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H
2,
o

Al BFolghar & = Qv ARt of
Zo| g, dteA), Wree ge BE Fg
JAHAHD)-T el NE)HA, TFEY #AIR]
Aol PC, N=E Aol M= AR BA
ojct.

o] & &4l Aol A MVNO Az 5 ¢ &
29 mupede] A4, KT o5& A5 o8
st EAl AMBIAE 817] el o] EEAl Al
oAl o] B2 AAWATL "o, E OE 4
2 e A A HAaE 1, 295 oF
AR} SKelolY 27 5.

= 4 & =4
= =7 Sl 5 At A2 BAskal Qe
vle s 38 E37|ES A2 T8 vie
A 538 A2 oAl AlF S He AL 7
AJA 1+ AFE g Aol St olE2
AFE S8l A 58] ZA thlek=
2k FHIAE 1 vjg-S AlV]e e S
& T e F2713E A=A

oA g F 719 el HFH #AE 7HA L

= SEAIRE, o] el| Tl
A0 2 e A7+ HE A7 (Ross and
Robertson 2007)E A| &8}l =&t} A3
ATE A, By # Yt o
H7} 74 A YeRta
#re] 3 we the
Fet Awrt Pus mpEomA Aol
e o EWe olalg Fal o vhe kA
£ 329 Aok Folth, =@ oldd o
¥ BT Fol urk 249 ol AR U
ol7lH o]= & FAA A= o]ojAT}E=E A
N BANAE ol Fad I A
(Palmatier, Dant and Grewal 2007; Tuli,
Bharadwaj and Kohli 2010).
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%0,
>{E 2

5L B 5 sl el ok, o
o] olA| e Ao ul-gol Zaeke
Zo]th(Ross and Robertson 2007; Williamson
1985). ol B QT el B g 2
§4 Aol o ek A1 Qe olahE Eal
7191 2bel B3 BAZ o9 e o
2 AWlel e Wk AN 9% 5
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gaflof sl=AlE AlAlskaL ks
AHE Eol7] AT IR W FolM 2 A
TollM = BAZFA ] Fo] FEYE T2
St ol R Aok & HojFa1 )l o= 714
Eol vo] kgt dAE P Akt 571
stal A AACM HARY HE #A7EA 9
+874& 9 gol IAskaL, ol thek A A4
o7t A ashs ofrjgitt

2 A7 dsd 22 oMz A E
A 54 dAE o A8 Aol A3 =2
7F WA ool Folth, o g B9 #
A7 AZERIo #AZFA & Aol v A=
FEFoll thafl 218 7hsd o2 EAZ o1&,
Aeu)E ol @)l thal thFarz} g, o] 2%k
EolE nlgto g 7hd A U o 2dL A
o T, RS B B 2AE B 2 o
Fo AR} A, ATHAES FF AT
wape] A 2 s A s,

z 30
.ﬂ
AN
~

2

i
Lo,

l‘E

4

I. o|2% H{iZ
1, B3H& #A| (Compound Relationship)

7192 771491 %Zﬂi 1

£ A=3]

g A= [L}E‘r/ﬂ EH*%%J A ol A
= A3 olEAo] A FHto) 9lth(Halinen

and Tornroos 1998; Ritter 2000). =, 7}X]
(value):= 28 oJsir] FEHm H|-E
3 sg Afole] FEBA ol P
(Lindgreen and Wynstra 2005; Normann and
Ramirez 1994; Ulaga 2001). ©]&{3F A< thsk

AL A i (dyads), W EY A (network)
o} o] teFsl oA thFoSkth(Moller
and Halinen 1999; Ritter and Gemiinden

53] HZoll= k] dAllA FAlol Y
B 9 thekst #719] 43 (Rindfleisch
and Moorman 2001)¢]] tjst #Ao] 512 ¢
ot olgfgt AE = =X, A of
9] 397 tHEA Q] BFolgha & Sl
AR e} off 2o A, WA, wiRe]el 2
< FF TG -TAH e &) 3, 2
EY @A T4l PC, BEZ AFolM = 7
Az Ao, &, F 719 Alelddl= oY
thret o] wA et E2AgdaL &
At olHg A= FHA AATH HolA
£ ¥4 ]Oﬂ FEFS A= BAGL T 5

2 diztet ofZe] A=EoR
Erfﬂ?iii JI} Zi’JO] &Y gls w, of
2 A FES TuiskA Eskd o
UATH O]ﬂ@ shte] FAoA] FATe o
A7 e, thE A ol FEFE 1A
742 719 T+ Al A A &3] e
st 4 i (Heide 1994; Murry and
Heide 1998).

olAH F 71 It & oo v 739
HAAE E3et FeE BA E3Hd(relationship
multiplexity)o]2tal Folslx tH(Ross and

o
-&rﬁtr

Robertson 2007; Carrington, Scott and
Wasserman 2005). 7 7|4 k] thekst A
= Ao miAlEl AlF(Bucklin and
Sengupta 1993), R&D A& (Rindflesch and
Moorman 2001), AF2F 35 2 AR FH
(Fee, Hadlock and Thomas 2006) S22 1}
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ERbar dek. kARt B B3 el #Ek o
= AF7HA ol W& E] e gttt
fre F 719 el EAEE o F8 9
A& &4l 01] dujlol sh=d|, ZAo] AAA
ot
A A= AJFo] B A )
= FAlolr, &7 W3}

LI-H

Lr:i

7k 2shsjolzl weh 71?301 RE Y% —%141

02 ST S 2 A5k, &
2401 A FFAZE W mrke 719 o)

A A 0 AT %3 A

2 278 28 5 S0 Sud Eslae
F240] 271515 Slek. Webd o BASE
ofwA welet A e AT
2 g sfea s,

5 714 Alole] BHH WA= BEA-T
A, TR, ABA-ARA, SEU-3)
EU9] 471A EHo 2 L}ﬂ-” F oh4—(Ross
and Robertson 2007). ©] =
Ao AR 7HAAL = BEE
(simple relationship)o]2}al ?}E]- i3
o] B o] NA L Y= ALE B A
Al(compound relationship)2}3L s}3L Z o
7hel BAE 7Hd 5 9l

B WAl g A aTe) Fge o
5ol yelta th(Ross and Robertson
QX UEYA o]2 Ao B 2
&4 J?f A 7HE =g T de 718 £
2k 7hs7do] EobA7] wiieel s Esl
izt A A 7R (core value)®ERE o
2} F7Fel 7}x|(added value)7}A] =35k
F Atz sth(Kenis and Knoke 2002;
Palmatier, Dant and Grewal 2007; Tuli,

whEA]

Bharadwaj and Kohli 2010). B3k t}eFsh
e Sl A2l sl e ARE g5
7] whel] 3l vza] Y3

AF &2 Mul=E AlEs) £ 5 3o,

M E EAFER TSR R 7

e o84 A9E A= @ 5 Juk(Tul,

Bharadwaj and Kohli 2010)

S Al g olE WHoIA HEl B4
CheFet A7 @3 gl o] FEel o
ol HolAL, o] ol 8 731794
o] Uehd 7ol A7 mieel
B4 DA BE 2 o AN
21t (Ross and Robertson 2007). B3l o]

< WA frAlstaL skl g
wseE Rar Bl 48 20

= Zo] 23 719¢] Aol Ews FrhaL

G SITHL AR ek, ololAl Rkl
M= HIEANZ o] 7 Hn]E o2 thsl

ohF-ol .zt ok,

0

-1E
czlo
S N

Z

ol H
d

-

HJFIrErQL'é

flo

m%iog&!i

2, U EY A 0] (Network Theory)

7194 7+ A=A Y| E 9] A(strategic business
network) @ M2 SHdolwA Edo] 9)
= delxzse] VEYA 979 x2S

)8 7-1%42 A5 2 §4317] 918l 2]

Ho|a o9l ALAAZ 7HAE AGH
% AL, A 2000), BE YE-2 £33}

7] A3l 74E 71 3 A AAAA R A e
ArhGulati 1998). oI5} & A UES
S A AR, FRA-TAAL) 4714 o)
EY #AA o] EgEHGulati, Nohria and
Zaheer 2000),



olZ|g U ESIE JAshe 571 A= W YELA W /N FHLE] 54S v
AAsH= ATA ] AP Aol 23t Eel A Fett 9t ol A== v EQZ W F
MM FEH= 77 Aol E5Ee A A9 2o Hddt, &2 ug NEE ofn|gh
o oz o] Fofxlth= HE =3t It & o, wepA 7 AeA oLt sk dA 9
5] £ W37 AlshE ozt whet 7]§o] & ESAS UESZ o2 F =S A}
< &F5s AR Fister gAE % gk 7idoletal & & Sl
A HRAAL, BEH AL FEATE F- 2ok UEY A o] 2olA froh Ash, o] &
= 714 &l 2 o E7HusHA oF ¥ o AEE diEste takdsd AEeR
T} QAE FA B /A A Ao Utk F, FHdES WA EC] n
UEYAS Fo/do] A== vk goh= AFd o] eabel FH, wghe] vk,

54 HEY =Y A4S getetr] 9% Ul ge] Mg wet a2 A277F kAT
EQT 5o 2= U EY T U (density), (Marsden and Campbell 1984), Ft) F=+=
Z47d (centrality), 732} 3 (structural hole), 7t folef oksl ful 2 o] A E gkt
Frif7d S (strength of tie)@} -2 7i'd o] UTh. A AES AR, A A, 18, A

A HEY= 54 T s AA UESN  Auj2d] o] ZA "tk (Granovetter 1973).
3 AZAAEE n|sta, SAAAE F2H F Mardsen and Campbell(1984)2 733t A4S

(B 1) HERZ EF

HEY3 EF o
o HERZ W MA LH83S0| M2 doft H2 2AE 0 =
(deEnsHy) e B3slE AREAN Jtstt & #Alel & & AN=E F4E &
Ael Hig
HEHE CIE Yo oA HEE SAloiH, UERZ oM o =
(degree) 2o dEE s L=59 &
" 2E T4 ol ATHR0IN Y TS ST ZRO Y
R e HI=E ojnjols A2 ot 70| SXHXKbrokenZ A2
- (betweenness) it Me= Exi=le 7
(centrality) At M5 =™ol= A
i oF 70| T2 A0 LofRtE 7HEA /=7t Eoks HE
(clo;e:ess) O=Z UER3 Uof 2t FHESEEE U2 ZE FHBSTIXIC
ZdZ27{2|(geodesic distance)E 20|
EESSE ! #olo] FHS Mol BHES opsten, e my Ha
(structural hole) (bridging ties)of| ol HAZA=!
S 4= Y| Rof Z=E oolot=0l F A 7t wBst= XFEe| =Xt
(strength of tie) | Slef, mato] wie, mato] Mol wlat Zaky
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A

W, AZE B3 (multiplexity),

I
[e:

= Aolshgict.
oleld A JAL AeE ST FHE

Zaksl= ogks- st Coleman 1990; Krackhardt
1992, 1996). wehA] 2= @AV AugdFs
Fsolele] He ughs ¢ @ol
1A "o}(Sitkin, Burt and Camerer 1998), 7+
3k oA BAL o2 AT SR 7
deEo] FHo] gaaEH HEAE A2
SR 3l sk AdEd A H2F
AUTH B3 7]35]F9] 9] 7S AT 9
GAAE A7) wEel Al
W 7rslsls ks 3, A1 o] 5+
< A S e (U224 1996, 1997).
oFsl A4 (weak tie)™= FH | o]5o] F2|Z]
52 v3AR o2 HAIdEkaL gt Granovetter
(1973)= HAE oo Abs RIS 22

A& %Eﬂf‘i ?'Silzﬂ UMF— A= z‘%}°ﬂ thek A

o) 1

o,
Lo
m{m

7t
o et ke W2 el

ARBAT Bl AUFASE TS
) EE'?} olHet AR+ F=2 7]'}‘01‘/} Z17-¢}

FRSA A S

[o

SRS ST w PR R USRI R s

< St yEgat AR Jue) 55
< ol AL8l 4 Fxolth, oke AL 7
B Aot e 4u % Aol AT Z
gne] F24o] tho} thokat ge YT A
¢ % otk okt QAL YED AolE o

ri2t
P,E
rlr
Kl
o
2

&5 s

°|E BoB &7 A& A ¥, F 714
7 tokst B ol Qlese, = wrel
Pl =55 T 79y Al e =
tha & 5= 9lok. Tuli et al. (20100 HIEY =
Ao Bre] Bl T due T )
elo] AZH(solidarity)® WE-&(AFHQ) A
H (private information)¢] &5o]gla 83|11
ek, 0|47 F 715 kel fo) sl o}
A = B Bad

2 E
eue gusl fse FRAw o

A 2= &
i
oF nAe] 875 Hrt A8 gofd 5
Al fomx uA giEwel uAVEAE &

A3 % slest, ol Bae ﬂuﬁ%@ 71,

WA o
8
2 17

1[‘

(Tuli et al. 2010)
3. A]E- o2 (Transaction Cost Theory)

Aefrlg-2 QAZE} Aefol gk 7]&ZI
7Hg oA AlZFECE, QIZE] Wik 72 AlgH
H ge]X(bounded rationality)¥ 7]3]F9]
(opportunism)& 7|22 3}l it} &, P&
FAEo| AgtH Fel4d(bounded rationality)
= 7HAAL 71359 AQl s 7= A
< AR sk glon, olejgh Bebdsh Aok

o 7|23 A}t B FES AAlA
sHA A7 ehs A ETFAIES] 713592 3
FRE] EAst7] wiEell Aen]g-o] EAggh
ok, A HE2 A oA A s F
&S Agujgoer B gk AuE2
A AAA AH]E(ex-ante costs) T AR
2 A ] 8- (ex-post costs)Z E-FHTF AL
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Aol ek 9

= Aefulgole el F2 ok ddd
SRl Fulap A ¥8-S AFEdhe
AEHE, AlokS % 97 vl 23HEn
ARFA AR g2 AE olde 2 skl 9l
cAE FAISE oldHE Bl FHAMEo] 2
gto] s H T (Williamson 1985), F3dF )
WES Fol A delez AusSA
(asset specificity) ¥} 222 A (uncertainty),
AR & (frequency) S 3L )T},

Adu]golE Bl B 7] 3+ A7)
oA BA & FHde] Av= AL w7 )
o] T7HE Yvlgte Ao, I wE 7 v
fol Ad= AL onlgtt. F 71y 3t 7
A 7t Bers 2 A HE Btk vs ¢
ol & FAsh= Hlgo] EobA7] whEold.
Tuli et al.(2010)%= &4 #AA}F 2t B2
ololw= E-sla HAR < 7] Rholl Ht
2 AE Bt e 7Idel auA BA
&2 olfr= olElg #AE B FA5= o]
§ol Bol 7] whitolzhar A HsaL gtk A
2 UYR-E RS FHit 2 713]F0F
&5 o] A 7ol B AR

£ A7) 918k vlgo] 710 aWE A
ZH]-g-o] AXItk= Aol

10 rl

°l
I e =5 & A7 =29

1. AR 2 BAZ

v FhHo) B8 ATE ke @

dollx] Feojdct, ARl Aztd 7}
2= 71go] AAsHE AE/ AU ERHE

AeelA a7E A7 S8 289 v
22k Aol thsf o] Az}l As 9
n| &t} (Kotler 2002), o= A Al A A
ZsHA H= 7S rletH, tae 7HA] 9
w5k A7t o2l WA VA E A st
L okl gt

olx " A A elA AzhE A E 9w
she A 7HA= 71 @Adelee AT &
AollA oS S wl AA He A v
&2 E7%d tg A erw HowY]

% 3Fa2(Grewal, Monroe and Krishnan 1998;

rlo

Lichtenstein, Netemeyer and Burton 1990;
Monroe and Chapman 1987; Thaler 1985;
Urbany and Bearden 1989), A&l A|7d ol 4] &t
= A ok k= AL 7IE o AlFol =
% g -8(total udility)ol] T3l AwtA el Hr1=
AH7HAE A st7)= s} ((Lichtenstein et
al, 1990; Zeithaml 1988). 7|A &s}l= &=
agolgt A & -8(transaction utility)3} &
5 & -8(aquisition utility)S &|u|git}, A&
&2 AWE FAse shde saa=
(Lichtenstein et al, 1990), -7} o] A& <]
VA, 5 A AR Adelthe A1
& 2 AN Qe And ols
(pay off)(Krishnamurthi, Mazumdar and Raj
1992), B AL 7HA S 88tiA )
S Aeldel 7)o g Aztolzta el
Ft}(Lichtenstein et al, 1990). A& &8
g EA AN TS W ee =
o sl Ao A A
< oF = 9t}
e AAE A B el o
ek Ao el vlehna TR}
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3 tR(Eggert, Ulaga and Schultz 2006;
Moller and Torronen 2003), &3] Ulaga
(2003)& 72l A1 o] obd BAk= A ol A
o] 7HX & ‘HATIA 2k &0l = AME-3HSIT
Mboller and TOrronen(2003)& FFdAfe] &
o0 71 AR, s b
ReRet] glo] 21 7158 A 7K 2eE e
2 AAA R (ow relational complexity)
|4 = #FAAH EFA(high relational

complexity) . 2 F31, Al A &H A4l 713

-

>+L

2

(transaction-oriented core value), F7}7}X]
#FAA  7}A| (value-adding relational value
production), ®] 2 X|&Z 7}](future-oriented
value) 2 T3} STt

A AT 9 A
o2 7HA ZEel dFE VA= 7l Elex.
@7t A TR, Ak o]d Bl ol Azt
He 7HE om|gitt, BIpbA] #A1A 7HA]

A2l A1 AHA

T8l 7] = kel N TR (A A
A4 74, BIpEA #A1H D 1Y
Aol el b= 7HA1E ofmdit,

olAd A7l ofd 714 ARE 4
ohed AR 9FE vAE 825
olsf A8 Aol 7hsdt 7HAIE 2|
g}, Wb, AAZEAE 71 3 BA7E frA
= & A = o ARiE %
A5 Avpeo] tigh A7 spARba &
o =, A7IAFHR] al@ g o A] gk v o]
3}

3o 23k 7}x]7} o}je} WkE-E 3

[e)
=
[e]

T
S s eEE AN @ 5 g
(Ravald and Gronroos 1996). =3+ 3¢ 9 &
Freelo] g e 714 FFolehs ol

A BAE A&shAx A el o8 35
S WS FFe] THAZE BA7EARR AL
A olel 7= ShH(Dyer 2002; Normann and
Ramirez 1994),

(® 2) Hei7tx|et AR

7HX| X Jtx|e| E7 JHx| mhet
HeH7 x| e et HZE 7Hx] HHMO = Hluw 7t
AR He et MEA H&=E 7HX] HAMOZ Hlw E7ts
= F 19 1 s FAet A5 w3 At olgfgh #A 7tx] o] FoAL o] At
o] BEAEE =Y 7 Utk vk IFHATL o3l Az=aL vk, Leonidou(2004)= &5
TuigA o] A7 A A-&S T3 N Ao} A ko] AATFR O B AFolA #

al
A =™, 29H8]-&(operation costs)©] 0]
o mgAol Sk vl ShAe
23 5400] g 4 obol Wl E512 )
ofg] TALERTE MR 7 =9 7]
315 A7 He AL oulstt. 919 Al 71A

D:L] it

Ulaga and Eggert(2006a)© :‘S—T;LX]—Q} Tl =}
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WA B Aol WA EA Fo FH Ho} FFHo A3l IR FFL )

£910] Egwlolof ek Zzstgict,
sl AT & 5 3l

S} BAMAE FREe el Ak

soEgeld B, A Ao 2

il
o
)
i)
N
N
0

v—‘i J,].;G oz
H3l 7hsgk 7Ex]Ql A7k BAZE A%
HHA FEo g o 2 FIHA

N

F dA=o] #AZEX7E Pk (Moller and
Torronen 2003), Wekx] Af7}x]= BA 7FX]
P T H Q] kS njHgar g 4= Q.

olgld wE|2 t53 22 M-S =&t

1A 1 A BAA A 29 3
< v Ao},

2. BAA 2} 4=

o

71l T3 A dsS aF A A
A U AT B A de g v
B8 Q5] by Bl W, 0|2 7
+5}1A] #ek3l7] o] Hl(Corsaro and Snehota
2010). webx] BAZEA o gk Brh= BAE
ggeka 415 98l Solhe HSHg
& 5) o) Q) sl et
vl B 2 sieh, AV Adk

A3l theksl AFAE )
9 vl goles AREAe

=)
AAH o 7 gAsk 4= )tk Ravald and Gronroos

%

WA ] FHH Etol e HPATE
A uE, AR Pl ARG 445 )
A& 0 | BERA, Sgolehs

A Tt sol 94

ZIthal 3t}(Selnes and Sallis 2003), T8k
Jap(1990)2 &5 =90l o) F=¢ 77}
7HA = Qe A el A3 AA7) S7ts)
Al doh= A As A& Fa 2ok

Payne and Holt(1998)= #A| 71237 Z |
ol¢] A (framework for relationship value
management)E A|FSFTE ol&
BN FE AN AL AR B2
Aol A7} (customer value), L8713
(employee value), 5= 7}X|(shareholder
Fzathn Sk vebs BA7
& Bk A A il 33
o] J8kg mFthar & 4= Q). (Payne, Holt
and Frow 2001), &, &AVIA7F =255 11
A = 178 224 (Rust and Zahorik 1993)
2 Z=A% (Rust and Zahorik 1991; Fornell
1992)7} 57t

ojgl 22 AP AT A EdE ¥
7k ok Adukete] dAl el el vt 22 7}

& 94 7

value)=

M 2 WAL Aol FHA e
n2 Rolet,

3. AAAIAet B a2 3 A8 a3t

E AFoME F 7ol B B A4
o *oﬂ wz} A7IR7E BA 7EH o w A
o geba Blole} dZs)a e,

A AQEA BN BEH WA} 2

_q

O
4 T 09.1
~

¢
)
o,

| Bge mie] 414 g HEF 3

3
M Aol Fbsstehe Aol B4

Ruliyle
o
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95 =g & & vk (Barney 1991;
Wathne and Heide 2004), &3], 232 4|
= TEAY BlES AT Sl
ufj o] W54 (volatility)& 7H2AA w¢- o4
el vl MH#E ¥ 4 Jok(Dobbs and
Koller 2005; Tuli et al, 2010),

HER A o] 2 oJstd, F 7] b SAll
o] #A o] SAZ A A frof WA= B

2 v 2459 d AEE ST

THE A3 A7k 3ok (Palmatier et al,
2007; Coleman 1990; Krackhardt 1992 1996),
o] & Qlsfl A=A oL 435 o]efo] H= ulet
S ¢ 2ol 3] ¥ (Sitikin, Burt and Camerer
1998), @] AL olsfietal H P& olF ol
W, F3don WAAE U8 ol o
2 3ltH(Dyer and Singh 1998; Palmatier et
. 2007). whebA B34 #A1E sk 3
T 7192 A&Ho] AFslr] wiEel 2Eel
gtaL = ole] B F kel Bl &
W sto ke YA T2 BAlClA 2, B
2 Q7] wiEel @<=s] A 7hA ol F2
3FA] =t} Rokkan, Heide and Wathne
2003).

A, Agu|golE FHA B dAje
A7k AR o]50] Wi Qe B
A wizell BAZIA o Q3] FAZ 1 9
s 7|d 7VsAE 23 itk (Ross and
Robertson 2007). 7 7|go] AUA|A A=
o] 28 WF AE/AE Ffsitt B
o] o]E o= o]gde] 7]5]FoH
S (opportunism)<S & 7FsAd o] I WHE =9}
R}, A& 5 AEAF A=GATE S F
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2 l%olifﬂl oJshd B34 #AlE
ZHA AL e T 712 Rk gk g
A3l Azfngo] FssHA = AR}
HAZFA o] FAA] JEFS v A €}, o
ghA 59 #ATE SUHESE Ak
A7 o] BA ] T8N FFS v H A
ole} o’ Ht,

ojo & AFM = AME dHEE T4
e F 0o ol2MEYA o] vs. AH|
& o]B)S vt o R F e BA M-S Al

$314) g,

74 3 B3AE 3A|(3A e E3A) 4 ulek
A7 7F BA7FA] O v x]= o8k
2 g-E Aol

7Hd 3-1: HIES A o] 2ol wp2™) 54 &
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Aol #71 %
A7 o] A0l FAAQ FFE
w3 Aol

714 3.2 <74 o3 ol el o=

AN o] BAo) RAAS
"4 Ao},

2.1 A=A

A e Ad Dol s AFHE A
gAY Aol Buse Ao YAz
AZ A Soiete AnHom 7
o] 75 7HAE elvidtt 2, ojd 7]
st AdE 12 JAEHS Heled 1
25t olg] F=So] thE oigtol sy r
b o hEE el sjvjsit. olxE Ad 7}

rkzr:i of

Gagn a7 =28

B dve =l AR 2 A E e
AR AN AEAlE A Aol
ot T €8 e 2 AREXE pji
At FALA o FAESE SHE AdE F
280535 o]8-3} it

=
s
5

-

A= A2 Aol A7 ApREke ol 2
o] 7]%= FcH(Liu 2006), wEpA B Aol =
AIAE e H S 2l A B,

7), Au)2ze) 2121 9 Agkdst A 7}
A 53 e o) FEo 2 Z3hsirkEggen
and Ulaga 2002; Liu 2006; Ulaga 2001; Ulaga
and Eggert 2006a, 2006b),

22 FAZHA

A= BAE
(joint) =& Fa MEA T4
£ v}, o]t

ol 7h=l= 7HI7F bk, #A1S

A EHA /\1_?_9,] IT=
BI17 A
A ol 3 A
A8
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A FAE AR gk A4 E xS on]
31t} (Ravald and Gronroos 1996), 7|l 3
A7 Aol tig AsAT7F A2 gl vl
ol & A= BAFA o thEk A ejol BtA =
AES A wEbA 2 ATolx =
A E A dHAE o dHARe
ARG 7EX7} Q=R A F Aol &
AL FrAlek= Aol A el FagkA], 9 HAL
7F ALY 7HA] AEoll T 8% 719 E sheAl)
AR FAreke] BAlAA FHHR] THAE
= T Q= 7137 Brbehe A 5o

ol BAE 2 FHE ov|h(Ross
and Robertson 2007; Carrington et al, 2005).
Ross and Robertson(2007) 32 #7| Oﬂ
X3 A /3S 4 FIFHA-T

2t SF ATl A7 AL YL}E‘#--‘T}
EY)o =2 Ajtettt. wepA B A= d
Al FEAbel gt dA|(ex. FuiA}F, A,
73%37\]' FEW)E 7ML JAE=AE “oll/okY
2 gFsHA g F ol& Fato] HA wA
o] & ALkt ict.

T A AAIete] BAAQ] ZFBA, Tl
A4 AR AgrE nd Jrrd
o] gehe i AEo 2 S5tk (Boyle
and Dwyer 1995; gHd#, o]/ & 2011),

o7 Zat
& A7eld= 7 19 7 28 A
A TG ARl o 88kl A4

S 2 PLS(partial least squares), & HF-FFH A4

AeYe o go) PEYRHRLS FH3e

i
P

71W& ARt WHES o8-Skt A
ol 2l PLS TR A R dl= Smartpls,
PLS-Graph, VisualPLS 0] QJ=t], o] Foj|A]

Z2ae] QA A bEeAe diid
S HW SmartPLS7} 7Y £ 2o
2 G AASF 2013; 55 2013). o]
. Ao] SmartPLS 2,0(Ringle, Wende and
Will 2005)& o]-&-8to] 7Hd & ASsk .

PLS FEHAAEE ] F9 E’é% =
2t 1 e PEuR AR 2
Bo| 7], W g 7z} 7§ 3o gk
Alekz710] gltHFornell and Cha, 1994). ©]
gk PLSO] A o= sl W2 HofollA
< % | &<t o]&o] F7Fskar YvH(Chin,
Marcolin and Newsted 2003; o] A%, Alel4=,
=3 2007).

£ ATolA BHEA il pLs 72
3 ol ga olf Tt 2k 2,
SARHE kel AR Tl WA CE )
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2011)9] o} 1 2ol o] BEAA oo A=
STHFE R 2013). A WA WHe A5 ze

2= B4 (AVE, CR, Cronbach’s )& &2lsh
Foll 7Hd HS5S S18f pLs FRAAAEE S
ol-g3te] ARAF % F8& A8t 7t
AE ASshe AN 7 FEAT @b

AT QJA] oo}, EAE 2 (Bootstrapping)

< AAsk 7Y A2 Ao s Elste] 7
zto]l ARAFe TAA Fo4S HHstA
t RrEFe FEROoZREH EAFE
o3 FU HEE 2 SAHXE FAH3=
Ao 2 PLS FZEAAXEH A AZA G
ol H7rE 8 dubg oz Algshe W
Holth, gk 7IF o2 S i, tgko] 1.960]
7ol pll05, 2.330]7%0]H p(.01, 2.580]7F

o1 p(.o01e] FEoN A=AFI EAA
frefulagol lrha aA Brk(el A, AlE,
Q=3 2007; Tenenhaus, Esporito, Chatelin and
Lauro 2005; Temme, Kreis and Hidebrandt
2010).

1. 5353

g
&
B{\V

A 1 & (measurement or outer model)
Mo dRzgo Auss 27
Hol}, PLS 45l the AFE
o] 232124 (CR: Composite Reliability)
e RAESES A weishel Aa
290 AEe Wl By =
28e] PFHIHE WekeE Aol

4ko] 0.6 o]’Fo]ofof gt (Nunnally 1978).
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olg] (F 3)2 ®HW CRo| 5% 0.62 U

=
2 % 5k =W 7 89le] 35 Y

R

M oo

3t
AHAVE: Average Variance Extracted)-2 0
3 Ygerol
s = At} (Baggozi and Yi 1988; Fornell and
Larcker 1981). T3+ A12|%
Cronbach’s @ $t& A& A3}, 2 Fho] 0.7
oo m Yy 2 WH ddde 7xaL

TR

o])\l—o] t;q]s]--‘:— 7—LO_E 3

—

Ase adl

9ee & & ek, web B AT 24
2o 9o 21 BT WEAY|ER NI
o BFEst HRHYLE T 5 9

model) ] FRAFE o]&3ste] EA et
BEATE FA8H] H8 ZEEH B S o]
Sholch meb AT sooule] BaEd
9 RS THHE PO BATY Foly
3 AEsAT,

TZRE AA Y HITE AEZE Stone-
eisser Q*-testEA|He] wx} 7=% Redundancy
A7 ek, o Ame TEEYS] FAFA
Foga FxRY | AFE(Quality)E e
WiH, 22 gho] (o)W Fok, %=k PLS 7&

WA ARG e Fxugel g BEA A

o o o
{2} 7+X| A TR iy Cronbach’s a AVE CR
™A 0.871
TV2 0.878
TV3 0.809
0,904 0.806 0.926
TV4 0.854
TVH 0.858
TV6 0.827
RV1 0.862
Rv2 0.857
0.844 0.748 0.895
RV3 0.821
Rv4 0.860
WG 0.876
WG2 0.907
0.865 0.763 0.917
WG3 0.801
WG4 0.879

2. 7MAR3F

21. 5853 O 13 7HE2) AT

2 A7 s
7 2=

A% 98 714 15

PLS F%X38(structural or inner

bt

B7hs 4 4 s H A2 o of
g WtEA dg AN rRgtew A
(0.26 %3}), %(0.13~0.26), 3H0.02~0.13) =
3718 4 AtH(Cohen 1988), & o7 118 o
A9 W2 RedundancyZ} 25 9F570]
™, Rk 94 0.26& 438k Zlo = Yehd

¢

|

O
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TZ o] Hglel Ao 7 selE ) 9ol (G o)& Tl & F U=l
PRy AA ] A = AR Ol A FFF =

S+ (GoF: goodness-of-fit) = 2& AW 2 Yeht 7 12 AAEHJHABZ A=

o R?e] Ht ¥} FEA ] Hg Fa whel Al 0.481. t= 4.431),

Ho 2 Aol ®tH(Tenenhaus et al. 2005). A7 e} AT Alole] ARALE 0.639

o] Aol A7]|= A 0.1 oPFolofof 3} t= 11.465)2 DA77} Aol FA =] o

W, 2 Z7] webA H0.36 o)), T TS nges A 4 S UdRed, 7P 2

(0.25~0.30), 3H0.1~0.25)2 FEHct £ A A=A

T de] e A=} 0.57390 Ao 2 e

U me AEs e Aoz 2 4 gt 22, %A BAY 2AEACH 3) B

(® 4) 29| Ml

742 7tx| AR =il
Redundancy - 0.014 0.334
R? - 0.324 0.526
%, oge] pLs FEREAH AR HA)H <l 2 ArdaE 7 3ol s A4 M-S
myo] APes EU Fredel 7 42 ANSTh 2EA BA Y 57t 23l w
Aol e fFelge BAstel 2 A77Md g AL BAZR A A Gl o
< A%shd v 2o =ohe Mo el 2 Feke] B 34
(H 5) Ha 7 AEE|
7{2H7 K| A ZLX] =
Hel 71z 1
A TR 0.481 1
St 0.610 0.652 1
(H 6) 7td45 &t
71 zz Az AL t—value VA FEES
H1 He{ZEX] — AT 0.481** 4.431 X|X|
H2 ZAIIR| — At 0.639** 11.465 X|X|

sk D<.05
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W 3o Tt ol2le A4 by
= 71E ol EEMES A o] &, 7 #nl&olR)
o] A2 JRkE F AAsk A o
Al ) o]H | V& ATES dHHA e
TS 7A7EeE AR S BAE ofd
’}}%‘r@]/ﬂ“ A LT , old gl

= 2ARUGE 9SS A olst o
ol AdpbAIs BASA] BAF o | 4
Folld= diﬁ%‘ %]\J— ol ”ﬂoﬂ}ﬂL
R RS

e A
oy} A7t vl 79 §7 231 (boundary
condition)& FFetsh= Ao] st o]t
wjelgE F4 s g AAAOE o
A 21& e 34
Hsieh(2003, 2006)2 413
o ¥

e =

2= 9371
_‘I_M

o
ﬂl

s ETF T8
2 (RSA: Response Surface Analysis)& A2t
3FAAct. oldl & AFolA & Kim and Hsieh
2003, 2006)°] Altel wepx] ¥hg3H A
Me olgetel AZHo B Ao =

AEIE AF3N et

Box and Wilson(1951)0] 1¢+3l vhg-3
B B Sl W s} Aol
ofa) dg Be Wl SPUFTO) BE B
wug mdeln A4a) g S, 5
Aol whlolct, W EW BA e 7t v
WMol S4uaThel tard BAWE, WA
o B0l tlak alxlo] Pee doz 1 g
e G Ropld 1EE W gl
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7] fleiM = Al 7HA]

A A e

Jim
e

wsjok T,
1A% A (stationary point),
TN el F=(principal axis), AR O 2 A
Ak BAE AT Qi el e) T ]
<719} F35E @eth(Box and Draper
1987; Khuri and Cornell 1987). o|&3t A 7}
A 585 obelle] 23 FHEH 2 9] 3|4

TENE A= d < v

Z =By + X+ By +B5X2 + B.Y? + B5XY +€
x: AIA, Y B A %,
Z: JA7HA

T A7)
73, B Aol 599} wgMs @A}

(<ZL‘“/‘ )& ol e #AE
3 3| AYAAS st wle- f-&3sit
(frEl-8, $ 814 2003)



B E~SPN| HZTXt t—value
intercept 4.800 1.221 4.322
X 4,389** 2,176 2.561
Y —0.356 0.369 —-0.601
X2 0.954 1.157 0.527
Y2 0.144 0.089 0.251
XY 0,453** 0.345 1.992

X(AZERD), Y(SEA A9 4), SEHMZ BAZEX]) ™ p0s

A 7HA

(O 2) HHIxI(X), =X &AL

AEHOZE (FE A &
LS T2 2] Ao} nizirt A2 A7 9
T;Q:?Jr(ﬂ*é De AR EHATHFA A 4.389,
t= 2.561). B2 2 (& 7)lA X(A 7))
o Y(EFH #A P Fzg &3
(interaction effect)E HH, Y(&3=4 #AA <
F7F 7V X(A7FD7F Z(BA7HA)
o P JgFo] A o] AR Ao e
Ui, o] A& (2™ 2) oAM= FI3E = Qi
(I 2) 5 B9, 594 #1971 S/
TE AR BAZER O wX e gl
EE(convex)gr FEHIZ YeR}7] wite] (F

/\ o]E_o] o]-/q

. BAIZIXIZ) S

7ye) 35§ ETE

1 a7 a9
# 97 AHE 3} Lo 24T £ 31

H

SEH

= Agld 5 ot
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A, BAZAE Aol FAH 4T
nAE Aoz Yepde ol Aael
ke WA Bl BAF A%

r
-4
{0

1% o 4N e

AR, AL BAA O 1%

X B #Ae 2HaIRE T F 3
Stk % AAehAs Hed BAS) HEE
2 I(interaction effect)”} Yl t=d], E3H4]
W8] 57k ZAARGF A BA
o MIA= 784 el AH ° AA= AL
2 et

B oo AxE g2y 2o AlAAE

T =3

[o

Moo W

Jut

NI

I QT Al o] 2291 oA aEet 7]
7 ARBAE OE AFEol HAE @

Al (simple relationship)ol] 273 2+3=0]
Hoke spAIRt Al 71 3 A g
2}7] Hh= shte] dAlA ofe] f3 <] A

7} EAE= B

q)
m_|>_" Fb’

3
2

3+ A7) (compound relationship)
l B97t Brt 2R T ANkS ale
sto] AAIE ”—ﬁliv“— 2 gHA o] et ot
gA] 2 A7 594 #AE L8t o
o] e Aol A 31?54 A7 2] - A 71 -
Aoe] BAE U EY T2, A u] g0l 2
o718kl 2 &3 9 S AlglE it

E
= ol ol 219 AN E e 5 gl

w3 ARA ApEeRE A, AT 5
714 3k 72l BAl o] Fgol shte] AA7} of
d, g3 #AE de 534 @79 o
zdaIE ASTLRA, 7IYEC] F= 7]
A} 8 B8-S ST Sl
A Eagh 7ho|=ekel S AlAskaL gl 53
B2 71450l el 534 #AE 7=
57t S7FetaL Q= FAIQMH, £ A7 A
e olEe H3HA #AE of g e Ao
Hh A A S ARbskaL o, 719 3 s 9
Hwin-win)& )4 #A7FAE STHEH 7]

7] 1% A BEA Bl H5AE

o ik olsi7h Bashth = e B
Aol WAE At BEA B A
UA) whe B ol gl Akt B

Aol w1 3R o] B wA
o 7k 2Ha5E | B v
shelet. olefat Aak 714 2+ AdhE vha)
A B3 Qe AGSIA F87 Thol=ehal

2% % 92 Aotk

o A=
H = 7130

A4, 7145l BHE Astr] fsixe
TS AR o) steA|E BT
I Ak 7IHEY AHE =ol7] fg vkt
W FolA B AFolxe BAVEAY FX
o] FAHTE T3t olFA ok e Ko
FIL YUtk o]= 7Y Eo] vge] theket B
5 2= ARPES7VskaL A AR oA ARG

g A FoA4S H @ol olx|Eka,
ololl g A Belvt Bage ofnjsl,

2 A7 DAY R FF AT VY
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3L glek AA, ¢
i  Axges FAE k= Aol
o &5 ATelMs B ARl o 24
&3
{SE]_

A ZAF )Are] Akejo] A}

2 A7 Aske] Quksh b5 e Eolol

BAA HA %‘ E}okﬂ °ok’$°] 9\;1'%
T Utk ool FF ATl = B w9
ok} W2 o] ARk A eirbx| e &
A7 2] BA oA B3 A7) sk Gt
ol mok g0z olsE 4 9he Aol
WA, B B FEel BAolt,
AT WS §E TAA-THAL, oA
FFA, BAAAAA, HEYTENS )
A B okl Ba B A
ol A7} e, S, ofsloli 3714
o e a9 WA werol AE 5 Ao
B LR EEESE
 ECENE e E BB
Ale] gHAA & Beksolof & Zlolt,
ulAy, AA 7hA] ol thek 222 AT A
7} dasitt, 2 A7 dAVER S A9 a9l
2 AY 74X ek HFA BAE AT
3]'7‘]‘%’} o= U ESA o] &, AHn]& o] &9
oAt ek WgEelaL, o], AF-H
o2 AN o] =& AgHFE] U d& F
At A& =Y, &4 =g
uncertainty), 7| A (relational capital), 3
S 28 B 5 vk o] FA AN

=
e
s

21X (environmental

g7 A1z

Aol 2 APUFES I s A+
REs AAste] ASstd Boh @Al
AMEE =E2T 5 s Ao R AddEn
ARt 2 A 717k e AT A
7F a3ttt og 5o, 584 #A] =
Fdatrlgts #A 7|3ke] 1 Aot e A
SHEY Y w2 dAVAE 342 5 Aok

A3
ueba] #A 717ke] 24 Ede A B

A7 oJel7} 9l Zelth

=Rl 2013, 11, 13
1xF A B A 2013, 12, 23
A A: 2014, 01, 07
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The Effects of Transaction Value on Relationship Value

and Performance

- Focusing on the Interaction Effect of Transaction Value and

Compound Relationship -
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Abstract

If we take a close look at the transactions between companies, the existence of compound
relationship between two companies (Supplier-Buyer, Buyer-Supplier, Partner-Partner,
Competitor-Competitor) is easily observed.

The typical example of compound relationship is the one between Samsung Electronics and
Apple. They are supplier(Samsung)-buyer(Apple) relationship in the memory semiconductor,
and at the same time competitor-competitor relationship in the PC and mobile phone market.
In other words, a number of complex relationships do exist between the two companies. Such
a relationship seems independent, but they do affect each other.

In fact, there was a period that Apple did not buy Samsung semiconductor components
during the law suit on smart phone patent issue, and Apple is reducing its dependence on
Samsung components, As above cases demonstrate, many companies had dyadic relationship
in the past, but recently they do have compound relationships. It is very common that one
relationship among many compound relationships affects the overall relationship between
companies (Heide, 1994; Murry and Heide, 1998).

Despite the prevalence of compound relationship between the firms, most of the previous
studies have focused on dyadic relationship between two single companies and little attention

has been given to compound relationship (Ross and Robertson, 2007), This study examines
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four types of compound relationship (Supplier-Buyer, Buyer-Supplier, Partner-Partner,
Competitor-Competitor) suggested by Ross and Robertson(2007).

Literature review of existing studies shows inconsistent opinion on compound relationship
between two companies. Synthesized together, compound relationship do possess both
positive and negative sides, In terms of the positive side of complex relationship, two
companies can exchange various informations through the compound relationship, get to
understand the other more deeply, and so they can create better value, In addition, they can
achieve solidarity in relationship thru the compound relationship, and this plays a critical role
in enhancing relationship value between two companies.

On the contrary, we can find negative side of compound relationship, As two companies
engage in more close and diverse relationships, important private informations can be revealed
to the other companies. This can make opportunistic behaviors more vulnerable and frequent,
and the monitoring cost for controling this opportunism also gets increased.

Compound relationship is just like an double-edged sword. It is important for companies to
explore how best to manage and operate compound relationship to deliver maximum
performance based on the intensive understanding of compound relationship. Research on
how many compound relationships or which characteristics of compound relationships can
improve transaction value and eventually enhance performance is imperative. Current study is
to examine empirically the effects of compound relationship on relationship value in the field

of electronic components industry in Korea,

Compound
Relationship

Transaction

Value

Relationship
Yalue

Performance

(Figure 1) Research Model

The data used in this study came from 50 electronic components company and their
partners, Survey questionnaires was distributed to the procurement department engaged in

transaction, Total 280 responses excluding those unsuitable were utilized for statistical
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analysis,

The result shows that transaction value positively affects relationship value (path coefficient=
0.481, t=4.431), thus supported Hypothesis 1. And in consistency with previous studies,
relationship value does positively affect company’s performance, thus Hypothesis 2 (path
coefficient=0,639, t=11.465) was supported. Lastly, we posit the competing hypotheses to
explore the interaction effect of transactional value and compound relationship: that is, to test
if the compound relationship moderates the effects of transaction value on relationship value,
The interaction effect of transaction value and compound relationship was observed, thus
Hypothesis 3 was supported. In detail, it was examined that as compound relationship

increase, the positive effect of transaction value on relationship value is getting stronger.,

Key Words: Transaction Value, Relationship Value, Compound Relationship, Relationship

Multiplexity, Performance





