4
ne
AL
4
2
lo
H
o
>
riok
10
|.|-|
=2
E
ﬂ
rr
1IN
02
FO
ro
lo
n>
o
1
o
Ol
k.

z=a| ofolz el Mate|zol ojxl= ZHR2I0)
HMESN, HEaN

i K=r ’
A, dE0” e 4&E

St AtEle CHet 239t 7ix|gel SEo= X9l of0|x|et JHdol HMelet ME2 Mest=
ZE0| WAL SAE AT 0248t AH|XF FOIYSO| Hatz MBO| CiYsl, ngsl ArEs
40| UM d2E 1 rh FHe| MYE OREZIXZ 0218t A= etZolut 2917]19] Bistof
ME Cifet MES HRF ot ATk J2iL ddEga & 22 2 E2t gatel 18 o4& off
S22 | 7t J&1 offE HE0IH AHIXIES AHlYRle AFEHJUDL HEN HSS -
BAMEE HY ISR AT

2 g7 Fda| Fuele! MESSYEHE, 714, Oxfel, &F) H HELHH0] A(Xte] Toj
ol=0i 0jxl= IS Yo, AH[Xtl HEX AW JIA/IA AL JiX(of w2t FHe| e
210] FoiI=0] DlX|l= Fete THSILAL SICE EoF 22 R A9 S dE52=z st 22
AH|XtO| FEBHO| & (switching intention)E 2fZto| =a| AIRQIS EAlo2 EAMsIQIC

A ZueE Chsah 2o
W, AH[X= 2| ME A0 Al FL2| HMFZ2l CiARlo] Fojel=o| ke B2
Aoz LERen, 1 tse2s 42 MEQ =9 ad, IJ=2(1 F¢2| Msel =2

Zof s nixle A2z LEHRT

LY

10

N
r21r oo
=T}
2o
o
AN
S

o
[0 AT i
fu 40 1

o
H
2
_>‘__
=]
2
rio
i
10
or
ol
bl
00
o
ofm
:O£
n
00
o
>x
=5
[>
e
é
ng!
g\w
rr
N
o

2
=
eh
ne
il
é
o

B
0x
of
inl
>
ro
o

T oM
=0)
>
@
N
rr

2 p-
=
Ral
rr
ﬂ
r
el
m
]

10
o
e
0z
ol
|0
HU
ro
ron

m
sC

[

5]

ro
ro

|0

Hu — 1r
=l
rn
i
oA

|0

Hu
10
’—_x_
rlor
10

H1 oo

* (F)Fo1 ™ & Grejr.co ki)
w A7 St A u| A2 JAE Y o] w4 (A A AP (kymfede@naver,com)
= A7 )8k A 9J8H7 WS (yoons@hanafos, com)



aftt. of2fgh AlEe] v 2R stolw
Al et B ez B8 2t
o AAL Bt thFsA o sn, A5
E312 874 sl frolets 48 2
A Addrt. webs Fde] AlFS skt
FHE AEeL FET 5 Sl ofeld AL
2A 2 71217F AE A A ez Har ik
o) ALs)E vhet Estet kA o] TESt
WAL Znla 2] ojul Aok Af Al A gt
AFE delatels B3] AR T FAIH
3L Slek. ol gk AnlAk FrulEe] Hats A
Fo thFst, s}, xpdsh B AlEste] S
ol st AxHal e ARelrt. AnAt
Q7o gzl A AL wE=AL 2
= 87143 AlEe] ApEskE ddsr|w 4
A gt ol2gh oA HEHor LHAt
T AA el Fagh Wrd AFE, T, 24,

a2 Wit oluel 1 ole) B g4t 7

27l Bt &S vIAA 2 < 3
1997'd £181917] 5 stowA Fde] 4

,E'_

ke A2 0] Aelasel 4B

ol5o] Wl Welz w1 57 %
3 ik olHd ABE - 8] Wl

Yesish F7ke avlEe] 2HE ofe o)

A& EHA 7HA
Howxn ¢
oA 8
TH s a9l
718 AL Qleh
o} “gsshiA

S

il

RN -
oo o 2l

% o

ot o,
Lo b

2
o

A= olm

S S o
o] Fuhelizel o]d I
o A, Aol Bk AsoR

(switching intention)ol] W] X]+=

=
é;.z\é o %_/\1 og B2 BAF] o]_jl]]_ @.q..

| slo] F0] ke v 4

1
:

2 9) 2 Fdel x4
Sofl A GFS s

O.f.u [UQ

@

WX g
&orr oo md

o2

oAt Ale] AFolt



Fole| Pofo|=of Mato|=of njxlE Y elo| 45X AZ | 3

Ao 2% the golate] ﬁ—‘é—ﬂ 2371 4l
3 2l olf, &ol, uA, 3, EE ohe
EAES 7te|7Itk(Peter D 1988), LulA o

2 2H2E EX BAEE 23 ALY E
u, 2 2= tia] sk T Bl
Sl

k>

Aol FA AL JHle] 7 AR
of3f o] FofZIth(o]F-¢- 2006), WEbA] A
A A & O F43 BA= R g o)
B FLA717] Sl E ke 2l

S dart ot BM= oju] |

M

>

o

o

T
>

>

il

=2

=

:oé

2

AN

)

>

= A7

bt

F

o

o
O}Nr
o

o r
il

Ll
s 7]@:], o])\]-gjy]_ al T =
Ak Aol Il s 5%

AUA Sk Belt, HA o)A B
co el BE 429 =g FPe
o2 Zuzr gel oJEiA FEE B
o that Azko] 2w|zpe] FojRFel
v Xt} (Aaker 1991).

AHAEE 15 2776 et AET
o AR ) AE AAe) AR &4
Hips B4 BAEr) AT e on] A9}
Ao} oA Eojz TukE AHE A%
7} ¥t} (Dick, Chkravarti and Biehal 1990;

oZi

E
pous l‘% o

099 e

wo |

Simmons and Lynch 1991).,

1.1.27}24

g)l\

7FAL 2Rt A Qlo] vl golet & F
ov] AlFe] ug 7pA| oA} AlFS T e
W QA He gl FelE sHxeha & 4 9l
oh A AE Pl A A, B4, SR
5 b W7l Az Pl
AR S s HH Al A Az 7HA 2
AEE Tiet7] $g T a8 9F el
AR ol 7HAS nlAbe] el
£ SAAES T eEA A He &
goll F-o" 7Fx] o] (o] Fr-Al 2005), 2B| A7}
% e AR 2 AlFolu A Ao
2 A Este 7HEka A9

AE| 2, g

M
A
N
o

HAe W £A7AR 2A 4714
A EATMAL LvlAke] v

ol EAlsR 71AS WelaL, o4 EA7MAE
&3 Az} FEDAS] BoiEz det
o Aoz AAsh thet See] v

© 2 FE-E|o] ZItKBiswas and Edward 1991).
AL AP Fa =gl Ha
St FH olf2i AulAEe] Foll 7}
2 mefatl slold A AAAE A d e s
B7FekAl aL 71714 ol 7]Es)o] “EHXq ©
2 Jrrsty FA7F4 0] 28|k AlEAd €l
FFE WA “HTOIE}(Thdler 1985).
= xulAe] 742 Azke wes AE
< EUE FA4HE Ao] o, AlF 7H4 4
&k 2ujzke] 71, 71 7FA ) A 714 €

AA) %, AFAS FA) AIBA 5
oz PH e W B3 1A FAolr)

(T2 2004).



4 | R597 193 45

wepd 2N b2l AAE Bkl
o] o] & == =7 E(frame of reference)?l
77 Qg ATES =54 Zol7t 9l
ARt Zn27E gl AgEela e dijbE e

e weshs J1F 98e s ke )
o FEH2 YFE Aok k. Wb 74
EE #4 7he ade] Fuiagel vy 5
Bt FFe YAk Qor, o]z Q1gt 3
Ae] Ff ot ThAe] AYH GFS W
A 8 Aolct.

AFLIGAF AT 0128 AT <)
Sul 2mlApgo] F AlFON} FelE o,

£ Fohe 200 0 B e 8

37

_pJ

e@z} b o1

, FAAoR QNS

& ol

10w
o
A
<

©
fru
L 3
o
%E

Vg 2 olfe 7}7—% o] u|xA] Fulj7} Wl
Zth= o] g gl HlE) Aoz =
ATt ol HZo St AEoE FdEY AF
74A mgk gedte] ujatse] o] 4
A9l YFE PAE AR B 5 3l

1.1.3 A8l

gzl “Algsit” “AAsi ek onE
742 gkl o] “glA] 2y (designare) ol A 3}
AE QY. dew Y SohE 5ol signe I
&, FA], 7159 Soltt, S AjEA AlFE Al
9 Beg 2 stk ofnjojtt, weba $44
e AHES o=ste 546 we AlgS

Al§-a1, 1o wpe} P3H= Z2A|2(process)
o} 1 AR A AE webs AT S
Lol g

Ze sds vEg & g o
K

JUAE olEThe FHE 2ES Tl

A A ofvl g,
o] 19SS 80 Fubol

A1 Bl AYHL A

il

5]
A
18}, 2m)A7 sk w s
01%? Al BAH oz e ZR17E
2 st = F71 AlEst
= A A4solA ] AE kel w
49l Aol B7ka] Holut Abs) nk
25 tAele B8 A BE
47} 714, 58, Dol 5 oA
:rL7]. xh;].]x% oz Q3 A o]q—
© A1 2ol Estd Ao
= {a‘t_,]sﬂz\]oe;\iﬂ%]
92 Wrhgeta el 37k 24
=95 wEe 49 Yetem mf-ﬂﬁ
ST, TAlEe Al A%H A
(Sustainable Competitive Advantage)E &5
sk7] flsto] AR o e S A 5
cholt}, th2o] 71gEo] HAkelel thgk o]
o F=o g Yl Ak Feo R o) &
T 2 Qirke AR 1kska AR, Fo
e AE, 719e) AP, ARUAIA

% 719 olv] A% A2 4 e

s
oF

(e
&
)

T

&1'
e
N

o
O

]_ K3

o ruﬁ _1
o
i

80

=

1

il

iy

38

A

BN
ot
Zi

2 o
X
b of
Lﬁﬁ
ro n{M

o,
=2,
e
e
r2

TS AaH)

Zke] Fufelmel = g A J3S vt
A (1996) AF F A FAo] &
H|zke] 2AE el & 7 A 4%
slo g Adsidint. A2 AAFe] F2
el tARRle] Fado] AxEwA o= <l

3l v Fuirt &3} "rkar stk
Fdg] oM e LnjAES gefs A2
F2H TN e FTE FHEE ddsta T

vakedl gloid] tele] ol vg Be

H] & AFABFAL ATHE7E A 2007)



_|_

Fde| Foje|=o Mete|of 0jx[= 2 Relel 438 4

N

ol

(o3

Ll4<s= O|AL o] & 3l Folu 2w & Fal 7P
18 wdd ) VjFow ”Siltd Aot} &
T2 AFT AR & 455 T 7 o9 St 7P =L 99.99%9] S-S 24KEbal &

o
S oAb AlBRE Aol vl of7|elA feF Aoltt.
of FANAL, FRFUE THF S B SE e BR2E R yshis @
2R 9ol AR Cara) e A8 ol (E 213

A Ak 20000 o)F $2htebel Fee) avjHe

A 3 JUF vkl 7] Sk, 14k 8ol m=s 4Fsle] g, A

ol FEEDE Ui B A Bl A AAE FHAE B 4% 89l
(cara) & e}, ol FFALM e U of 5] | 14k ABH T Yol £
el Aol folsieh, AR mFel o 3 gleh o] 2e A 104 Afolol] Fgko] 4u)
vhel BAZE 125g8lE, of RAE AEOR ol 353

Aelolgts dYE Ao £rrtt FAES  uE=d 2
SAshs ez 2900k 2 AHE BE o] uh ols} Zo], T
o £o2 g &l FW 24707} Fsl=d, o] FuAA ) uj-> 25t dte s 9},

(B 1) &0 g 27

H Al =2t £ 3
24K 99 994 A 24KE= 99.99%0|X[2F 'four nine'0|2t 510 =AM ZAIE Ol A
(23 E= 9993) TP | a3cz 8%
IR0M 7t I50l FEZ HollA ZE2EHXZ Algste &5
22K (9163) 91.66% | S OMDEOELE. Edz oM & 8 & U
[==] L-O O —_
20K (8333) 83.33% | AT T2 AFE.
St2 & J1E BEEHXMOl NEEQRE AR MM AT 2T TN 5HEt
HO o (] = Hea Tl S0, o =
18K (7508) 0% omay e

K (5852) 58.5% =<
20

12K (5002) 50.0% | Ci7H 2| MS LIEflT Yoz X 29| g2oz 3Za
10K (4162) 416% | OPH T2l M2 LIET Yetdoz N 29| gi2oz 33
K (3753) 37.5% | Oi7f 2] M2 Lietm Ygbsoz X 29 gaoz F3E,
8K (3333) 333% | OPH 72| M2 Ueiln Yooz X 29 g@oz HIE,

(@7 2



6 | ST 199 43

AA w=m 7 dEAF M E 10K Fo] A=F

dejo] BHAl AR ARSI YA
IHelME obF] g Aot A =
(12KeJ3h) == AFLS T3] Feo= ol

vg, AE SollME St A= 9o
W Aol @A Eof Qltk(E A" 2012), ot
A = A 84S aEshe] 24k, 18k,
14k AF A 9] £=@FHE B d2
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HA7E QA8 7EA7E FAQ17tel thsf
48] potdd = glohd APGAIRSE, AlAlE
ik, Far wijA o] o]§ 5 wHAIR e Fofdl
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Study on Determinants of Jewelry Purchase
Intention and Switching Intention :
Focused on Product Attributes,

Store Attributes and Shopping Values

*

Choi, Jum Rak®, Kim, Young Mi**, Yoon, Sung June™

ABSTRACT

Modern society has a variety of culture and values coexisting and people show strong
tendency to choose products that are suitable to their image and personality. This change in
consumer’s purchase behavior is prompting diversity, up scaling and differentiation of
products, Jewelry industry as well is in need of diverse products which require siwfit
adaptation to new environment and fashion. Therefore, based on previous literature on jewelry
purchase factors, shopping values, purchase intention, and switching intention, this study
sought to verify the effects of jewelry traits such as brand, design, price, and gold purity, and
store on jewelry’s purchase intention, Further, it aims to find out whether these traits impact on
switching intention in face of the recent sharp hike in the price of gold.

In addition, this study attempted to verify whether shopping values of jewelry purchasers
have any moderating influence between jewelry purchase traits and purchase intention,

The results of the study are as follows; First, design , purity, and brand were found impact
purchase intention, but price did not have significant influence, Based on impact size, jewelry
design had the biggest impact, followed by gold content, and brand, W&}A] Based on this
result, marketing practitioners need to make efforts to develop creative and practical jewelry
design, and devise jewelry products that has gold purity corresponding to each new design.
And furthermore, they will need to invest time and money for a variety of promotional

activities designed to raise brand recognition as well as awarenedd.. Second, utilitarian value

* President, Jewering (jr@jr.co.kr)
** Professor, Graduate School of Business Administration, Kyonggi University, corresponding author (kymfede@naver, com)
=+ Professor, School of Business, Kyonggi University (yoons@hanafos,com)
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had greater influence on purchase intention than hedonic value. And hedonic value played a
moderating role between store traits and jewelry purchase intention. This result suggests that
people regard jewelry product as an emotional product so that utilitarian shopping value fails
to function as a moderating variable at the time of purchasing jewelry product. In adition,
consumers may recognize jewelry product as gems such that they perceive certain amount of
risks pertaining to unknown product quality and potential counterfeit possibility, which
generally contributes to consumer's not buying jewelry products from a hedonic viewpoint.
Third, the consumers who values design had intention to switch into product with less gold
content due to the price hike of jewelry products. As such, jelwelry firms need to consider
downward product line extension tao include products of diverse gold purity (e.g., 9k and 3k),
in addition to the conventional 18k or 1k products even if they have the same design. Fourth,
the consumers who value gold purity were found not to switch to either product of less gold
content or silver products in face of price hike, because they place importance on gold content
in jewelry products. This result suggests that consumers preferring pure gold (e.g..,18k or 14k)
would not be swayed to switch to less expensive products like 9k or 3k even when their prices
hike.

The result of the study provide very important implications for gems and jewelry industry.,
First, design was found the most critical determinant for purchase intention, Accordingly, the
industry needs to boost the sales of jewelry products by developing jewelry designs of greater
variety and creativity. Next, the result showed that jewelry consumers intend to switch to less
expensive products containing less gold purity in the face of price hike. Therefore, the jewelry
industry needs to develop products containing materials of low cost (e.g., 9k and 3k) and
develop a greter variety of jewelry designs.

The study has some limitations that need to be overcome, First, the study is in need of
develping more refined measurement scale which can help better measure the swithing
intention, which currently is based only on four items, Second, we need to embrace not only
quantitative method but qualitative methods such as observation and depth interviews in order
to better undestand concepts such as switching intention and purchase intention regarding

jewelry products,

Keywords : Jewelry purchase factors(brand, price, design, purity), Shopping value, Purchase

intention, Switching intention,



