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7t 5. =AIQ] A[TESHY O|0jX| & EAl SE=0

7t 6. A ZEX O|0|X|= ZA| ZEEY 1E(+)
o
=0
=

3. X|9 xpFel =2zt

AF2] A A4 o] 2 (Social identity theory)(Tajfel
and Turner 1979)°]] 7] %5} Tyler2} Blader(2000)
= 24 FAHELS A7) 249 Higt Aol 1
=9 A A ZA el 715k v 11 22 A
2o g FEottal A5Gt & FAAdES
2410 Ao A A H= E7EAE ofy 2} 2}
Alo] Ao A =2 & Ql= AHFA 9] &gl 11
Z 2] o] i 4] o] ZH41 o] Abe] A A Jof ettt
o Ay Zetet, wheba] £ AHRA =Y
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=
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=359k eoR PPUEE WAL

i =
7t 8. mAlQ] AlRIEISHY O|0|X| 7t HH BHEZof -
O|X|= Q&S A|DI0| K|S XFEAIO| =2 Z %—%(2001)3’4' Skelcher(1992)2] A-toflAl AHEH
20| 1K Ye FECH 2 Ao\t ZALa2 saste] 3naos Zxstac). o
7t 9. ZAlo] ZEH 0|0|X|7t WH WHE Lo OjX HO8 TN SR Hes B89, 4o 29
£ FY2 MU0 XY X HO| 2 B0 320107 AT, 0]Z2A(2013)014 AHgH =
J3X| %L HAHr o 2 ZAHo|C o _
(e FRtHE S Ao qETE Bgstel RFoR ZYskgt oA
7H4 10. =A|2| Xt O|O|X| 7 EA| B E0f OJX| oo g zAWol TAREA W4 Apholt
= @Ee AlDI0| XY XA £ AL ! o
of 1K Y HLECHH = Zo|ch (2005)°] Ao AREE SAHEAE E-851]
Lslog =A5Ht RE =X B35S 57
7t 11 £ AJ9| AlRIFISHE 0|0|X| 7 2A| SAZO| Tl }_"*E} ceT e i
Ojx|s @k AIRI0| X[ RHEAO| &g AE A= Ad 294 o, 59 e 1%
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A AUl ATt ANES ez A8 %ot 109S = s1e] o ZF oF
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FAE = R mEU E-m TP nEozg wor o 2ozt ZA12H
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A, A Hge 1ed YGEENS ALS =
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<H 2> ZAILjAO] EX

T BI=(B) T ME (%)
20CH 49 245
o1 30CH 51 25.5
= 40cH 59 29.5
50CH 41 20.5
. o 104 52.0
of 96 48.0
OpAFSHIE 63 31.5
[N 18 9.0
HF2|F o|zt 29 14.5
A A 52 26.0
215 38 19.0
1005t 28 14.0
7|7t 11-20\ 55 275
21-30\ 63 31.5
31E0]A 54 27.0
Opz+zl 110 55.0
223 52 26.0
ze 16 8.0
Z A7 St 5 2.5
=4 3 1.5
Mesc 11 5.5
ZeAF|EL 3 1.5
3AMY 69 345
! 12 6.0
WAKE) 3 1.5
2 He2 9 4.5
2440 37 18.5
SHAd 33 16.5
Z5/7|E} 37 18.5
DZ0|5t 55 27.5
o4 CHEHAY 33 16.5
o N 108 54.0
CHEt S04 4 2.0
1008+0| 5t 4 2.0
101-2008F 13 6.5
Sl as 201-3008F 47 235
301-4008F 59 29.5
401-5008F 44 22.0
5010+0| At 33 16.5
A 200 100.0
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(Gerbing and
o] EollA 7 835 7]

o,

Anderson 1988)=

Sl 27| H.0
U 1)

A= 4 Ut whEpA 7
Ao =2 A A2l A (single-factor test) S A A
sttt o] ®E-2 Podsakoff and Organ(1986)©] A|
sTEdH et AZsHA =W
ek Q@A oA AIFA]
(eigen value)Z} 1 ©]/4}] 8¢lo] oF it EE5] 7
L, = ol 7o) Qo] mEEX|e: 11 A Y
gt alofl HFHT= Aolth(AAIA 2008, p

Q
[e)

o]
=

filo

(common method bias)7}

[¢]

o]

29 o2 Aol o gk 1T §  17). 27 0EE Fotol 157 2915 ofoldl gl 1
A Ao 1A H FEEof tote] WA dAd ol/ge] arlol 42 EEE o™, A HA 2219
= Tefeity. AP HE2 284015 YER AT 17] 27+ 6l
<HE >4 AAEL Y= AAY 2} o]lZ2H o}l meE
2 FAAE 22052 A& 0.7 ool 208
E 7H A Qlo] A3t dAA AAR £l 4. 21014 90l &M
ERLbA] ootk ERt HAA QRlEAS AAlStH
of A UAEE AT Aol BeE FEES T gHe14 a1 EA4S AAsHl 4 74
o o]2 WH4E ZAste Bgor UERT ol A= 2 AMOS(Analysis of Moment Structure)
IAEHE gut A4E I UE ddE 53 7|2 & F& o] &5kt 12 =1 A QA7
g Yol 2 a0 YA 9 AeE B &9 Q1 mAlolu|A] 5F9lof 37FA] o]m] A= S
ojal lo] TdatAd B FMA g3l FA oA AE=2] HE5H7] 1ol 221 Q12 Q@A E 4
<E 3>354 chAxAY U Lzld 4
_ 201742
E [Ea |
ye ool | oo
T . .
item#1 item#2 item#3
=5t 0/037| 1.845 0.684 0.828 0.812 0.706
=Al AlDIZI3HA 0]0| 2| 1.922 0.719 0.818 0.803 0.78
0[0]Z| seT : : : . .
22 0|0|7| 2.058 0.767 0.745 0.865 0.868
SHY o= 2.367 0.866 0.865 0.93 0.868
CA 24 2.369 0867 0.893 0.901 0.872
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<H 4> 12} 201 2017 M Zajel A2|d EA
TIPS RIESTPS x| 2 CR AVE
29/4|0| 30| 2SS = 0.740 0.288
HSHO|0)R] | U= RZO| Of2CHS 0.617 0.450 0.769 0.529
A= e Ho|A|Ho| 0t M2tEt 0.601 0.412
A= AtYSH | 22 0.700 0.389
AlDIZISIZ 0[0]7] | Al B0|22 AS 27| 4|2 0.579 0.445 0.771 0.531
A= A2S QI8 ME|AS 71 0.730 0.365
A= BIR o A0 A ThEstn »IAe 0.658 0.376
TR 0|0|7] | HYUAIS EIR|Y AFRET} 21 2312 2o5 0.788 0.224 0.850 0.655
A= QHHSICE L A Z2H5E 0.760 0.258
AN RS A5 0.783 0.301
#Y == LA AYO| EfA 0| 2L7(|7t E 0.913 0.140 0.899 0.750
ZAAANZYS ZE2 HHEE 7R Y 0.803 0.258
ZA4A|I7F 020 & 0.832 0.226
CA2HE Z2IA|810| BE2|e 0.867 0.176 0.899 0.748
AA713817t =B A0 SRS HS 0.783 0.290
DA Aete x2=195.6, df=80, GFI=0.90, CFI=0.90, NFI=0.875 NNFI=0.90, RMR=0.045
ARt S 2O 1A @l BAo A= (Average Variance Extracted : AVE)-= 0.5 0|40 2
3 e AL HAXBE o]EsiA THEFGA(Convergent Validity)©] ZFHESIcta!
GFI(Goodness of Fit Index: 0.9 ©]AFo] vp2]gh), o 4 Qo ZF Hde FAAIE E(Composite
CFI(Comparative Fit Index: 0.9 ©|Ato|™H d}gH2] Reliability)7} 0.7 o|A4r S 2 4=HEbd-A(Convergent
3h), NFI(Normed Fit Index: 0.9 ©]4}o] A vp2] g}, Validity) T+ W& 43 (Internal Consistency)©]
NNFI(Non-Normed Fit Index: 0.9 ©]/fo]™H H}&H2] Aok g4 et
2h, RMR(Root Mean Residual: 0.05¢|5}H Hfg2] 221 el A QI BA Avt Ak 4|71 HukA
9h 59 A|4E o]-goto] B o] Atk & weket O = ARKet 2 YRS A o]m| 2]l 27}
AcHAAS 2010). felo] 12ka.81o] mjAl= Y8k S°] BT FolsH]
HA] 12F 21014 g QR4 Bl At oh¢l Ayt LA 12F8 912 2212 Q13 7t TAIE 2L
NFI 2|57} th A& BHA Yepst o v vy 2] = A9k U= AR HSEHSA
¢ AFEoA At = Yo 78 7t o= i BgAd& oelstr| lsted, HA
ot Ayt Yt Sl ZF 891 33 AAA]7} 0.5 OFR I} AoFR Y-S AR Hlwoh= A& wHe
olA o 2 7] el (Construct Validity)= 2+HH & Hog L3519ttt & VIR By HEofA Z+zh
ATHL & 4= Qlek. ZF A A ® o] WAt Sk TA] oH| 2] 8] A| W, B TR, TA] FAE
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12t29! 22t29! Qolzy2k BZ23t t-24
H245t0|0]7| 0.51 0.072 7.09%%*
AlR1ZI5H20[0| 2| =YN[eJ{alps 0.66 0.07 9 37%%
ZE20|(0|3| 0.56 0.069 8.13%x*
QU HEE X2=72.86, df=25, GFI=0.93, CFI=0.95, NFI=0.92 NNFI=0.93, RMR=0.071

#p<0.1, ** p<0.05, ***p<0.01

Hp7E ZGE RS Shlch HAFR oA = B I ggAS gES A o= YElth

= o] ¥Fte] Al FEA AEIE ARE <E 6>l A A H AA Y Bs A4 g o) 4d

Skl AFrgolds olEHSFETe] AT R Hl oA AR dat v A|FRPZre] x 2Zjo]7}

A FEE 1,002 135 2tolE 7Y o] p<0.055=o| A AAIZ|Q 3.848 BF Y Ao R

£ BT x5 Hlustith {05 el 1] et whehA] et o] S H E| gl

HI AR O] x 7} Wtk A2 ZF 244 o

dztol Lokt YWtk A oujsi o]F So} 5. AbnbbAH 2 M

of o efdAdo] gtHE Zo= Eri(Anderson

and Gerbing 1988). ZF 9919 A 9 7|ESAXE Fl= &
Z 5709 o]2HLEel Hste] o FFE 1A Jotdct & AFA4 AMOSE o|gqt X1

o12] oF2 Aot 1A A9 x? 3o ApolE A By BEAHog 7} BEHprt FAHLSE

H w3t Ao < 5>A9 il edAdS FHT 570

<H 6> BEEITY HE 2}

Aoy B A2 S
TS X240
X ARE X AR

32t O|D|Z|-A| 221G 0|0]Z| 70.509 9 11.342 8 59.167
{25t 0|0|12|-L2Z 0]|0|7| 135.528 9 25.204 8 110.324
{25t 0|0 2|-34 D=2 E 100.378 9 6.041 8 94.337
25t O|0|R|-EA| 2EHE 83.131 9 26.855 8 56.276
A|RIZIS}A O|0|Z]-EZ82 0|07 99.629 9 44.529 8 55.100
Al212ISHY 0|0|2]-8Hy OtFE 75.483 9 25.493 8 49.990
A|212I5}2 0|0|2]-2|Y o5& 67.451 9 12.816 8 54.635
222 0|0|2|-3H =R 108.349 9 18.877 8 89.472
T2 0|0|R]-EA| 2ME 129.391 9 25.639 8 103.752
S QIR 2O 107.055 9 27.545 8 79.510
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<BE 7> 432 L 53 4d HY
22 oA HEZM™Z} VIF 1 2 3 4 5
1. 2§24 5+0| 0] 2| 3.6133 0.6423 1.277 1
2. A|BIZISHA 0| 0| % 3.1933 0.67941 1.803 A6 *** 1
3. ZZA0|0|X| 3.2283 0.65277 1.593 330%** 608 % ** 1
4. HHOI=ZE 2.9617 0.78738 259%** .686%** A76%** 1
5. CAIENE 3.5717 0.76157 613%** S502%** .349%** 362%** 1
*p<0.1, ** p<0.05, ***p<0.01
FToAde skt CFI=0.921, NFI=0.874, NNFI=0.90 RMR=0.045°]
=43} 7t Aeg2 B e A A7 9L ATHE Bt
= AoR gRIFgoen, 7t SYHSof s FRbof| et MR AuE AnH W oS3
= S84 E UEde VIFRRE 2ot WA EA] ojn| x| e} 3§ UhE I O] THA|of A]
1277~1.8032.2 107|702 YEh} tha-aAdA At on| 2|7t PAHFL o EO] FFE vE
O BAIE §l= Ao R wee At

6. 712 d%3

6.1 Fzutoj cHst 7H2 HHE

Zolet= 7Hd 1] tisto] A4 o]m| 2] = Y
ko] @58 & f{ogt JFE mHTHY
=-0.748, =-2.38). wtetA] 7H 12 714 = AL gk
3-& U T

A, ARISHA olm|2)7} P74 WS of 9]

B ATo Mo AL rR AR RY B o7 o) FF=1.66, =3.807)2 AT whetA
& B3 AASHATE ol AAE B4 B4 s 2= AEE
7 FrolAkEEEe 196.516, df=81, GFI=0.90, A, G2 oju| 2|7} P4 TEIeo] EO] T
<H 8> AMOSTRZEYPA 2 &M AnF=2 )

7t B2 2A % -2k BE22} 2fjedol &
7M1 st 0|02 -#Y UEE -0.748 -2.380%* 0314 712U
744 2 AlRI2I5124 00|12 31 Ot=E 1.660 3.807%** 0.436 2f{Ef
743 Z23 0|0|A -3 o= -0.512 -1.678* 0.305 712 (&)
7Hd 4 WA 0|0|R]>ZA| 2EMHE 0.902 4.909%** 0.184 2f{EH
7t4s ARIZISH O|0|Z| Al 2E= 0.360 2.296%* 0.157 J{EN
It 6 Z22 0|0|12] ~EA| ENE -0.140 -0.954 0.147 7|2t

29 Zgc

A4 x2=196.516, df=81, GFI=0.90, CFI=0.921, NFI=0.874 NNFI=0.90, RMR=0.045

#p<0.1, ** p<0.05, ***p<0.01
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< ) Aok 71 32 7H 1 v 2 2
S2 oln A& P WEL o p<0.15F 4] &9
AFS u|HTH(1=-0.512, t=-1.678). T&tA] 714 3
2 7174 Qa2 LT

iR, A gk o2 7t A S & nA]=
F p<0.015FolA et 1B FRK(1=0.902,

t=4.909) 74 7Hd 4= AHH = o

oHAA, ARZ18HY o]m] 2] 7} EA] FAd e u
A= FEF2 p<0.055FolA 1EQ] FFH(1=0.36,
t=2.296)°] A< wHch. webA] 7Hd S= A e s

ol A7} A FAH o] mlx
§ Eah LR SRt 0.14
=-0.954). Wb 7+ 6.2 717 gl

Hom he AR A4 FH A6l el BUhE
= Aok 713 S7HAI2F 2 D (equality constrained

model)9] AL S PYristgdrh 1S olE T 1t

A 3] x Aol HSE AAISHAT. Hhof = WA =
2l 280l gl Y sl Ao AgETt
o o g F7RRITHY, ol FRO Lo A
ARl 7= A 2ot 23] AF e Aol
WE2 2 m| k(= 2008)

24 gt 24 A3t 7P 791 AT o] n| 2] 7} &Y
R 7é§°ﬂ s A xwowa% <R

E_

9 W AEZS usfol AR
=4.048)<A A AHRA(r=-0.331)2 LrERfio] 7}

6.2 =% zutof cjet 7Hd A Ay oo} AyE yehdo] 72 712 1
FE Bl
24 a5 A5 f6iA 429 a5 A 71 81 ARIZISEA o]m] 2|7} A o 7}
oA O] At /4o AT 71e SHA Ol o £ A2 tiato] p=0.15521 AR 2.71 0432
2t Fegihe Aol tisl] AleFe 7FshA] e HIA| Zpo) S e A AFA o] 2 2] ZFELA]
oF dl(unstrained model) E+&= A E(free Hoh o £2)(A Y ZARA(Y=4.757)>A A S 2}
model)= FA5t, E4 Z42te] WA 9] o] f-¢ A (r=1.744))5 Yetiio] p=0.15F04 245
<H 9> AMOST#2 YA 2 4 A2 H 21 Z43)
7t M MA@ EA(dh) | HIAMARSCA) | x*2HOl(dh 7t dSEn
st 0]0|2] — DR b HFEEA
7td7 HHOLET 329.046(165) 318.575(164) 10.471%%* 222N 7| ZH (kA
A|R12I5H 0[O | DR e
S| moze 321.445(165) 318.575(164) 2.87% HAHEA 24
£9_1‘| Ol |Z| — —?—Xl'—‘?—A:,> -
7t 9 @%D:@_E 318.577(165) 318.575(164) 0.002 A 7|24
25t 0[0|R| — DR
A = 18.575(1 318.575(164 0 7|2t
M0 | S e 318.575(165) (164) 22HEAl 12
A|RIRISHA 00| TAEAlS
A el : 318.575(164 1.434 7|2t
M4 1 =y 320.009(165) (164) HAPEAL |2
L2 00| DAL
A S = . 18.575(164 0.122 7|2t
- I 318.697(165) 318.575(164) HAHEA |2

*p<0.1, ** p<0.05, ***p<0.01
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The Effect of City Image on

Public Administration Satisfaction and City Loyalty:
Moderating Effect of Regional Pride

Do Heon Kim*, Sang Duck Kim**

ABSTRACT

A context of increased competition between territories for attracting investments and people has led the
cities to implement city marketing strategies. Those strategies should be adapted in order to fit the cities’
requirements and needs, consequently city managers and planners have to be initiated to those techniques. The
city’s image is a central item here. Every possible asset of the city should be enhanced to improve people’s
perception of the city.

The purpose of the present study was to identify the main effects that city image had on public
administration satisfaction and city loyalty. We needed then an insight of citizen’s perception of the city. Also

we wanted to investigate the moderating role of citizen's pride for the city. Research model is as follows.

Citizen's
Pride

City Image

- PleasantImage

City Performance

- Public Administration
Satisfaction
)

- Citizen Friendly Image

- Magnanimous Image - City Loyalty

<FIgure 1> Research Model

* Manager, Purchasing 2 Team, STX Offshore and Shipbuilding
** Professor, Department of Business Administration, Kyungnam University
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For the purpose of empirical testing, A survey was conducted on the Changwon citizens. Interviewers
conducted a questionnaire survey using his personal interview method at the KTX station and express bus
terminal with a large floating population. We designed a questionnaire and got 200 valid responses from
Changwon city. Respondents’ profiles are as follows. The age group was the highest in their 40s and 50s. 86%
of respondents have lived for more than ten years. Family monthly income was the highest in 301-400 million
Won. It was judged as a representative sample of Changwon citizens.

The findings can be used as simple pieces of advice for the city managers and planners of local city. We
verified variable by conducting reliability and exploratory factor analysis by SPSS program, and conducted
confirmatory factor analysis and structural equation modeling to deduce results by AMOS program. Results
indicated that citizens friendly image had positive effects on public administration satisfaction, then both
pleasant image and citizen friendly image had positive effects on city loyalty. pleasant image and magnanimous

image had negative effects on administration satisfaction. magnanimous image had no significant effect on city

loyalty.
<Table 1> Results of Structural Equation Model Analysis(Main Effects)
Hypothesis Path Coefficient| tvalue |Standard Error| Result
H1 Pleasant Image — Public Administration Satisfaction -0.748 | -2.380** 0314 Not Supported
H2 Citizen Friendly Image — Public Administration Satisfaction| 1.660 |3.807*** 0.436 Supported
H3 Magnanimous Image — Public Administration Satisfaction -0.512 | -1.678* 0.305 Not Supported
H4 Pleasant Image — City Loyalty 0.902  |4.909%** 0.184 Supported
H5 Citizen Friendly Image — City Loyalty 0.360 2.296%* 0.157 Supported
H6 Magnanimous Image — City Loyalty -0.140 -0.954 0.147 Supported
Fit Index X’=196.516, df=81, GFI=0.90, CFI=0.921, NFI=0.874 NNFI=0.90, RMR=0.045

#p<0.1, ** p<0.05, ***p<0.01

For moderating effects model, citizen’s pride had positive moderating effects on the relationship between
citizen friendly image and public administration satisfaction. But it had negative moderating effects on the
relationship between pleasant image and public administration satisfaction. and there is no moderating effects
for citizen’s pride between magnanimous and administration satisfaction. also there is no moderating effects for
citizen’s pride between city image(pleasant image, citizen friendly image, magnanimous image) and city

loyalty.
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<Table 2> Results of Two Groups Test(Moderating Effects)

Constrained | Unconstrained
Hypothesis Path Model Model A X 2(dt) Result
X(df) X(df)
Pl I — Public Admini i
H7 casant Image — Public Administration 329.046(165) | 318.575(164) | 10.471%** |Not Supported
Satisfaction
iti Friendly I — Public Administrati
pg | Citizen Friendly Image = Public Administration| ), \)s165) | 318.575(164) 287 Supported
Satisfaction
po | Magnanimous Image — Public Administration | 51 ¢ 577165 | 318.575(164) | 0.002 | Not Supported
Satisfaction
H10 Pleasant Image — City Loyalty 318.575(165) | 318.575(164) 0 Not Supported
HI1 Citizen Friendly Image — City Loyalty 320.009(165) | 318.575(164) 1.434 Not Supported
H12 Magnanimous Image — City Loyalty 318.697(165) | 318.575(164) 0.122 Not Supported

#p<0.1, ** p<0.05, ***p<0.01

Implications are as follows. First, citizens friendly image had strong positive effects on administration
satisfaction. this meaning is that local government should place emphasis on policy of citizens friendly image.
local government endeavor to improve service for citizens, make good environment for business, and create
interesting things for citizen.

Interesting things are that pleasant image and magnanimous image had negative effects on public
administration satisfaction. Meaning of relations between pleasant image and public administration satisfaction
is that group of pleasant image among local citizens dissatisfied administration service. So local governments
should endeavor to improve administration service. and promote to local citizens regarding local government
make constant effort to improve pleasant environment of local city.

Also, magnanimous image had negative effects on public administration satisfaction. So local government
endeavor to improve administration service for local citizens, and improve local economy than it consider
another citizens or city. Pleasant image had strong positive effects on city loyalty. So, local government make
effort to improve pleasant environment. Citizen friendly image also had positive effects on city loyalty So
citizen friendly image had positive effect both public administration satisfaction. that meaning is that local
government should attract enterprise by making enterprise friendly environment, and create public service for
local citizens.

Regarding moderating effects, group of strong pride for city had more positive effects between citizen
friendly image and public administration satisfaction. So local governments should make an effort to make

citizens friendly, exciting, good business environment to improve citizen friendly image, and citizen’s pride.

Keywords : City image, City marketing, Public adminstration satisfaction, City loyalty, Citizen’s pride



