On: 310ctober 2016
Access Details: [Online: 2383-9694, Subscription:1226-9263]
Publisher Korea Distribution Association

Editorial office: School of Business, Sungkyunkwan University, Jongno-gu, Seoul, South Korea

Journal of Channel and Retailing

[ETEDT=2D
Jo

Journal of Channel and Retailing
Publication details, including instructions for authors
and subscription information:

http://www kodia.or.kr/

“A Study on the Strategy of Win-Win Growth between
Multi-level Marketing and Small and Medium

S Enterprises” HAM =2
s Hye-Jeong Cho*’, Kim Kyunghee””

a. Senior Researcher, Korea Small Business Institute

b.Invited Professor, SungKyunKwan University
Online publication date: 31 October 2016

To cite this Article: Hye-Jeong Cho and Kim Kyunghee(2016) ‘A Study on the Strategy of Win-Win Growth
between Multi-level Marketing and Small and Medium Enterprises’, Journal of Channel and Retailing, 21(4):
141-156.

To link to this Article: 10. 17657/jcr.2016.10.31.7

PLEASE SCROLL DOWN FOR ARTICLE

This article may be used for research, teaching and private study purposes. Any
substantial orsystematic reproduction, re-distribution, re-selling, loan or sub-licensing,
systematic supply ordistribution in any form to anyone is expressly forbidden.

The publisher does not give any warranty express or implied or make any representation
that the contentswill be complete or accurate or up to date. The accuracy of any
instructions, formulae and drug dosesshould be independently verified with primary
sources. The publisher shall not be liable for any loss,actions, claims, proceedings,

connection with or arising out of the use of this material.

demand or costs or damages whatsoever or howsoever caused arising directlyor indirectly in




I**

27l

{Afu] 2, Aok 23,

ILE

=83
94 o

0/\]_

-

o A

3l
T a
] =484

Z

1=

o}

s

AT 2orell A 24 wfjol] o
ol

ool A an|ate Al AFolut A 2e] F4, of

S A2l 73 Al

d]

=

o

o
T

o} o|=2

&

i

=
s

4

E]—_ Qo]
gol

o

o el 27} 3k
a7k

S|
S|

1

s

o 5ol

1
=z 9l

uf| 2}

ﬂmﬁ%ﬂ oweﬂwnﬂzﬂ;&mm
ol RO o B T T ~ W o T Ho RT o & =
. —_—— | »_,A - 1jo
PEiTINE 2l Eeies
oM 7 o0 = = . =
S B RET X ZETTME
X T = =) )|
%HW_U_.%WHM (SN e ul]%ai_n_moﬂh
ﬂhﬁ_wy,ﬂlﬂzT 17_AIO_E1W_IZ_I ‘OI_.M_VEOEO_..__L,OI
X 2 o ,ub.u7U1_|1D|HZA_. o X
Lo gy M 2 I Tl N
TR N S B o - X o RO
— = I % = ZH_.E W = =7 X A
WWWOATWO_% %ﬁﬁA__:TmE%HM A ome U B
R —
Wom N LT o Kl ER oK E
ﬂﬂrmﬂmﬂaohm% c_opﬂlﬂw_mwaaqwmﬂzuﬂﬂ
%m_x%ﬂﬂml.w ﬂuWﬂﬂWﬁ%ﬂu%%ﬂu
Cex o BEE W SR
TR o X %0 %i%ﬂwéﬁm_owlwf
oy ST AP 70 gl I . U
AﬂLm_LﬁzﬂOQEmo = m\mhmﬂ%ow_m%u]rwmhwai
Eourm R W._ mﬂum_ Ho T B o o X o R B 9 o
FomabL - T " ok R g m RN R
pE P e 3 mmT AT o dN KW
< ~ o ™
P DTS 31
TE o xm O . &
HE wmaer L Qi .
sfferexz &l FIRTDETOELCR
o ﬂ_Ho_HA -k = ~
Mno W " T ,%H Ho Qﬂ B W Nlo A B B 0| ,Al_, of g A
eBPy oy e B T MY D g .
o m gy ERENCT I E_ﬁﬁozﬁﬂx_(mﬂoio_.u
ER I SN RS Zo RO
1 o o of o W = Bo o B or
Tt g W AR =) Moy N o N B g
Nogp R oW 2w g @ S E Mo E BO &r B
£oEds b B M%Wo_@%i%ﬂ%
~ - ) K [ 7 ol —~—
sET PR L 4 PR EXTAL g
~ o< o= K oar e 2 R T ~ =) o I K & H
FrEFITICZ Y SETogRERLE
ceBeroE®R § T g LR
T K T ow TN T HU,WH_AIJ.E Eﬂdl
ol o= L 31 A X oy
KR rl = | N H__ o d el —_ ~o r O_E —_
o BT oo &R T g KT T B g e BT
]mﬁ]i __oLﬂH_ 70 E._o m_moH@lLt o"_o L.oﬂuﬂ,le
W N dm o e SRR WL ERR
rET R Ry w MMHELTTEL 4 9o
IS =% o o wm Kk < R E oy X oar
— H B 4o mllrwezT T

4= (future0801@naver.com), W A1 2| =}

wi817@naver.com), A1z}



mailto:wf817@naver.com
mailto:future0801@naver.com

142 | e£¢ 213 43

A Bofele el gL T Al SEAE Lo
& 2753 A 7h 2yelehs ofm| X7t
7t elTh AFsl A Q14]o] ] gk,

ekl E4MOR qEIE FAEY 55
7} A Agaia gl B3] $5A0lA
oA At 94 4ge Agstn ot
200813 5-E] 201597421, 874 T+ chgkAghug 4t

o2 ufjd F7F FAE Kol 9lrt.
W& 0] Z712 Qlel §-54rY AAlol A Moz
7ledshe AAA aity Agete Ao et
Stk 20129 chekAghujateio] o-ejute} =
A ¢t FHAA] A=
7145t
X

It
fol
)
N
N
N
o
s
fol
e
P

SAANALS(2016W)2]  Himo] wEW
20169 187] & 7|+ 559 ohaATedz=
14670Q1 Zo= HAEAL. 1d A<l 201549
12570 HlsiAlE= 2170 447 S7FetatH(KE
1> &), AT A9le] & 55 Hojde
20159 7] 7959k s R A thH] 13.6%

we | 10 | 12 | 13 | '14 | <15 | 16
= ] E] g E] g g ]
34

o

28 102 | 117 | 125 | 146
= 7 7 7

Sty | SO [ 70 | TR | DS S
Ab 4=

1,06

a71 966 105 LS g
00718 20081 20004 20108 2011

T —nliE s SERHAT
Sr=2 YIS, S —E
<A 1> CphA T S 30|

o1 cheAw 43
F7kste e, AuA 2
AAAEe] B metus 2o
Bk ALS A ol thTE T ek,
QL R A 28 Aol A Aol L Al 4
A, e el 2, Aeke] 271, g2t Al
el oA} g E s, W1 2
stol 4EL o Folales fEal
=2 Qg a7} gol Wt o
4ol SJshE AR S
71 4297, gEmE Sfu
YA AekE1 59 2014).
AEA AP AR~ TE T Aol
E5} 1205 BATE 58 B4 20164 294 e 3
Segt ke sl A 73S BARE Y dehy
ws Al 17702 SEAHYIN, 2016
0930). %4 setel= YRS AYolLt o2}
o 5 QAfelt 1ol vl che woldl
RSP, S U AR
bast, wjo) AL AR Hokg Asls
=

I 2 AP et Al 9)

M g L2

o 2
o it
O\I

©

=

M 4
rE
oE £

i)
)i
>,

4 X o e 4 ot 1o
I o

ol [ P2

— [
=2 o
L 2
o N
Lurﬂ

—_

o X

e o
Rl o
ol



CHobA| Ol 7| ot SA7|QJato] AMAE) g 9 SeHg% wor xel | 143

o} E3] Aol ANtEE Yo} 558 5 F
ol 29 chaA] A1) ZFIEh} SIS 2 A
Jh gt glo] EW Fol7 B aste,

FOE chaA) o) AdAFSo] B3 Aol 7
Aol wreh 7 wlaAte] Ea Sojuba glek. £
AR FOE 7P AT o] 55 23S &
21 7}20] 160 S Hom ey gutoR
FASI YA, ch] BoRAASL o]73] of
7122 AR 2714 9 QIeks 2| Ho] A
o glk.

£ Alcha) msjabe el A gEE U 94
Pjgos 4 sto] v QFAS Fades
AQENAE A2 £ HE Ak ™ B4 o
S AFS] 0.198 B 2 1 Wl ) 40} 7}
A7h3 GeAe 9 aaAer gu) gRdua
o fol B Leli A FAolekn ZERrHat

ol A thA| Wojol ere] wepn
Qo] A7 %
L 797} ok 2unen =g Seja 2y
ol W7 A4 9

il

5| ARl AN dSo] fEAes 13

In

|
It

)
oo
S
AL
>
oo Loy O o onZ odm

rO
itat

)
rE
=)
o
M
E
2
ro
E
i)
=)
|
H
2
Lt
=
El
ol
o
N
o —\1 =2

L R EAC T R
of AT SIALE ALY A5 Tefstolof
42 AR e Q78 AYE A 1ot 2
Qell A ok 7k kA ojel ohst ql4o] 2

=

& dFolAE HeAT o] I 3
Bl

242 Fof A9-AAH 39 o)

1 ZETel g

rr
30 1
e

| fE A
i 4 ok
fr
Fuord ox
o
|
el
il
I
r

)
ol
Mo
flo
ol
o rfr
ol
g
lo
f
2 o 2

Hul
o2
ol
rr
B o |4
P>
©
<l
>

i)

e}

tu

2L

ol

el

rr

T
~ o

int

P
Z =

)

il
X
2 o i
oL o
oL 2 ofn
lr _|>:4 o}u
»L oo e M

<

>,

)

S
oo
_?L o
& 10
2 Ml Jo

|t HE H'U

X

i

)
[
lo o o

[e]
oL

tH
rr
el
=
_0|L
e r

o oo

s
ol
o
ok
M
&
=2
ol
=2
1 TR
o
~
Ex
2
o

&2 o

re
rg
2
ui
EY
)
g
=2
rlr
1 e g
{0 2
=
:1|:1= =

lo s
il
=
e

fr
N
N
ins

o b

ol
—-

WA oo PelegHs A9RA HEYY
0% RsHs 492 Eitt

e g7} el A U5 A FeHs
e AT e o] 2L BE FEoHe B
248 Foto] A%} 52 Pufsts A BT
S Sl Tt HE A2 A5D).

20124 2 179 ' AR (2 0m) Sof T



olu|z|s} AElo] o}

o], o

whgle] gt

e}

117

5

—

el

°

) 22 Mzo] 5

Q.
Thufjof vhekA] o] @ e

=
-

finl

2 2pa13} v o

e

A|11324

=%
Bl

=
=

o
=3
=
N

Chek A &
ol TreAlT

1

—

9

I

o

2001).
Auls|et o] 541(2012) 2] Aol A

oF g AmE &

o
T
|

-
41(2014)9] Aol A]

Ea
[$)

224 of) wrz
o]

ol (=
2yjuetn)

T}

—

o

efel o3

]
™

A TH A ol 2] AF

o]

oot TE

gl H]

2. Y EEOHR} CHEHAEOE 2

W

o

[yl
Tor

S

]

o]
AX

5t

e}

=

al

S
|

]
o] &=A oA

ABEF T
7} Eo] 19954 |

=
o

=
=

218 1980W eof] = &9
71 s o2 235 5,685

[

f
3|

=

=

nf 5F A
HEo] A HA ohetA w7

A

ks

&

1, 19914 ¢kgjo], A 2toly
wusjAte]

4. 2uyEy
of o

20169 6

o}

o ol 5520 4

1

&

-

A,
A, dA oA E 7192 oF 1469 2 “F

=
=

51

thH] 9.2% &7}

Gl

"
=N

]

[¢)

2008 2x

o

OO
e

19569 oflA] 2015E 5% 1531 o=z &

1 5 =el oA wiE

N
o

3% 6,224

[}

0_\_.
-

oH

[[&Ho] oF 2% 4006

u

o) v

H

T Al Al o] A9t 370 Al (Rb=red
[z

o|a1, A9l 1074



o
Ofn
4
x
al
0%

ob ®ot | 145

wen] | Syl CHEEA
=g el el el
A7l 1960 CH 2010 CH 1980 LCH
oo
EUH AT | sorammoy
YRHO @9 | & Austm | J 1T oo
E LpAls=2F | YA FTHOIR - ==
ET_OO._ pun ey B> Ry OE7H):1|3}'7¢
(ToH3) L ER
oyl 2otz | U1ENT)
TONQ Zi2ps | mOjY 2Rpe | AR A
ULk AH|2IQ} | YBHAH| IO} | S BHBA SA|
THcle Me | TYEs HE | of HOHo| &
Holmojel | Molmojy | £z
TogAle 2
mops Al & | Sond EH S bogia 4
\__H9_| |’7|' il OID:'H ]IHJH—‘O—-I : |_-r|0“ ‘l e
22 | gols BUY | S | BEE 2
3z | Azom 29 | o AT 60 e
29| 13
%0l 22| 23|
o2 2HE
22l
2
20l EE 59|
moyelo| o
Al O] 3
oy | gemoer | JANEEE | mo e s
° o| mof sHelcf | < ool mo
o | sof oyt moy o o | Ao ost 2
('I‘Ol-) AAE Ol ] - o‘l"l A
i mogel  1ele | ©
sooe At
S o
Yen) Sof | Wemo Sof | gem Sof
et s B3 HE B3 HE
2AZE 7t | BHZE 1Y | 2AZY 7t
ADAKE o| 2 AtEt o2 Argt
2orat3| Horas|( 2l | Horys (|
(14O|) k14 oo | 2p14Y HoR
Tk 2:3712) H:371E)
Al soLy A | FULY AZ
sosg 23 | AE st
At gie 2 Ojz%ol | 2 ofzoiol
38% O| LY 35% O| LY
moparz oz | HOIYE JH2 | EojdE b
ojo 16082 =21} | 1600t =3}
Rl e TER

&, 0424, 01713 (2008), “
O RAUTRE SH22”, FAHAL, 17(1)

CHEtA 2 &2 o

FREEETTEE

<H 3> 2AWHHAIZ 0j2 F2 20|

(Sl o)
as (T wemy | sos | S5
2008 | 21,956 70,927 92,883 9%
2009 | 22,585 76,139 98,724 6%
2010 | 25,334 78,681 104,015 5%
2011 29,492 83,121 112,613 8%
2012 | 32,936 82,479 115,415 2%
2013 | 39,491 81,174 120,665 5%
2014 | 44,972 82,194 127,166 5%
2015 51,531 89,851 141,382 11.20%

BYARI]

<E 4> 201513 012 Ab2| 107] At 8IS

(Egl: 29l 1)
~ so | 55 |20144
ol At o2 | Lo |HOie | oiE
'?"l _l_l:O'l. A A O

o Tl
1 B0k 0](F) 11,734 | 3,855 | 501 1
2 OHE{D|(F) 6,975 |2,393| 234 2
3| KA7IFE0KR) 5297 | 1,825 65 3
4 | BRFHYRA0|Z(F) | 3,747 |1,264| 63 4
5| SUAIEIZ2I0KS) | 2,275 | 771 | 70 5
6 | (otojofZMlot0] | 2,031 | 485 | 164 7
7 | olo|}iB20KS) | 1,216 | 386 | 28 9
8 Fpozzz 1,035 | 323 | 11 8

NEEIEETSEE
g [MEH H; lot 1,014 | 345 | 24 6
=)
U220l g2
10 |1EE2 1OH 18220 000 | 313 | 2 -
Ok
e BEEl
= 1 o
M. S47|Hate| A e sig
2 AFelAE 20149 10€~119 ARwE
Aol sl oA ZdEe Sl A
27 % AERE B F4719 ALY L 44



fot

146 | g1 214 4

AejE 2SI A A w7 o]
HE VNos 34719 AF AF e 2 1Y
Y, BHRA D F271YT] 44 Ak B4
shtet. AR BUTAZG] SEE] = v
A 719 5 ARG S 62.77%2] S
M-S FHOR AREAE AYstect Y =
AP A QBN A 2] S 9AH] S-S c-mail
2 5o HBL Akt

1L 32 Hz=AL SEHE2] si2lME X

AL

ThHA| Tl 7] Fo] F4 A RAF FEAES] o

3 S A 7L Sl HlE2 46.7%,
‘ol Q et S-S 53.3%F UtH(ES) F
). LAY X ZS 2| Ag Aol el “5F &
o} g A 9 “A ] AT 7 2F 13.3% skt 7]
ol oz = o2 Ate] AE-S Avfcte] A
7b AAALE AL, S EAF AFY R R SES X5got
+ 3% 7= gdE A dsk= AEI7E A
S APtz tiaf 4], “1e
£0] 66.6%= = gt
719 Fa7189] LA
)

A ] FAA 7]

)
e
filo
>
e

¢

rlo

R
)
o o
>
o i
2
e

N oo
o L omfl

ool O ok o
it N |

ok e of

4 Mo &Ly

39,

<E 5> SQIAIZ SR A

SHRAAZ 222 SHHlg
2ESTOj Y HA 133
22Hz] AH 133
7|} 20.0

2. SAMNZAL S| EYFL| TEX|HA|

oA T 71 o] FAA XA 5| EAFR O] W2
= 243 A7} Qe 2] 20%, “ofy et
L otto] 73.3%=2 g} (<(182) &),

2

o
52 e
o)

e iz
>
1o
o)
=
)
£
m o
1©
H
2L
ofd
Nk
o ot
oo
g
ot %
10
ot

olo
)
e e =

32
o
=

o
ar)
ol
=
rr
olo
e
rlo

R
2
i
ol
o b

s

b hu 2
S =}
Whoon W,
:{o
=N
o,
o, 2
Jo 1
&E 3
o\ N of 2

o mlo

o
ox,
o
i
o =
e}
sk

k0

fr

N2

to,
N
-

wh B 2L rEL PN
Y
>

4
%0
ftjo
Py
o
o

3. X|'UXIX|THH| AA| BRHE F AL

A A A AA B EE AR e ol%
oA 7P e Hlgo] the AL AgT AE]
et AREE 07 46, 7%0|11, 11 th2 02 = 4]
A B o] B AR A BE 2], ety
AU olele TRl AAr B T
up73t uk7) QFokAl 7} 7} 6.7% %0k



0.0 53.3

3 >y 3
A N &

& & % 2 o
% \ ¥ ¥ a

& 9 4 N

/;/’6, /;:6, f‘rb &
4
& ¥

e[ (]
KSR TUHERE H A o2 BETHE(
S4B BT 22 6.1
eI R o
o 13.3
kL
R $TH|EH 0 BT
. 6.7
NE AT RsE UEED
NS TH U 4B .
Tt HE '
T T
0.0 5.0 100 150

<03 3> A FARHAHEHE A o2 A

AGAAGA AA BRHEES FAFD o ofHe
Hom B2 SHT W82 NI U9 of
22 W2 o2 13.3%%ch I b o2 At
oA AA FEe] wivE Az, AEAR A 2
BE AE A AEE 92T, FE7HA A
T B 0] 7} 6.7%= U™y )

4.1 2| SAH|=7|Hate] &4d Al

7 ejof FaAE7I e FEw] A" S A

AL, gAY AZ D 7] EX DL e S
7} A9t

a0l A A%H R el EY

ForglolelE 47l el
Ak, ARGl A

BT | =28 ) 89/
AZG veth FoH(o44-8-3), drA (o] 714
) / BESOFR(FAD 4) Hafl: FAEH (A A
7 2% 27)5) gAEZ: nHH, Hfagz (o}
7 &) 6) A 7| =vkE (7] o)
gholdete| o] A9 A7) EAE AT
Bt ARAA A AHPO] @ AR} FAFIANL
Lol ELA, sl R ol A o] Ao AAYtEL 4]
& olejex girk. 5] S A, g=dl

Aol sHAl EA5HA T

_ =

e



5]

25

[¢]

st
=

2 100%

°

x

1] =

e Axd

1

A

3]

A

1] Al

Al

A ZAA o] ZA 2] Hok=

=0

Al

oju

Hn

Al

=]l 1
O]'t

Aol 4

al

X

Aot AlxdAl= =

SEA

=

) A}

-
T

ﬂo

1

—

St

o

72 0|20 Urlok

i

R
<
U

o

lan e

B

Q71 At ol FaAEGA <

o] u
=

SaAzgA S AF

Ao, B8

K

Pgated 3

HEUE

T

H_o‘._

of ofof| o

ok
o

H| =2

=
e

=
L

[¢)

94

[e]

tar
=
K3

°

o7 2Ate}

1

3l

=
[e)

1ol
o £Ajelolch. HE HAAZAPL i

|

kel

_i’q

(

drel

]_

~AZGA ) AE AFFE 27

o

==

AR FAaA 2 dA R A ST
KX

uth e 2 P ask e,

A FAA A Al
t}. B2BEA o] A

=

o
ol

ol

ST 7] o] HFAARE H
| (A A 2073 A

A

o] Lho 1 9lck. whabA o]

oA 7] 4 9] oE4d

-

oF

S

@A At o

il



o
Joil

Ho

o} st

o4 3¢k o}

—(:)j_

ol-froll th

ks

PNB(Private National Brand) &S A|2A] B

o

o)
ol
=

T

Nfo
il

o] =7+ 2 AzJA7} @l

g} galae] ) 4

2=

A

o} 54

=
o
g

ol sl A

E
=

e

kL, ol

A

29

gt o

3 ofo}

ol A

© AR 9] 2]

HAolw

=2 259 9

=2

Al

el ik deks

A=k

3L O
owWmw

A

P

Itk 5o

7] of et met

sht ol 7]ehs

o] yrw]ojof

[e]

Z3A A

Ao AulE ¢

S AEA

o] T2 Fl,

HEQ BE 5 o} )

)

oA s Ea7t

2AE

=g

7Ryl B2
A

el

lasy

‘_ﬂo_.o

S

TE

S
T

St
=

Qe DS A Al S Hd

s}

a7

-
[¢)

rals 7}

m

Iv. 2

I S A% (niche

IS

= o)
Hol BXS &

77

. 1

market)S ZHolfjo]

o
AA

AAPE

1 9i7o| 99 %

thet Al 71952 201349 7]% oF 1% 6,467

ol

A

)
—_
Ife]

T
B
o

22 949297 o] A

H
H]-&0] 45. 7%= 1% 3,477 90191

=0
=

Far ik 2011d A wj

A5

3T
=3

Sa71d Al

o Z7el

50} 9]

d

Z
Lo

Fal 20130+ 1% 6

715

ol

ol
I o

1)
o

)



fot

150 | g9y 214 4

et Qe Ao Holrt,

g A g A5 FAAZRAL AES] Tyt
Z7¥ote AT} HEo] dAES FF 3dt S4
71 48E0] wrfjufEdo] mid 10%He S71&
oAl St A7t 7 Wtk o= wid & A2
olde] wfjEH F7HE St AR A7
ZE Ho|1 Q&= =AAE AeoiE o oA
o go] FAAZFAES AT B=EH 7]
3

A= 718124 -5 mAIG 752 FEdAelA
TS Axe Ta7IdNA HHEste], v
7| A SAAZ QA7 nHAR A 4o g
w83 2 ATES Sl dHBAE AL A
ot

oeAR 7 2 SaAE Al i) 71
= Aot FaAxAA 9 il SJESIA F
Az e HE oA g ] el ofEshe 4
SO|EBAE ForL Ank wEbA oA gy
7192 TaATAAAILEe] BAE Sdll 7jo]
Aot el 2E AR EBe 28T 4 ] ok
Sl Fofste d2oEAd 2459 HeAl
€ W= ATHFEAR 2014).

deolEe taARZIdY SaAZAA7
Mz oES el fle A= vt v
o714 feo AREOR ofal AEF2] At
€ M5 gdent. 2= SaAZAAT gl
oA B AFS S29] FESHA] X5}
of ESHA] Z Aot A x4 9] F¢E 5
dA7E e A FE5e Eote d mE alv]
(1A 2] gl AH| A H)G, ERH], HE 2]
S s Hol A o] THA = o w=
A 2 Aolth. & vhAB 7| G FAA A
© 2 AT 5 §lo] A= Y] oJE[RAL 3
ot.

2013950 S0} 4AZ2FA FEHO = 7

HZo] Z7bstgid), ol f5-
oy

eX 1
27197 AV §5719 Qo] Fmel A 4

4o olEHe) 54z YEIL ST 3

7o) 5429 olole] A5t F75}]

Sl chebARl 7] Aot 442
?_

st A9 (win—win)

¢t FEAAZEF S Sk= MPB (Manufactured
Private Brand)7} 51! Itt= A2 & 4= Ut}

MPB(Manufactured Private Brand)+= -3 44

_o|L
2
B>
=
_>‘~_1‘
19
2
BN
%
__)l.l_l“
|
£
A
el
e
o,
)
H1

woluA sHe WeoltHRA

g ABACSE o E HACHS
o= H7]sto] MPBE A3 02 5§3k7 9t
HASE AZYALRE R 55 FLE SgriE
7 B3| WelkA] QA ot

FA9 §EYARA=E AZGAY QA=A
Soll 9L E 4 Q] el AAEA T A
AL TAR 2 9= el Sl whre] MPBE
av|AFEo] S S EAALNE S AT A
A BRE AAES gol7] 2 FEAA
7 AA R AZQAE T FEAAERCE ]



=

It} whebA 2pat

ol 2l

A

=S
1—

T

o]

i
[t

=
B

e wheA ook 2 2o

T 2012¢ 2¥ H AH o g AjRo] T

o 4

=
=l
Ka
I

1

<]

A zAA o] Bt 7F MPBo| Ed{utnz

QEe}. Z12fut oo

S

o o] 27

alcl

it

1=

&

9]¢

1

1

3

=
2 glol o) ik, webAl MPB

B =of A T
7b SaA| zARR] MPB

Z

o

0

o

1A &2

= E g
= 6 0°

oA gl 7] -

=
—

A

o

_(H

=

oA Aol 2717t FHer Qs o) o
o

A (triadic

e

2016. 10. 28

=2.
AAZA L 2016. 10. 28

:2016.9.20
ol.

O~
4_,_

Cho, Hyeon Un (2001), “A Study of consumer's

@7} o

—

T

S

A1 2012)= 4

2

o

of,

e R A

| whsf oA o o

[}

E

T

L=
.

g ojn)

AF-(Amfs, o

selou, oA 7

Sh

o
p i,

ot

o

‘I_

o
R

Al

ol & d7t= Al 7| o] T4 A=A

O & TheHA o] of
eke] A=A

o
of o

Tt oA

Al
A
[e]
=



152 | e=¢9 213 43

recognition about multi level marketing”,
Kyung Nam University master's thesis

Kim, Gene Bong (2015), “Legal issue on
Support Door To Door  Sales”,
Distribution Law Review, 2(2), 71-105

Kim, Cheon Su (2015), “the development of
multi-level marketing industry in Korea
and its future challenges”, Distribution
Law Review, 2(2), 9-38

Kyeong-Hoon Kang, Eunjeong Yeo and Kiyeong
Lee (2008), “Theoretical Analysis of
Multi-Level Marketing and Door-to-Door
Marketing”, Journal of Regulation Studies,
17(1), 71-109

Lee, Dong Im (2014), “Prevention of damage
from multi-level financial fraud and
recovery solution”, Korean Journal of
Victimology, 22(2), 151-173

Lee, Seung Sin (2014), “A Comparative

Consumer’s

Study on Perception,

Satisfaction, Repurchase Intentions
between Door-to-Door Marketing and
Multi-level Journal  of
Consumer Studies, 25(2), 45-65

Seo, Mi Hye, Lee, Seung Sin (2012), “A
Study of the Purchasing Experience

Multi-level

Marketing”,

Consumer Perception in

Marketing”,  Journal
Studies, 23(3), 97-117

Song, Seung Hoon (2013), “Empirical Study on

of  Consumer

the Effects of Sales and Net Income
Caused by Compensation Plan and
Multi-Level

Aleatory Incentive for

Marketing(MLM)  Company”,  Korea

Logistics Review, 23(1), 201-221

(2014), A multi-channel
approach, 2™edition, Paju:Kyobo

Fair Trade Commission (2016). Report of

Multi-Level Selling in 2015, Press

Ryu, Seong Min

Release (pp.1-3). Retrieved September
11, 2016,
policy/consumer/competView4.jsp?report

data no=6838&tribu_type cd=12&report

from http://www.ftc.go.kr/

data_div_cd=&currpage=1&searchKey=&
searchVal=&stdate=&enddate=

Korea Direct Selling Association (2016). Sales
Report of Direct Selling Market in
Korea from 2008 to 2015, Retrieved
September 09, 2016, from http://www.
kdsa.or.kr/

(2016, July 17).

lllegitimate Multi-Level Marketing of

Joon Heo Rampant
Cellphone Sales. The Financial News,
Retrieved September 19, 2016, from
http://www.fhnews.com/news/2016071709
53197771

Ojin Kwan (2016, August 30). Issuing Illegal
Multi-Level Marketing Warning for
University  Students Schools
Start. YTN, Retrieved September 19,
2016, from http://www.ytn.co.kr/ In/0103
201608300706297605

The Korea Chamber of Commerce & Industry
(2016), Monthly Distribution Industry
Report (Report No. 81). Seoul: The

Chamber

Before

Korea of Commerce &


http://www.ftc.go.kr/policy/consumer/competView4.jsp?report_data_no=6838&tribu_type_cd=12&report_data_div_cd=&currpage=1&searchKey=&searchVal=&stdate=&enddate
http://www.kdsa.or.kr/
http://www.fnnews.com/news/201607170953197771
http://www.ytn.co.kr/_ln/0103_201608300706297605

il
n
X
H
=
N
[18%4
=11
oA
>
N
[18%4
=11
10
0z
0=
>
ful
ret
fot
#o
ofn
T
0x
(0l
o

ob®ot | 153

Industry

Vander Nat, Peter J. and William W. Keep (2002),
“Marketing Fraud: An Approach for
Differentiating Multilevel Marketing from
Pyramid Schemes,” Journal of Public
Policy & Marketing, 21 (Spring2002),
139-51.



154 | e=qd 213 43

A Study on the Strategy of Win-Win Growth between Multi
level Marketing and Small and Medium Enterprises

Hye-Jeong Cho*, Kim Kyunghee**

ABSTRACT

Direct sale is a method in which products or services are sold directly in person to another person outside the
fixed sales area. The most representative direct sales are door-to-door sales, and multi-level marketing. The total
direct sales, represented by door-to-door sales and multi-level marketing, are increasing annually. (<Table2>)

With increasing influence of the direct sales industry on the distribution industry, the need for various analyses
is becoming an important issue. Direct sales have incurred damages due to illegal pyramid sales that emphasize
high yield in a short time, as well as overly exaggerated advertisement of the quality of product or service,
post-sale service, contract terms, or the seller’s identity. This has resulted in a negative perception of the
multi-level marketing industry, which likewise uses a personal selling method, and has obstructed continuous

growth of the industry.

<Table 1> Comparison of Direct Selling Methods

Door-to-door selling

Support door-to-door selling

Multi-level selling

Introduction 1960’s 2010’s 1980’s
. . . Who is executing sellin e
Who is executing selling . S g. £ Who is joining in a sale
.. activity and joining in a sale ..
activity . organization
Salesperson organization
Who is distinct to general Who is distinct to general
& & Who sells and consumes
customers customers

Organization structure

Sale organization-centered
and unitary

Sale organization-centered
and limited relation within
unit-level

Distinction of Each unit and
plural

Reward

Sales fee (including incentive
and bonus) the sellers for
their personal sales activity

Sales fee through the sellers
for their personal sales
activity and commissions and
bonuses from sales revenue
achieved by a single- level of
downliners

Sales fee through the sellers
for their personal sales
activity and commissions and
bonuses from sales revenue
achieved by a multi -level of
downliners

Legal regulation

Recommended tobea
member of mutual aid
association

Required to be a member of
Mutual aid association

Required to be a member of
Mutual aid association

* Senior Researcher, Korea Small Business Institute
** Ph D.School of Business, SungKyunKwan
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Withdrawal period (14 days)

Withdrawal period
(customer: 14 days, seller:
3months)

Withdrawal period
(customer: 14 days, seller:
3months)

No sponsor allowance limit

Limited sponsor allowance
(within 38% of total sales)

Limited sponsor allowance
(within 38% of total sales)

No sale price limit

Limited sale price (excess
1.6million won prohibited)

Limited sale price (excess
1.6million won prohibited)

<Table 2> Retail sales of Direct Selling from 2008-2015

year Multi-level Selling Door-to-door Selling Total Sales Z/:reasralf)iecrh;;gr’;:
2008 21,956 70,927 92,883 9%

2009 22,585 76,139 98,724 6%

2010 25,334 78,681 104,051 5%

2011 29,492 83,121 112,613 8%

2012 32,936 82,479 115,415 2%

2013 39,491 81,174 120,665 5%

2014 44,972 82,194 127,166 5%

2015 51,531 89,851 141,382 11.20%

In this study, we aimed to elucidate a positive socioeconomic meaning through analysis of the industry status
and co-existence conditions, and formulate future improvement plans that would promote the development of the
distribution business (multi-level marketing company) through a long-term co-existence plan with supply
companies (manufacturing companies) from the distribution industry. Our goal is to raise consumer awareness
and awareness of society in general regarding a healthy multi-marketing sales industry.

Analyses of the co-existence of multi-level marketing companies, and small and medium manufacturing
companies, indicated that the reply rate of multi-level marketing companies that supported the overseas
expansion of delivered goods of manufacturing companies was 46.7%, and 53.3% responded in the negative,
respectively; in addition, 20% of the responses were in support of marketing a hit product from a small and
medium manufacturing company, and 73.3% responded in the negative; also, 13.3% were tolerable of local

government-related brands, while 80% were not tolerable. (<Figurel>, <Figure 2>).
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Congtraints of Marketing Local Brands Supported
by Local Government Asgociation
(Responserate %o)

LowSales of LA product: [N <7
Discontinuity of product supply by rarket _ 67
entrance ’
e o 133
developrnent ’
Uncertainty of Product quality [ 7

0 2 4 4 2 m 12 14

<Figure 1> Constraints of Marketing Local Brand Supported by Local
Government Association

Supporting Intention to Extend Selling Channels
for Promising Goods (Responserate %o)

o 533
50
40
30 2.7
20
133
10
] 0
0
Motat all Hotwvery Meutral Somewhat Yery

<Figure 2> Supporting Intention to Extend Selling Channels for
Promising Goods

Based on the results of analyzing multi-level marketing companies, and small and medium manufacturing
companies, the following three improvement plans are suggested. Firstly, institutional support is needed in order
to continue long-term co-existence with multi-level marketing companies through the expansion role of small and
medium manufacturing companies. Also, technical support and information systems are needed in order to
promote local government brands. Lastly, the promotion of bid information sharing could be discussed for the
selection of small and medium brands by multi-level marketing companies. Such improvement plans will
promote transactions between multi-level marketing companies and small and medium manufacturing

companies, and will lead to accompanied growth.

Keywords : Multi-level marketing, Win-Win Growth, Government Policy, Direct selling, Door to Door selling
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