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1"41%‘:]' 2 AFo A= 1= BoP A H| A0 gho] T AR O] S ST = oY
& AR A 7R T o= A oJst it 2 QlEUlo] &
ae{sto] QUEYl W -5 W42 F7hohelar, A itol ot
7tote] S SHHTE o] & 7|8t 2 Q1 BoP AlS-& S/H= &
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2272 EE F|olo] ulAE Mere 4u|dt Hiat R 7] A|ZFSFA T} (Prahalad, 2005; Prahalad and
AFL AT Qe 62 ARAG] 2Eg g Hart, 2002). OHAFAAEE] A7 SE AL 5ol
Fo] A Zdr]o] gkt(Chikweche and Fletcher, 3,000 ©]5tQl 409 o] At AB|AH T
2012). AART} cho] AFEAE Aol op SRl BES ZIEcln Al olS g 2=l
A7 0] 2 7121 Q)= v =2 A Reo]aly AAA T2t = 9] 5H9 A H(Base of the Pyramid)
8 2~ gl on o]So] Z2 TAS 7Y AEAF 3.2 2515 A (Bottom of the Pyramid; BoP) 2.2

=]
£9| o|E Bolud, cdt oA ARUAE  =ETF
o] Ukl AH|AFRL, Bl 1A T g ofo M A 2] W15 2| &3} Av] o] Tt A Q1 A+
FuE & uff vk 2] Q0| t)efo] HHEl= 4 H| A} + Hammond et al.(2007), IFC (International

Gt 24 W 4(05azure@gmail.com), Al 1A=k
e} w4 (jkimsg@sogang.ac kr), A1 A2}
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Finance Corporation, = Al 28§ 7] 32t WRI (World
Resources Institute, A AIAFA A4 Fofl of5f o
Tl o5 Aol w2, BoP A5 ot
2|7}, FotAlof, T, ehel ot 2|7t & 7hE] H 5|
of A3 et BoP AHAl = Sh] Al TTHE(FL A
7} ohe, o] 5o] 252 2o B R e e
Al et oFAof, ofm2|7hel A= BoP Al5-2
Che7E &l Al l=dl Hlsl, &3, 2hdotH
g7l M= Al Ao tifEo] 755kl ek
& Z|Zof| ofAlofe} ofmE|7he] B F2olE
= AR Zot FEAAM EA|R o] FSEAL QI
LA o]F b E A W FH O AE, ST A
o] Brjo] AR w2 7HAS AEdfof
Sh= 5 de E-85he vlaeA ]l AAEE st
A Arob7kal Qltk(Subrahmanyan and Gomez-Arias,
2008). L &= =513l ©]5 BoP A2 A AlA
o7 5% 1:}31 = /\H]o]—_ﬂ %1\1;].
H45%BoP)l £t AFES TR 7]
219] 501 Qi 7L TS ofele TR 9145
ﬂ9k+ﬂ1%%a o HRo) gz v
2] BA|, NGO 2 7|eF AARA o] Fo 0 2 74
Hﬂ%ﬂ!wﬂh%%q o] A A e} =B A=
AFST R0l ALES HAUAL 7 ge] 4
ol-2 A7] Q5 JA-S 7FA ot 5= Hofg ZHg
=1y %E}(Hammond and Prahalad, 2004; Hammond
et al., 2007; Kirchgeorg and Winn, 2006; Letelier et
al., 2003; Prahalad, 2004; Prahalad and Hart, 2002).
BoP H| =Y 29} frelsto] A5 A Pshe A+
A2 A Atheh ol FE x| T, Ay
Sk Aol @ ARG A x| 0 Y zof gra7] 9f6f,
A2 H Aol 7123 AP AR - (Stereo-
type)] H|Z=Y2 Helo] gt 7o) d sttty
7z gtk (Mahajan and Banga, 2005; Prahalad and
Hart, 2002; Viswanathan et al., 2008).
BoP A2 shte] Adlet & T Aol of

U, o2 st A48 a7ARgE A 2 A
IHEZ FAd=]o] Qirt. o] Al X&st= 719
& Bopo} T4l Tl E £715 150 W=y
2 BElg 2-8517] Q]3] BoP AlS2] #tolE o5
o a7t Qlrh BoPe= A = H2 5
o] @1, /g 2PH, BoP7} A5 21} A A1
ol A, A 271, 3 = Het F i,
H|-5-2] BA 9] A T3 E2 vkt Aol £
3ItH(Mahajan and Banga, 2005). ©]2{3F 7]
2to|7F Q= BoP A2 53 =& 435t
=229 749 A%] 7] BFo|A H| =Y A 7] 3]

= A5t
JEM BoP H]

Ao]
ﬁﬂ——l%ﬁﬂﬂﬂﬁJB@ﬂ%ﬂHﬁ@%
o 140 I o412 Lol A5 AT B

m1da~}@%zgﬂ%

HOW&OEAM} F&sP oluka 9l
QU Y2 A
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2. 9= BoP #|&2| 9|4

A= A 179 i F2o] A5 AFolH o]
E0] A& AA EFollA AR oH= HF2 w¢ =
o}, F| T AH] Ao 2 A 9] QI 7F FA% Sk Q)
om, 2020 )= Aol A FflaH]Ho] A&
S =%t Zﬂ&i AE]a Qik IMF (2014)=
2018L%77} 2] QIE+= 8% o)/de] BA e A&

<H 1> QA= 717 2| L BoP2| HIE
ol JIRz|ZE| ZHEE20| 7tHAIE0A
29 oM BoP 7t3 2t2|5H= Hig
ol HlE A= 7174%) | BoP 7+(%)
Al 88.1 67.9 70.5
ZEH 48.5 4.4 2.5
= 70.4 0.1 0.1
01||-17\| 87.2 11.5 11.8
MHEE 78.8 1.9 1.7
ol HY 85.3 2.9 2.9
25 70.9 2.5 2.1
;Sli%tl 52.6 1.0 0.6
U
mE=2 71.2 1.4 1.2
7|E} 85.5 6.5 6.6
A 84.8 100 100
Ztz: World Resource Institute (WRI) & International Finance
Corporation (IFC) (2007)

Q1% ©] 7} 2| %W 3} BoP 7}
7} ApA SR v% U 71 A E] 7} R A%
ofo] 2|5t u]&-S thehd Zoltt. g1 o] i
& |51 BoP 717 13 71 2159 84.8%
i}xlﬁ Ao, BoP 7H+ A&l M= A& F,

,Jgﬂﬂ = /KH_QJ-oﬂ g4 o] o] AH]|

<HE > HTE=E

-

,@E%ﬂﬂ%%iﬂ A]

ol A5 0] Hhrhs o] gl o e} Qe i
Qe BEOR Q5] AHE 51 Hojk &
5 G, 5 2R R A e Aloke] £AJa1]
wj o},

EG T £HA 0 BFBE AL AZTHH| A
AE AZ 7 £AI9} 5E Aolef 2 Ffol7} et
Tt olejdt AAEES] FEH] 4L 277t
QU= 2L HhTo] Wl mle) o] A A|ate] whg-
Srhs AL otk

<E 2> 723 HhE ASHIS(2008/094)

HAESAS B HAS5A4S
EM%) | SE(%) | EA%) | SE(%)

2iC| 40.6 47.3 43.6 55.5

ZI2ITV 30.3 6.3 77.9 35.7

HZE 10.5 0.9 54.3 11.8

2 EH}Oo| 24.9 9.0 63.9 39.0

2= 2} 1.7 0.5 17.7 42

Zt2: Shukla (2010)

Q% 7} 450 Bt 0§ 7H5T A4l dlo]e]
+ NCAER (National Council of Applied Economic
Research, QE=H-EEAAALA)7F 2009 ]
AAIRE ZHFAH| EA M, ofof W= W QI Y
o 7478 A5 BRL et U,

<E3>QUX9IIHE AS E

Nféilliigl izt 20054 20094
Toz | IPASEI) 2124 | % | 71Re | %
Ho= 100D|-0|A|-
T IT S — o
1,731 | 0. l.
(Rich) ($15,000) 731108 3,806 | 1.7
Z A=
(thiE;e 202k~100€ 16,395 | 8.1 | 28,441 |12.8
($3,000~15,000) | ~ : ’ :
Class)
E= 90t~202F
53,276 [26.2| 75,304 |33.9
(Aspires) | ($1,300~3,000) ’ ’
des ot Ot 132,249|64.9| 114,394 51.5
(Deprived) | ($1,3000|2h ’ ) ’ )
A 203,651| 100 {221,945 | 100

Zt2: NCAER (2009)
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BoP A A2 ARS, S5 A= o=
Al AF A B 20 Sa S, T 3, Hi ik, X
Z+o] P of| A Zpol7F EA_h(Barki and Parente,
2010). 7F4©] BoP A9 1] Ao S8
St @ Qlo| 2[Rk, 11 o]of] rff 3 Fof| FFS v A=
WEE, AT A, 2o, T s g2 ohE
Q1= ZATHh(Pitta et al., 2008). | E Eof, 1t
A= B9 Al B RS0 FHSE AR
I QAR HAFAQIIT 2] A B Q1A o] BEo = Q)
st FoixeHE 53t SNS 22 ARYE ¢ mH}
A AAY L2 HE2YA 5ol Ao ol E ot
A 3L A Th(Dey et al,, 2013). THEFA o] 5& HA
S = mHA"E 35t THAEES ol A2
TFiE-S olslistal, o717} i mAIY A 9
;2 798 et @ @7} Q)th(Prahalad, 2010). T
Ltol7bA] 714E-2 BoP AlSo] A2 o2 EFS
I AZAIGER o]Fof Rt He A5k,
o2 d2Fo g FEFoflof $htk(Jebarajakirthy and
Lobo, 2015). o] &gt Aol A], 40 g o] 1AL 7}t
A1 3l+= BoP AlZoll gt Al Al2st7t Z st
TH(Schuster and Holtbrugge, 2012).

2 o o ot & O T e

L

Ir

)
o

>
|t

ol
e

o

Mot ©@
@l o

©2 BoP A5 A3t 7HAS}

2 57 A% 0 2 A Rslsl grt<it 4

stz g,

<H 4> 0150| U7 IIRASE BT

A IRLS EAlZR we|=2
HO2 NIOE
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20,000=r24 O] A 5000t
a4
Z7k2 HOTE:
St S i
10,000~20,000=H 2 201 of
BoP MOHET:
5,000~10,000%2f 101 o BoP I 2HE2:
1o g
3,000~5,000=2q BoP M| 1HES3:
2,000~3,0002 1= BoP M| 1HE4;
1,000~2,000=H2 501
1,000&21 0|2t BoP M[OHES: 24

E4: /RIEFD (2011)
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Zhu et al. (2009)-2 Z= AH|2}o] gfo] T AEtY
2 F33tota, 7k eto] Yot FAiES] FA
THE 208 AASFALH, Wei(2006)= 2Ho]
AERo] FofE o83 AWEo] US3S YFEot
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ofl!
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1, 2to] = At fd
&4 WA o]-g9] ZolE H|w-EA5tITt. Barki
and Parente(2010)= E2Hd BoP59 FoisES
=A% A3}, @e6] 7HA o] Antar s A4S}
+ Zo] oflet EAA Y] AP 2 AE o
e BAF 877 7Yt ZH1 A BA] g Aok
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2| F45H ICT g o] =Y EHA 27t
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Ernst and Young(2012)2] H 11 AJof 2]J5}H Q1%
oAl 7]& £ 9] teto &2 QIEYl AT AlZt
1A, o] miZoll Q1% AH[ZFO] gho] ;. AERQlo]

w27 S7Fotal 9lth(Gnanasambandam et al.,
2012). AH O] 8o, SZHA 2l 714 v, F o] A]
470) Beld 5 b 4614 Ee AmolA
Folape] ol A Wk A gk
TAMAI(2011)¢] HTAo] w2, 4u|zpe] 2
A7dol A Ule] JFelo] 56 S7Fstal 9le
o, AP, el 2 el 2 ZF ehAof] QI Ul
a3ttt 9= AL Udtkal FAREIL Ut

(Subramanian et al., 2013).
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A Lifestyle Study for Market Segmentation
at the Base of Pyramid (BoP) in India

Myungmoo Lee*, Juyoung Kim**
ABSTRACT

After 'Next Market' by Professor Prahalad was published, a new perspective in which BoP needs to
be viewed as a market has been established very fast in the field of BoP studies. The BoP represents
a mass of people who are desperately struggling to survive on a daily basis due to extreme poverty.
The pyramid refers to the economic hierarchy of a certain society or nation. The more people are
located at the bottom of the pyramid, the poorer those people are. Therefore, the people belonging to
the Base of the Pyramid suffer from poverty. According to world statistics, the rough number of BoP
people is around four billion people, and each of those people is living on an annual per capita
income of less than $3,000 in purchasing power parity (PPP).

India, which has about 12.8 million people and a recorded 7.6% GDP growth in 2016 (CIA The
World Factbook, 2017), is an emerging economic country. The population whose income is below that
of the middle class is mainly concentrated in rural areas. India's low-income group (BoP) consists of
85% of the population, and the low-income group in urban areas is 22%.

This study explores BoP segments in India based on their lifestyles. This research creates contents
of lifestyle measurement regarding characteristics of Indian BoP customers by using systematic
measurements: AIO (Activity, Interest and Opinion), VALS (Value and Life Style) and LOV (List of
Value). Based on the contents, the research divides India BoP segment into 5 parts considering
characteristics of economy, society and culture. With responses from 1,050 valid responders, the
research intends to compare trend of customers’ lifestyle depending on each BoP segment.

We compare and analyze the characteristic of lifestyles of the indian BoP consumers for each
segments, using the analysis of variance about the key variables of the lifestyle of the indian BoP
consumers. Based on the analysis, we state in tabular form the characteristic of lifestyles of the indian
BoP consumers focusing on income and characteristic of the class, consumer spending, spending habits,

mass media and cultural life, and value.

* The first author; Visiting Professor, SKK Business School, Sungkyunkwan University
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We find total 5 segments. The first segment can be named as Urban-practicality. The characteristics

of the segment are summarized as follow.

The first category is the characteristics of the class including its income.
Gross annual Income of the segment: $5,000 to $10,000. The highest income class.
Residence area : urban areas or suburbs.

The second category is about consumer spending.
High propensity to pursue practicality and follow fashion.
Preference for foreign brands and like to dining out.

The third category is their spending habits.
They are quite high brand-conscious and don’t frugal purchase.
They have relatively high investment propensity and high urban orientation.
The fourth category is about their media and cultural life.
They prefer to watch TV, and variety publication, and use internet.
Also they enjoy traveling alone and prefer for viewing an exhibition such as movie theaters
and art museums.

The last category is their value.
They like to live under relatively high autonomy and relatively low egotism and low

traditional-conservatism.

The second segment can be named as Suburban-conservatism. The characteristics of the segment are
also summarized as follow.
The characteristics of the class including its income.
Gross annual income: $3,000-10,000
Residence are: suburbs or rural areas
The Consumer spending.
Low propensity to pursue ostentation and follow fashion.
Relatively high conservatism.
Low brand-conscious and low preference for dining out.
Low suburban orientation, investment propensity, and urban orientation.
Spending habits is high brand-conscious and high impulse purchase.
Mass media and Cultural life.
High preference for publication rather than TV and internet
People who belong to the class tend to extremely explore aesthetic propensity.
Based on the Value orientation survey, their values are characterized as relatively low autonomy

and low egotism, then they show relatively high traditional-conservatism.

The third segment can be named as Urban-Fashion. Its characteristics follow.
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The characteristics of the class including its income.
Gross annual income: $2,000-5,000
Residence area: urban areas or suburbs
Consumer spending.
High propensity to pursue practicality.
Extremely low propensity to pursue ostentation and low conservatism.
Preference for foreign brands and preference for dining out.
High investment propensity and high urban orientation.
Spending habits.
Strong preference for foreign brands and high-impulse purchase.
Critical view about frugal purchase.
Mass media and Cultural life.
Extremely high preference for TV and internet
Preference for enjoying traveling alone
Preference for viewing an exhibition such as movie theaters and art museums
Value orientation shows relatively high egotism and autonomy and relatively low traditional-

conservatism.

The fourth segment can be called as Suburban-frugality and its characteristics follow.
The characteristics of the class including its income.
Gross annual income: $2,000-5,000
Residence area: suburbs or rural areas.
Consumer spending.
Little interest to pursue practicality.
Low propensity to pursue ostentation and follow fashion (Suburban orientation).
Low brand-conscious and low preference for dining out.
Critical view about investment
Spending habits.
Low brand-conscious and non-impulse purchase.
High preference for frugal purchase.
Mass media and Cultural life.
High preference for publication and high preference for Aesthetic propensity.

Value orientation shows low egotism and autonomy and relatively high traditional-conservatism.

The last segment is called as Low-income-conservatism and its characteristics as follow.
The characteristics of the class including its income.

Gross annual income: less than $2,000 in urban areas or suburbs and less than $1,000 in
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suburbs or rural areas.
It is the lowest income class of BoP.
Consumer spending.
Very little interest in the every part of the consumer spending (Strong suburban orientation).
Low brand-conscious and low preference for dining out.
Extremely low investment propensity and urban orientation.
Spending habits.
Low brand-conscious and low impulse purchase.
Extremely high preference for frugal purchase.
Mass media and Cultural life.
High preference for traditional publication media and high preference for aesthetic propensity.

Value orientation shows low egotism and autonomy, and relatively high traditional-conservatism.

The research also finds out that every factor and value of lifestyle differentiates depends on BoP
segments via statistical analysis. We first varify measurements in segment analysis via exploatory
factor analysis and confirmatory factor analysis using two-step approach in causal modeling literature.
The factor analysis confirm and extract 7 factors (clothing, dining, living, consumption, media usage,
culture, value) and 21 sub-factors.

After verification, we run ANOVA to test the difference between segments. The result reconfirms a
necessity of segment comparison research about Indian customer trends. This research compares unique
levels of lifestyle and factors of the level between BoP segment and explains the meaning of the
comparison.

The paper recommends four strategic direction to Korean companies which prepare indian business.
The first one is that distribution channel strategy should include all marketing mix differently for each
segments since the segments are quite different. The second recommendation is for segment 1.
Segment 1 purses practical usefulness, fashion and foreign products, so the company should be
localized in long term perspective. The third one is for segment 2 and 3. The segment 2 and 3 are
more brand oriented and show impulse buying pattern, so the company need to build brand power.
The last recommendation is for segment 4 and 5. They are not sensitive on brand and show quite
frugal purchase pattern, so the company approaches these segment in terms of social service that help
to build reputation of the company.

India is another promising opportunity for Korean company but in order to make good business we

have to understand the difference among indian people and satisfy them in channel management.

Keyword: India, Base of the Pyramid, Market Segmentation, Lifestyle, Indian Customer Trends



