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gl 7ol dakg ojstais Zle vl
S Fasjeh, ool weh 2u|AREY A
wopollxle] 74l g BeH Bale Ao
o Z7}slar dth(e.g., Bolton and Lemon
1999; Hoyer and Maclnnis 2007; Richins 1997;
7122 2010; ¥R 3],
A& 2002; ZPu 2006; H 51 2007). 1L}
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oA ofFdeg Al =)= A3 e 7EA] A7
o] & F US AAIFATHERT, 2]
2005; ¥4 UHaqF 2007). o]AE Latelwt
exElel A3 34 Afolrt SR8 wiil

71 22 AL A Y ST

3t 7= ;‘O}Eﬂ ‘6151;}
mEbA] 2 A EY o] Avlel #
FA (emotions) 2] A A2l =4S A]

T:

B 9= Richins(1997)9] H-
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ko 24 AZESE © A EE
ol A2 B ge ¥
Fez BAH L, Atk ojn o] o

FA(emotion), A (affect), =7
(feeling) ol T3t &3l Qo] glo] ATAISu}
o Az oe des ol5g ojslasl o

woll, o]el] wh& H&E wgh ¢ 2o H
§]7 ]EJ\—] t%oé 2008; 0]6‘1-)\1 o];q_?"f_
2002; A& Y, 2 2011). 2 A= Burke

and Edell(1989)3} Zro| 7173, A, =719 ¢]
v zpo]lE FESFA| o] M, Laverie,
Kleine, and Kleine(1993)x 9 AS &4
o Ao olststa gt Alelst 2 v

HoRopelA e ASH HxEe (#
13} 2}, AsEe o R <kt
72 RS Selstal 2R =43 aA)
welal gy, Aljshiotol A A ) EA)

AT = Mehrabian and Russell(1974)<]
PAD (Pleasure Arousal Dominance) Z&,

Izard(1977)¢] DES (Differential Emotions
Scale) %9} 1zard(1989)¢] DES-1I %,
Plutchik(1980)2] 87¢] 7]¥ ZHA(Primary
Emotion), Watson, Clark, and Tellegen (1988)
9] PANAS (Positive Affect Negative Affect
Schedule) 2= Solt}, dMH 27ke] UxkH
4l 240N Ul avlsh HHHoz
daw gae) 249 AeAs Frahus
2 oAwel o] Ax® e It
Richins (1997)2] CES (Consumption Emotion Set)
= o]gh] JX]242002)2] CREL (Consumption
&7 2 thEAR]
av)ad 7o) 57

Related Emotions List)
o]t}. Richins (1997)=
< 93 CES (Consumption Emotion Set) %
5 A1, ANST, 2k 299E e
Ag2nel Aoz AP Ao Ae He
oz Aolselth, 1 2uARIN 1
Bt 3070 A S8 O ek ok A
E=(Multidimensional Scaling) 7|H¢ A4S
53}e] Fi=(anger), BXHdiscontent), ZJA(worty),
< Z (sadness), FE(fear), X](shame), F-&]
S (envy), &<&3(loneliness), W& Al
(romantic love), 7]%¥(oy), $¥(excitement),
= (surprise), 71EFY] 1371 744 2H-& €2l
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(F 1) 24N 5% =
24 &7 chof

Mehrabian and

EHS(pleasure) XFR: happy, pleased, satisfied, contented, hopeful, relaxed

Zk(arousal) XH3: stimulated, excited, frenzied, jittery, wide—awake, aroused
Russell (1974), e ) ° ) .
PAD X X|ef-A(dominance) xF&: controlling, influential, in control, important, dominant,
autonomous
Izard (1977), interest, enjoyment, anger, disgust, contempt, distress, fear, shame, guilt,
DES =L surprise
=0|(interest): attentive, concentrating, alert
Z7{=2(enjoyment): delight, happy, joyful
2L (anger): enraged, angry, mad
SAQ(disgust): feeling of distaste, disgusted, feeling of revulsion
Izard (1989), A% (contempt): contemptuous, scornful, disdaintul
DES-II == T|2&(distress): downhearted, sad, discouraged

SI(fear): scared, fearful, afraid
2X|(shame): sheepish, bashful, shy
Z|ZH(guilt): repentant, guilty, blameworthy
=2f(surprise): surprise, amazed, astonished

Plutchik (1980)

acceptance, disgust, fear, anger, joy, sadness, surprise, expectancy

Watson, Clark,
and Tellegen
(1988),
PANAS M=

28™ MM interested, alert, attentive, excited, proud, enthusiastic, inspired,
determined, strong, active

A distressed, upset, guilty, ashamed, hostile, irritable, nervous, jittery,
scared, afraid

4
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Richins (1997),

nger): frustrated, angry, irritated
iscontent): unfulfilled, discontented
H:f(vvorry): nervous, worried, tense
sadness): depressed, sad, miserable
fear) scared, afraid, panicky
Z=X|(shame): embarrassed, ashamed, humiliated
Ha2{Z(envy): envious, jealous

M Dlu e
ol 6_‘ o

/\/\

> ORI TI> IN MHI AT

CES =T )
- £&38l(loneliness): lonely, homesick
Of&(romantic love): sexy, romantic
7|8 (joy): happy, pleased, joyful
SY(excitement): excited, thrilled, enthusiastic
=2ZH(surprise): surprised, amazed, astonished
7 |EHother items): guilty, proud, eager, relieved
0|2k - = -
O|I|%(2_'O’02) A MEE S U EA2 dHE =22 &8 FEALE ilArZ MEE
[ PN , = — = = = =
CREL && A2 B 523 S8 Y siE gANY o £ glg, 2EY Rz
Lo | SEE 24 i=sic, s=sic wesict -
xizo00s, | TEE A& Btidol S0 =akeict, HaEuck st $3lagit
SO | 2Em gMsk sREr, B018, Serf, 57140| Hf
B S5 2yst Aottt g sttt
s YAEY | ROl

Z|&2H2007),
PAD M

2| & 3|-7=10| 1_L10|A-| DHE#A‘I 2@!‘)8% ﬂHEF)\‘I(p|easure)g X
Ze(arousal)9] Z-axfR0] Fets, Hold, @, #HHHE2 X
MRl Fefs OlEICt,

|Hh
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(Kacen and Lee 2002; 573 1996), 3+H Park,
Kim and Forney(20060)% 3-32¢l 744, A4
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LTINS sixtey 2 =5
Yoo, Park and SISO AIEO] & FHIE QUX| EeH AHIXEE 2HHC 2
e con | 42 LIV o, Ofetet Bl NS 1 QSO KiAsl 2
o=Z YL,
AHIXPZE OHE WOl =7l 282 FoHelAr 23 Algol st
Kacen and Lee(2002); | ¥at2 DI 4 U2H, Lot oHE LHS| 2t3AQl EXS0| i U
F2Z2(2006) 4NE Sotd A7HEXNo= oiEo| et Ef=2t MR o= I
=2 FE A9 UENITH
Gardner and - =
Rook(1998); Peck and IAE oM OREQ AMH|A SE2 1749 oy w335l Zdo
Chiideré(ZOO@)' RoI5t Harg 0IX|1 £k ol2fst A2 S ool s E'P_EIE
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o Y AE £3S A1AEA ], 784 sk AlFAE, 7, A B 84 57
o HA APl ofd BAleh mAe) B4 FAA JIFE nlAE A TR o
Zof thsle] ed7-3F Manuel and Javier(2010) 23, IAE(2008) Yl g E $4S
= A1ZARI vt fF-84 B REEE fro AF, AA 4 Het, RHEE, AHAH|2 A
gk JFS 7 A Y FAAE A S FAE, BiE3], stHFAACRE o] 1Y
thal skltt. Kim, Chung and Lee(2011)9] Yl £33 Fv7|&, AUl & 54, #4444
ATFA T #F dE E AH| e igk 1 Qo] gH AF FETul A= JFS
U AE &4 5 71540 WniAlel A, A€ ZAbel ST, AT A a9 SrETt H2
uoh 9 Al B nAMSe] e WABE 2Pl ek AFHRA 3
T ZoZ eI A thsixe 7] AAR AL =A FETE FEskARE
A WnAle] A, QIAE Heto] S F AR o] Agjgroltt BRIAAdS A #7hed
ARE Afu]ge] 3k SRlEA] &t} o FA4H S =7 SETE SHA| &
Park, Kim, Funches and Foxx(2012)+= t}&F Aoz el v &3 Su| et e
(& 4y QlEl HE 40| ¥4 53
=% _ - }
;l_o_l ‘E‘g EFJ_—"E‘Toj
@ cietst HE/Mb|A
@ Crust 7 JHAHol AE 1|
Clofst Hale
Q _ff‘;& = Park, Kim, Funches and
a | @Y TS Foxx(2012);
= ® ME 7t4s YES| BA o= s
@ HME Alg" L HalHo| Hats| MY
® EZlo| 28
@ 7t4o| gz2H
@ SRIMEO0| CHE ALI=Z0| Hls o MEe Jacoby and Olson(1997)
7t | @ AoF 7tHo| EHIN Park, Kim, Funches and
A @ Ef ZHALe| tHLE0E MEHE Foxx(2012);
© SHie| Hgst 7tA AS144(2011)
uaol ATSHCH XEe
@ Foiet &= ofrst 2ME idits
o @ o=2AtElf| st ZET XAE HE Wana Hernandez and
© W2 MHAZ HiZ ang, Tere
74 @ Lto] 9 = ThHo 5t Minor (2010);
f;| J—L;O‘” HHf: l:ltﬂE = HEA] Hiod 5,
H| @ M7let 2XE A&35] M2l HIO = _W_AHH:‘(QOC)S)
N © &=, wEt 2 BHE My|AT 23 ng’(zmﬁe '
- @ 22121 220l H&t Al&s| s =
T27tete] MAZE LSS Soff 710 =2 &2 & Us
;L O 2HEO| AFJ2UMA Ol S)0| 0HHEH
ol Q@ ATZZO| JtAF HILIEIZ} BE7| A CXRl = Verhagen and Willemijn(2009)
g | © e CIXilo] ofA Manuel and Javier(2010),
E:I @ HetMol L2 AzHoz =59 A2144(2011)
; © NE C|AZH 0|7t oA
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O_ ) ’

QAT a7 o] Al ool FRFS v

3L AlAEF AT @A (2011)2 Q1H

L E S48 AF OEA, AF LR,

A=, PR Fidte] QIFYl 4%
I

E2go] ol WEwe] v X BAe 2
ek, AT A AF GG, AF AR, 3
M) A= Tuf uhZo| 8] 8 oJgke
ARt 749 dF2 ASHA 4= 2

UERte,

El
ngﬁlﬂsﬂm}ﬂﬁim_ﬁmrﬂm&>

13“

I, e

3.1 & o] A AP

2 wol B Axgel, FyAL Pt
Byl &e] Aol dEAel tia dxol

3 o
wo] Itha theke thehy % AukelE

B 20124 119¥Y 15U7}A] 18U7F S8 5
CUE AE S o E a2k &
o2 A FAE AEAT} *}%—H‘”
i/‘}tﬂ*‘x}ﬂlﬂl WA QIEUl & 87

o
a

bt 2 & oo 3 ne wo oo o of
)
1

o ZARAZE ddeo] gt SRS
oldl & wgtt. AEFF A, 34259 AE
A7} 3FEA o, o] FollA BgAe S
335 ALl 3097 9] AEA7} FHFEA o

AHE-E ATt
3.2 QlE|Ul

AE 599 54

AT AHg €
244 JolE

AUl o] &0l gt
(& 4y9} #Zt}. Park, Kim,
Funches and Foxx(2012)9} vr& A
(2008) theFst A4k} Az, HARQl, Afol
=, AYule] A st7], HAle] Al#F 7<“7‘l: 15
o] FF T Tag 4ol 4

o @9 ol @ AFETA S AF2A (A
=

7HA L &gkl FujAEe] Tl E
d FastA Adsts 2k Fo| stuteltt
(Park, Kim, Funches and Foxx 2012; A&
2 2011), Jacoby and Olson(1997)& 17
o] FF] 714l thete] 1A uff o
1ol gEA U AAAe wmskel g

1 Ags AL F1oe) Hed) ol
Aok 25| oWe AF, HELE Ay
sl A3H GFe vAgE e o
Fahsic.

AU Aol X o] A H| 2= IE Yl A

EnN il

o



A LA = Q= AAEY] EH, ENS o #ddE AAEHE] Y dak= (2" 1D
NAT =+ 3= 58 % A=) AestHA o] 3 2o}, el 2n AP HEdE 744
B 7 JAEF Mu|2E Algehs As ¢ o] e F 49AR YA S
th(abAd 9, ¥hedE2005). Wang, Hernandez 104 9] 7H37] vkg-o] a2 SH=T 7t
and Minor(2010)¢} ¥F&F 1A (2008) 2 AFE, 923H2013)2] Av|oF HAHE 7
AF AEARoIY AL 44082 o A=o] 7tke]] 7] 2k it A1 =zt do]
AHste=rt, AlFehe JRe AR, dAEH<l Y2Eo o5t EFE Fal £ AARYS
7h, o] REAHA 1g g wgholu) g Alzkstglon, @A 20X & 5] AR ¢
Eol 7ksdrt, AlFEel g Auot FReka 3 EFE Sl 2 A Aol A HAT
&8 7, AT Aol HEetaL w27 wy A 30X ARk o] Eelat AlEd 2 e
FH= 7 55 T83% NN 2 £ 8 AL 8l 8R1EA T A A 71
2 HT T AEN(2011)2 ARFAIH| (3 o] AREH AT, THA| 4ol M= H= o] F o
&, 8, 95 A2t A&, AETHet gk 7} Zpgo] o] FolHt.
o] AAZE th3}e] o] T A AH A Ay AMu| = #d FHEE T
TF ST 38 ¥ g F7] HF A dAl= LHARE o] QIEUlLT
Tt ol &HlshHA A= Ade 8T
IAEL Yrgle] 2 | AREE WE  © 2FES /A Bol 2ol 1 B&(pool)
sk s Folgttt, JIEUl &9 txiel = WEs Aol]lH o] & H3l 7189 oY A=
S njgdog FFE FAEL I uHLo 7 A2 E(e. g, Richins 1997; Zaichkowsky
o]Z# I ¢ Alo]ES WSl AL Asg 19850 W AAH SHAECA AN

t} (Verhagen and Willemijn 2009). Manuel (open-ended) -5 &l &35 wHEoll

and Javier(2010)9} A@A (2011 &g2e] = AT U] AREHAY. A4 v

IR, v S)o] mFdoln], ags S AEULF Y o] Fol ofH Y
o] 73 AFUEZE 7] EA4 YAl =i B2 713712 ool K 7] 9le Ao] 2t}

agiy tzigle] wig Ao, AWl =7 AR ‘A el ale AEshd

So| Ao R ERol=R2 txle] Mgy A =X s TR mds] HAAe e

o) T H4o2 ZA. B R Aol AT $HE 2o

Rl o7 Roko] MEAH do)H

3.3 QIEJYl &3 2ujFRA 7Y As o]k EF WTe] AuAe] HAHES Fgs £

ool &7t 213} Fol=E st HEvt 2o

3.3.1 R Folatoitt, ol AE7IEL vz, W4

(2005)9] gk 74 ©hof 43470 9] BE&55 B3t
B oo 2]k QlEul 4% 4| AE Y o, SEA}F Ul Au|AgoA FE
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4
[EHA 3]
LAl Eol(Az|y I Bt HEA)
4
[EHA 4]

o] MIK3XL 307 F=B)

(% 1) ISCES M 74t MX}

S| 20M = SHAFEC] 719 ARgEHA|

Ak %8 ge g 24 B A

oA aulAEe] Aale] He e

AT A R A% onE H 2HPE

o] F=H U

A 2= bRl W17 8H2005) 9] el 7]

23k}, 159 ATolA WA AL
gest 2ol olFolHth, 215 434709
S

o1& 100704 & FHo]|A|d] Wi 22
AR upro] A XSk F dolEe] drh

{
EAV)

¢

S =AAEAE AW WA&aA gkl
A e sy el 74 Hw Adola] R

& st BAsAT 2E5S ST
o] 4347} o] F 877 Al Wsd' o]
2| 2EE eHgagith £ AT 2d oAM= 1
AN 23 1257] o] & 1 2ls
Eof &3hA] ke 7071 ezt AlA =
o ejske] A= A 55709 AAddeirt 5
ZH A, o] & 5570 el E 1 ool w}

e 344 dAadolst 244 Fadels ¥

YHoICt, HSoitt, HAfsICt, ZEfSIT ZolEC
OYC Ogn 7o S, g sy
B, #Xoit AMFARH, oS0t
Ay, ATy, XA, Mo|_ATt JEct
=

HEZO| =0 AFEn msiot, HE,
EEolit, g8ott, F40t, oleteitt, Fngy
=¢roitt, =3sict, SMaity, dIFfsich, MEct
SIC, AYSH adtf, H2toitt QHERTE
ASoit}, A, AFH, yAgnt
ZEZ0| =0, WSAHLH, ST
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9| 0| 0| 0] 0] 0 X o ) o 0 | 2| Q| o o | =
S| X R R | R R X2 R RN ||| R R | R X 22| 2| ] R R X|2
g 5|85 B8 IS|EIEIE|0]8|5]8]85]8 85|58 |88 6|8 2121281845 |&
o\ = oWl o —OoO|lmwlaNlGglol Dl Ol N Y ol ol ol N | <ol of i~ ) D
m5M6%56MWW3QGB1222326562196733402
N x| Rio|lo|l—|o o] — | o ol | S| © o — o] - |«
o|lT | o = Ol®m| || —|® < © | & EIRISII AL =L o
[ I I -~
TIZ|X|O HID | i = = | = m il D._E.:H_
[ORNONNON NG ool oo | = i S = _”_.AeﬂAuc.H
INEENCR I LY el S LN - = | 7l =1 = =T e
2| = <ol | = ~ | o = i I3 T~
Jd|o| S| 3 <V K o <
|
Ao S
= 2
HMH <
- E[Y
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(F7) QB MESY S0 HE SMY 2012
e N e ENE et |
1| EF ZAe] J1BCt KR 849
2 | M 10| ZRIN, 833
i 3 | gewBol o2 ag=ol 8 of X 816 3.992
4| 2z =g o, 733 (2218)
5 | emelel agswct Mg 698
6 | 7tz0l s2im, 690
1| 3ok cixielo] o, 878
2 | mBERl Lyjo| A2EoR £ 872 3747
Cxieloizi= | 3 | 4B CIAZo} ofEN 853
4 | 7K ARUEIE 7] 2 XKL 834 (20.62)
5 | 23Ry, oiw S)ol o, 803
1| AIs 2RI Ass| Halw 871
R 2| Lol 270 ue gvig 826 2812
3 | 2akwl 2ol Wa Masl tiS 756 (15.62)
4 = MH|AS HIZ. 749
1| cryst 1, gbzo) 4E ) 860 > 5o
d= 2 Crefet MiE, MulA JIE. 846
3 | Crust BAe, 8 (14.03)

1=
o] 16278(52.4%), o3 o] 1478 (47.6%)°]
o, dEd B s B, 204~29417F 190

H(61.5%), 30~39A417F 51%H(16.5%), 40~49A]
7} 4779(15.2%), 504 ©]7do] 217(6.8%) 0.2
Yehdtt 7 2 a3 AEosE g4
o]F 105 (34.0%), AR} 367H(11.7%),
SPE 339(10.7%), 2% 119H(3.0%), BE
| 399(12.6%), AAAIE 217(6.8%), &

A5t 4278 (13.6%), o387 698 (1.9%), =}
2k 8% 798(2.3%), 7IEF 9 (2,9%) 2= 1}
Epytt, 3t A& AL 3wk vlRk 817
(26.2%), 37+ W] Rk~5kLd ] Rk 99v8(32.0%),
SEH o] d~10%kel mIRE 7178(23.0%), 109+
o]4~15vk] mwk 21%(6.8%), 155+ o]
Z&~209kd IR 1778(5.5%), 208k o) 207
6.5 22 Jepdtt 7 Az o83t <l
23 Afo|ERE Grll 629(7.1%), 1147} 449
(14.2%), <41 287(9.1%), QIE]TEA 1978(6.1%),
S5 229(6.9%), dl & 10%(3.2%), CJ &
11%83.6%), ANAl & 1378(4.2%), T 178
(0.3%), 7TE} 927(29.8%) O = et
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42 ZRYZON TR VY DEFH BT AAA 8200] o] FolAr), ¥ AT AHgE
oo BFS AF5HL, FELAL Hohl

421 9AH Brhe] GAA 8 .Q1%A M B8317] 999 2olBHe AAlshelrt
B ooTdE adFEHos FAR B4

AT SAFEoAME He TS
o dRgEo] AALHJY WA EHE=
Z3t7] $lske] &AA QRlEA o] AREHS
CHEAIE 2011). BE SAHTE 7480S
=37 Sl A A
Analysis)& AH&-eF o™, 221 Ao e
Sleted Zars)ankAl(Varimax)S A &Sk}
7 7ol Aee] 7jEe
value)-& 1.0 oA}, Q2AAAXE 40 o]Akel
HTE 272 2433 a9l 4 23, 11
Fhel 1,004 8.1 F 479 821, 1874
o] ZEH AL A= A Aol 97h 3
o] AAEoH, 4l ale] FF WIS
72.65%= JERFTH(®R 7) F2).

ShH 7} gRlof| thgh AlE = 4 Aik= (1 8)
3} 2t} Cronbach’s Alpha A5 8211(718) 0]
902, 8RR(CRRIHE)7} 913, & 13(3LA A
H|2)o] 1852, 8 14(%)7T .808% kAo w
A=) =7} wie- =A) ek e, webs Z; 73
WA AA =7} vl =2 A0 2 gt

(Principle Component

= =

ko
ro 1

-4k (Figen

oo o

A

N

EPSt=ig==1e]
- o =

N

HI

o b |
st= Cronbach's spm A
Alpha
LoN(71HA) 902 6
LOR(CIXIRIDHE) 913 5
213D ZHMHIA) 852 4
QOIA(ME) .868 3
422714 24 e] A 831w
S QIEAE AMgat] 74 W Aele]

(Principle Component Analysis)& ARE-3}33L,
£ 91313} Pate] varimax HHAS A8
om ojuff g2le] F+= o}o]7ll Zh(Eigenvalue)

o] 1 oI WFE 7= ZAs3. (2 9

o} Zro] 99l ¥4 At mp= ™, Lf5ke] 1.0
o]l 82l F 27t =&AL, 27 8171
o] FF WL 59,75%= YEFITE
(7 9) Zd &4g=0 tist UM Zut
9l R0l
pSi=N=F>] pSI=H=Ek7}
AlEAECH | 0,789 QIERZCH 0.852
S=SICE | 0,766 CELlia] 0.839
XZA=ECH | 0756 ol2s5ict 0.829
=0}ZH
“eq "] 0783 ShTt 0.826
=20} 0.747 smrt 0.824
st 0.746 &5t 0.816
sZoict | 0742 | WEAZCH | 0.807
ZIEkSICH | 0.738 Q=rt 0798
AZ5ICH | 0733 TSt 0793
s82=ct | 0721 EfEsict 0.704
H7ACH 0721 | 7=z0| =ct | 0.703
=50 | 0.720
7|8ct 0.715
Ad3f|ct 0.713
AlLtTh 0.710
Zo|=ct | 0696
2 A45IC | 0.695
THOIQICH | 0.686
=2} 0.636
Ink=F4s 10,132 Ink=r4, 7.795
Ao 3377 A 25.98
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Q22le] FrprlEe 2lFsl (factor loading)
0] 0.5 o], ArH F FARAE 0.5 o] F e
2 3}Fck(Bagozzi and Yi 1988). SAHE
L[RAFATF] 0.5 v AY T8 A== 4
G AAE Ao, 3AZ ol 19709
Frol, g2 ko= 1179 o] A
St o= gl A= AT oA 2570

ot

3} o] 2k %) ouq FAAR A g ely B
A g aslel 27) adlo] gel= .

4,
ZF g Rle tisk Al B A A= (3£ 10
I} 2t} Cronbach’s Alpha Al Q911(F
A0l 952, Q12(FAAYE 1946
o HubHon AlEwrt vl =A UEkbst
o, wpeba] Zb 3 7 A A =Tt g

~

S|

l

_ Cronbach'’s _

St St A

e Alpha °= T
LS EHLUH) 952 19
RRR(EFHUS) 946 1

o1F Q 9l (second-order confirmatory factor
analysis) & AAIEATH o] ZGoA HE=E
ol A H =2 AF=E B3] #3to]
5] Z 58 ollA] SMC(Squared Multiple Correlation)
0.4 ]o}E 7)1%0 2 SR A ASH= A
e

i oz ANHYTHEIE, LAE

2011). 71 A3 73 N7 AAHN B
HAwg Frkshe 37} £=250.203, d.f.=129,
p=0.000, ¥'/d. f.=2.009, RMR=0.038, GFI=0.914,
AGFI=0,886, IFA=0,961, NFI=0,926, CFI=0,961,
RMSEA=0,057 = YERtt. o]2fst A3l AGH
o] grol 7121 0.9 k3t m x| #] S8} ARk
X7ks] FeFEol 0,0000] 1 FER| SHe
oI5k H]CQ,_ J(inconsistencies) 2 2 213}
o) dhie] ErEgoR
FI(comparativw fit index)E #
i ATt2] CFIgte] 0.9612 e}
W g gerachy v 43we 48 ks
St FE o2 ke o ATH(EAIE 2011).
el qelwae] Ao AT Hrh )
42 5 (& 11) 3 2t} Cronbach’s Alpha
2= AGe] A S0 AME BEE 82l
Nunnally and Bernstein (1994)0] A|A]gF W2
dHA 71E] 0.78 He AoE Yeth
Eg FANGES 2342 % (composite
reliability: CR) %}E 712 0.7& = A=
ettt el HRsE
extracted: AVE)PJ HES L85ty FYSET
e geldt Ad, HEAEEE(AVE) #f =
gk 7184 0.55 A3jste] BE
AsEr3del e A= SRl (Fornell
and Lacker 1981), 3t Z} g olof 3t H
$UEE ghol T alzte] JUAT A
F3 ok 2w ehe Aol Itk & 4 3l
= 2+ a2le] FAFAEFE HAVE)S F
1o FaATY Al G EG 7 AdE
F30] U= AL E YERT

ol
=
X0
r}m Q

Z(average variance

SAYEE]
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(E 1) QS HE&Y ZFe=0| ofeh &old 22A | A==

Qo b Stanqardized i—value |p value Cronbach'’s AVE CR
estimate alpha
El ZHALL| 7HAELCE XEal 784 - -
SF 7H40| ZEIE, 812 15.385 ok
SRIMNEO| T2 AES0| dlsh O
A ==IDSEE 860 16.537 *** 902 0.611 | 0876
=EHH| M5t 74A, 768 14,382 ook
ool ATSHECH XMEel 743 13.809 o
ENEEES] 712 13.114 ok
oy X7ist 2XE A0 Ma2lgh 732 - -
ZJI =2 S 700 HHE;'H&% ,SE'F' 194 13.050 - 852 0.595 | 0,861
A =2l ool g A&s| the. 810 14.221 ok
T HE MEAZS M= 745 13.310 ok
JefEl CX}QI0] HEA, 773 - -
O] xf DRl 20| Ao =2 801 14.888 ok
QI Ol AE CJAE|0[7} oA, 866 16.346 ok 913 0.680 | 0.920
SE |7 HRUEE 27| 24 TR 854 16,099 | ***
AFE(AMY OlF 5)0] oA, .825 15,441 ok
CIASH A JtZo] ME FH|, 769 - -
A | Cet MS/AMEIA HE, 893 15.636 o 868 0697 | 0,914
CHISH 2aie, 837 15.014 ok

%2=259.203, d.f.=129, p=0.000, ¥2/d.f=2,009, RMR=0,038, GFI=0.914, AGFI=0,.886, IFA=0.961, NFI=0,926, CFI=0,961, RMSEA=0.057

sEclle o 23

~0.5+ ou

-1.0

1.5

A
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s3cier el 23

Oc

1

a2

Note: a{S£Z0| =Lt (=
S,
(& 12) ISCES Hzo| Az|M I}
ZEM I 25t Cronbach's a
=22l L5ttt dSott, ZEsitt .928
=22 Zo|gt, =&ttt .851
U PS AHAECH XHAZCH Hact .897
=719 A =
e PaparIve 72 Mt Egot 7|t .833
Equray Wit 0ol =t 755
S0IES Ag|ct Mo|QUct, A=stct N
2 A 3sict, g=oit), &=t .876
2 HEZ0| =0t wlotct, HEsict .872
&5 HIZSICH &£ZCf, QISCh 791
SRS A eS|
oI Al2tsict, QtERiT .955
INES AZsict, "SAECH St .886

X3 % (preference) HAHARE 7|Fo=7 3}
of Frt tidEol st Sl ke =)

e Fo A0S Fdse PHoRs 89

2
o
)
b
M
1

42449339 v}

Sthe 34 s 2 el Ay
2 akd& getatr] flstke] Tl H E(MDs:
multi- dimensional scaling) 7] o] AR5

ot oY A (similarity) =& Anderson, Tatham and Black 1998),

AEo] B7F hdFE Aol el BAIE o gAl A

ZAet=AlE oldlfshs Hl =%o] Hth(Hair,

= S
HAEHe
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584 A ABEHE FEE g
DS A AT = 9] (| 2) oF A}, 2EY =
2 35448004 435 WHESE A= 22373
© 2 gropxl=t, olull 7i41 Fkol .00021% 7]
T2 001Kt} Zo} FAGTE, tFAH EH
o] FA Aol el A=dH e AR

=

SEME 28 e A= A4(index of fie
0 1Abol o] g 7HAH, & A9 544

7R 2] RSQAES 820832 7]F2]¢] .6 o)t
o & wg o] drgo] uf-g- EA YR

T2 Akl g Ee ol ik
MDS #4123 = 9] (19 3) 3 2}, 2EY =
e 34116904 435 wtEel Ail= 24542
2 vrolxl=dl, oluf 714 ghe] .00072=2 7]
2] .0018t} 2o} FA|FTE, AT FA A
7Hd=- 2] RSQ #E .85149% 71X .6 ©]
Al O

Jo2 R e] drggo] vhe- 7 vehtt

4.3 373 Hxe| 37}

FAH e A w4 S e
MDS ¥4 232 B2 7leksl ISCES (Internet
Shopping Consumption Emotion Scale) 2%
of Y82 91 (& 12) ¢ 2tk QIEulg o
aHlel Bed S e A, =
=, W, E71%, =, &

N Ao s PN, B L T,
H

EF, A, AF 47

Alphazhe 25 7 ol4o 2 A =7} =/ v
Eltor, 11 5 Qe H R 3 9555
MHF =7 7P =] vERST

QY12 vl o] A FAL ZH5]

918 15CES M=} 2 THAE Sl &%
o ek Q1A= Hrhsh 79 wgo] B
B B4 FoAE A 5 gleh %
ol et ofe] ATl AFE Y )
Aol A Gl A wgel] JFS v

A= AR d#A Stie.g., Hansen 2005;
Nyer 1997; ©]8h4], QJ=]F 2001). QJEIYl 22
YRofol A 42l A X B} 7
AH gl e FE Ao vekit
(Terry, Christtopher, Joann and Stephen
2001; M2, 71243 2002). Wb 2 AT
A5 E Attt E Ul ol thet 1A

5 Bk A gl 4B d Aow

3} F28HA|(Tolerance) ko] (101402 ¢}
Aol A7 gl A= vekdtt
At YAkl v e} A Aqu] 2 7t
AAA H7pF e BAdrE A &
7t Aom Yehg o (Zz b=
.243, t= 4,302, p= .000; b= .234, t= 3.415, p=
.000), 3 olw| A2} 74 olm]A], Tl |l
Aol gk QIAA Frpt A dFE F
A o] Hert ashe o2 YeRdtt
(Z+zZ} b=- 315, t=-3.619, p= .000; b=- 183,
=-2.290, p= .023; b= .149, t=-2.491, p=
.013),

S ofr o W Y o ot oX
rol 1 ol

o,
L
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a2 A8l e AAH Hrte} 7+ A o FHES BFS gefd Fols Aew
A qhg-o olgg BAlE TAA A, 282 HeET, AAY] s 74 A, g
R Zdolek she EA ANde A olde $o Aoz yehdt oE S, 4
29, F AAE 1 A% Auk 2 A F oulAe ge dAF Pk 39H 14
T2 ISCES H{=& A3t A9 AlEH oA =53 YIS vIXA| Kkt
2ol et S AU AEowH, e ISCES H 9] 319 7o o3k
(& 13) QXA HItet Zdx 27 |
23N A 2N A
o .995 3.069
ELYSIEIESET Y, 234*** 049
7t4 0|o|X] .093 83*
CIXfRl o= 243%** 149*
= 0l0JX] —-.006 — 315
R2 163 124
F 14,796 10,732
p—value .000 .000
F ¥ p (.05 *p (.0, **p(.005
(H 14y QXA HItet Zhed= A
2= Xt EESESIPN
g |sae | om |zve |swz | 31 | s | = | 22 | 0D | s
=0l 2= e
A ES 1.131 1.239 1.374 601 459 763 1513 3.033 2.951 3.013 3.304
P
HH_‘A 162 182* 2B1FFX| 207 | 242%F* | 206%*F* | 282%** .081 .066 044 -.013
7HA 125 163 —.006 163 121 .083 —.001 —179 | —173%* | = 240** | — 204**
DEH‘SOE' A75** 175* 273 DAQFRE | pegRER | 3p¥RE | D00*M* | 166™* .088 A75%F | 1e7**
ANE 023 | —107 | —177 | 186 156 002 | —208%* |- 288*** | 334%**| _ 287 |- 339%*
Re2 .082 .067 .085 197 170 A7 076 .085 131 .098 119
F 6.760 5.429 7.069 18.540 | 15565 15,635 6.208 7.060 11.434 8.254 10,259
p-value | .000 | 000 | 000 | .000 | 000 | 000 | 000 | .000 | .000 | .000 | .000
p (.05 ™ p .01, ** p(.005
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Qo] ARA A= vh=2A et dsE
ojm|x|ol thet QAAH Frpt SAHALFE
SIEYl 2238 o] E8(b=.208, t=-1.967, p= .030)
o] F7Vek= AR YT Bk Q1A% 7
7Pt RARAALTE ASH &5, B9 1A
o] T7Fehs ALE YERATHZZ b=- 338,
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The Development of an Emotion Scale Related to the

Consumption of Internet Shopping

Jonghoon Kim®, Eunha Park™, YiYing Wu™"

Abstract

The Internet became an integral part of modern life as a communication tool and online
shopping by consumers has shown a tremendous growth. Accordingly, academicians have
shown a great level of attention to the Internet shopping behaviors of consumers,

In consumer behavior, it is important to understand the aspect of emotion, because it plays a
critical role in shaping the consumer’s value recognition and long-term loyalty. Recently, a
number of studies in the areas of consumer behavior and marketing attempted to investigate
the concept of emotion related to shopping and consumption (e.g,, Bolton and Lemon 1999;
Choi 2007; Hoyer and Maclnnis 2007; Jo 2006; Kim 2010; Lee and Lim 2002; Park, Oh 2010;
Richins 1997). However, most of these studies were conducted in offline situations, The
investigations about emotion in online shopping situations are rare,

It is likely that consumer’s online shopping experience is different from that in an offline
situation. Therefore, a measurement scale for emotion related offline consumption may not be
directly applicable for the online consumption-experience context, Therefore, recognizing the
need to fill the gap, we attempted to develop and introduce a measurement scale, in a
systematic way, incorporating various dimensions of emotion related the consumption
experience in Internet shopping, A multi-dimensional scaling (MDS) approach similar to
Richins (1997) was utilized for this purpose.

Data were collected from a survey of 309 consumers who experienced the Internet shopping
recently. The measurement-scale items were developed for the Internet-shop attributes, and for
emotional traits as well. The items for the shop attributes belonged to four dimensions:
product, price, customer service, and design attractiveness. The scale to measure emotion was

developed by four steps. At the first stage, the 125 scale items developed by Kim and Park
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(2013) were employed initially, Second, 55 items were selected with each item’s familiarity to
respondents being evaluated. Third, the emotional dimensions were identified, and the scale
reliability and validity were assessed. Finally, the ISCES (Internet Shopping Consumption
Emotion Scale) was developed with the MDS analysis, and its quality was evaluated,

To evaluate the reliability and validity of shop-attribute scales, exploratory factor analysis and
confirmatory factor analysis were implemented. Product, price, customer service, and design
attractiveness were identified as four dimensions of shop attributes. The fit of the measurement
model looks appropriate (¥*=259.203, d.f, =129, p=0.000, *¥*/d.f=2,009, RMR=0,038, GFI=0,914,
AGFI=0,886, IFA=0.961, NFI=0.926, CFI=0,961, RMSEA=0.057). All Cronbach’s Alpha
coefficients were larger than the conventional standard of 0.7 suggested by Nunnally and Bernstein
(1994). The coefficients of composite reliability (CR) were bigger than 0.7, too. The values of
average variance extracted (AVE) surpassed 0.5, which supported convergent validity (Fornell and
Larcker 1981). In addition, the AVE extracted for each factor was larger than the square of the
correlation coefficient with another factor (r*), which supported discriminant validity.

Exploratory factor analysis was employed to identify the dimensions of emotion relating to
Internet shopping. Two dimensions were extracted: positive emotion and negative emotion, The
Cronbach’s Alpha coefficients were 0,952 and ,946, The MDS technique was utilized to figure out
the sub-dimensions of positive emotion and negative emotion. The result of MDS analysis for
positive emotion items is shown in (Figure 1). The stress value was 0,22373, which is within the
acceptable range of fit index ranging from 0 to 1. The value of RSQ of 0.82083 is higher than the

conventional standard of 0,6, which indicates a good level of explanatory power of the model,
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(Figure 1) Positive Emotions MDS

Note: A inspired, B affected, C admire, D wonder, F pleased, G surprising, H brimful, J lovely, K lanky, M flutter,
N jazzed, P proud, Q funny, R sentiment, S enjoyable, T fullness, U happy, V charmed, W exciting.
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The result of MDS analysis for negative emotion items is shown in (Figure 2). The stress
value became 0.24542, which is within the acceptable range, The RSQ value was 0.85149,

which looked appropriate.
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(Figure 2) Negative Emotions MDS

Note: a disgust, b impertinent, ¢ stuffy, d misery, f sad, g nervous, h impatient, j regrettable, k lonely, m irritating,
n anger,

Based upon the results of MDS analyses, the ISCES (Internet Shopping Consumption
Emotion Scale) scale was developed as shown in (Table 1), The scale composed of seven
dimensions: impressiveness, surprise, affection, joy, fullness, fun, and excitement. Four
dimensions formed the negative emotion: anger, grief, sadness, and irritation, All Cronbach’s

Alpha values of the eleven sub-scales were higher than 0.7.
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(Table 1) ISCES Scale

Emotion dimensions ltems Cronbach's a
impressiveness inspired, affected, admirable 928
surprise wonderful, surprising 851
affection lovely, proud, sentiment 897
Er?]soii:;: joy jazzed, enjoyable, pleased 833
fullness brimful, full 755
fun flutter, funny, happy T77
excitement lanky, charmed, exciting 876
anger disgust, impertinent, stuffy 872
Negative grief miserable sad, lonely AN
Emotion sadness nervous, impatient 955
irritation regrettable, irritating, anger .886

The quality of the ISCES scale was assessed by analyzing the relationship between cognitive
evaluation of Internet shopping and emotional responses. Literature shows that the consumer’s
cognitive evaluation about a product influences his or her emotional reactions (e.g,, Hansen
2005; Lee, Lim 2001; Nyer 1997). This relationship was also found to exist in the context of
Internet shopping (Suh, Kim 2002; Terry, Christtopher, Joann and Stephen 2001). The results of
data analysis proved the existence of such relationships in a more detailed manner.
Impressiveness, surprise, affection, joy, fullness, fun, and excitement were associated with the
good customer service in Internet shopping. It was also shown that positive product image
resulted in excitement, In brief, the ISCES scale of this study should allow us to better
understand the consumer emotion related Internet shopping experience, providing a rich

picture about it,

Key Words : Internet Shopping, Emotion, Measurement Scale





