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e oBA A4Sk A=AE Rttt AlE I

B E o) Ao] ZolE|mAl AE] E2 7+ 7ol

o oX ox 2

el
N
-~

]

=
(Creusen and Schoormans 2005). &2 % 7}+= 4H]
2p] Frf g Eol dFe A= A2l F9 o
U=z F a3t J3hS Shth(Miyazaki et al. 2005).
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3. AN|M ol2{21} SEAUN BEHE HE 27 o] S f-oll Bl A= Gkl ¥t 7]
AOjo|E 7t XHME jl_l- < AFE 2HAEC] AE Aol i Ade =
A =455 dite] AFES Hlshs Fdol =

3.1 ™M= o|O|x| ORI AL 7HE B2 Fgr ol AlEAH &St
BeFol] Zstth= A& AARE HE Yltk(Stone and

Gronhaug 1993). £3] A H]| 2= Lol of] Qlo] W&

A olu| 2] AH| AL iRk R A A 717 F
A L Ax 9 HIL EAo| tist Autz ol 7} it Eol7| = A4E 7Ha A Eoldle A
o1Aro 2 A o] Elth(Baker et al. 1994). %L o]u] %] o] Zstn= 27te f1ddo] wrhe A2 FHo:
o 5 AL AHREA AU A 22 A Eo = /M7= &Rlel &5l Astds vl
et 2142 JHTGAE AT ke ook & (Mitchell 1999). wHebA] §-5 G4 BaE AlEo] 4
ZH|27} A x| gt o8] 7hA] A4S0 Bt 7 Aol theh $18 2] Aol AH|AES] Y]
Z3} 27t AR oln| A7} e42 AXE A AEA ] S AT Aolth & AR
& g0 Long AX oju|z| Tl HE LY o2 flAgEo] =1 Wgol whet AlE-E st
oA w$ Qs g 4otk £ &aHAE it gigh A ajlel 9T &
A zRo] Zd 3ol thgt FA 2l o]n| 2] P2 E Zio]tt.
AE S dno] 24 A7 FHAA 9F
< mA] ], o] Aol thet Anzte] ozt 31
He goo® gt ety Fdxe g 2 I ATER S 7HEEd
423 oln|2E PG AnAA-E Hixo of
g $AHEE ol Aotk HE oju|z|9 9T 1. ATRH
of T 7|E ATE HE olmA7t FHFHL

AFAAE B B AT ool

37d
T PRt =52 AT itk (R3am, 33"‘1 AA ot o
Z4, A7 2008; Sheinin and Wagner 2003). 2|4 4AH[E 2gste] AFEYS A A
Aoz A4, 244 £, A 24 5 A
32 X2 9y Aol sele AAH ool 59l Maz AAs
AL, A A, AR S AlE, 19y F4 37
AU A2 AR 91 e T Ame] kel A o] ofe] M4 AAstsc olel o
e PAE A8 L T A A ol A olulAs} A2 el 2ALHE B
& A =AFE ABAES Boh 5545 Q1A off AREAR] -5 A HHE Aujolof FaFe
& AAAY, 2HAQ] P54 v e H 2 825 SQlstalz}; gt o] F kAo =
Ch(Pieters and Zeelenberg 2007). & AH|Z}7} A& EJASHH <19 1> 2,
& ol ul A7tk 9 AN a4 T A olehge] Al A 8k WAl A4 4,
I AES FAEA o= Frishe Aol Eokitt 44 4, 193 AAA 240} FEAdA B
O =

ok 4= 9Jth(Dowling and Staelin 1994). A& Fufj ol 7+ {A(ZHE DHE Eelgitt 1
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b0 Aulae] Fela 4vle] ohe] M4l A
FAA, ARATNAL, 20 EAY e 5
A BAE AE Pl o)z 2 BAGH 2), oloh 52
o] REYA BAS AF PR §EYA B
A= AF] APl 7o) BAE BESLCH
43), BhAEro 2 4 13k 44 2004w el

Al A HAE o]m|z|(7Hd 3)9t A7t 9
(M 4)9] 2HaINE AESHE 202 FASIH

Economic hardship

Economic

The ends Material
meet needs

¥

PB PB
Purchase == Repurchase
intention intention

adjustments

Store
Image/
Perceived
Risk

Moderating factor &

Prior

Product .
purchasing

Quality

knowledge evaluation

Rational consumption

2.7+24%

21 3HH ojizn RSUN HHE FOioE

St Ang et al.(2000)2] SAtofl o] 51, 5
JA BE A Fule A7RAS Adche
fdes o F7kehe Aoz SIxieh Tt
Hoch and Banerji(1993)+= ¢ %!
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(Deepness asymmetry), =A% B3 AH
(Steepness  asymmetry), H|THH A% ArE]
(Asymmetric growth) 5 U] 7} 2 A|Alsta 2t E
ol g & UA BHE AF Frleo] #stof
ol -2k | et

7t 1 2H[XZE X5 BRY o282 7Y
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The Effect of Perceived Economic Hardship and Rational

Consumption on Private Brand Purchasing Intention

Jin Yong Park*, Dan Bi Chae**, Mei Xiang***

ABSTRACT

The importance of private brand (PB) is increasing in discount stores in Korea. Their sales share of private
brands have recently increased by about 20% in total sales, and it is growing until 2020. Because the discount
stores cannot ignore the size and growth rate of the PB market, they strive to gain a competitive advantage by
offering lower price and better quality PB products to customers than national brand (NB) and/or other retailers’
PB. In the introduction phase of PB, Korean consumers tend to negatively associate private brands with ‘low
quality and cheap price.’ Passing the growth phase in PB, discount stores began to offer the private brands with
various high quality product lines at reasonable price. The improved PB has been expected to lead continued
growths of the PB market size in Korea.

In addition, the recent business environment changes such as economic slump in global economy
(unexceptional in Korea) are requiring the merchandisers in discount store new differentiated attempts to cope
with economic depression. They are in the dilemma whether keeping high quality PB strategy or returning to
provide low-end quality PB strategy. They should make clear first that the economic hardness of consumer could
increase the PB sales more and what kind of PB strategy would be in effect at depression stage. The evidences in
prior researches that are suggesting generous relationships between the economic hardness and the sale amount of
cheap products are not enough to figure out the complex responses of consumers who are getting the propensity
of rationality when they shop their stuffs.

This study, therefore, focused on the unfulfilling the end needs, just material meet, and economic adjustments
as sub-dimension variables of perceived economic hardship of consumers. This research model also adopted
consumers’ knowledge of products, prior planned purchasing, and concerning of quality evaluation as
sub-dimension variables of rational consumption in order to confirm their positive effects on purchase intention
of private brand products. For examining moderating effects of situational variables, this study was also trying to
identify the role of the store image and perceived risks. As given conditions, the private brand merchandisers

should consider better image of the store where consumers purchase PB products and the consumers’ perception

* Professor of Marketing, Konkuk University
** KU Academic Research Professor, Konkuk University
*** Researcher, Cheil PengTai, Beijing
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of risk that PB products might be lower in quality than well-known manufacturers’ brand. Based on the
arguments of Lamey et al. (2007), this study examines that consumers’ perceived economic hardship and
propensity of rational consumption affect purchase intention of PB products. Following with the insisting of Park
et al. (2012), this study includes store image and perceived risk as moderating variables.

The data were collected by the mall-intercept survey from customers of three major discount stores in Seoul.
Before applying 250 questionnaires to analysis, 15 questionnaires were excluded since they omitted the answers
seriously. The respondents were well representing the general characteristics of discount store customers by the
reviewing the demographic attributes and shopping behaviors.

As results, this study confirmed that the end needs and economic adjustment positively affected purchase
intention of PB products in the relationship between the three variables of economic hardship and purchase
intention, thus the hypothesis 1 was partially accepted. In three sub-dimension variables of rational consumption,
only quality evaluation significantly affected purchase intention of PB products, thus hypothesis 2 was partially
accepted. The hypothesis 3 was accepted since the relationship between purchase intention and repurchase

intention of PB is significantly meaningful.

<Table 1> The hypothesis test |

Coefficients SC
Model B Standard error Beta t-value p-value
Constant 2413 241 9,993 .000
The end needs 205 .078 192 2.636 .009
Material meet -.043 .051 -.060 -.844 .399
Economic adjustments 162 .056 216 2.880 .004
F=9.210 R?=.327 Significance=.000 Durbin-Watson:1.804
<Table 2> The hypothesis test I
Coefficients SC
Model t-value p-value
B Standard error Beta
Constant 2.172 282 7.708 .000
Product knowledge 012 .076 .011 156 .876
Prior purchasing plan .086 .070 .094 1.228 221
Quality evaluation 253 070 268 3.605 .000
F=9.507 R*=.332 Significance=.000 Durbin-Watson:1.795
<Table 3> The hypothesis test |
Coefficients SC
Model t-value p-value
B Standard error Beta
Constant 1.903 224 8.504 .000
PB purchase intention 396 064 378 6.225 000

F=38.746 R>=.378 Significance=.000
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<Table 4> The hypothesis test [V

Type of Economic hardship Rational consumption
indep -e ndent Independent variable Modell Model2 Model3 Modell Model2 Model3
variable
Economic The end needs .27(4.34) .22(3.56) .22(3.61)
hardship Material meet .11(1.68) 12(1.16) .06(0.91)
Economic adjustments .28(4.49) .25(4.07) .22(3.52)
Rational Product knowledge .17(2.66) .09(1.29) .09(1.29)
consumption Prior purchasing plan .24(2.98) .19(2.98) .19(3.09)
Quality evaluation .32(5.13) .24(3.63) .24(3.48)
Moderating Store image(SI) .28(4.42) .22(4.18) .25(4.03) 27(4.25)
variable
Interaction term  The end needsxSI .20(3.29)
Material meetxSI -.10(-1.54)
Economic adjustmentsxSI .16(2.26)
Product knowledgexSI .06(1.07)
Prior purchasing planxSI .12(2.00)
Quality evaluationxSI -.02(-.34)
R? 273 362 412 269 292 341
AR? .089 .050 .023 .049

In the testing of hypothesis 4, the role of the store image had moderating effect on the relationships between
economic hardship (the end needs and economic adjustment) and purchase intention of PB and the relationships
between rational consumption (prior purchasing plan) and purchase intention of PB. Thus the hypothesis 4 was
partially accepted. In the testing of hypothesis 5, the role of the perceived risk had same moderating effect with
store image on the relationships between economic hardship (the end needs and economic adjustment) and
purchase intention of PB products and the relationships between rational consumption (prior purchasing plan)

and purchase intention of PB products. Thus the hypothesis 5 was partially accepted.

<Table 5> The hypothesis test V

Type of Economic hardship Rational consumption
independent Independent variable Modell Model2 Model3 Modell Model2 Model3
variable
Economic The end needs .28(4.34) 26(4.12) .24(3.75)
hardship Material meet 11(1.68) 11(1.65) .10(1.43)
Economic adjustments ..28(4.49) -.17(4.39) -.19(3.31)
Rational Product knowledge .08(1.43) .07(1.22) .12(2.01)
consumption  Prior purchasing plan .24(3.69) .23(3.63) .23(3.63)
Quality evaluation .32(5.16) .30(4.91) .30(4.74)
Moderating Perceived risk(PR) .28(4.42) .22(4.18) .22(3.47) 19(3.25)
variable
Interaction The end needsxPR -.14(-2.22)
term Material meetxPR -.12(1.15)
Economic adjustmentsxPR -.16(-2.46)
Product knowledgexPR -.06(1.07)
Prior purchasing planxPR -.16(-2.59)
Quality evaluationxPR .04(.57)
R? 282 331 364 235 299 339

AR? .049 .033 .064 .040
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In conclusion, this research provides following implications. First of all, the managers in discount store could
expect consumers’ perception of economic hardness could increase sales of PB itself. But this opportunity
occurring with economic depression dose not appear in monotone. The merchandiser could consider keeping the
strategy offering qualified PB with lower price since consumers’ rationality propensity (especially ‘quality
evaluation’) will work stronger when they compare PB with NB and/or with other retailers’ PB. They should pay
more attentions to identify their store image evaluation in the market when ‘high quality-reasonable price’ PB
strategy implement. They also should identify who their customers are. If they were afraid of purchase PB (high
perception of risk), merchandiser and store manger should develop the ways that mitigate difficulties of

consumers.

Keywords : Private Brand, Economic Hardship, Rational Consumption, Store Image, Perceived Risk, Purchase
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