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O|HMA FMEL| X[ZFE ZHX|7t Eofxtof chgt &2[o ofX]l= F
yuge, Fay
2 A7 S i o] 7] el BeiEo] Aul Al A| AlE SR 71A & BeliA shelth 412 o] ol 28 Hgste] BAE
O] 712 W 9kE, A 2)7F SSHE-S o] izt tigt A== o]ojz]i= ol a ks =I5ttt o & flof Al E2F o84t
S ooz ol 47 ﬂ?}i £3517), 793 ZRE| et AEZALES ATt ZRE] sl A2 7H A 2 74
712, AR A 74, A 71, A1 TS S AL, SRR v 9l Al el tie A1=lE A SAstt
HA7} Ao BRE] FA, A 71 BRE o] FAH G M= A0 Yepton SEe) AR, A}
512 712 BRE Aol 342 FFol ALt SR B g HHE-L BRE M=ol FHH FeS M, ol whiA
of thet A== o]oj 2= A= Holo] At gilsyrt. 53], i} v A1) Au|A 7]5he] o] Am A E2iE 0] 749 E2E
o] A 749k AL8)H 7} 7} 2H|AEe] BEEAR & 47 AP AEo] 2T A SATL FA S ik L AT A
THe o] A A Bz 0| 712] A Bolo] SRR ot - PPN 0 =M L uAIet0] 7] 2] P FEo] B4
QAR AZE S 4= S AR
FHOf : O|HN A& B3, BAE 7HK|, EUE UF, SUF A=, THOHXL A Z|
I.ME SO 71&E g ol 2-8-5te] oA A Aol A wh
2 A A7kl Qlek. vlolH o] -9, 20228 = ©]
o|AM A A W thFet ZE | o] Folgte] AL AFOIA HRE 19.9%E 22 ¥ A
wtal 1 Aol o AGsiA L glo] ZAE AAle] 19 FRE] FHE] A& 20.0%9} Hlet o=
Agto] FasiFt. 53], 12, vlolHel Zol 1Ty 22 AA 291 Bkl lTH(©] A2, 2023).
AE olIle &9 EHE 71dECl 71EY Tt o] AWM A W 2| A3 A Eoll A AR[AHE2]
ZPZ L 7|Hto 2 o|AMA XA AEste] A  AHS W= EHF O Hophd 7] QoA WA 43
A ZHEORO o st sty Uty = FEcts EFEC] it £HAE] AT EE
S g SHE 714 lolH et ke A A & S Bask ol 28 4ol tis) A4
A thzste] Ao 2atel AmA v=yart Al 7HAlE 2] ] PeS FEAIZIEE(Yang
sto olAMA AFS TSt Yokl A F & Peterson, 2004) 4273 E2HF 9] 7H2 & Floh=
2023) A3 W AIA 75k BHES S 75 AL AATS FES fl6] BeAQl 8honh 2
A4} go]EE Z|hto g AL 7HH AA AulA AFolAe 71EY EHE AL ggS 7|hte R
* 0] =EL (§ 71710.9] 2| 9g ol 3 H A7

** 1-rfsty o] &5t} B1'/\]'J—]-7‘4(]m1nk@snu ac.kr), A1 A Z};
xx M-St O)F8t} W43 (chooho@snu.ac kr), A1 A Z;
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gt o|AM A EEiFo] £ FRFORA 28RS
oAA o H Rt 7F2E AlFstaL A FRlskal o5
ZHA 7 EE, AHAF 7 BA ) A= dFe g
oI5tz gtek. A A o7 AH|Apr} A ZbsH= E
9 7154, A A, AR ZHA7E 2RAF v
ARE ol 587 84HS Wela, duiar A
27z dolHe BAE FHdt & A7E F
s EEo] aHArel |uA} IF WAE 7t
THA LR oA A B A AF T 4 AL AT
He S9EoR YAE Zas] & 4 e IR
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1. 3L CHE O[HMHA ESHE

2HE (platform)o] &t & 7j| o] 2] FofztE A2
, O AE= 75 5Hl st ik 22 ofnjo
™(Tauscher & Laudien, 2018), 7]&1} AL S <&
Sto] olzks 7t H A 9 miAS AlFsh] fg F
2 A& 4P Stck(Perren & Kozinets, 2018;
Wichmann et al., 2022). SHZ-2 TG 4H|=}
o] A B ofY 2} 2B A} Y Z(needs) 2t AHI S
AZdstal, 2|2 7 MEQYA F45 Ff shte
AEAE Dot HIZYAE &9 o= A4t
247} s R AR A I o = st
AP WAlS] mpo]zmelel

business)®t= FHo| FEETH ZE H[RYUA

=
(platform business)= &4 Q] H[=

ax
=
Skal

—_

A Rdy=
wre] 4| mgto] chiaFdolo, iE 93 a3kt 9l
Al A tH(Van Alstyne et al., 2016). o|AHHA SHE
& AvlAS RS AFSE FE YA, &
ol A3t wj Y T2 A AE Fofl AHE Bolst
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A4 A 2 sl 85kl T2 E 2R A2
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ste] 4 Qe ABAT, A7k £
WA AEAE o R £ HAUA Gae 5
Astgirlel 2t BRFeNA 1A £ FFol b
upel gtk £ HAUAS sk WAl A
3 Aggol 2oz 7 A9 AEH o Bl
o] Wastch E, T SRET 7] o] A
2 AR QST Qs TR S M - B
oM A2 BFFe] shteA 4T 4 U
2912 BHels) 2317 Gk olefat 4] A ] Fuf o
E o] 2 B Fo] AulolA) AFoHs A9
£WO| WAL SIFoRH A7 A4 A B 7
%2 Q18 ANVES B2 Gt

212y 7} 2] (perceived value)= H]-8-3} &5 71H9]

o] & Q35lth(Sheth et al.,, 1991; Sweeney & Soutar,
2001). 22491 £ EFFof disf| A1 Zsth= 7=
AlEol tit B7HET ofy 2t Al E-2 ot skl
v SR Ibgof theh Bt RS EZFSTH(Hsin
Chang & Wang, 2011; Keeny, 1999; Wu & Chang,
2016). AP AT A AAIH AH] 7EA] 9] of 2] 2}
= 3A 716 A, A3A, AHe] A Lol A dE 4

71%2] 7} (functional value)= A=< ti3l 2|2t
= A8 oIy 8T Z2 7HH = Al E2] A
] £40] ot 7] 5= SFAI= e dor

W AHgAQ 2ozl Sgoz QxE 4 gl

Soutar(2001)¢] A0 A= 7154 714 ©] 5} 9124
o 243} 714 FRste] A%sArt. Sanchez
(2006 012 H AlE8sl Rt AE A0 714
o} AEE 2l A4 Ao HAR g

o ARJu 7|2 E Foists HErellA Aol HRt

714 78 FE I A o2 2L, o FA
sl Azet= 7154 7HAE A, A ST
el st e s 2519 o5 487t d
ol el Ad4+(2019)9] Aol eEobl EHE
7154 7iE EE] 4, AR AT, =2
2, M e R &5t S5t EEl
TH SH2 EWE] dole dES AV AR
TAgol & Elof d=Alel wet Adeltt. E3E2
AE Al S8 E3Fo] AdEel Hiet JEe}
4 ERlE] Bet RS AlFsteA o ¥t g
O 2 & SRFORA O A 1A e} wE o] 9}
o &4 Fejeh HA Bl 2 ERES S A
= F25 7Hol Higt A7 A Z3tE g
o2 SUFET ot SE ] wefAte] what
7H21e] 77 EE o= glek 2 Aol i s S
& A 9] 7154 AR E F]lstaLar o)A A E
2] 74 (composition) ¥ 2 SHO| JHA 7}

Z
S|
]

42 7} (emotional value)= Al Eo|L; AH| 2
of thet §-849] A7z Qlaf op7| == 3 A
AR =2, TLeRt AAA Al F3FS vlAl=
7} S gtth(Sheth et al,, 1991). EAE AAHL &
2kl &1 gHg oA Fast IS ot 94 F of
Lrolt}. o= ZAAIA ZHAU o] g ARl ZEA| Ht 4
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LM E A5 H (T A, B 7h)eh 2
2 7h5), A8 H 72 Etste] £ vl ) AR T
o] 4w B 37} g}

A& (trustyi= /o] 7= = 5= 4
1517 -3 Zoleta W= 7191 3
|tH(Mayer et al., 1995; Pavlou & Gefen, 2004).
2l &3gof Qlo] 4lEl= S8 Hael

Om>~'

ff nE 2 rlo ow o

2009). =24l diet e H=rsfiof ste 22t
A o3y ol A AH|AbE 22l Al o] F2 o
L AR F, AR S8 2 £ EWE] A
A8 A AH| A e AF 0 Y os Sget

THDeLone & Maclen, 2003; Zeithaml et al., 2002).
AH[AEo] 22 £S5 B9 FAdchE AE=
A AF T atel] gk Aot 2241 A =H
ol tiet Al=19] =7 9 2 = - EE tH(Chang &
Chen, 2008). Z2F oA A& T o= Hhufj 2o
et A== wozpe] Polut M AAH A FA,
AEF AHE AlS e 5 Ao 7
TH(Pono et al., 2019). =32 et A =]
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A THXiao et al., 2019).
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(Chen etal., 2015; Yang et al., 2015). 41 2] o] o] =
(trust transfer theory)olgt 57 tij4fof thsl 4=
AE7F Ak o g G99 el dis AF= o]
o]z Q1214 T o] th(Stewart, 2003; Uzzi, 1996).
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- H2a. O|HMA E3HEO| LHH JHX|= BHE ME| 17} skl HAEA o2 120019 SEAL] A=
of 28 ¥gg 0/& Ho|ct,

8
- H2b. O A BUEQ| HuH JtXs SHE Al 22 Zgho] Ao
of XA ¥ke 0|M Zo|ct

N
=
[
Ml
P

Foll thsf &=

Sol A2 7% A, A4H, A1 74 o] A

J

k) 1y
- H2c. O|AHHA S FS| AEH 7t & SHE ME Sanchez et al.(2006) 2} Sweeney and Soutar(2001) 5
IX™ Qste Oj&l Zo|Ct. _ o ,
A eEn BuE i e o ATl ANE AZE A9 2 B2 7]
- H2d. O|AHM A SHZF| MY 7t = EHE M2 dto g B ofro] whgte] gt A sto] LAY
|

of 385 &= 0lE Ao|Ct

oF 44 7HA] 0] B9, o] EHEFLS A= Al FS
H3. ;:;*l”*:ﬁi%%%;ﬁ'gﬁﬂia%%% el 2] 47 o] gl & ]R3 FHE ] ook
ceo TR T 9 ulAlo] ol Bt = 7 B Astort 4
H4. O~ SSHE0) CfSh BH52 EOiXOf B 712 o] ZAEAL U7} 21 9= AAE
oot Mezlof 385 2 0|E AolLt
g A Fw-& AT e Eo] AAPH AR
i sk e IR Sl Bt 0 gl AT ol 2044
o TTE T F2 AT AH 7ML o] BAEL WA
A= MEZ X0|7} 9IS ZHo|C, AA AT A e Al ) B A5
Th AFS] 2] 7}2] 0] 739, o] EHFS AHEShe A2
2. ey o 24 OhE Aol 34 ez vld 4= Qv of 2ol
EHF o] G o= QIR ALS]H ofm] 7], P o] wet F
Az 20229 89 ARZA|TE Fote] NS XSHAT SE WS B A get =
ABZALE AA| ST B o] thA ZHE o g A -2 Kim et al.(2009)2 Koufaris and Hampton-
Aol 47, 7Pke £Wolr], FHE Ao Sosa2004)] HFATE vFoR SAstel 45}
1 ool A 223 Y o] & A Qe A Ah EE 251 HFE A2 A5
H|IZHE ti o & AR AR AASHAH. rofabe= THE Ame SPSSE ARESH AlEE 724 B
A M BRE T Aol F=2 agste Xoz 59 ZIeEA 4e AL, AMOS Z2 IS A
gt 130] R 2 v s o] Sg BE] tiste] &t A ZF A 89124 H F 2T
Aol SEche FHZ AE TAPE AP H I 2o Ao 24 EUEE s ERde A
g olAM L EAF o v xY 7|00 & o] A Alatsltt
SNEQ ol 2 3t 77te £S5 E

N

WSS P AR Fo AR
ggos Agstach SRAL Aun duro 1 A CHARIS] IR EA S £y
dh-60eh)7t LEA BEF 4 YEF o|=]sto] 1)

anla o] REAS ol T, WYL Hasel 2 aTo BREY 4R FolAEY AFEAL
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ANOVA 4 9 Duncan?®] A
T <3 2>of|A] B Hpe} Zho] 1A 2] 742 0] 7,
dlolH 433 3gof| ol 2] Ztet= 7427t 7HEe.
47| Het foJo5HA w2 ZeE SIHIY
(F=15.381, p<.001), ZHE2] A% 714
717t &strloA FoskA B =& 8 %k%
B QTHF=5.162, p<.006). O]|AHA ZHEZo| T3l

1o

éé

A== dlolH 233t 717he. agsty]of Hiet 412
7t Fgoll tiet o #HEo o w2 Zﬂii UrERE
TH(F=4.555, p<.11). 7}7}2. 235171 9] 79 whaj
Aol thet A1=]7F B E3HE tiH] =2 A= U
TH(F=19.434, p<.001).

B Q7Y ZUSE] 127 BFAS sals
7] $15te] BehEol eial A2kl 4H(FAH, AR
A, A, ABH FHA)eh BUE BE, BRE N
=, whola AlElel et o4 R Q) AL A
23, A7 Byl Ao A Aoz Tl

=] 21 oh( x 2=803.246, df=188, p=.000, RMR=.019,
GFI=.938, IFI=.961, CFI=.961, RMSEA=.052). &
gk, <& 3>1} o] £ FE9 gRlFoFE BE
oA 0.601/F 22 Yel e =7} SRl E]
1,7 SHSLEL2 0.7 o] A= Bt
_E_]_

B AiF FZE(AVE; average variance extracted) 4t

&

By Hjojt &4 717t ££Hst7| 2%
= N % N % N %
A g9 202 50.5% 201 50.3% 204 51.0%
°= of A 198 49.5% 199 49.7% 196 49.0%
20CH 74 18.5% 69 17.3% 7 18.0%
30CH 78 19.5% 81 20.3% 80 20.0%
SES 40ty 81 20.3% 82 20.5% 82 20.5%
50CH 83 20.8% 83 20.8% 83 20.8%
60CH 84 21.0% 85 21.3% 83 20.8%
20,53 49 12.3% 83 20.8% 28 7.0%
2l 13 74 18.5% 94 23.5% 50 12.5%
SHict -

:!HOE 21233 133 33.3% 110 27.5% 117 29.3%
AEETHTE =13 45 11.3% 43 10.8% 57 14.3%
Lo

=933 71 17.8% 53 13.3% 89 22.3%
7{o] Oj 28 7.0% 17 4.3% 59 14.8%
A 400 400 400
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— — [ =2 -
S, o : Ly BEH2} F p

4ol &1 3.90° 54

A Itz IR 4TS 3.74° 66 153817 .000
ot 3.97° 58
Ho|t A 3.63 56

AEZ 71z It 45| 3.65 65 126 882
Y 3.64 63
4ot & 3.32 62

2 71| 17t &S| 3.35 72 372 689
2 3.30 76
4ot & 3.02° 72

A A 7tz It 4TS 3.15° .82 5.162" .006
FIt 2.99° 82
Ho|t & 3.61° 51

ZeiZE or= It £E}H| 3.51° 64 2.865 057
g 3.56° .60
Hloe A& 3.40° 52

ZaiE Al It 4TS 3.45° 63 4.555° 011
Y 3.32° .69
4ol A% 3.39° 48

THOR R} A1) 17t &S| 3.54° 57 19.424™ .000
Fot 3.30° 61

T

Duncan test 21}, 9|5t 2}0|7} LIE}
p<.05, "p<.01, " p<.001.

r
r

= 7124 0.5 o= AA3IstA AL, NEAI# =(CR;

construct reliability) EF 7] 2] 0.7 0]/ AF2]st
= AoR SRIEo| HFEHIES SHSIIH
AVE Al 3k 437008 2 A o] Aladke
H| Wt A}, <3 4>9}F Zo] ZF AVES] Alg 4Ll
QRIE 7] oA AF #ET & Aoz
et eSS SH T

TS S M2 C}2 222 BA|E(a<).

goz Tz BY AL AN A3, 97 2ge)
AT x 2=831.476, df=192, p=.000, RMR=.020,
GFI=.936, IFI=.960, CFI=.960, RMSEA=.053° &
et @7 2eo] gt 2o SlHglnt.

7H A& 9 AA A2 E4 Aibe <3 5>,

.

<T1% 2>9F Zoh AR, 2| ZHE 727 ERE TS
of v A= F7F BA O o] EAE] A A
(B=24 =4.576, p<.001), A 7} (B=514,
=10.617, p<.001), At&]& 7}x|(B=.119, =2.795,
p<.001)= SHFof| gt o] FFH JFS F
= A0 =2 Yeigth 84, A7 7HA7F S8 E A
gof| m 2= FF BANl qlol, EAE2] JEA 7}
2](B=.218, t=3.246, p<.01), A3 A 7}2](£=.130,
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How Consumer Value on E-commerce Platforms

Influences Trust in Sellers*

Min Kyoung Jung**, Ho Jung Choo***

ABSTRACT

Purpose: Amid intensifying competition in the e-commerce market, IT platform companies such as Naver are
strengthening their role as commerce platforms by entering the e-commerce sector. In Korea, companies like
Naver and Kakao are also enhancing the e-commerce landscape as part of their business diversification. This
study aims to assess the value that IT-based e-commerce platforms offer to consumers in the competitive
e-commerce market. The evaluation specifically categorizes perceived values into functional (composition and
information value), emotional, and social dimensions recognized by consumers, aiming to identify pivotal factors
contributing to consumer satisfaction and trust. By applying the trust transfer theory, this study aims to determine
whether the perceived platform value translates into satisfaction, trust in the platform, and trust in sellers. The
goal of this study is to propose a strategy to fortify the relationship between consumers and sellers, ultimately

establishing the platform as a reliable and preferred e-commerce platform.

Research design, data, and methodology: This study conducted a survey of actual e-commerce consumers
through a specialized survey institution. In particular, the study focused on researching three e-commerce
platforms: Naver Shopping, Kakao Shopping, and Coupang. Participants were asked to complete a survey based
on their primary shopping platform among these three options. Composition value, information value, emotional
value, and social value were measured as values perceived for the platform, and platform satisfaction, trust, and
trust in sellers were measured together. The study gathered a total of 1,200 responses, ensuring an equal
distribution of gender and age groups to represent a diverse consumer population. The collected data underwent
reliability and technical statistical analyses using SPSS. Additionally, confirmatory factor analysis, structural

equation model fit analysis, and platform-specific multi-group analysis were performed using AMOS software.

Results: As a result of SEM (Structural Equation Modeling) analysis, the suitability of the research model was

* This work was conducted by the support of Kakao Corp.
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confirmed. It was found that the platform's composition value, information value, emotional value, and social
value had a significant impact on the impact of perceived value on platform satisfaction. Information value,
emotional value, and social value were found to have a significant effect on platform trust. Satisfaction with the
platform was found to have a significant influence leading to trust on the platform and seller. Trust in the platform
was found to have a significant effect on the trust in sellers, a cial values of the platform significantly affect
platform satisfaction, as a result of confirming differences by platform for this study model. It was confirmed that
the corporate social image of existing IT companies has a positive ripple effect due to the perception of the

platform.

Conclusions: This study confirmed the effect of perceived value by consumers on the e-commerce platform on
platform satisfaction, trust, and trust in sellers. In the case of Naver shopping and Kakao shopping, it was found
that the composition value derived from the layout and structural characteristics of the platform directly affects
the platform satisfaction. They strengthened consumers' shopping convenience and shopping satisfaction by
utilizing strong existing infrastructure to configure a platform that makes it easy to explore products. Overall, it
was found that the perceived value of the platform had a significant impact on building trust in the platform
through satisfaction with the platform. Satisfaction and trust in the platform were found to have a direct
significant effect on the trust in sellers, and it was confirmed that satisfactory experience and trust in the platform
could lead to trust in sellers. Considering that trust is an important factor in establishing a long-term relationship
with consumers in e-commerce, it is essential to improve and strengthen the value of the platform.

This study is meaningful in that it eliminated the gap between academics and practice by analyzing shopping
experiences for consumers who experienced actual e-commerce platforms by applying trust transfer theory and
consumption value theory, and provided academic and practical significance at the same time.

In particular, the composition value, information value, emotional value, and social value of the distribution
platform, not the trust factor for the product that directly affects the seller, suggest the importance of the elements
constituting the shopping environment. Trust in the platform can be an important criterion for judgment in order
to receive consumers' choices as many platforms appear in the commerce market and the more competitive the
competition is. Considering that trust is an important factor in establishing long-term relationships with

consumers in e-commerce, it is essential to improve and strengthen the value of the platform.
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