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The Effects of Gift Card Type and Message Construal level
on Purchase Intention of Gift Cards

So Jin Park*

ABSTRACT

There are two types of gift cards: (1) retailer-specific gift cards that can only be used for purchases
from the issuing retailer (e.g., Kumkang, Starbucks, Vips, Paris Barguette vouchers) and (2) open-use
gift cards that can be used for almost any purchase (e.g., department store vouchers, bank and card
company gift cards).

While previous studies investigated how consumers spend gift cards differently from gifted cash (e.g.
Helion and Gilovich 2014; White 2008) in terms of gift receivers, this research compares open-use gift
cards (e.g. department store gift cards) and retailer-specific cards (e.g. Starbucks gift cards) in terms of
gift givers.

This study suggests that department store gift cards will be recognized as abstract gifts and
retailer-specific gift cards as specific gifts in terms of gift givers. People give department store gift
cards because they want the gift receiver to purchase whatever he or she wants. Usage of department
store gift cards varies from discount stores to department stores. On the other hand, usage of
retailer-specific gift cards is limited to the issuing retailer. Therefore, department store gift cards can
be said as a more abstract gift. According to construal level theory, the congruence of consumer's
psychological distance and the construal level of the message framing induce favorable response from
the consumers. Therefore, this study assumes that advertising messages of department store gift cards
that are described as high-level construal messages will receive favorable responses from consumers,
while advertising messages of Starbucks gift cards that are described as low-level construal messages
will receive favorable responses from consumers.

Hypothesis 1 is to test the effect of interaction between gift card type and advertising message type
on consumers’ purchase intention. For the analysis of hypothesis 1, a 2 (gift card types: department
store gift cards vs. retailer-specific cards) x 2 (construal level of advertising message: high vs. low)

analysis of variance with the level of intimacy as a covariate (ANCOVA) was conducted on the

* Professor of Marketing, Kyungnam University(sjcabin@uok.ac.kr)
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purchase intention of gift-cards for a present. Table 1 and Figure 1 show that there is a main effect
of gift card types and a interaction effect of the gift card type and advertising message type.
Hypothesis 2 is to test the effect of interaction between gift card type and advertising message type
on consumers’ attitude toward the advertising messages. For the analysis of hypothesis 2, a 2
department store gift cards vs. retailer-specific cards) x 2 (construal level of advertising message: high
vs. low) ANOVA test was conducted on consumers’ attitude toward advertising messages. Table 2 and
Figure 2 show that there is a interaction effect of the gift card type and advertising message type.
The results shows that consumers' response are more favorable when department store gift cards are
described with high construal message while retailer-specific gift cards receive more favorable response
when they are described with low construal message. Interestingly, this interaction effect is bigger for

retailer-specific gift cards.

<Table 1> Results of two-way ANCOVA

Lotte Gift Card Starbucks Gift Card
Variable High Low High Low
Construal level Construal level (n=66) Construal level Construal level
(n=70) (n=73) (n=69)
Purchase Intention of
Gift Cards 4.28(1.70)) 3.95(1.92) 3.21(1.54) 3.74(1.75)
Mean(SD)
Results of two-way ANCOVA
SS df MS F -value p -value
Dependant Variable
Purchase Intention of Gift Cards
Intimacy 0.164 1 0.164 0.055 0.815
Gift Card Type 29.099 1 29.099 9.730 0.002
Construal Level of Ad Message 0.739 1 0.739 0.247 0.619
Interaction Effect (H1) 12.843 1 12.843 4.294 0.039
Error 816.467 273 2.991

However abstract messages are being used without regarding gift card type (retailer-specific gift
card and open-use gift card) when you look at certificate messages in newspapers or magazines. For
instance, advertisement messages of department store gift cards such as Lotte, Shinsegae and Hyundai
use abstract high construal level expressions like "A gift from our heart, love, happiness." They also
list the places of its available retailers and use specific low construal level messages such as "freedom
of choice, any place any time." Even some retailer-specific gift cards such as Kumkang and Paris

Baguette use abstract messages like "a gift that sends our heart" while some contain specific
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information about affiliates in which the gift certificates can be used. This study notes the importance
of advertisement messages because purchase intention and advertisement attitude of retailer-specific gift

cards are largely influenced by advertising message type.

Message
Construal

M=4.28 Level
— High-level
= = ' Low-level

4.257

4,007
M=3.95

M=3.74
3.754]

3.507

Purchase Intention of Gift Cards for Presents

3.25-] M=3.21

Loltte Starblucks
Gift Card Type

<Figure 1> Purchase Intention of Gift-cards for a Present

<Table 2> Results of two-way ANOVA

Lotte Gift Card Starbucks Gift Card
Variable High Low High Low
Construal level Construal level (n=66) Construal level Construal level
(n=70) (n=73) (n=69)
Attitude toward
Ad Message 4.87(1.07) 4.54(1.22) 4.40(0.98) 4.75(1.13)
Mean(SD)
Results of two-way ANOVA
SS df MS F -value p -value
Dependant Variable
Attitude toward Ad Message
Gift Card Type 1.055 1 1.055 0.872 0.351
Construal Level of Ad Message 0.007 1 0.007 0.006 0.938
Interaction Effect (H2) 8.097 1 8.097 6.697 0.010

Error 331.309 274 1.209
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<Figure 2> Attitude toward Advertising Message

This study suggests, especially for a retail store rather than a shopping mall, that the advertising message of gift
cards are more effective when they are described at low construal level (e.g. empathizing ‘how’) than high

construal level message (e.g. empathizing ‘why’).

Keywords: Gift Cards, Construal Level, Retailer-Specific Gift Cards, Department Store Gift Cards,
Advertising Message, Purchase Intention, Attitude toward Advertising Message





