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2006) (2014)
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SRl PIEE
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AbelH 71| o ° ° ] [ [ ° ° ° °
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<H 2> AH|7}x| 7] 22HA Ao
3 B I3 Mo =224 Ho| B2
o 2124 7} = =
BUAOMI | 2un g5 UBY BBY IS EPY ST LR UBH | o0
7| (performance) | Q1 7|58 &S3t7| £H2 2| £H| A S o|0jgh 22 Holbmok(19'99,2005)
oal x Jbals AZtE 23 Jicfste 453wl B8 Sweeney and
It 71| (utility)S 2|05t 7tA 2 7| = AB|R[7t 1A GH= T Soutar(2001)
(value for money) | & &7|4 H|E Za0|AM OtlE 283 (0|5
o2tz 7} HEHQ 7|54 Tt Fe|E AR THft Ml
= = = S
24524 - 201 e AH| FFHOR 0l 2AXOR 27| 2|8 Sheth et al. (1991)
el MEFS HQ35H =0|9F 242 QAA|MO| AH| AE U 0] 2} :
71z f’;iH o ClL olErro Aol = 2l o Alole Holbrook(1999;2005)
Ao oty | HIE SHHEH Sl obBOhE 2ot BHH JtxIE olelst
o = =
.
271d 7Y, AU AS, A BFE SZAPI= A s
272 73] 0} HRE 22T RBAHCR Z AHS EHSIHS S | Shethetal (1991)

Z 47|12} 31 87

o AL V12| & 2|0| g

[y

AH|Z7} 2
Ciotol| 2fsH
712 A
SHof| A Yl

|_|_|__

Sheth et al. (1991)
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3. M2k, EtEE, TE7I ASOIHI=AD

S A5 HaltgolN EEH F 54709 &
2o ugoz Ax tm £ AT HAES A
stAth At AR o] 2A 1A U HES AR 5
o] A2 £5) PB AH|7FX H L) 519 =4 =
< HE 9 54517 flsto] A= et

A2} A7 ol A5t PB FHjl 737l o]
A 204 o]4Fe] Am|AteA| 20179 7L 13U~18

A7) 62 FF Latlom ARE Wjmslo] &

1537 9] A2 525t

S3¥ A= o] PB 4H|7HA] O] 24 = s47lE
Aokstr] fJste] B aQEAS AAEHAT
S QQEHe FAE LA A2 8 WA

o 4

ol W2l A(varimax)S AHE5F. 2™, Hair et
al.(1998)°] Axre] whet @ JAAA ()% 5573
(Communality)= .4000]4}, 31-7-%k(Eigen Value)
.000 ©]4, A2 A|4~(Cronbach’s «) .700 ©]/Fo]H
A NE W AR AR B BEA] e 54
52 9ol A7 Aelstitt ERt a9l
o] 400 BTt AL, Q1A A 0] 400a =
StE e thE 8%l FAlo] A E= 5 Al
Aste @2of et 8 91342 WHESHI T
A gl B0 ¢k KMO (Kaiser-Meyer-
Olkin) gto] .8732.2 gt H2US WYL
™, Bartlett®] T34 FHZ(Bartlett’s test of
sphericity) A5 A1 x 2=2115.572(p<.000)% }E}
U S FEo] gRlEA 0 A9t Aoz vE

B ool

AH7HA], 291 3-8 AFS] A 4H]|7HA], 891 4= A
2 AH71A], 91 5= o]ebE] 4H|71A], @91 62
A 4v|7HA 2 Yy skt

A 5670 =2 WA LA = FA A Al
A= 9802 LrEb H A AR 7S] AlA]
& 71 700 o1FE FHME FEoR A &
A =g FEOIG ZF 2219 A=A 4= 247 7]

2] 4H]712] 880, A4 A 4H]714].880, AHE] A

o
2H]7H2] 880, WA AH]7HA] 880, O|EFZ] AH]
880, 3% AH]7FA] 88022 7000143 2] A
Tt AlE] ES e LT

670 8.919] 89l AL 505~.831(=.400), &
EA4L 414~770(=.400), L 2.298~6.494
(21.000)=2 27 7| FX 5 F8loh= Ao = ey
o, F B AL 68.156%% EEH 6719 &
Qlo] PB AH|7FX|2 % 68.156% dHsl= Hog

thepget
32 EfEtE AS

A2} Aol A A3t 4570 54 =] W
E}F I 2]45(CVI : Content Validity Index)S 2+915}
7] f1ste] miAIE A5 HFAL 7194 PB % NB #iY
A, 3Fa 2]AF AP, ZAFRAL A4 F HAHE A
AE 5o] 2¢H A7t 5P o2l E EE5H &
0] PB &H|7F2] S4 3} B o] Q=21 44 &

52 Esto] Wrlstolnt

12 A3t CVI=.8200.2 YERY 7]E]<1 800
o’F& Tt U8 B =8 FAA = T35t
Aot ES oY Ay AR E N A7 A
Bka} 25h), pB B E A4 At oA"Y A o
50l F 4919 A2 Skl 54 F=] At A
T E AESt: WS APt ol & Bl & 7
N FELS A AGIL 22 ZAFe] FE 0 7 2] FE 387
o] 24 F=2 AAskitt
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stod ofef] sl = #] o

At A= A Aol

| AAR}E HlE= 300

Tinsley 1987), A& A

L AE FREE F

Ql

=]
L

2 ol

ot
=
L

}H(Tinsley and
of| A= o] B} &

2 A= @ dote] o] 2l AE miEd-& FA4 TH(Nunnally 1978). ©]o]l & A+2] thAFR} =500
0220179 109 139-172 9] oF 5850t 427 Ho =2 A5ttt T2t PB A3 Aol A (F
Ao]| AZFsH= PB 1] APAE thAto 2 5 dt 49 2] 2008;F/99 2] 2010;XF4 2011, HAH,
nREEEH —% o|- g5t Egt E A7t PBAH] oA 2014) oJATS tAre &2 AL o] Ao]
7129} B E A7l Zotste] AR A8l T 70% o/ge] Hla= UEtlon, & Ao daf £
oA (1)t }E PB QA% (2) 4 13] o] T At A I of /g €] H]-&o] 64.0%= F/ 2] HI-&H T}
ntE A RIS PB (3) HT 6702 W U HE 7 vrebdTh A A B 2AF 23S a1esto]
o] 9J= YIPULE PB (4) =2 L Yot= PutE AAES FARRE %‘%}6}01 BEHES Aot 2 A

PBE % 197]2] B F Ul E PB H 291X 2 E3| mtot O] JAFFATH EA2 <3 3>} At
<H 3> SE2te| QR EA S £
#el = n % #el T n %
L} [e]
o =] 150 30.0 1Ql 63 12.6
o 350 70.0 29l 62 12.4
20 ~ 24A| 70 14.0 30l 143 28.6
24 ~ 20k 95 19.0 49l 182 36.4
f (EE RS

o124 30 ~ 34A| 95 19.0 509l 38 7.6
=< 35~ 394 95 19.0 69l 8 1.6
40 ~ 44M| 95 19.0 79l 3 0.6

45 ~ 49M| 50 10.0 8 2l 1 0.2

. 0z 280 56.0 Sstn afshSA 39 7.8
2 ‘5 7|& 218 43.6 2|& st st 2jsh =2 403 80.6
mr B 74/ A/ 2 0.4 ChEHY 2 5= 58 11.6
Ao 12 2.4 990t2] 0|5t 9 1.8

oo/ MH| AR 23 4.6 100 ~ 1992+ 24 4.8
I s/2d 2l 9 1.8 200 ~2990+2] 66 13.2
AFR2/7| =2 266 53.2 300 ~ 39982 67 134
d4Y/ae| Al 22 4.4 400 ~ 4990+ 92 18.4

2101 = 4 BE 1P .

A f-n—/;‘i—.r_—%l 34 6.8 N 500 ~ 5998+ 67 13.4
=/U/0/ZAL 0 0.0 - 600 ~ 69982 60 12.0
7:_*?:,*—?——‘?'— 49 9.8 700 ~ 79982 52 104

SHAH 65 13.0 800 ~ 8990+ 23 4.6

=] 18 3.6 900 ~ 9990+ 21 4.2

1,0002H4 O] At 19 3.8
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Varimax %
AJ(Communality)= .4009]

8 A
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A
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o
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_?4
SAHATE( )T

o3} 7o)

=
=

]2 A3} KMOZEo] 958,

Bartlett®] 734 HS(x2

mmo

A, IF#k(Bigen Value) .000 ©l4, A=A

L 64.439%2

3872.972, p<.000)°] 2}

(Cronbach’s @) .700 ©o]/Fo]AA] 370 W A

(Hair et al. 1998)A]7]™
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AT F82 Ao R

E7H] AR ASE mﬁ]“ﬂ = Cronbach’s @
Al AVE(Amount of Variance attributed to
measurement Error)at .2 B 7}5= Zlo] dyhz o]
Ch(Fornell and Larcker, 1981). ©7]7F 5<F 7| & &
2 A4S S5te FEE2 U A= 58
57] mj-Zof|(Nunnally and Bernstein 1994), &

of| A= PB A|# AH|E Foto] AB[A7 7=
7 vk A& st
Cronbach’s @ Al5-E F5to] 5h9] 4 == +
Jote &5 T FEEE HESHIH o8 A
A A %174]1:-—’5 gHek= FHa TE2
Cronbach’s @ Al5=7}.700 /4= Al Aokl loH,
2 A= o] 7o) wet B bl th(Hair et al.
1998; Bearden and Netemeyer, 1999).

AxAog 22H 237 24 FEo| YA 2
A3+ A3}, Cronbach’s a=.937= UER} 5
FEES AT & e WA dAEE R
© ™, Nunnally & Bernstein(1994)2] Hilo] u}
F oI FEst] A5 Aat, 7154 AH]
7} .820, B2 48712774, AL A AH]7EA]
916, 1A AH|7HZ] 823, o|EFA] AH|7}A] 748,
A2 487k 706082 RE FEO] A F|E A4
(Cronbach’s @) 7} .7000]4F.0 2 LrepLt A oket 4l
2| oS UERH

Ho| £7tdo 2 HSH

ook e
%'R it
o\n r.{m

_{\l

A}

4.PB AH|7kX| 57 ¥BO| EITE HS

4148 EIRE AE

o] Q1= ulAEl e 191e
2HEH YLEE T Z<4(CVI: Content Validity
Index)E SHQI5HTE W-EEHF = 2571 .800 o]/
ol 22 et ot =0, 6000]51%] &4 EF
Frrt gojx= Zog whslth(Sparks &
Lien-Gieschen, 1994). W-§ E} 3= 2|4~
1AL AT AR +2 B} FelTt AT
o F Q19 2 Lpiro] ASHLY.

AE7be] Wt A, 28 G2e| F feehyE
AF(CV7E 89702 e ow, 72t 4 5
YLESE 247} .800~1.0002.2 7]&]21 .80

Vg e FElol U BYES HF it

A AL oA 1

e
3;§]*g—ﬁr

s Lo

42 0| = EIZE HE

A e Es &5 B/t EAS 7 |
F-9F Aol lth= A& ASche AL onlst
™, &5 Foto] FRAZFE AISote SHA
g EAE Y= A8 2419 545 A dtt. o
Zqk o] Zo] Wi 7HRA 5ot A2 B
oto] AmAZ} glong o= gt 88351
b 9Fol & AF-_tth(DeVellis 2012).

olo] E ¢ DeVellis(2012)9] =A o] wha} 2
T A H 237 54 =0 PB &H7HA] O 2 F
£ =21 PB A& €| I=(Marks and Olson 1981), PB

0 o] % (Richardson et al. 1996), PB A& =T
(Mugge et al. 2010; Fang et al 2011), PB A0 2]
% (Fang et al 2011; A9 £] 2014), PB 749
A, wiad 2011)E o= A= dSs=AE
AT A 3], HdE 2008). o= B 4
A A}, BE 7% A9} 700 oA ATHAS
e 0 24 o & B & ShE 5FGIT
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<H 5> PB £H|7|2| =2 0|5 EIT = HE
AH|7}R| PB
A= € ofo] NS 9]
2371 B2 PBA|Z Ef= | PBFOiQ|= | PBA|E == ALojo| = PB 72|
28717 |
23748=

PBA|Z Ef = 718 1

PB L0{2|= 716 767 1
PBA|Z OtE& 756 826 766 1
PB A0 = 767 823 778 853 1

PB o= 790 744 728 789 834 1

<H 6> 71'd 42| =(CR) ¥ WHZMZEUAVE)S 0|25 +H EITGE HS
24 as A CR AVE
7154 AH[7H|
L= PBZ AH|3 O, HE0| ABHS Tafict 705
L= PBE AH|g [f, | QI 7tAHQIR|E 1n2{GtC}. 755 891 671
L= PBE AB|3 O, U7} 2|23 7240 30] ZH0IIPHA7} QXIS T2iBICY, 78
L= PBE AH|E O, BHHO 2 HEigls T0i7} JHSEAIS Tafic 734
283 Aup|
L}= PB AH|E E5l| AATSHEHE2E L7| 2 oict 778
L= PB AIZE 02| 7H 7O0HE 1, 20| 22HHR|S 7|82 L7IC | P
LI PB AFE2 703101, 2|7 OLIX| D BIEARIS CholS MEIRCH 2142 L7IC, 657
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A (Confirmatory Factor Analysis)E A A| o} Tt

PB 4:H|7}x] 9] 237} S350l gt B3 A9t
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ol Ajtotrt= AF 7Hd-& 7124 AR AL o2
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A 28[712]
Lt=PB A|20| =£&2 A|%ICt 42t5tct 755
L= PB HIE0| CH2 HETE CI2 MRS AEIAS 2|CkD M2tsic) 756 | 17368 | oss | 0 | O
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A 4712
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A Study on the Development of Consumer Value Scale of PB

So Yoon Park*, Byeong Joon Moon**

ABSTRACT

Consumption value has been recognized as an essential being for marketing understanding, which is
running on the fundamental of all kinds of consumer decisions on specific consumption states and
consumption objects. Along with the dynamic, complex, and implicative nature of consumer behaviors
in addition to the cognitive and emotional factors, consumption value has been contributing to market
segmentation strategy, product differentiation, and brand positioning, and so on. As importance of
consumption value is widely perceived, it is also evaluated as one of the leading concepts of
definition diversification and research segmentation in academia. Therefore, this study aims to develop
the scales of the consumption values for private brands of the distribution industry, which are broadly
leading the paradigm shifts in the distribution environment including the retail industry.

It consists of specifying domain of construct — developing the whole item pool — purifying the
measuring items by the Delphi Survey — developing the items through the preliminary survey test by the
experts and the assessment of reliability and validity — the reliability, contents validity, predictive
validity, convergent validity, and discriminant validity, based on the online survey to the 500 respondents
from 20s to 40s who had the experiences of purchasing private brands — After completion of these steps,
consumption value scales for the distribution industry consisting of 6 dimensions of values were
developed<Figure 1>.

First, to specify the domain of construct, the operational definition appropriate to this study is made
through the previous studies. Then, to develop the sample items, 201 items in total are excerpted from
the individual items in the existing previous studies and the ones derived from qualitative method,
based on the operational definition of consumption value re-organized at this paper. The Delphi Survey
to a panel of experts was carried out, which includes a PB concept developer, a NB manager, a
brand consultant, a researcher working for a marketing research company, and an AP of an ad
company. Content validity tests for the step of items purification were done two times. The criteria to
purify items is to hold up the items with high degrees of fit to the operational definitions of

consumption value and PB portfolios. The ambiguous items and the ones not fit to the PBs of large

* Ph.D, Kyung Hee University & Head Researcher, Lemonade&co., First Author
** Professor of Marketing, Kyung Hee University, Corresponding Author
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scale marts were removed. Similar meaning items are replaced to single typical sentences. For the
items with over 50% of either pros or cons from the first feedback stage as the above the second
feedback stage was proceeded. The 82 items were selected which obtained validity according to CVR
values. After adjusting the selected items according to PB consumption value syntaxes, content validity
was done one more time by 3 experts, and 54 items were obtained. According to these items the
preliminary survey and exploratory factor analysis were carried out, producing the 45 purified items.

Again, a panel of expert assessed the content validity two times, then 38 items were selected.

specify the domain of construct —» the operational definition appropriate to this /
) study through the previous studies
’
3 . . , excerpted from the individual items
g developing the whole item pool in the existing previous studies
o] Development of
E - measurement
= e L. items
= purifying the measuring items - > the Delphi Survey
E by the exerts
" ~P5-—
2 ,
E preliminary survey test developing the items
- (collect data) through reliability and validity
-]
2 = =
= — Y.
= assess reliability the assessment of reliability .
S /
: Fé
g = = / Reliability and
E. - o contents validity, predictive validity, < Vel DT a
73 assess validity convergent validity, discriminant validity \\ measurement
\ items
‘ \
— \\
Develop norms PB consumption value scale \
Prediction model of PB purchase behavior | — )
suggest ways to use 6 PB consumption value
model of PB consumption value

<Figure 1> Scale Development Research Process

Based on the second survey resource, reliability and validity were tested to the men and women
consumers, 500 in total, who had the experiences of purchasing PB products in large scale marts. The
process is as follows:

In this paper, the construct factors were extracted from the measuring items that were used in the
second survey and the items were purified through the exploratory factor analysis. Through the
exploratory factor analysis 6 factors and 28 measuring items were obtained. In the reliability test of

the items purified by the exploratory factor analysis, the internal consistency of the measuring items
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was figured out by finding out the Cronbach’s a through the reliability analysis. The coefficients a of
6 factors are all over .700, confirming their goodness of fit. To prove the validity of the measuring
items, contents validity, predictive validity, discriminant validity, and convergent validity were tested.

Finally, a model about PB products purchase behaviors is presented and the empirical analysis was

carried out.
<Table 1> Analysis Methods and Reference Variables of Each Tests
Analysis Major . Previous
T Refi 1
est Method Test Statistics eference Variables Studies
Extracting Factor lqadlng
Collectively
construct factors L . :
o Organization of Exploratory Eigen value Hair et al.
and purifying . .
. construct factors factor analysis Variance (1998)
the measuring i
. Explanation
items
value
Reliability test L Fornell &
L Reliabilit
of extracted Reliability test cliabi 1 Y Cronbach’s a Larcker
L. analysis
measuring items (1981)
Sparks &
I Lien-Giesch
Contents validity cv . CVI Index ien-Giesche
Index analysis n
(1994)
Attitude to Marks &
PB Product Olson(1981)
Purchase Intention Richardson
of PB Product et al.(1996)
Mugge
Satisfaction to et al.(2010),
Descriptive PB products Fang et al.
Lo . (2011)
Validity test of .. statistics .
Predictive . Correlation Fang et al
extracted L analysis .
L validity . coefficient (2011),
measuring items Correlation . . .
analysis Re-purchase intention Kim
of PB product Duk-hyun
et al.
(2014)
<
Word-of-mouth m .
. . Wan-min
intention for
PB products ctal.
p (2011)
N AVE Fornell &
Discriminant Squared Value of
.1 . Larcker
Validity correlation (1981)
Confirmatory coefficient
fact lysi Factor loadi
actor analysis actor loading Fornell &
Convergent Concept
L e Larcker
validity reliability (1981
AVE
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As a result, through CVI which reflects the opinions of the expert panel all the items were proved
with over .800. The test of predictive validity through the correlation with the major variables that is
predictable by the scale of PB consumption values proved the correlations over .700 with major
reference variables. Based on the results of the confirmatory factor analysis, fit of structure model,
convergent validity, and discriminant validity were tested. In this paper, the convergent validity is
tested by figuring out factor heterogeneity through AVE(Average Variance Extracted). Discriminant
validity is tested by comparing the squared value of correlation coefficient of each factor with AVE.
The AVE value of the 6 factors that are developed in this paper is less than the squared value of
individual factor coefficients, which proved the discriminant validity. By CR value, each measuring
item has a high degree of correlation. Convergent validity is tested by finding out the factor
heterogeneity through AVE. Discriminant validity is tested by comparing the squared value of
correlation coefficient of each factor with AVE. The AVE of the 6 factors that are developed in this
paper is less than the squared value of individual correlation coefficients, which proved the
discriminant validity.

According to the above, 6 dimensions of consumption values scales were developed: the social
consumption value(5 items), the altruistic consumption value(5 items), the functional consumption
value(4 items), the epistemic consumption value(3 items), the conditional consumption value(3 items),

and the emotional consumption value(3 items), 23 items in total.

ST
(6.993)

L253%%*
T (8.405)

Purchase
Intension of

A406%**
(10.779)

Altruistic ... (-1.098)
Consumption Va
.064*
(1.676) .- ON
(1.022)

Note1) *: p<.100, ** : p<.050, *** : p<.010, (CR)
Note2) x? = 2721.137(p<.000), df=480, GFI = .909, NFI = 907,
CFl=.928, RMR=.049, RMSEA=.048
Note3) Solid lines indicate significance and dotted lines indicate no significance

onditional, /"
Consumption Value

<Figure 2> Prediction model of PB purchase behavior model of PB consumption value
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Finally, using the 6 dimensions of consumption values developed in this study, goodness of fit of
the model and discriminant validity are tested by testing the predictive validity of the developed scales
as well as constructing the model regarding the PB products purchase behaviors. Figuring out the
influential relationship is an empirical analysis by which the degree of scale application can be
determined. Among the PB consumption values perceived by consumers, the functional value and the
social value have positive influence on both attitude to PB and satisfaction to PB products. On the
other hand, the emotional value, the altruistic consumption value, and the conditional consumption
value does not have positive influence on satisfaction to PB products(Figure 2). And then a framework
for a subdivided research trend for the future about consumption values scales and private brands is

provided.

Keywords: Consumption Value, Private Brand, Scale Development, Delphi Survey.



