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Figure 1
2016 Global Retail Development Index™

Market | Country | Market Time National
2016 size risk saturation | pressure GRDI | Population | GDPper | retail sales
rank | Country (25%) (25%) (25%) (25%) score |(million) | capita, PPP | ($ billion)
China 1000 61.2 36.2 925 725 (1372 147190 3,046
India 537 54.3 75.8 100.0 710 [1.314 6.209 1,009
Malaysia 812 83.4 235 50.4 596 |31 26,141 93
Kazakhstan 56.4 373 61.9 70.2 565 |18 24,346 48
Indonesia 64.3 389 502 68.9 556 |256 nm2 324
Turkey 85.9 46.4 319 531 54.3 |78 20,277 241
United Arab Emirates | 95.2 100.0 13 18.0 536 |10 66,997 69
Saudi Arabia 912 64.9 21.3 315 522 |32 53,565 109
Peru 7.3 528 50.4 57.2 519 |3 12,077 70
Azerbaijan 339 30.8 80.9 59.3 512 |10 18,512 17
Vietnam 227 24.5 687 87.4 50.8 |92 6,020 87

Sri Lanka 25.4 387 767 62,0 507 |21 1120 E
Jordan 52.3 475 60.2 397 499 |21 12162 1
Morocco 29.8 512 629 54.3 495 (34 8194 39
Colombia 49.0 63.6 46.5 36.9 190 (48 13,794 91
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A Study on Online Shopping Behaviors

of Southeast Asian Countries

: Consumers in Malaysia, Indonesia, and Vietnam

Sangman Han, Jong-Youn Rha, Dong II Lee, Jae-Won Hong, Min Jeong Ko, Juyeon Park

ABSTRACT
1. Introduction

The online shopping mall markets are in rapid increase in Southeast Asia. As the usage of internet grew to
about 31%, comparable to 35%, the world average, online shopping has become a natural way of purchasing.
Especially, Malaysia, Indonesia, and Vietnam have the highest rates of people using internet. But even though
the market potential and the importance of the three major Southeast Asian countries is big, the amount of
academic analyses is in lack. This paper contributes practically by analyzing multinational consumer

purchasing behaviors, discovering the current Southeast Asian online market status.
II. Theoretical Background
1. Online Shopping Market in Southeast Asia

The demand of online shopping in Southeast Asia is rapidly increasing in line with economic growth and
increase in the internet distribution rate. In accordance with the growth of online shopping mall market in
Southeast Asia, online service firms worldwide are attempting to strategically enter into online market of
Southeast Asia. Personal spending among countries in Southeast Asia is growing every year amid high rate
growth in economy in terms of demography and social environment. Especially in Indonesia, the rapid growth
in middle class and improvement in the cognition of purchasing online have led to the rise in the demand of
electronic commerce. Also in Vietnam, increase in the young generation with familiarity in internet and poor
environment in off line shopping mall have led to the strong preference in on-line shopping, which pursue

convenience and diversity.
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2. Electronic Commerce in Southeast Asia

2.1 Indonesia

The number of people using internet and mobile is rapidly increasing in accordance with spread in high-speed
internet connection and in distribution of smartphones. Therefore, Indonesia is showing the highest possibility
for the development of electronic commerce among countries in Southeast Asia and market size of electronic
commerce is expanding. As electronic commerce in Indonesia is still in the early stage, Number of problems
exist such as the inadequacy in payment method and systematic stability, slow delivery period and inefficient
means of transportation. Nevertheless, the size of online market and the number of potential consumers is

expected to further expand considering the growth rate in on-line market,

2.2 Vietham

After 2000, development of electronic commerce has been slower in Vietnam than other country in Southeast
Asia due to the lack of awareness by customers in online shopping, low distribution rate of credit cards, and
low credibility in online settlement procedure. However, the electronic commerce market of Vietnam is rapidly
growing through market entry from foreign electronic commerce company such as Lazada and introduction of

the Cash on Delivery (COD) settlement system.

2.3 Malaysia

The growth of electronic commerce in Malaysia is surging as a result of quick distribution rate of computer
and utilization rate of internet. Women who are getting higher education and more social activity have started to
express preference in online shopping, which offer not only convenience but also the diversity and
competitiveness in product and price. Also the utilization rate of online shopping mall is gradually increasing
centered around young generation who are familiar with internet usage.

The infrastructure of internet and awareness of online shopping is considered to be excellent compared to other
countries in Southeast Asia (Vietnam and Indonesia). Therefore, as Malaysia possesses abundant number of
internet and mobile user population, and diverse internet consumption culture, the online shopping market of

Malaysia is suitable for further improvement and gateway for global market expansion.

III. Method

To analyze the current status of use of online distribution channel in Southeast Asia, s survey was conducted to
consumers from Malaysia, Indonesia, and Vietnam with experience in online shopping. People who have
purchased product in the last one year from the survey timing of January 2016 were defined as experienced

person. Among the collected surveys, 772 surveys were used in the final analysis. The regional proportion was
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similar with 261, 258, and 253 surveys were collected from Malaysia, Indonesia, and Vietnam respectively. The
general distribution of online site, methods of payment, media access, purchased product, number of purchase
was analyzed to study the current status of online shopping mall in Southeast Asia (Malaysia, Vietnam, and
Indonesia). For the analysis, SPSS was used to conduct cross analysis and frequency analysis by using X%, so as

to compare and analyze the country-specific use behavior of online shopping mall.
IV. Results
1. Usage of Online Shopping Sites

The most frequently visited foreign site was Lazada (Malaysia 18%, Indonesia 15.1%, Vietnam 19.6%), which
is so called 'The Amazon of Southeast Asia'. For frequently visited national sites, Mudah was the most popular
in Malaysia (45.9%), Olx in Indonesia (27.7%), and Vatagia and Chotot in Vietnam (each 25.4% and 22.5%)).

2. Number of Purchases on Online Shopping Sites

About half of the sample responded that they purchased less than 5 times during the year. The results show that
not many of the people in Malaysia, Indonesia, and Vietnam frequently shop online, but this also implies that

the Southeast Asian online market has a large growth potential.
3. Products Purchased Online

The most frequently bought products were home appliances, electronic equipments, and communication
products in all three countries (24.1%), and apparel/fashion products (24.7%). Depending on the market
environments and characteristics of consumers, the other mostly purchased products differed - electronic
devices and cosmetics an Vietnam, apparel/fashion products and computer/software in Indonesia, car appliances

and travel services in Malaysia.
4. Online Accessing Methods
Desktop was the most frequently and easily used method in online purchasing (35.8%), but in Indonesia smart

phone was the mostly used method (35.1%). This is because each country have different levels of internet

security and also have different lifestyles.
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5. Paying Methods in Purchasing Online

Consumers in Malaysia and Indonesia used check cards mostly as a paying method (both 31.1%), followed by
cash (42.3%). On the other hand, cash was the most frequently used payment method in Vietnam (69.2%). Use
of credit card was the next preferred method (20.5%). This is because Southeast Asian countries have problems

of unstable online payment systems, low online payment infra structure, and low credit card issue rates.

6. Overseas Purchasing Behavior

Indonesia and Vietnam consumers tended to use American shopping sites the most (42.3%)in purchasing
overseas. On the other hand Malaysia consumers used Chinese shopping sites the most (21.1%). Also, many of

the consumers preferred direct shipment (54.8%) the most.

V. Conclusions and Implications

This study discovered some important findings - the common and different characteristics among the Southeast
Asian countries. Firstly, consumers in each country tended to buy different products online. Secondly,
consumers in each country used different devices in shopping online. Thirdly, payment methods differed among
the countries.

This study presents some insightful implications by discovering consumers' online shopping behavior in
Southeast Asian countries. It is important for firms to utilize the common and differing characteristics of each

country in order to success in the Southeast Asian market.
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