EANF| THX|=H 2M | 65
**’ _E_xlﬁ***

q

x
(i

ol
ol
!l

—_

o
G
=5

JJ

)
ros

T ool A A Aol o

A ]

iy

Foac,

°

Az} lgof e
F7

°

1

Fo slo tehdth &

LR

5O

o] o]Q_

735l A=l Zopp e A
1o

3]

Bl

S

4 A
ZF
=

&

kel

TCM(Travel Cost Method: o]
3
2

1

o] 7 o] oz 1

=

=

1

tell 31-8-= 171

Il

ohe 714
HEA A0 MY

T

NA

5
4

Bl

T A 20f o

ot ot ol

R
<

ol

N

™
o

o
oy
Tor
ol

B

"

11:]-.

AR

o

s
e

s}
=

Fet
Qleka

ched) ooz

o

7

Ao %

[«
R

5t

EAF
A2

=

=

=

Holl 7|1 z24t=

Aglo]ehis 2 w0l AF Aol AU Qi L8128 714
b

L M2

B
G

il

K

=, ol&

F

o

2012;

, B8 2011; oA
188, A4 1 2010).

=

2010;

Gl

= JH)eR

RE wFst

AN 1 7s& 4

JZ:O

Dl
o
ayze]

Br

o

H

n_AIO
I Ll

.

S}
=

o] o

_‘l

3
Tl

=

aF
= AT 2] g drof =35 9] (SSK Project No. BO0096)

=y

o

fo

2012). 1=k A

SREER

F

A
il

3 b, LAA 2

1)0] A
2= (slhan@hanyang.ac.kr)

3

=1

5F

i
]

o

9o

[

[e]

, ©]
5
3

1
ju

o] vrobx| 11, 2} A A2l S gol7kan ik

2]

el

7



of
o
8l

o
OF

F BAEQ012)9] AT, B

S}
of

(2011), °1F71, &

=
—

ALEGolz AT, AEAFS

=L
St

=

ob17] of et

L z}
T R

2, %9712012)2] AT 9]0

—_—
=3}

,2013).

<l

5]

so.2 AU AFAINE

Q]
=

> O]ﬁé%s %%74-(2012)9’] Od:?-oﬂ/ﬂ %—6’} : 31121.—_(’)

e

Al

SHE Az

1Al

]

=
9

AL

A7 w7

=

Fohe 2ol A 1 o] ol7} e 7

S
hl

5

4

£3
__E

A&

T 2013). o]

=
o

AAZ I ATH(FERR, W

o

3} e o], 2 A2 A AEARe]

R
<

ol

=n

Y
1)

Ife]

K

NF
o
o

=

=]
=

s 98l =
3}
FA 7HE-2 2008

o

SHA]
=

s AEAE 2] Bt

90 &
=2 O

=1
—

]

<

F2012). &

]
Lo

Erste] ol Ut A2y}

9|

Hhz.0 2 BlAgA ool

Yookt e 7114, AR 2010). o

8] ¢

727

ot 44l 7

il

ol

=

A

-
85

<
o

2bA BIAPG A st Hf

ol

2011).

=
—

0l AL 774 2010). =, AEAA T}

gF
=2}

Th

J))
]__,NO
_ZT

1j0

1= A7l o

2

s A Ak 7}

[e)
22

EERREY

H]-8- 1 & (Travel Cost Method: TCM)2} 7 M7 Hx] 54
H(Contingent Valuation Method: CVM)°] -85 11

Q
o

(3

LAFAR

e

et Bt

27} 2012).

A 7}

1
—

(e}

1 7]-

]

Z

F

Xl
i

J8Y CcVME o] &

sk g7}

TEH

o] WgtElA] o}

M 4

ki

]-§H, A 2010, 4

o
=]

; © 14512007,

}2010

8

(FHA

"
KH
I
i
A

—

ol

1, A9 2007)° AFE oo, AFAIA 0]

A
al

Mo

SE &~
HrARSt o=

ofl w2t 2] (bias) 7}

3%

Ay

wfizofl, 7+

il
|



Algzoll whet o+

7t o
Ayero] molA 7} o]

al

=
1=
—
H
H

25}
3}
gl

EAFO| JHX|E=Y BM | 67
L
]_

=]
=2

x
(i

q

2F
=
o]
H

‘I_

A
Al

=
S

A -

1

—

o
T

(Belshaw 1965; 21312, 13}<= 2001). AFAIE2

NS A3

FAam A, A
Z(2004)2}

f
T

=]
1)

—

7]
= °l&

O]

ﬂ7]-

10
o

A 1S

&

%
i)

St

o

[ <7

s
T

oju

Hlo

ZHAE]-E, A=A, AAA 2010), A

o
Eul

o

B
=K

2 72 A0 A A0 5 H g

o
—_

o

)

o

o

j
=

b

tod 2010

H
=

[e]
2 257}

o

Fel A& bellA

= 17

=
1

9

T
g7

E

[e}
A4 grel

, 5155 2011).

al

A

Stet. ol 2] FEj o] A 2A AAEFT]

e}

¢}

ok

°

b

9

tol
| ojej7t 9iet,

=
.

o}

T

fol, B2 7] 2 4
A

[e]
of AgEe RotFnYPS 44

A2 7

=
I 0| 2% bjZ

A4 2010)2 ©]

3} 71

[e)
T

E

"
Ul

ol
__O:-

2 th5o] S axtet BEA o] BEL ), T

FF ARl US| ATE

ol
e

N
‘_._m.o
Gl



of
o
8l

o
OF

DY Z|H

20

T8

T, 26(3), 133-147.

Al
el

]

(=

Al
F7|H

=

1Z2(2011), “IPA

IS}

s
[==—1%]

21
o

o

of

I
&

go

Al &

3

U L of ] A2 o] AR H s uj,

w2 chent 2
o, AEAL o) A1)

A1H]
F

ol
=

L

™

S

to AH Az A

U\

o=

o

ol

of

s

Z
A

ZBA

1

s

<k

ol

uld

m_.o_.o
ok

|EEI
P =

3

—

S2E 72| 072 M 2847
o

ORZH A 2|

It A4
=
o

(a
O|_T‘_
—l o

[

SIE2 EAl =

2t

[=]
=

SAE, =t

BAA 7|

ek
o

AlCH
(50~70CH)

MY O]
Ch(19704ACH

Z5h-1980ACH)

(2008),

=)

.

ZAAICH

o
)

S

j
[

5

3ol

o=
T T



SAIFe| 7txFY 24 | 69

q

x
(i

Bl oF o T W Nfo uw ﬂm Woou o B 5E RO
X == ‘WIO__OE m_lmﬂ._ﬂn ,M
Rl gE=T el Dk
o O e~ RO o T ool = Kk ®
& m@ I~ 2 TR T WY RE
N O —
) do R S BN ET S
op Mo A2 off — = o Nr = O —
R N @M SEE L xR4T
TR i
I R oMo e oo O o
ww B M T gy mm o BTy X Mﬁ Nl
T N A
N o= d W TFTF o pE @
B T = g N T Ly
T oo X oS 1 ol To o7 %o W iy ol
oM e D o o S R ST g X ol g
o T B R K m T g E Y e o )
”Zux_._uuﬂmn_wg@ _ﬂo E_o,@l,mﬂlai,ii”},_ NF
o T o BB Jo O gy ok Oy F of O MMk B ¢k
RTWERR g X mT AT wT Ry
o) 0T O T Bl g Tz zTE ®Bw o . RO
% w oMo W oM R of WAL TRTFRER W m
o
1160
BAYTTRT IR PR TB LT E g
j 0 3 o T 7o T &N
T rmigliFEET IO TR e U
I S N e RS ﬁﬂ%&ﬂ1% 3l
T SW R H S g™ BN Jo B ey N ooy A
%mfﬁ%ﬂr%zmﬁiﬁﬂ:ﬂiﬂmgi_z_eg N
T Hp = R St -l e R v
o_eno_?ﬂﬁu%__ﬂ@#%@aﬂwﬂ%ﬂlﬁ%ﬂ
EE~ ﬂﬂ ﬂﬂ dd _— QM N
Lﬂ?wr_mmﬂmmﬂ]o,otinow_aoa_aMLMLHEWM,@.M
RO o X o ol %O o W ) m o< o
PR EELPr s RO TERESIE
o B W R — = = e
A EREpFRIISAEL RS
: . = X - — X =
ar mm X um mm mm = ﬂM. o NI MM ﬂs B R R Mw T
Ko Ot qr T h b e M) oy B up
< AF T o mm mw i IR mm TR oo mu U o |
o gy & Jo ROz R O MO g o o g < IR
ﬁar%ﬂixﬁﬁﬂ.ﬂ#%%_n_%ﬂ 7 Mo o
W W BT B R oo E Ry R
BrET m KT NE oo RAR T T 9 o) gy
T E M OME o Ry oo RN ST o oo § up T

2011
472
2011
8,277
2012
204,237
298,140

2010
458
2010
8,341
2010
201,358
297,809

2009
442
2009
8,598
2008
207,329
296,005

2006
225,725
301,581

2008
424
2008
8,060

2007
375
2007
7,138
2005
239,200
331,131

AFAH(E)
CietAE3]9|A(2013). 2013 REMAEA|

=

o

HE(H)
CHEHAFE3]2| 4(2013). 2013 REAIAEH

HE+Ch)
CHSHAFZ 3] 2] A(2013). 2013 REMAEH

HESAZHETCH)




—_
o B D T o W oo o BN WO M T W 1,| ]
caEEhEAARNEIERERRE SRS BISTRY]
[ayYe) — ~ 1 JIJI ! X
z]ﬂﬁ_ﬂuw_ra7@%Wi@ﬂﬁ%@ﬂﬂﬂw.i? aﬂg_o]idﬂ@mf
~ T H M2 T X o R 5 O E g oo ¢ .
ﬁﬁﬁ%ﬂe%%ewﬂwww_wm%@ﬁ% il B
%o W H g FREE T = a5 e NN N R
o O# s T mﬂ - . 0 ,_HUI,A_‘,_Wu I o) E._o _l_l1ro 00 7A0 e Yo B ,IM
O B S I - N - s Pemuate Fyldalilde?
g&@gﬂ%ﬂ&ﬂmgd#@ﬂ%g O X ARG
sffdrEorcidaso o ehe ZRUESYYS
TP ok T o N o oLl T o & XX " H o M
7_1_%ﬂoﬂx,xlxmﬂe:o_ohou_]gnmﬂ@{mﬂﬁolzdo R U e S
%@Mé%%%ﬂﬁ_ﬂ%%%ﬂﬂz%&y%_r boH T T Y 4w
HM%ME@ﬁ%%%&@%ﬂ%ﬂ@@%%% TR E DR ®
A = _ " o o T = ; | =5 s
TN I I I I s LY
TAX AP TTAWIB S 2 B D R TN
mm@%%agﬂzﬂwqgo&ﬂmeﬂy%%M%ME_EEEﬂzmﬁan
u:wa_ao__o@.__.lulﬂul q@momﬂmumﬂﬁo_mﬂ@vmﬁ]ﬂﬁﬁe]_.pdd_.o_aaﬂ
gM%%&%gM@ﬁg:Mﬂo%ﬂo__@ﬁﬂazﬂ_m};;c@wim%w
— A R s L G o= N o, o y =
oEurme_aﬂn__u%ﬁ%Qﬂlﬂmﬂ%%uﬂmﬂ%%eﬂ%%zLEJﬂlﬂo_ﬂ%%o_
— Ko NF N op ® T or %R
oh o| of R’ 70 . = =
__|1_ <
A mab . B ERLNNRERLESTEREERE]
< % Wy R (1] ~— ﬂﬁﬁ%d op B R X WM TFE MR
T =N T o e 7%107]xmﬂ§ﬂum_¢m§o¢ﬂ,%§ﬂ_’v}
Ed TETE B EEesERATBIACCEL:Daes
— L 9 v X !
=3 R EoWﬂxﬂ%M:o_:ﬂVmM%WwW%XOﬁnﬁuﬁoﬂLﬂua
olo Q = T ok ok ﬂ_uﬂ_Al,A,Jllq ﬂxﬁﬂﬂL(Momﬂ.ﬂAﬂJL
_ﬂ_n_rﬂ 9_5:_111' oEloLlLlZHTOT - ki i ojy
N e N | . = RO L TS R by R
N a XS A 1o o4 ~o 0 UT ~x° B lo- 1 T T o (1 1
3 I + g w Brgp® " ExdTEYT e
o8 T A o A dlxaaaoixﬁu__o].Amﬂﬂmﬂ%@ﬁlﬁé
m LN R p SRR ER T DT ER X DB G
fof o= oW R A R c_o@aplxl#xlo%uoq%%%ﬂﬂ%%
N ol ) =y m__OL_/LIM,_I.A_I]_ — < & -~ A, RO
oy Moo A bl H 5 7o N 5 o o _— N X T g K
i ald U S - T B = ol ] Mo of Ay ° = e o X
& a_HHW._ ROAOﬂE_Hl m ﬂA1__o|&Moﬂoﬂ%ﬂﬂ.%ﬁdlwﬂaﬁ%&mﬁFoiowo_ue._o
A KI?.LIE_E " e = o < — = =o | X N il
i X [ KO YRS R mﬂOoe__om_.cJIZJlo]J'_uL .~ X
Bl ﬂo%.ﬁw%ﬂo;ﬂﬂ < ﬂm_.cm‘uﬂwmw__x_ﬂomm;omﬂ:ikﬂﬁowamowﬁaﬂﬂﬁdl
o A TR S ﬂm_xwwavoﬂxﬂ%m_%mo_ﬁc@%%ﬂwa
= Rop o m DMy BT 8o I o I O gl o
o T oar S & A__.MQ ﬁw_onﬁ{oovaaaoﬂmmﬂﬂme__.o_eﬂo_e
2| RISy B SPELETHATEEY NI RTAZ
X~ o R %o xn %o W M o W Mt oF X o W

%] 2012).

S

H

Al
Ah

q

/l]—;%)

—

=24



=3

A2 2002WRE] 20088742 ©F 9,675

= At

1 2002

1

=z

o]

=
o

o

=

SEREE

2011)
HE] 20080712 F47] 47 ol A]

3l

A d@TyshArg ] AlRAL

EAFO| THXE=Y 2 | 71

o

1

o

x
(i
=

=

_I
]

A 5 Ao kel M

AT
Feack. 1

°

o F2 Aldddist Aol x40l

1=

&

e

ka2t

<]

ol
o] 7]
A

o

O

Sl

=

==

R w4 detE
hgut

1

1

=
HEHTF2012)9 o] &
pS!

o

1
—

Fed o] Al
, rEuple] Ul (els 2012).

S

17] 12

o

23S T3 9t} 2006 7HA] AA &A1 Tj
L P utES} SSMO] GAFAR o]oj At} o]}

R AEA 9
o, 2¥42012)8] AT

2

el -]

Ko
T
=

™
B

|
oF
<p

]

Sy
=

= Al A e 2= opAlol=

z

=l

=

o

o

Sefuket FelA -

S
T

&, H$2011)2] ATl A

A

jur
__01_

oju

T

h i)

o

sfo 1%

o

WAdat H24d Aol o

P A

ol
i

A
o

2 o] 9loI¥Th T A DEFAA 2014). 18]

5} (2010)

A DEAR Q- °]&

ol
X

}2011)

o

H

T

A
H2012)2 AFA O] 2 AHS]

1

z

al

o

o]

Foick Fof

o

12k
24 9] A

illly
o
m_.oao

A
—

3, WE5H2011)9] Aol A

2012)7} AEAL] A4

J

}

g

, &=l

J

e

2012; o]

2007), B2

my
<0
__OL

FAF

Xr
‘_._MO
el
B

o

—_—

ﬂ
e~y
el



&

N S A AR
o B i do K- § X E =
R re el L ERE RS
. faj_mw%%x% opmﬁmﬂsi%é
W T T oW i Do ok FEfrTlyprl
5 Ny n 7o T of <P pl g o N2 %]
__Emﬂﬂrﬂj.@_oﬁox:l = u = U TS c A E M B
el T e oo - H_L_mo__ﬂm)ﬂﬂ% BEebEk 25 g
XN T 7 U B ow A 750,mﬂ_£__o MI.mWATﬂ_,_I_,mo_
Eom_xmm]%w_u._a_i nwﬂewzo Mmzla_,m:uio ﬂ%m ,oﬂeﬂ(w_.\ﬂo@ﬂo
ﬁgxo%@]%ﬂ P mom T %ﬂL@ﬂoPovo,ﬂ
%%ﬂ%%%m%%@@ﬁﬂm 5ETE T bl T S
m,%xaa:.ﬂo%m%%mﬂﬂoz S mwo;wowﬂﬁ%mhmaﬁm
mﬂmaﬁ%mm¢a%%mm 0 mq&am,q$ﬁm%ﬂﬂ@;w
e ol < e ~ = ! — = K
zLuqmmﬂm)ﬂﬁEam__qomWEﬂﬂH@l% KF ﬂoE_E_xmimWMEEovmoo_ﬂﬁ%ﬂ'ﬂ%
%ﬂﬂﬂn‘JIﬁmx G . Lf#ﬂova;%ﬂﬂm}ﬂ A R
Mﬁﬂﬂﬂfammﬂemﬁaeemﬂ ;@o |~./I Wﬂaﬂﬁmﬂaﬂlﬂl@ﬂ7\M)ROATﬂﬁwﬂl
4,%_0%(0:5@%7__0L17r§1 " 7%ﬁmh,m__yoﬁ1.ﬁﬂu_n_wv__g_aemﬂil
X EZ __o_v_ OL — o T o Jl 0 IO — Zﬁ - A O - _I_I o
2w ﬂJTAomﬁ%ﬂﬂﬁé < M%ﬂ%ﬂ%@_ﬂz%..z%%%%
o X I RN gl o o B < . or m m]dﬂz) Bl
,Mo_aeﬁrﬂﬁﬂﬁd% A wr o N]ﬂuﬂﬂ)ﬂ27miﬂw%
,_Mwﬂ___om_z,%m_ﬂ%amﬂﬁa% Ld %W&m@%m&%%mﬂmw%ﬂ
Fﬁ%a%mo_eﬂoﬂk%xﬂﬂu " Y rEExt s
o.ul%wmmﬁﬂﬂo%ﬂ_/ﬁmoﬂm K
,.Dl@uwmﬂ,_%oﬂl.,m,_ﬁoﬂoﬂo&o -
* }}Ha‘ﬂaa%woho:_o,
v ~ o o X X B Pl
TR ON W R T oh T H RO g S
o K =W T K T < @ X ]]1nﬂ.o;.oe._ o
O Tl ol o) ROE T o o T R 2 i mo of ~X N X ~n
F omw W F R D PR RO L oSN E o = ﬂzo(%ovo_mﬂ_/
rl:_o w_,.IHz_l‘_u&.”ﬂ_rﬂao&_uﬂwV,Wu.._‘_ny‘,._,_ny.‘._ﬁo?o__odﬂ ﬂooga‘olﬂﬂ,_ﬁ__l]iﬂ‘_ﬂx_w
%S W%%@ﬁwkmﬁw¢@%qy%¢qqgw%qﬂ@ag;%
g i - B R0 o% o O RO NS X W o o X L .
o & Mﬂﬂmwﬂﬂﬂéi%mﬂ@_,o_ﬂﬂmoﬂﬂ:}ewwﬁffmﬂ%wmﬂ%w;_o%wﬂﬂ
ﬂmf ﬂﬁ_m]ﬂololi&Eo“_%,,mlﬁtﬁzwﬂw@{mlg%Hﬂﬂoomoﬁv_w_ﬂ%ﬁwm
o] L ___o,|,|,| _r X "D o ,__umﬂH:._o]‘M o o N
_ EoiAVz__ = H N o o B < = d mo g
AR %Mey%ﬂﬂlwﬁooﬁiﬂoHfiﬂmﬂﬂomaﬂ%mﬂﬂo%xH_owowwﬂmnmlmw
L It = " i & o W AE %o o @r < N il ir o=y 2ot
< B ﬁ%%%fﬁgﬂﬁﬂ%zaﬁ“_ﬁd%}gé)yjuﬁ%ﬁmﬂmﬂ%ﬂﬁ%
S x° _\} T E2,O|ﬂ| ,_._w; az,:"m.,.r:
DRy <k B 1 ,A_\ g X OO H i oEo,l — . <> B2 ) s O
7o Vi o7 XA B g .ﬂo_,_ = oL R ROQ Mg u%lxiut
o Iz %ﬁféﬁi?:;%Eg?z??iﬁ%
o 0 R o NE 7 AN L
[ jont duLL_LJL@_ﬂZ ﬂﬂ O_.ﬂﬂ_EH,._.AO L,_lr.ul,lﬂ _E11 = W
N s T o 3 H o il S o = o &
= oE M4ﬂw@w%mw%w%ﬂﬁmmwm&ME%%ﬂNW%E%M
o ,A__nnﬁ o I- _Jul.o_]_ o ~ 1 X —_— T
iy %%W%ﬂwmﬁw}aﬂmo_iﬂw%wﬂxw%mﬁmﬁ%woﬁg%mﬁy%W%%
— ~ 0 xo I O N o T _]_.,_}r}oﬁo 5 5 BT No
B ~ TR O_‘_ oK m DT_ OT L.:u lo ,ZI T __oﬂo QOF E_E %0 DT_ T Fo) ‘Xl : o] T T o
o ﬂoﬂmeﬂaﬂwm\miﬂe_EMAmOﬂHMmmﬂio_EWmemmﬁ%@lx%ﬂﬂ
— o 4o T 2 S ol | 2
oo e
D " mo o

oL o]ojx| 1

T

<

7l |

5]

8

Arst Aol 7

1

s
A<l

AlZol| o
A4

A o]lA=



of 7Y 4 | 73

= 1,927 0 2 Vet
13]%H(2012)2] Aol A
VM o]-85to] HFAIA2]
-87F2]eF of 7] o] 714
TSRO BN HFATL]
87} (intrinsic value)= A3}, ATA
o 7} & 717 A7 27,8319 02 F = I},

ghd, AAA 71| SH A

1, &sH=2011), ©]

<+, ©

N

7]

-
N

0,
o

%

AN oo rg
e el)
e 2 @
o
N of
o 2 4,
ol oy
z lo %
- oy
2 &

Ay

re

R
rlr ¥

D

|t

>,

lo

N
—

(]
]

W
il

E‘ [}
2

Y
)
M

o i‘_?ll

2

Y
30
)

oN,

=

4
El—mr?,l‘,
2 o o

>,

(]

_—

LT T
oo ox U

>

ro

33}

M
2

5
o & ol

oy

S,

o
o =

U
25y o

2

4

S

o,

oft

o

)

O
)
N
N
i
o
o
olt
o
fr

O

By
opx

)
it

lo o

i
_k‘__L
N

)

of
>,
o

o

i}

I
L
lo

e}

AN Mo

o

ol
—-

N
—

VR DN )
»olo Jo 1
i fu
HU _11)1(
= o
of

]
o

e nS o o
A

=,
S~
—=
oo

]_
2 b 2 4 gekaa
S ol g

7}A](non-use
003). o17]oll4 &

v 2ho] A7) o]

<
=R

c

(¢]
~
r

- =
34

%,

)
fo

1—

& &0l ol 8A(A

T

O,
2
d
=
N
-

2

stz g A e
e AL S
AFg7HA) it op et u kg 7}
SIeHs ] Qe FAIA 02 715

e

N
—_

HH
A

—lNI r_O'L

4 flo
ool e e b AN

&

o> o
BN
)
3
el

[

I &

ot 2 AN o2 rlo o oX 9 o

BN ok

i}

1o 19 ox X Am ol

o X

%

(Loomis & Walsh 1997), o{3§H]-&-8(TC
Cost Method)©| @A AT E EA5H= tj 242l 4
spglolc} TCME HE o 2 At glolut vlA%
A}, = flo] AAH HTol 7hsgt ofHHEof
2@ 5= 7} % 7} 7| ¥ o|th(Chizinski et al. 2005).
S, 7HA A= ARG F olofl thiet AR
/15 (stated preference)

g ANt A1) 7t

=

o
i
oy
5
&
=
aQ
Q

2

o
2
=
BN
)

2]

, w2FAH

=

(TCM)< Clawson & Knetsch

lom, A7 oheFet 2k
[e)

s

sla

= O



74| g897 208 23

B X Wt QIeks ZolThR e, olal,

%27 2008). o] e of @] o) 127

2 A7) 715101 §-2 o BA SHTAAA

dhel g2 shabEo] = olateirt,

FoIAE B3] @ Aol A7 3 4FS of
of

REEELEY

H

l

l
N
lo

o,

2
-

M

1%

=2

(I
ofl ol

L e 2

N

1

=

N,

A2 K Cesario 1976). L&t SF AL
2°] 2 I9Y H]-8{(cost) A Z] ]| tHalA]
AFEATTE Qlofgtom ol 501, o
AL, Cesario(1976)2 442 1/3=
o] 73] g o7 A-85ttt. Cesario(1976)2;
f-AFeE A= Englin and Shonkwiler(1995)+= Y&
©]39.7%7}F A17+e] 7] 2lH]-goetal 75kt E
QF, Fezzi et al.(2013)2] Aol A= o] PA|7HS]
Sl g2 25 AT, YF] 1% E A8t
o] Agelti: AFFIE wEeln
Mckean et al.(2012)2] Aol A= APAIZH} A=
= TAZE gleke A 9o

= A7z Hols, 24, AA14(2010) 59
Aol M= A7 A gH]-&of F7Fske] A7
o] 713882 Aa<] 12,173, 142 Wrgstdct.
Aoz HnlL, A4, A4A14(2010)9] Aol A
= 74, oM, TR A5 oAJAIZE] 7] 3]H] 8=
0= sklar, 71 9] A 7H AFEE Aol
7 5to] o A 7HE] 7] 5] H] 82 57 SHATE. ¢,
o] 9|o] MYPATEE AmE T o] Pt 7] 3]H]
B2 Aol met a9 1/2~1/47F A8 =1 QL
Ot 2 Ao AE 78%(2012)°] AolAlet 2

gg 10 Ho Y
>

oz,

o

—_—

|

2 r o
B

ok rlo

N

N

>
ri

H

n, N

o
1
-
S
)

o
=)

-

o] 713]H] &5 H9T da T St dEH S
2 A-gofi At oo thgt =gho] Wet7| wZoltt
(&, ol&llF, 27 2010; 7792 2012)

oo}
o
a
S
=
<
)
<
&
=
=
o
=
[\
()
o
=
N
i
r>~
2
re,
-
=
o

Aol T RERT, S 7 GOl o] Fol A
cre Agol7] wolck. thebA] 2 AT AL o]
23t T O (bias)E a0l Ao T FaL Y
BAangg 4gue o] /12 AaaTeto)2
Hom SR FAE AYIL e HpTS EZet
kAt st

SHH, o |- 8-S SR R H S AT 2l
oA, AYATES YT ETHHTEPT Y
o] ARgSHAL QlEH], 11 o] = STt Qe
ETehsleR AAsHE Rl ol VY 2t
7] dizolth(HtulS, A=, A A4 2010). &+, @
B 2AF BAH PR ARG o) RAE F
a5 Bl T} AT G skewness) &
ol ojelgt FMIAES] BY FHL mold
(Poisson) 2 0|1} 20| (negative binomial) © &

o
j= )

o] A=Al F4A5(OLS) R of| H]s| @}z o]

thEAS 2012). T35 FRALE Sulsle HhR

TR FElee A 19 oo

7] fi2ol] S5-I 247 obd, R U

b

A8t St

B8], ©]%7] 2011b).



SAIFS JHIEY 4 | 75

q

x
(i

8

TF2012)

T

<0
HH

1=
=]

b2 9lek. 13

o
1, ¥ L 2008; ©]

F3 9ee AA
£ 2009).

o

&, 0194, %3

' o

)

o A2

o] F= Al A=t

o

|
—_

49| Hol& Fol7

Sl 2BAE

A7E

g

< Zolet ukekugyet. o)

1)

JX:O

ol

ol

gl
o
el
Tmr
=0
_ﬁo
ol

AEERE
Aol Aul2s Fa

o
XA
ol

i

t} 252 QA (2007)

o] Qlom o] F TCMOJA]

=
o

A A

,

el

T

(5}
R

o} vl ] S of

]
=

ol

S
=

Aol

i

Ol
o

_‘I.:.

A
)

shov] 1 ol 71

o

o}o

=14

(2007)2] Aol A



of
o
8l

o
OF

]

A

%) 5o T

5

= A

=
S

4

7] 2011).

o

__QL
slg
N

Tor

4

o]

b

A]

olek(

7] 2

N

T
o

o

-
M_oE

Fe oz BAH S +3

{F
Gl

oo

T

)
o

o

whebd] B el A HEA

I

]

AT

d

=
—

o

Ptk 1 olg Aul 2B o] 7]

o}
=

(=]
S
T
wv
=1
=)
oM o
= g
= o) .
g =7
d o B I G L
ﬂ“ z_u_m_d_nw._ . H_AM_VO OM HOIW
i ® o R il s
&l Tz B o N R
o %Iw _n_lo A_E N _n_lool_z.__ll.nl_
o T Kt Ernx . <ol o
&l & |Rw EH;T SpWo L
S Ux A_.w.oLuLl.__on_@w_ X\ <) O
@ B ouupn D O SR OHE = of o
ok RO Nk 0% |gu<| XM o = oI X 30 o0
NI ERE A A Lo ISR ol PR SN R )| olu B = =
2 g PSR gz SIMoire). T(0Ur =t
- 5 [ Zamg XA NiuEgm oo
o 2| T |y o 2 S| ola
0 oo B Ron | L g 0 o 160|761 RT U 7!
&+ I S L LA o I R | TR O A
gz (NP < U (o Ho oo l@rer ofT = M r
¥ g 2 mp¥aAgmes®T Ao =X
S| -, |ouie ol o | = & Al &3 = Mo = OR = a7
I or ._.._mﬂn__zm..._mm._z._aw_ﬁﬂ&_.k AR Td TR K o ol
8 | = @ MwmogmannnoaisBesmas s
T 2 § motmonddudBEn ENGLNNNSN
WD L g |O T QHOBIIG O S Ly iRr ol ofd <I|ol ol o ool ol ol ol
0H|% oG |Ol AW U <50 i IR S 5 5 <m0l i ol od/od ol ol o
08 |T| S E_ZOm___o_ﬂL:.z_._.._?_Ao__5MOWOA_monomomomomowv
o =) % ==
~or | s T o_._o_._Aoo_._o_._o_._o__o__Lor_m_._rrm_r+++++++
m(go| [h| & |Xo %o Ko %0 Ko &0|K0 Ko o KO|XO RO X0 KO}X0 KO K0 KO|i0 X0 KO X0
=2 s xSl SR
| LR Py AR 140 w0 140 wlo o ujo|wfo ujo wjo 40 40 140 Lo ol uio Lo Lio wjojufo o Lo Lio
Nl T oy R R R R ) R R RR R R R R R R
-~ OH -n| — —— -
L By T T T T T T TR R R
|77 |20/ TS 1<k < <-4 < <HI<E < <F 20l2h 20 20 3030 50 50 5050 30 S0 J0
4r|<F| 30| S{HO = {60 50 50 50 B0 B0|B0 B0 Go O |97 07 97 9OF|0F 0¥ 0T 0T o7 O :
Mojgo| Ll Ligm Lgllm it v S 228222222854
|| @ ur 0 20 <0 X 20
oh| 30| z0B1| < 60 [T} oo < n0
®la Bl z|m| o
WJDWGA Z [ [ o = 2%




A, 213

°

i ofof| what

<]

SAIZO ZtXxY 24 | 77

q

o] o]- &0} Strh(81 %% 2007).

x
i TCM2 A= Al F-2 41

5]

CVMZ 79l AlUe| & AlA|

ofo] H]

Parasuraman et al.(1988)°] A A]

S 7 =

S}

_(H

—

=

1Al

1

(Churcill 1979). AEA17F2] AH]
o] ALg-5H 7]

[e]

T4 2011),

]

N

a

b

olH(°]4

Faet,

olH 12} 5

= A=A &

—Eg:

K

o~

T

3]

o

o] 7
Folc}

7] o

o]

=

oF

HA] %

o

o 2 d7ollA shA o

H-g-o] RF=A] ]2

1

O

H|-8(TCOST)-2 A A A]

o

3N

S

=9
2] e} o

mmo
Hu

ol
,_._m.o

271 3lem, 7] ETa R

|
=

7 2004).

o}

&

chtel 2, 234, A4 2010).

160

Bl

Bl

i

O]
o

Q=TC
ta E2toE] AFY &
TC= %]

O

Ape] 70 el 27
W7}l gsiehs 2)4o] Aul

=
—_
Ife]

el

i
o

AL
__OO

o}

8, o]

&3 o]

Aole, whebd T2

stk FAH 02 of

1
1

2} 5}
A5

A
=

& Fgekan

A Ao 2 AAA 71

=
S



~ -
g T o =
. op woTe
31_]] b oo T T o
o %,A ,o|1_ H w_m of moX° o Wr zﬁ T o ko RT oo my —
o RE O X g W T g F < o do Uy T T —
~ O T T X zroi ™ BT %% ol T~ T | S R~y
N o) XN K| B o W R o1 o = 2 o g e Noo -~
Ko < N ol s o X oy m T 5 H 5 T W ol B oW
wamﬂio "oy o o o m ot mmnﬁ = OTdn%\m,_nnﬁ, ﬂlﬂw_ﬂ&mﬁm ﬁamo_mn
quuunu@ﬂ%%ﬂ%o_ﬂ Hlmlmhmmﬁo%mha_aw do B or & N M A
T 5 Py Rog® a0 )@ rEly T REE Bl e
_..__1_ — ,m — E._O M_vﬂ ,__nm_u E:v ﬂ_Al J._U = uh._.h .q L_L N __o.._ (=) g‘ E_E n_AnO ‘ﬂnwo ‘._Evﬂ . [3e] ey
Helee FE TR % Tl A o T g o M
0 _ ° ~_I40_H ,_HmH_ S ) K ar ‘_HMO \© .z_.E MWM O._ m_-wo ;mu_.M ﬂ__lm o ‘ﬂAII < E__n JX;O ‘Mﬂ ~3 E._O umﬁmﬂ\ﬂ
W EBETETILD O AT S S orr AL ® IS
Domoof 4 oy d Cdamn M o g X = N mp o =2
}Bar%ﬂt%ﬂﬂmﬂyo eWTEHLG w2y Ry % o B
ChsPoeia®Te 2 X T X Moo W o B b
oK N P o T < « o ATV s = oF B W B8 o %o )
w T K = &K Al S MR % oohom o o & OV T BT
mumﬂoa'%:_:w,%@ao < ,ﬁo_e,}@ﬁ_@ I o= bo o ¥ %
xO_u_,moJuuﬂL.HH%o_u% %m.xmfmuﬁmq.ma S%ﬂmdlﬁua o 7O T %
Ofﬁw.% T T ﬂﬂ m N ool T ol Xib 5 % oo M B 5% TH h BT T
m__mmoﬂcfﬂmM%m%Jﬂ.7%@%@%%&% ﬂ,o_amui]M W%%%
0 & LA [ 4 S T ] T . CICHE ALoo” o > =
oY o oA fF X2 RO he H XA =0 g o O o’ do %o ol
EO_LJ,J_LE%%QN%OX;EHO%%M@ﬁ%.Ham%%%%1 EEgm3
oo e BT R o X W& o gp O 2 o v B S =Els
Xo ®H B o o o N i 14]0_0 o H X W =
- vﬂaﬂ%d.ﬁgeéﬂawﬂaﬂ:lgmov EED D ok o axd
° oV of < ol n_rm__ o dﬂﬂlATﬁlnﬂﬂL o M mMo),oHo
o Ny o] oo o 1o dp F < oo m
I~ T oF TK T £ (= ice
~ = X E_ES :AO_LﬂVHLC
;o i ERBLS R BT $823
my <l OJlﬁ.oﬂl‘lm 4 F % w TS0
~ W e %VMEJDXOJ%J%HMVOZEﬂ,il oLz
L X = = N w8 T g om < WM < SN
<F _“MM JF Rommﬁu,md_. o Wo RO R Mo B Emﬁo S g o)) ok
=5 > gi.ﬁ%ifigiimx1 !
g <+ T ﬁoﬂwm@%@% @L}_Lﬂoaﬁ%y1% B 2o
T BT o2 %o B p . E o Zo AR AR Wrnmdl o =T5d
v go X TE w © o OF ,iZL. X 8
P 3 T R SR B L
— N— A = 19} .
o wm < AT%Eﬂ? m” ﬂﬂoo_e_mfﬂafiﬂmw%ﬂﬂ_dmammf% %waw
3 —_— o — —_— r— 110 vl I e} -
=r - X = K a _l_l X Wﬂ T ~ ﬂmo E_E (NIE) - _II_ — o ,__lo_.ﬂ o E__v HrA A_ ‘HU O_.._ E._o _WA__.H!Poﬂ,_ﬂL
g o S BEDEE Th %Emﬂﬂm%aaﬁﬁw%;wﬁvmu.%;+ o | =lrd
~ "~ — —_ [y ) o —_ ]_ o — _
CRE- TTLLR F éxmoﬂuw_imﬁ_xi__o%mo1vomg_ma NoED
o T 8 m_u,&mmi ok A_.ﬂ{mﬂ_ﬂ_%wl\mﬂo_awuiN%mﬁ]ﬁﬂl&u# PR
Lo I M“_T S gt =8 C e RD %mewﬂo B o NW% o_ﬂ x S ® o U ﬁﬁwo B o gyt
OF i S X {F S < — W o - o mﬂLurmE " 2T TE T
J— Ry = o o o 0 ,7A|7A 1__.0 ~ — Ll m_m
” CF 0 = il M%Wﬁ@ﬂw%ﬁﬂw_@mmﬂmg@_M Be BT
7 R ) @%%LX__MKWM@AWW_EM%MMW%M AR
T T A E TR T R - A-®F
CH A G I LY I P | ZREE
oﬂ._toﬂﬁko#}];o%m_ﬂﬂﬂ]. Ju_zuuﬁ
o SR O F oo R T 0| NEME
< ok B 5% | TmelT

SFAH

S

2 747 3

o



L I7EAH 84

<3} 7>0[|A] Hi= vtel Zro] FHA}e] A g H
@0l 49.8%, 140l 50.2%= of/do] otk o
—8— Aoz Uyt A9E2E AuHEH 20T

27.3%)<k 50tH(25.9%)7F A €] 53.2%= - HA
Adb ol& AHA|sheE A o= UEgoH, tha
ZE30tH(19.2%), 40H(17.5%) 2] =2 2 e
TS Y 252 1009H ©]517} 23.9%=
Ebom, 71 o202 200-3007H4(21.5%),
300-4007H91(19.9%), 400-6007H1(13.5%)2] 4=©
= e

A A 19 Zoto] W

_4

-
—
ok
1o

£8leq

e AEAY B

Sl of 7392 YEd A, ZEEATE OF 11.822
o= Zato] o] of LU =2 A e, dAt

I (over dispersion)”} A E o T3 al
18] e F o B H-82 oF 3nh 4 Y H = e

o
-

)
p
'
1
=
>
rr
&')_]1‘
e
ofd
ofl

0,
I o
o)
:
o3
o

bl
0!
gl

o B [l do

N
1o Mo
ok
M
ok R ofl
O i 32 o 1o o N

i"
ek
o
o]
o
|o
™
o
2
g

iy
|
iy
I

e,
ko
N
N
~

3
rr o = i
i

ok
w2 o

()}
w

<
Y
(7
T
k)
N
offt
>

Y

>

z Mo
ok
o2
o
Jm
i)
o
f
o
Mo
Ol
oL
Bl et

O
gl
i~
lo

o
R

offf
OO
4>
L)
)
of
>
o

2 |o
o Hu

:lo ro,

e N N § ool o ro oo rot
fr
X
1o,
12
et
=

oo o g

o
D)
e
lo
f

=]

e

B{{

S;,>~

i)

gt

He

A[mt >

o ko

tlo Mo ok

(Lo o x
o of xm M

S lo HI

B

<H 7> U757 S4

2 HlE e
. Lt 148 49.8%
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1009+21 0|t 71 23.9%
100-2002+21 0] O 39 13.1%
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<H 8> 7HMlg 23 2H A}

e Zero-truncated Poisson regression Zero-truncated negative binomial regression
Coef. z Coef. z
F1 Y 0.583(0.274) 2.13%* 0.285(0.103) 2.77**
F2 A2l M 0.031(0.366) 0.09 0.163(0.117) 1.39
F3 RIESPS 0.139(0.355) 0.39 0.090(0.138) 0.65
F4 SHAS -1.355(0.396) -3.42%%* -0.763(0.150) -5.09%**
F5 2244 1.027(0.327) 3.15%** 0.682(0.120) 5.69%**
TCOST (o=l P -0.188(0.052) -3.65%** -0.035(0.017) -2.06%*
GEN =] -0.237(0.289) -0.82 -0.010(0.095) -0.1
AGE % 0.341(0.126) 2.770%** 0.134(0.040) 3.33%*x*
INC = -0.148(0.101) -1.47 -0.072(0.036) -2.01**
_cons A -14.952(949.204) -0.02 -0.864(0.371) -2.33%*
a 15.1171%**
AIC 1058.021 813.036
BIC 1094.006 852.619
Log likelihood -519.010 -395.518
Pseudo R’ 0.2036 0.0779
Likelihood Ratio 265.37%%* 66.87***
n 270 270
2. W50t 7t HEQ2}Q
*: P<0.10, ** : P<0.05, *** : P<0.01
7, 0]F7] 2011a; ok, A8, ©]57] 2011b). &= 1990). 9t ofy e}, =od AE 7|Eom A AmE
St AEA| A HFREA O] 191 H el A5 Y5} AIC(Akaike Information Criteria), BIC(Bayesian
of 7MY ATtd Fols iy W A S Information Criteria)#t-= ATHE o]g oA
PRFS Agote] BAstgon] By 2 WY o AL Z0R Ueht, AICS BICTH 2 B
02 F9FA4H(Maximum Likelihood Estimation) FUF= 1y 9] AP o] e4olth= AL ou|3t
= o]-&st3ith. chel -, A4 2010).
<E 8>°] FHANE T 2 wl, F=HHA 75 W o Argd o] Ao gk o482
(Likelihood ratio test)o]l 2]t A58 o] HHrA Q1 t Aol oot EAE G oH, AL E T12]6}HA]
AYEL £ RYo] BE AR foR Ao g Ao Folergol vs) WoE Solgn
2 jehdh B3 2olgRE 1 A9E SolF R o4 § W47} Aol7} Gt A0 heht 1}
FolAl a7k 0olehe FARALL GOASF 1% AER AT FFo] 2 Zo= setnt. B,
Z1kshe o2 et B EAsHE 02 AICSHBIC 71 E0 2 Boke v, Aghd ol gt
solE|gich BH ADE molbuPurt ATE & Fol of Aget R Yrislol, 5AH TAe| o}
oA 21T Fk(log likelihood function) gt o] Y-S 2FH o2 HAstct
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Estimating a value of culture tourism oriented traditional market

for traditional market channel policy

: focused on the Travel Cost Method

Sang-Lin Han", Jong Won Lee™, Ji Hyo Moon™**

ABSTRACT

This study aims to compute the economic benefits which travelers acquire during their visit to traditional
market. This study also intends to evaluate aggregate economic values of traditional market as Culture Tourism
Oriented Traditional Market.

Traditional market in Korea has been playing a critical role as a venue of exchange of goods in a distribution
channel for a long time. Traditional market where customer exchange goods and services not only offers
opportunities to retailers and customers to trade goods but also vitalizes the local economy by attracting domestic
shoppers. It is a place for the community to meet and enjoy, and an industry at the forefront of good
environmental practice.

In recent years, however, the distribution channel industry has been changed significantly with the advent of
large retailers. Traditional markets have dwindled due to the proliferation of large scale franchise-supermarkets
endowed with overwhelming bargaining power. Moreover, the appearance of new types of business, the rapid
growth of e-business, and changes in consumers’ purchasing behaviors threaten the existence of traditional
markets. The government have been attempting to prevent the declining and to revive the traditional market for a
balanced distribution channel development. The government is making diverse efforts to promote the
competitiveness of traditional market; one key effort has been to adjust the changed customers’ lifestyle by
modernizing the outstated facilities and the management system. Also, tax-relief and modifying the regulation
policy have been enacted.

In the meanwhile, the government has focused on the socio-cultural approach for this issue from the reason of
not only low-competiveness of market structure but also failing the adjustment of current consumption culture so
that the government comes up with plans to make the traditional market as a cultural space and a tourist site. The
objective of the plan is to vitalize the regional economic and then to become a valuable tourism resource.

In the economic value of traditional market, ripple effect of the market in local area and social and cultural
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value, traditional market have a potential power. Thus, analyzing the market in various aspects is becoming a
critical issue. However there has been rare study investigating the quantifying the traditional market value.

In order to calculate willingness-to-pay (WTP) values, this study makes use of travel cost method (TCM) as a
popularly known as non-market valuation tool. Travel cost models are regularly used to determine the value of
recreational sites or particular site characteristics.

Specifically, The count data and truncated models are primarily used to account for non-negative integer and
truncation properties of recreational trips as suggested by the non-market valuation literature.

This studies the quantifying the market value by using Travel Cost Method (TCM) under the assumption that
demands of the traditional market are inversely proportion to the travel distance to the market with considering
customers’ expense in the market. We also consider service quality as a deterministic factor of visiting the market.

The economic values of visit to traditional market are derived using the count data functions reported in Table 8.

<Table. 8> Count data model results

Zero-truncated Poisson regression Zero-truncated negative binomial regression

Variable

Coef. z Coef. z
F1 Tangibles 0.583(0.274) 2.13%* 0.285(0.103) 2.77%*
F2 Reliability 0.031(0.366) 0.09 0.163(0.117) 1.39
F3 Responsiveness 0.139(0.355) 0.39 0.090(0.138) 0.65
F4 Assurance -1.355(0.396) -3.42%** -0.763(0.150) -5.09%**
F5 Empathy 1.027(0.327) 3. 15%** 0.682(0.120) 5.69%**
TCOST Travel cost -0.188(0.052) -3.65%** -0.035(0.017) -2.06%**
GEN Gender -0.237(0.289) -0.82 -0.010(0.095) -0.1
AGE Age 0.341(0.126) 2.70%** 0.134(0.040) 3.33%**
INC Income -0.148(0.101) -1.47 -0.072(0.036) -2.01%*
_cons Constant -14.952(949.204) -0.02 -0.864(0.371) -2.33%*
a 15.111%%%*
Log likelihood -519.010 -395.518
Pseudo R? 0.2036 0.0779
Likelihood Ratio 265.37%%* 66.87***
n 270 270

Standard deviation is in parentheses (SD).
*: P<0.10, ** : P<0.05, *** : P<0.01T

The economic values of traditional market as Culture Tourism Oriented Traditional Market in terms of
consumer surplus(CS) are derived using Zero-truncated count data models. Specifically, Consumer surplus per
trip is calculated as the negative reciprocal of the rate of change in the angler trips with respect to travel cost
(Haab and McConnell, 2002).

This study results suggest that traveler who visited traditional market indicates consumer surplus(CS) of about
W283,000 and W53,100, respectively. The total economic value of traditional market as a tourism destination are

also estimated using the total number of travelers.
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<Table. 9> Benefit estimates

Estimation Model The average benefit per visit
Zero-truncated Poisson regression 283,000
Zero-truncated negative binomial regression W53,100

<Table. 10> Marginal effects of the zero-truncated negative binomial regression

variable Marginal effect Std. Err. z
Tangibles 0.488 0.175 2.78%*
Reliability 0.280 0.200 1.4

Responsiveness 0.155 0.238 0.65
Assurance -1.308 0.252 -5.19%**

Empathy 1.168 0.199 5.88%**
Travel cost -0.061 0.029 -2.08**

Gender -0.017 0.163 -0.10

Age 0.229 0.068 3.35%%*

Income -0.124 0.061 -2.03%*

*: P<0.10, ** : P<0.05, *** : P<0.01

In the results of our analysis, the older and lower income customers tend to visit the traditional market, and the
higher empathy and the tangible and the lower assurance, among the service quality factors, the more people use
the traditional market. After all, customers using culture tourism oriented traditional market visit the market due
to emotional factors such as the longing for the past experience or the enjoying fun activity. Even though the
customers are not certain the products in market they enjoy the market itself, so that human relationship with
empathy is important. But we suggest that convenient facilities and physically well-response service qualities
should be secured.

When all the studies are combined, traditional market should bring out nostalgia in an emotional aspect and
secure the convenience in terms of physical aspect. In addition, the market need to put an effort to expend more
for existing customers prior to attract young and new customers. In other words, making to spend more money
from the existing customers by up selling and cross selling should be preceded and then enticing new customers
such as young people that will follow the existing old customers. Along with this, a tourism product development
in the tradition market should be made for the forward step.

Our estimated result shows that the average amount of consumption of each customer is W50,000 and the total
estimated value of YangSuri traditional market is 36.5 billion Won in an year (W50,000 x 2000 x 365). It shows
the significance of the market value and provides foundation for understanding the importance of the traditional
market. The traditional market is a potential tourism resource, so that the government has to invest more and

utilize it to gather more tourists. The market should be managed professionally by improving the quality factors
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providing a differentiated services and products, and continued research on the market is needed.

The policy implications of this study include working to attract more culture-oriented visitors and managing
Tangibles and Empathy as parts of service quality. In addition, the strategic effort is needed to improve the
Reliability and Responsiveness. Also, This study quantifies the social and cultural value of the traditional market
and provides the basis to the government for making the policy of distribution channel industry and to marketers

for build a business strategy.

Keywords : culture tourism oriented traditional market, travel cost method(TCA), service quality



