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HEofel BI=7t =2 e U0 220l 2 M=l M7 thFEar AT

= S7e doAE HolH2o M 2EAT T Jets lxle =5H 22l JieH g2l O
21 EdE s 2Hsi=, MRHez 2AH ooz J(Yol Reldds HuESl el
RPlez HSTiEel 22X et HRUES, BANERC2E HF0 SHYN [AYS Ha
2 2| StdTete] HAS #Es EuXt shc

=U CHE 2o WHESAM0| 2Fcks 1989l HaotAE 2efdlAof tiet 2=at 0l529] 22
INE S2TTOHALE 2AESHH F2UEA 2= AEdk= 2u EgAe| R2|ldEe Bt
ofEel ZelH Ef=et HREEM J(+)o e lxls Aoz UEtHen HeilEo] 2|1 e
o ARUE2 2{2f HASATLON0| F(-)° Sehs O|Xlz A= UEHRTH Eot 2gdE =8
g2 2 o] 4o s XL tyd2 7alolet Heks UIXIX| E= Aoz LIEfRT.

= gqle 2SN Fets 0ixle 2S00 et 28877 A9 gl= =gl =2
dES Aot U= B EHAMSA Chyst A2HR AAEE M3t T oz, 223 0l
gef B2 A7E0| 7MKL e SEEMES(common method bias) 2ME 0= = shasiAti=
Hip SATTOHS] RIS StEXe! AFHUM SHsIACH=H AMNESE HMSTHT.

ME Aol gt 7FdAES] Exte] S8kl
A}, dubHow HEFHFES Ao} ALY

A2 T RAAG)= dauiAe, B AR AR vt o] 31, ARaL Fojlof 4
= ugd A 2 wlerg ol 348 8wl FEY s ¢ He 739 542
HHA 2707 mj@do] ojux oy, & 8l Push Marketingo] o] dojdt}, o
3 B A} Ao AW FEFSH] B 2 A wiel B dEel vis) RadEe =
AR ARAAE 59 S83FS FARY dddol iE anjate] Brh A gl vle
F o 2L dEdvlel w2 F28os T 7 A veRdth B4 Szt 2 ALSEA

e

=R 201395 AR St HAKALR) A7)0 % o] Fol A8
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2 gFEe B3t HPs ¥k 4 1B S Qlth

2 =, £1, 47 59 A5 Bede E4A vl AHAE dAE] sl A
SAFE Al 2= YER T Q) H| 22 9l o] 2A8H2006.01) ‘iﬁg?giﬂr =

e E Prtrgart AgE o) M &HIb s Ao de A A E
A 104 EoF B3 vige F=3aa 9 FEg AuRd B3 Ak Fo %ao}
th. 2012 9] FEEEd AeE 2 /P BoH, SR 4w, 7EE 1Y
Avtue} BEY WACFENE 228 3y 984§ I BEE 9 2§48,
7EA)7)7] Bolg £) 7led RaTH wg HEAA 2y 5 F¥ol e o= Y
& AR 231971 = 88.3%(2,0487) 0.2 71 ek w=gk 3 H93](2008)= @A
22 3=ata 9}, olglsk ujge 2000 F Al AEAE e, o 9 A mla
63.3%°N4], 20109 77.6%= Z7}8Hd Aoz 5, B3Aoke] Faugo] v] IA] e AR
UERI=|(SHAE AR 2012) BEAE shu) I o & 8o 1A, dAHl 1A g
A9 W BolATul= olelo] (F1) oA Hol AgatA] b2 By 55 E¢bd d=

= e} o], AWEE AEol} Land 4 ekl Atk
F& /M A glol deplR A & 20109 SURE FEAEAe RS
23 QoA 7 o] ByE L JkEe EHIFIE stom EIAE EdddvleS
=4 2012). ZANFEE 39T 201295 E = B AT
(#1) 2010 oSS THOHQl 1918 Hel St Tl

(&9} 7))

ToiE | AAA | iRl 7} ™ =S =5 | ColE | e

A EH S 1.28 0.74 0.40 3.09 1.86 2.53 3.88 1.94

2GS 0.27 0.18 0.36 0.98 1.25 0.50 0.12 0.18

S 1.55 0.92 0.76 4.07 3.1 3.03 4.00 212
HA Bl AHE BE glREe] B o 2 ARAE, BT FAFE, RYT
gl e] e oA} ol UL, ol BVEEE FUHHOE FARBIEE kL At
o714 aelel] digk felFl FAE  o7A Bl ARk 7l F
oloIF (A F 2011). 1|3l ol9pe &  ARZIHAAFALGAMNALZEE Y o]
22l Al AFAAIZE AYs A0l Bl ol Aol AolsiAu, AEAY o]
3l ZIdel o 2 E3lE & 4 7] wWigddl &, ok midE Fo] AR A" Ak, W
(Mathew 1987), 58352 £ Fhvlfol] of A AAFAFAZLZTE 7ML o] F
g Al s wrele A7 e vl 83 FHE A vF T Aol Bks A|7]E
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th(Singh 2011; Winkler 2011), 7 Qg+ o] &
FaAaL, 7190l Aol %El% Frete F
Aol AbE A1 Aefet o -5 thaljof gt

2ol EoluHA &l gl etk =2 o
Al b ghbsl] AL Qg EA, v,
& 2007). 719¢] #2789 #dE 5‘414
A= 71971t Eelol] sl <3-¢k Baumhart
(1961)¢] #<ld], ojwfE &el& 719
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An, &8 2007). 28ja npAee e A
AAH R 719e] Feld g3 ARSI A A ]l o]
AetEE el A de&S Ee AA
g (P2, 28 F 2011)0] 7hstet,
A7 4uA9e B AP 5Ee 7
2 7199 Ak3A A (Cox and Wicks 2011;
Groves and LaRocca 2011), 2|74 (Singh
2011; Winkler 2011), #2]4 2JAF2 A (Ruedy
and Schweitzer 2010), €2 2|t|4](Giessner
and Quaquebeke 2010; Resick, Martin,
Keating, Dickson, Kwan and Peng 2011)% ]l

24g WET o) olA 2 3l
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2. B[]

‘B A F ) (incomplete sales or mis-
selling)'2h= &0l K= 4 o whe} ohekat

A AREEE WA 252H20006) 9] oi:r%ﬂ’ﬂ
= 58] BN BEIAANE 5
SApt AN, mHE, desY So 448
o] 83t AHH o|SAYE FHFFOoEA AH|AL
ol dAALAl A sk AHE
ofnjghetar g oJak ik, 2k B} o] -9-(2007)
T TR FEAA B A
= T AlFg el stabrt EAEke] AH)At
7F HFH o2 oloE AVIEE ATeg o
sttt & B = A a9l
2 AE 9 Alse] FEAT) AT AE
o] 712 9 A, Aol et FEEs |
e Sl waT A E 245
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=
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SR EAAKIT HPSAL 5ol

S AN, of2E] A= 7
3oL, H3 ks B2
AMu 2 Algo] EFss X &=
HAkl o] BRI A A= FH1A, A
4 WHER|go] WAk S B9, ¢
H

dArel AA B@dEol tigt BAlew

ixc}—i F e BIRHAEY 1y dAA}
ZA | 3] 245 A7 AT (A, 4
, A 2005) B HAAVFA A atel] mf
2 A 2 BAqdE B A7
Ak 2000)7F A olkar & = Qlo}, &gk &
12F SHofM e A ARG digk &
1A B3 EAE A7 AT (84 2003)9F
A dApge] anAr e Ak ?i
T(AE 1996)7F ATk, LEY kA

© upet o] Eekddvel el tH?fH
g AT AT AT ot

X]]

O

¢
>

jus)
12
)

jus

oR 3:0‘

3. AR Adeilr o] #214 2A 2%

Advtd o 7 mpAE A ox o] felH A
(ethical decision making in marketing)= ¢]
2 7}A] B30l qoE Alo]e] A5z
oJsl 7o 2 AZtw] o]k} (Ferrel and Gresham
1985; Hunt and Vitell 1986; Ferrell and Skinner
1989). Ferrell and Gresham(1985)2 w}#A €
A eijre] f2]A2l ol{rel tall Contingency
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FrameworkS A|AlEF 0, oAl o] &2
A e A& g5 st 9% 71A
= AHEL 344 Q9l(social and cultural
environment)Z} 7]214 Q ¢l(knowledge, values,
attitudes, intentions), 7]3]Q 2l(professional
codes, corporate policy, rewards/ punishment),
71€} & ¢l(differential association, role set
configuration) © 2 Ut} Hunt and Vitell
(1980)2 fre] & kol s PIx|= 88l
=2, 314 #7(cultural environment), 235
(industry environment), Z=2}5-2d(organizational
environment), &3l 7214 743 (personal
experiences)s-0| Q21E0°] EA AS=
Eaie s

ole} o] AR Aol FEF oAt
Ao gk A7 SUsHA P Eo] gte
(O'Fallon and Butterfield 2005), F84%
i At 22 Au|E Ao o] HEH
AT LM SHelA o] A H o] vt d
Algkel el Ad o] £A1(Gibbs 1993) L8]l
i Sl o] FAujAbd el ek E2
9] FAE thE 7 (Davis and Worthington
1993)& Al 2lstali= A 9| o] FojA|#] i3ttt
opr AH]A o] AlU= & (intangibility)
2 v &2 2] (inseparability) %} 22 54 wi
of A elA Fel2 et vlaeH 3
AE s 7] Wil Ao 5
HtH(Kennedy and Lawton 1993).

2 AFolMe= 71E vHIREAE 2 583
i d ool Feld EAE UE ATES
vigro g QI o] QIA-Hi=-3-Folzt
v A PEA ZTBA|2E wEvhs 71 Sl

2ehAgulo] 9T Ve WFES 237

u<H=)

Lo

°] Q<2l(Piercy and Lane 2007; Valentine and
Barnett 2007)%1 BgAL2] f2]7d <, 7121431
2 21(Dubinsky, Nataraajan and Huang 2004)
ol ghofele] g2ld st qrnFon P
3Hdet. B3 Gibbs(1993)7F #4858
= Agnel MgAAT 204 AHE el

o 230, AF ] B3P hep Al 2
=84E Q2l(Diacon and Ennew 1996)
o) wBel FFL 1A Aolzn 74
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H3()

H5(+)

H3E e
gt R

ol 51

HG6(+H)

Ry

L=
2 FukE

cher

Qg g7=y

Aatr] flal AHEEE 573
Aol wheh v o
Fsich. Ao ATES AHEA fEA Y
7199] &2ld* (ethical codes), &% 2
A A (punishment) 2=
3]l © W (Ferrell, Johnston

2} € (dimensionality)-2-

R
=

T
=

SHollA ZAskar
and Ferrell, 2007; Mulki, Jaramillo and Locander
2006; Schwepker 2001; Weeks, Loe, Chonko
and Wakefield 2004), Babin®] (2000)] A7
A= &l d D
o] #94 dF, w4 Ve, Avjady 2
o 474A AR R SA kAL v

B AelMs 7194 |27

(ethical policies)

Azt A, 244

o
=
[e]
o

foz aFeat
F= M= 719 o7
A BEE el 2 Eejsa 22
A o AJ&ko] A} (Bartels,
Harrick, Martello and Strickland 1998; Upchurch
and Ruhland 1996; Verbeke, Ouwerkerk and

o
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Peelen 1996). T3 SE]AAS Algst= 7]
e 2FA &2 7190l vls) dAvaefol o
gk 7hol=gflo] Halstn g At o] g
ARl denpt v & g5 s & 7t
o] 2] ¢F2 7ol vlsf sk E < 3l
T} (Peterson 2002; Sims 1994; Vardi 2001). o}
. aEoleke lre <l
Azsg RS W, §21498 A5
ol vjaf, 2179
b ko] 79
Sol g2l o oA o 8
3} 2= 0]

a—er/}.

27 Q1A- Q14 m2
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7} aaRs Aol djs) RSk AT o
2 AJoJg 4 JhLocke 1976). 719 &
739 A FREEke] #A9] 910, Deshpande
(1996)9} Rich(1997)] AT-ollA= #9leo] &
e)4e] @A 2R A9l AHle] 47
o ] gFE3t}ar 319 2 1 Valentine, Greller
and Richtermeyer(2006)2] A1Z H| £33 o
o A ATANE FARE AE HolaL 9]
t}(Babin, Boles and Robin 2000; Koh and
Boo 2001; Somers 2001; Okpara 2004).
Viswesvaran, Deshpande and Joseph(1998)
g] oﬂrTL‘_: %a]ﬁoﬂoﬂ q]él zz}z% ;(].C}J_O_ 2]
mhlze| Zy} ADE 7th, 2AEQ =7}
Foll AeFE w1AP), F o vobr} Han(2005)
L ol el wg FolErin SR, & o
FolE Bl ANo] &8 27| 3
shgo] fe)Hol 7} T ol R0l AT 3)
chan 2 el s A
o Z}%’- JA] O]E(orgamzatwnal justice
e 49L AP 9
o Zo] sl 87
o o A3 ur FA4 Aoz QI8 A
R5o] 27he Holek 714S Al

M 2 At felg g Rganie A

PR (+) 9L ) H Aol

9l&) 3Y=3}7 Eth(Reidenbach and Dawson

1991). H]= Hunt and Vitell(1986)& 217F9]
U P BHZy o)E 2] 3FHA| J
Al Zhg o dokal AL, o] mHA" &
Tl o] &84 AFS olHs =EYHze

2 A3}l7]= o @l (Reidenbach and Robin

ik ow Wohgelsl HAH ATFSIA
fo14 Pekol} HEE T2 gawsz o
Fo|x ¢k} (Fraedrich, Thorne and Ferrell
1994; Mantel 2005). thH-22] -5 drjrt<d
o Ee A Hwol ola) e Wt
o2 5 g, AHlo] sk Sap A5
of el =& FeH AthE AYaL = Al
A o2l Aol Hieke BEE @ 7}
SAJo] Ath(Fishbein and Ajzen 1975). o}-&
2] AF7kA] 700] Hol = dAg-ollA &2l 4
o} §217 BF Apolol] Felnla way
o] &g HolFal Ith(Blasi 1980). W}
R TERNEERE P
@ Rle) sl A} Ao
—‘?—Xﬂﬂ}i 714 3}01] 2l

[¢]

) Zol% AolefE S AE 4 Slek

7Hd 3 Bgvidle] Ee w4 HEe 2
o gholol] () G v Aol

24 HBugle] AFEo] Betd wu
of ml A o
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= 842 HauEojx] ¢t}(Babin and Boles
1996; Bashaw and Grant 1994; Brown and
Peterson 1993). 3] 2|FwtEyt Aol #d
gt B2 ATFAES U7 solvbd A
o] EolxitkE =& 0] 7 W Aol
oA AAIE A3} S H(Strauss 1968, p.264),
olgfgh IFIAl= ALs]gto] oM iR
wolEolz] gh(Blau 1964), B=3F 94 A3
 nle} 2ol Fishbein and Ajzen (1975)2 3%

& Hsh QAshs e E ehdeha 3
31910, Eagly and Chaiken (1993, p.12)2 &
45 AFgolu} A9 tisl Bel2j2) HEg 7}
A e e HES XSG ks

O

Heko 2 gzl ko] glon w2 v
)29l =g 7} Alghe s AHEot A
ol Wha= sl Aol Yok k.

RS
ffok 22 ALEAElE o]E5 ol A8k,
dupele] Arees gue dTE Be
HYATFES Aol T ystel 47
el FAZF 55 ¥3]aL JAth(Schneider and
Bowen 1985; Van Scooter 2000; Judge and
Bono 2001), wehs MPALES niEgto g
B AN E = nze AU 9=

Ee Anw)
ilele 29 dhe Bl i 23

4 4 B Ee) e HRRlEe Be
gholjoll ()
Frdo] wergtulol vlAle 43

2.5 AFEA

AF 2] & (product complexity)-2 ZAH]

A7k AFS olastn A8 ol @k A
Zbeh= AEE o)ndkth(Rogers 1995). L&)
A e ol §4E ATHAY, Be S
HEUAT ANFE AFe B
(Holak and Lehmann 1990), A|&2] B34 o]
Z718 2 AEAYT) AHE AEGREA
b7 55 B8 F Ade AR A
3ol AA =7181A Hrh(Swaminathan

A=)
Rae F|RAQ AFESA iw xﬂ o &

&2l M o] fg
A olqrel| HFHI & A (Diacon and
Ennew 1996)°] it} 28y Sg4=9 &

Zd (complexity), $18 A (risk) 2231
(longevity) 9] A& T Akl wla] &
wjz}e] 73|50 o k2 B Ad]E Z71A]
4 7hs7de] o wetbs S8dE A
oAl o] & 5slaL EAlsH ] Y8t “mystery
shopping”o| &1s}7A]| o] Fo] A aL i},

ol¢} e AFe B e v A
2AT AZox ALx3 JriBello and
Gilliland 1997). ¢|E& FEAZ=HA} <
&A= 1He] dAGA A thek A-ollA
AEAe] AP aRlog AFe RS =L
Ut AFe] Bl ST el
GAkel gk FAFA} AIAFAVE ST
2t =G AxHdA = F-5 G2l
g T AFFe] a7EHEH ol &
et AF& FAFshs e AAE s & ¢
AFARE-0] &olet s of= 28] o
= gltH(Cavusgil, Zou and Naidu

< gL
1993). FE3t AlFe] B30 S/ aE, F

3714

o
ot ©

£
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=

FA7} g T Hon PER P 5
7}Vsta 9tk (Gatignon and Anderson 1988).
ol A Aol HEAAE w, AF]
2340) 31 FFH02 BeRBlel ()
e A 5 ee MR AL 5 v

2.6 AlFTF 3ol Bddamf ol mAl= 9%

AFe vdde oA oY 7HAE A
9]x]a1 glt}. Randall and Ulrich(2001)3 A
%__o/] q_o]:A-LQ _E_;G/\]xq oﬂ}\{ 7]050] xﬂ a—]——
AlF2] theFet ¥ (version) ] ekl Ao g
t}. Fisher, Ramdas and Ulrich(1999)& A=
o) P e bl Aoz el 5 gl
I FRAYY. O F sue 71dol 54 AA

o AlFsl= AEF2] FH(breadth)o|zkal 3
I, B shus 719l d AlFE A2 A
Fow mASS v golehn 7

FEHES Auaiv] glo] Aeire] 4
7k F7heke oA} oA Apole] Amel
279L T o AR B, 22ln Ao
Bidow Hee oRE Wa e 94

e}

i)
0%

ol
-

)

e (adverse selection) FAE
(Moe 1991). o}-2-2] thek3dl &
o Ashh He g, o
g AFo Qlalako] T A

2 5 ik gebd thes e vl

st

—_

2

oo
[oZ
NO
>~
Do
S

(7
o

[KEA el n{n
()

)
(o

@
I o

ruz

oZi
o

/K

7P 6 BEdsre] ke Eeddfel

V. MEEN

L A=54

2 dFelMe Mg AF] A8 Sl
olF S st A= AHEAJYAE
o2 HAES A3}t 2008 Swiss Re F
Abell mh2® -2ukel BAAIS AlAl A 7
WAR 2 A3E Feka don, Al
AFe vheh o] dauiAE Aol Bek
Azt 714 W ety o )

1

E279.2%90M, I F o2 87.4% 3T
g 71GolAM 2d o] 2H3BIAL e A=
SHALY] 46,5% %L, SHALe] 91,.9%7} Aok
2o 2 BRI BFmele] Bl
Are AFAE oA QA of3f el gl
= Bheld Bebdd] ASE fx v

2. W50 2AR o) R 27
B Aol AR WSS BE J)E o

T3 % vlgro 2 B ¢ito] uA| A s}
EdddlE A5t RE ¥
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FEo U AT 27 E FElo] 54 A
EE ol&ste] S AT A, gEld e
7198l B diaol drbt Fgsta &ef#l
7hel FAHEHE o2 FEjdgodt FeA A
of EA #5, HaB Aol &ed g L

d¥d &

A, AAL fre) 7 ol thek AT ¥
2435l He.g. Mulki et al, 2006;
Schwepker 2001; Weeks et al. 2004).
B3Fmele] #8]4d Hl=% Schwepker
and Good(2007)8] Aol Al&3 E3S
olg3te] ZHakslom, SeAZoIA A2t
el gElrze 974, B2 Byl

_]—_/_714 oﬂ k= y_sl)g

A=t

Foluh elo] whet 2P AAZ ] Aol
& zH= AEld Bl==24  Shafer(2002),
Wheeler, Gallagher and Brouer(2007) 52
AT oA ALEE S B gkl ALEE

B2 AF &4 F AFEF(product
complexity)2 Fujjelo] X|Z}sh= B Al
Aplss) By, 4EAY Fo BFOR =
A8} 2 M (Burnham, Frels and Mahajan
2003), AlF YL Randall and Ulrich
(2001) 8] AFollA AHE3F SAFEFS 2 AT
el v,

ﬂl

o BtA| A43te], B3 J,
70 epdl, nawulAdel ey o
2 S48kt
EAATA = A BFAIA QAE E3

WA o dejata sl H 37idrte] 4
Zke] dyviAY B dgulel E Bl
A2 SA3E (Yi, Dubinsky and Lim
2012), dutdo g dAyniAE] BRI

Al HeaRhE Aas) g8 oa
(quality assurance)& &3l AlFAe] 719)F
94 o, dAvid B¢l FaWE Ao

At T dige] mxlelR, ggHel
21 el 2P e RHLWL e
A% ZARsto] e B aeelel A5
Af2 AHgsha Sk, Ao R B A
A % g o) 9 014 9l 1Y
Huiele] aF BAALA o SHTIZE FA

T2 A5

d

R
Churchill(1979)3} Anderson and Gerbing
(1988)0] At AAE wgith, Ao
2 249 B9

A= Ao Uymr Hx
o] thall4]= Cronbach’s alpha test& &3t
p
ﬂ/ﬂ 4 Fﬁ]- ;il_g_o]a;\q p‘}o 74_9_

oX, HE
Moo & o> 1-

2 Agstel, Z9YR| 247 e

9
(3#2) & SAZE i &

AFsoh. ()L 3
QEA T AT E4 9] Aot}
EEREOE MEEEEY

=
3} Cronbach’s alpha test 733’»} EEHEE

01011*14 A Fko] 0.8 o]o g dutxo g
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The Effect of Ethical Management and Product
Characteristics of Life Insurance on Incomplete Sales:

Focused on Telemarketing Sales Channel

Yi, Ho Taek”

Abstract

Since the Bancassurance which entails selling insurance and banking products through the
same channels, most commonly through bank branches selling insurance, was introduced in
August 2003, over the past 10 years, incomplete sales or incomplete selling in life insurance
industry has been continuously rising(now in excess of 60 percent among total insurance
complaints) in domestic market. Korea Financial Services Commission(2010) noted incomplete
selling rates were increased by the use of sales channels such as telemarketing and TV home
shopping. Compared to other service products, insurance product has unique characteristic of
intangibility and asymmetric information, These characteristics can increase incomplete sales
rates and incomplete sales has recently become a social issue.

The purpose of this research is (1) to examine the determinants of incomplete sales, (2) to
test the relationship between determinants and incomplete sales, and (3) to investigate the
mediate effect of tie strength on the relationship between individual factors and incomplete
sales, So far, there is a glowing academic research to unethical behaviors of salespeople, a key
area, though, which has been virtually ignored is antecedents of incomplete selling of financial
services, This article seeks to address partially this gap in the literature, Based on previous research,
the author introduce and divide the determinants into 3 factors, organizational(=ethical
management), individual(=ethical attitude and job satisfaction), and product factors(=product
complexity and diversity),

The conceptual framework underlying the study is presented in figure 1. incomplete sales is

This research was supported by the Bisa Research Grant of Keimyung University in 2013,
*Assistant Professor, Department of Business Administration, Keimyung University, (hotaekyi@kmu, ac.kr)
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proposed to be a function of an organizational factor(=ethical management), individual

factors(=ethical attitude and job satisfaction), and marketing mix element(=product complexity

and diversity). In turn, incomplete sales is presumably a result of two mediating factors, ethical

attitude and job satisfaction between ethical management and incomplete sales. Each

component of the model and key relationships are now presented.,

Ethical
Management

Salesperson’s
Ethical
Attitude

Salesperson’s
Job
Satisfaction

H3(-)

HS5(+)

Product

Incomplete

Selling

H6(+)

Complexity

Product

{Figure 1) Hypotheses Model

Diversity

To verify the proposed research model and hypotheses, data were collected from 198

financial planners who worked at telemarketing sales channel. The author can also get 3

months incomplete sales numbers of each sales agents in cooperation with 5 life insurance

companies, Cronbach’s alpha test, explanatory/confirmatory factor analysis, and correlation

analysis were employed to validate hypotheses.

(Table 1) Results of Cronbach’s alpha test and explanatory factor analysis

Component
ltems
1 2 3 4 5 Crnobach's a
EM1 875 .080 077 075 .006
EM2 849 186 107 124 079
ethical EM3 810 130 150 051 076 0.853

management

EM4 639 108 352 .049 - 133

EM5 617 124 161 034 .033
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JS3 134 924 .084 —.023 —.031
salesperson’s Js4 174 887 .063 —149 .on
job 0.879
satistaction Js2 146 788 076 021 —015
JS1 106 785 128 — 021 — 055
EA2 13 104 884 .036 .080
salesperson’s | gag e 126 823 014 130
ethical 0.871
attitude EA3 204 055 807 016 1099
EA1 274 077 762 —.040 018
PD1 035 —.096 048 903 .033
product PD2 .063 —.027 .036 .869 013 0 850
diversity PD4 113 -.023 034 833 051 '
PD3 056 — 004 —.070 691 1092
PC3 - 035 —.043 015 105 954
product pc2 | -.047 —.008 066 1069 940 0.834
complexity
PC1 146 —-.033 187 025 649
Eigen Value 5109 3,204 2.371 1,986 1612
Variance 25544 16.02 11.856 9,928 8.060
(Table 2) Results of confirmatory factor analysis
ltems Construct Estimate S.E. C.R. P AVE CCR
EA1 «— 1
EA2 | « | salespersons [y oy7 0.110 11.339 wox
— ethical — 0.635 0942
EA3 attitude 1.067 0.102 10,430
EA4 <« 1,246 0.118 10,547 ok
PD4 — 1
PD3 — 0.689 0.093 6.200 ok
product 0.608 0.871
PD2 — diversity 1.096 0.09 12.108 ok
PD1 — 1.159 0.09 13,103 ok
EM4 <« 1
EM3 — 1.349 0.154 8774 ok
EM2 — ethical 1,468 0.159 9.250 o 0.557 0.911
management
EM1 «— 1,424 0.158 9.022 ok
EM5 — 0.868 0.132 6.584 ok
PC1 “«— product 1 0.704 0,934
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pC2 «— ) 2232 0.306 7.294 ok
complexity

PC3 — 2,619 0.381 6.867 ok
JST « 1

Js2 - sa\esperson S 0,994 0.099 10,067 k%

job 0.683 0.929

Js3 < | satisfaction 1.109 0.087 12.716 o
Js4 — 1.037 0.085 12.214 ok

**p (0,01 *p € 0.05

CFA revealed an adequate model fit for the proposed measurement model (¥2=224757,
df=160, RMSEA=-0.045, GFI=0.910, AGFI=0.875, NFI=0.910, TLI=0.972, CFI=0.972). In
assessing measure reliability, Fornell and Larcker(1981) emphasize the importance of
examining construct reliability(CR), and average variance extracted(AVE), CR is calculated as
the squared sum of the standardized individual item loadings divided by that squared sum of
loadings plus the sum or the error variances for the measures, AVE is calculated as the sum of
squared standardized loadings divided by that sum of squared standardized loadings plus the
sum of the error variances for the measures, Bagozzi and Yi(1988) suggest two criteria in
assessing reliability: the estimates of each measurement scale should equal or exceed a value
of 0.60 and the AVE should equal or exceed a value of 0.50. As shown in Table 2,
requirements for CR and AVE were met, as each multiple-tiem scale exceeded the
recommended cut-off criterion of 0,60 and 0,50, respectively.

Then, using structural equation model, the author checked the proposed model fit and
hypotheses. The overall fit is within acceptable levels: x2=306.481, df=204, GFI=0.885,
AGFI=0.858, NFI=0.883. RFI=0.867, IFI=0.957, TLI=0.951, CFI=0.957, RMSEA=0.050. The
results indicated as follows: ethical management is positively related to sales person ethical
attitude and job satisfaction, Both sales person ethical attitude and job satisfaction are
negatively related to incomplete sales. In other words, incomplete sales are mediated by sales
person ethical attitude and job satisfaction, incomplete sales is unrelated to product diversity
but inversely associated with product complexity. The author discuss the managerial and

theoretical implication for the results and the specific limitations are suggested at the end of the

paper.,



156 | |57 198 15

(Table 3) Results of SEM for tests of hypotheses

t
Hypothesis Estisrﬁate SE t value results
by | ethical management 0.413 0068 | 5166 | supported
— salesperson's ethical attitude
Hp | Ethical management 0.321 0079 | 4230** | supported

— job satisfaction

H3 salesperson_s ethical athtu_de — 0.220 0.408 | — 3.086" | supported
— incomplete selling

H4 | job satisfaction — incomplete selling — 0,145 0.321 — 2.119* supported
not

H5 | product complexity incomplete selling 0278 0.775 3.716 supported

H6 | product diversity — incomplete selling 0.066 0.271 0.963 supported

**p (001 *p € 0.05

Key Words: incomplete sales (or misselling), ethical management, job satisfaction, ethical

attitude, product complexity, product diversity, common-method bias





