscription box retail services. Family and
Consumer Sciences Research Journal, 48(1),
85-102.

Lindell, L. (2004). Bringing books to a “Book-
Hungry Land”: Print culture on the Dakota
Prairie. Book History, 7(1), 215-238.

Lu, J., Liu, Z., & Fang, Z. (2016). Hedonic
products for you, utilitarian products for me.
Judgment & Decision Making, 11(4), 332-
341.

Merriam-Webster. (n.d.). Subscription. In Merriam-
Webster.com dictionary. Retrieved December
11, 2022, from https://www.merriam-webster.
com/dictionary/subscription

Noorda, R. (2019). The element of surprise: A
study of children’s book subscription boxes

in the USA. Publishing Research Quarterly,

35(2), 223-235.

Okada, E. M. (2005). Justification effects on
consumer choice of hedonic and utilitarian
goods. Journal of Marketing Research, 42(1),
43-53.

Preacher, K. J. & Hayes, A. F. (2004). SPSS and
SAS procedures for estimating indirect
effects in simple mediation models. Behavior
Research Methods, Instruments, & Computers,
36(4), 717-731.

Ramkumar, B. & Woo, H. (2018). Modeling
consumers’ intention to use fashion and
beauty subscription-based online services
(SOS). Fashion and Textiles, 5(1), 1-22.

Rodriguez-Torrico, P., S. S, &
José-Cabezudo, R. S. (2020). The role of

omnichannel tendency in digital information

Gutiérrez,

processing. Online Information Review, 44,
1347-1367.

Roggeveen, A, L. & Sethuraman, R. (2020). How
the COVID-19 pandemic may change the
world of retailing. Journal of Retailing, 96(2),
169-171.

Rohm, A, J. & Swaminathan, V. (2004). A
typology of online shoppers based on
shopping motivations. Journal of Business
Research, 57(7), 748-757.

Schuh, G., Frank, J., Jussen, P., Rix, C., & Harland,
T. (2019, June). Monetizing industry 4.0:
Design principles for subscription business
in the manufacturing industry. In 2019 I[EEE
international conference on engineering,
technology and innovation (ICE/ITMC) (pp.
1-9). IEEE.



78 | 85AT M28A H1Z

Shao, A. & Li, H. (2021). How do utilitarian versus
hedonic products influence choice preferences:
Mediating effect of social comparison.
Psychology & Marketing, 38(8), 1250-1261.

Strahilevitz, M. & Myers, J. G. (1998). Donations
to charity as purchase incentives: How well
they work may depend on what you are
trying to sell. Journal of Consumer Research,
24(4), 434-446.

Swaminathan, V., Lepkowska-White, E., & Rao, B.
P. (1999). Browsers or buyers in cyberspace?
An investigation of factors influencing
electronic exchange. Journal of Computer-
Mediated Communication, 5(2), JCMC523.

Tan, W. K. & Chen, B. H. (2021). Enhancing
subscription-based ecommerce services through
gambled price discounts. Journal of Retailing
and Consumer Services, 61, 102525.

Taylor, C. R. (2003). Supplier surfing: Competition
and consumer behavior in subscription
markets. RAND Journal of Economics,
34(2), 223-246.

Van der Heijden, H. (2003). Factors influencing the
usage of websites: The case of a generic
portal in The Netherlands. Information &
Management, 40(6), 541-549.

Venkatesh, V. (2000). Determinants of perceived
ease of use: Integrating control, intrinsic
motivation, and emotion into the technology
acceptance model. Information Systems
Research, 11(4), 342-365.

Verhoef, P. C., Kannan, P, K., & Inman, J. J.
(2015). From multi-channel retailing to
omni-channel retailing: Introduction to the
special issue on multi-channel retailing.
Journal of Retailing, 91(2), 174-181.

Willett, R. P. & Stephenson, P. R. (1969).
Determinants of buyer response to physical
distribution service. Journal of Marketing
Research, 6(3), 279-283.

Williams, R. H., Painter, J. J., & Nicholas, H. R.
(1978). Policy-oriented typology of grocery
shoppers. Journal of Retailing, 54(1), 27-
42.



§ Xjo[7t 75 ol=of okl ¥E | 79

<Appendix>

(1: A8A vs.7: F=HA)

s
£ 59

|

A

Ao g 7

Al

=

9]0] L5 AJE 2

s
__OO

ol 2!

H
o

Hr

AU7R

o]
<A

R

1

o 75}

ok
5

St
ol g7

o

11]

o 25 Au)

T
=

S}
=

19 AHE 715

< =

o)

ald

n_AlO
of

Bl

=]

o
o

To°
op
of
N
N
"
N

el
ol
Ho

M

= A

<

2. = AH]



80 | 85T M28A H1Z

The Difference between Subscription Economy Types and
Product Types on Subscription Intention

Mina Kim*, Seolwoo Park**

ABSTRACT

Purpose: While most of the studies on subscription economy focus on online media streaming services,
consumer goods subscription services are already actively being implemented in the market. In this study, the
type of subscription service (replenishment vs. curated) and product type (hedonic vs. utilitarian) examined the
effect of subscription intention in the consumer goods subscription economy. Furthermore, based on previous
studies, the factors mediating this relationship were classified into shopping convenience and perceived

enjoyment, and the relationship was examined.

Research design, data, and methodology: Consumers’ opinions on consumer products subscription services
were collected through the pretest, and based on this, advertisement stimuli for drugstore’s Health & Beauty
subscription service and Super supermarkets’ Food & Groceries subscription were produced. Subsequently, an
experiment was conducted on 822 randomly recruited people through Amazon MTurk. Experiment 2
(Subscription service type: Replenishment subscription vs. Curated subscription) x 2 (product type: Hedonic
goods vs. Utilitarian goods) was designed between groups, and experimental participants were exposed to
advertising stimulation of subscription services were asked to respond to the measurement questions of

Subscription intention, Shopping convenience, and Perceived enjoyment.

Results: As a result of the experiment, the interaction effect of the subscription service types and product types
on the subscription intention was confirmed. In addition, through PROCESS macro, the partial mediating effect
of shopping convenience was proved in the relationship between subscription service types and subscription
intention, and the complete mediating effect of perceived enjoyment was found in the relationship between

product type and subscription intention.

Conclusions: The study provides the following academic and practical implications. First, for the performance

* Ph.D. Student, Department of Business Administration, Jeju National University, First Author
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of product subscription services, companies need to change the types of subscription services depending on
whether the supplied products are hedonic or utilitarian products. Second, when the subscription service type is
Replenishment subscription, it is necessary to focus on the convenience for consumers, and when the product
type is hedonic, it is important to improve customers’ enjoyment of shopping. Third, this study has verified the
role of factors dealt with in existing shopping studies through experimental studies on subscription services,
which are attracting attention as a new trend following the sharing economy. Finally, the influence of perceived
enjoyment and shopping convenience, which have been studied as important parameters or regulatory variables

related to shopping, was expanded to consumer goods subscription services.

Keywords: Subscription Economy, Replenishment Subscription, Curated Subscription, Hedonic Product, Utilitarian

Product, Shopping Convenience, Perceived Enjoyment



