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Wang, Huang and Yang 2016; Krasnikov and
Jayachandran 2008; Morgan, Slotegraaf and Vorhies
2009; Scheer, Miao and Garrett 2010; Ulaga and
Eggert 2006). 12 501, 234 9] olak-g npotsh
A5(Chung et al. 2016; Scheer, Miao and Garrett

2010; Ulaga and Eggert 2006), 53 QA 2] &J=o]
71914 T}o]| m|x| Asko]| 9lo] AljA skl

H] W3t A-E(Krasnikov and Jayachandran 2008)
s°] Ht= 17/3015} of2ft A= 71de AF
= 7795t 89 9 719 Aol A= &= ot
ofelis 5 a9 7 Qi AAEE AL 9o
W, bt 2e AE AU T et

WA, W ARATEe 719 o] mage
SR1s}7] S1al 7194 sl M2 A heteted
9 1}(Krasnikov and Jayachandran 2008), 7] 4 2]
AgFe ST A 45 IR ASA A+
= o%s] Hl&et =Folth(Wilden and Gudergan
2015). H]5 7194 ¢] Y dFSol 71 45 5
AT S, o2 ol® 7] ApRetn o
Blojo ShAle] T ast 714E LFotE A
53k 4 oA e Fasteh TE 719 o

= SHAZI= 84S Tebst HY Aol
A5t (Eisenhardt and Martin 2000; Teece, Pisano
and Shuen 1997) AA|, 0|25t A1 A5H <

-

N ol

T Rrhs F2 A4 A7& o) Foi el whet 7]¢)
A2 FYA7IE R2T0] THHOE o] HE o
T2 53 ofwet AU ZO 2 o] T
A TR Hlg e S zolet @ 4 glet,

A, B ARATSE 719 A 74
She mbAY e, AT e, AAed Sepol
7191 el 244 A mAcky Bash 9]
o}, ofejst wutel Tete] tha Eeto] A7)
7% Gt o, AR 71 E AFEL upA Y
o] ﬂ%@ﬂ%—%mﬂﬂqﬂ.%%ﬂﬂ glot

8; Morgan, Vorhies
wﬂadaﬂl

[e]

(Krasnikov and J ayachandran
and Mason 2009), o=
F/g ol 3 %@X—igi 79.'%0};‘] e ]
1! 9Jth(Wilden and Gudergan 2015). ©| = 7| 44}
£ S5t glol d4A=9] Aol Aolstr
0|t} =, Morgan, Vorhies and Mason (2009)-2
A4 7HE ROA, ROI 53 Zo] A& & =
A5F31 11, Krasnikov and Jayachandran(2008)< 7]
ol B4 AP E 7| A4 E S skl
et 71 o] tieh 71 A Hoh HE
SHA metstr] el = 7194 THE b Aol
Sa 02 gaslor s waol A7 g,

ﬂ l\)

-

=

——}

whebd] o] Aol A Fa BFUA Y 719 914
g2 YA A 84S sersti, 7|94
sholl w2 HAYEE serstnz gt o] AT
ﬂ%ﬂa%agq%v@q

% ot= 7FFEoX]= T4 HEFo]E(dynamic
capabilities)S E 2 otelstarz} gt

ek 54 oje
2 7199 A%7Ps BALIIE 7190l 948 7
2L B4 9l AR PAHE Zo] ofy



2f, gt Aol disste] 719 Ade =4
(explore), B *|(deploy), Z-&(exploit)st= HHS
Stth(Eisenhardt and Martin 2000; Teece et al.
1997; Teece 2007). ©]i= 7] o] A% HS}o]| BH3o]
A5 A A] B ZH-&(reconfiguring) & 4= Lo oF
Ak 7)) eleFo] Zoj Frke A& olu]sta Yk
(Grant 1996; Teece 2007). T2tA] o] Ao A= 5
g4 g2 Ediz 71 AT Addac]
ol 244154 o 2 njotel 14} g,

57, o] Aol 71 o

O
=

l

2o ]E]'(Kransnlkov and Jayachandran

591, Treacy and Wiersema(1993)+= 7]
725 Aot A2 ARG ¢
J(customer intimacy) 12|17

leadership)= 7ottt ©

4o sietep) gl A4 o1l w1 ol
o2 AR AT ol TAWE,
S} 2.8 IS Wegstel /1T
THHooley, Greenley, Cadogan and Fahy 2005;
Krasnikov and Jayachandran 2008). O]E =5, 71Y

o 52 o] 7|4 To] v A o] glo] 7]
g19] 7} ejego] ofw gt | A Z 0 2 AF A
£ wotstaa . ool AT AT gow
Fa BFUA) WY e FHAL 4 9 o]
£44% 4 AAgL A3,

IO o|2H Hid A 71447

1. S5 g A AxIet XMl 2 +d
719 9] 54 A2 gHlste Al g4 7]
o] =53t AHdg gt A%l 7HA] e Al
== WL 5 Q= ATINY Staw

(market-based learning) T+ 7|
& 7H 71tk (Morgan 2012, 108). ©|2|3F 4
7ol Sg B w5 A9E AT
o= BFoT 71 AEe] A} Atolet ol s
otslr] Qe s Ao =2, 19904 o] F 7] A
oFoll A Hl-%- TRt o] O & ARRE|0] 2|31
CHNewbert 2007; Teece et al. 1997; Zott 2003).
57 @ ol 2o e 79S| ol
2ol 719 -2)oll A9 Sl 714 3 b
iy Z](sensmg)’(f}oﬂ o] A-S(adaptive), T
(integrating), A/d5t= ol E¢
SHh(Birkinshaw and Gibson 2004; Eisenhardt and
Martin 2000; Teece et al. 1997). ©]+= 7|4 2] A=
E2-Q g H{ohs A4S gol,
Al &7 @0l e ety 28
2 Y& L2 AL efof ofs| A4 Hoh=
7+2]7]12L tH(Morgan 2012). A 53
]7(]— 7]1?_]— SO E—],oq 7]

=]

Aol 74 Qe AAOE WBT 5 Uk

SFch(Morgan 2012; Wilden and Gudergan
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Martin 2000; Teece et al. 1997). =, 7] o] 7}-8-5+=
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At of] F) &= F 4= (input) 2 {Ho= W

5 H3lole= A S5 ET & 2H
2, AuiA]ote dFo g2 FF5tr(Bowman
and Ambrosini 2003). ©]°] 54 HF2 7|9 7}
2] %2 19 (value-creating tasks)oll &1t o]
2] m 2 M| A o] YA SHembeddedness) T o] 1]
et RS0 BEs] ol P EAS AY L
SITH(Kransnikov and Jayachandran 2008). ©]= ¢
Aol HG5kaL Q= ARgo] Alte] Aol what Af
& 53 ALET B JoAg de=H

M2 JFo = FEE = 28] T2 A L0 2HS
7] wjFo|ch(Barreto 2010).

ol AF2 VAo ToT T FHoR
g5t FaA 27 oAl Wi B a1t it
ol& 71&, A, 18, ¥ T BIAHe] A
Hog RE}FAA AL 714 7 A
o] ety Hote] tf-g5te] mg2loll aHoR
olg Z&oflorst’] wjEo]|th(Pressey, Winklhofer
and Tzokas 2009).

A Ao 2 A= A7 7] F o AT A9}
249l ZjAgell £ 31 9 th(Eisenhrdt and
Martin 2000; Teece 2007; Zahra et al. 2006). HA,
7199 A A= A &, AR, 7] st 5
v} o] A1 2H3& A RSl "k 4] A%
(organizational capacity)2 2|U|gHH(Day 1994;
Teece 2007). o] 2|3t 714 o] Al A A= AARe] AL
s, 3adAE, 92, 181 tiehr| 3 Fae]
AE Soto] AT o=, 7ol A& A 7]
3]E mtetstch(Wilden and Gudergan 2015). 7] 40|
A= A 71315 AR Folli=, 11 Al A&
o AkE 2E37] 916l 71dol Bkl Sl Ak
S Aot Aall b trh(Jantyne et al. 2005;
Teece 2007). ©]#gF 2+ 9] A2 At 7]«
H3tof| tf-3-517] Sl ZFAY] A& 4, S &
i 78Ashs a7t A= k(Collis 1994; Teece

ol

2007; Winter 2003).
ojgfRt ZrA|AE HHEZ o] o=

4
Y42, 24514 o] FH|H I o) 2T %

M

)%

R
NI
o

©

7

—_

9] (organizational memory)°ll W& embeddeness)
Hogy F& oAgFo] FHETHCohen and
Levinthal 1990; Zahra and George 2002). A|&7]4t
o] A kgL 7199 &4 9Fe SHAII= T

A3 Sh=Tll(Zollo and Winter 2002), 55|
A2 52 714 A& Al Hste] BhEof
st QA4S o = AR A (specification)
oS St}(Eisenhrdt and Martin 2000). THHA]
O A A= ot A & (e, 1AL S
o] W3} HA%t 7]&9] W3l F)of oigt st
Q1.0 ™ (Teece 2007), ]t S5
T ST Al HS ggetA 2 A
4 912 Zo|tk(Daft, Sormunen, and Parks

1988). o] ket 22 7Hd 1.2 AR

I )
tlo 2L e
N o

e o

481 7190] AR AR BEL AHE KR 2SO
29N gge 0/3 ol
2. MNE X271 A9

G
= W3} 53 -2 A% 2] Al (market knowledge)
SN RA FF 710l lEskal ti-g-sfiof
ot A& oIt ol E S THAIZITH(Morgan,
Anderson and Mittal 2005; Slater and Narver 2000).
olelst BE-L 7|0l LAWAE ZUT 4
178 {5 off ‘53 (customer-linking)=& 5771 1,
Ao g 7o mA" de U= T8
oehS Stth(Day 1994; Narasimhan, Rajiv and
Dutta 2006). TF2tA] Al 42| 5o ¢t 7]¢
2 24719 Bt w44 Asto] e 4 9]
=2

e | e
L zZst&o] o]F0]E 4~ 9loH o] E &5 7)Y

o) upAd eleke 2] A2 4 YArhBamey 1991;

o ml ]

rO

T2



Day 1994; Narver and Slater 1990).

EG, AR AAEFO| 945 719L A
Hot 7|edsts weA 4
Levinthal 1990). ©]2{$t Z2]= 2pALS] AL7HRE 4
F2 ZUAZ 4 9 EXE nHilE 4 Qe
(Wilden and Gudergan 2015), ©]+= 7] 49|
A2 2o 2e 7% 24 7are] 7]
% AR LS ZjAZ &

EE
2 Ao

2s ol 27 1459 AlA}

all a8 OE=

7] wj=o]th(Kohli and Jaworski 1990). & &
=4O 2AFA HE AA B4 7149] 75 A
AT A2 g Edl= APl digt 2]4l& 43
sto] AAF AT 2 A el A54o= v
Skl sh59tch(A1SE 2012). wEbA 71ge] A%
A7 &2 A 27 §ste] o357 fls) < F
O] M2 A& StET o2, ZpAte] AN
AdF= THA7I= 2% sdolet & 4 Slok

(Wilden and Gudergan 2015).
S, A AR =
i 19 AL

Ql

ol

&
3 ‘E“%*OHE 17%?

(Gonzélez-Benito and Gonzalez-Benito 2005; Hayes
and Pisano 1996). & =91, A& A A7t 43 7]
Qe Aol A4
AAARE
et s
Gudergan 2015).
wetA 71<le) A% 247
o sk s el g s o w A A
A1) gt ohet A 3 o w
o e FYAIE MO 48T 4
(Day 1994; Nath et al. 2010; Song, Benedetto and
Nason 2007; Wilden and Gudergan 2015). wh2hA] o

P52 7199 A%

= O 1o

A

$7h e 7h 25 AL,

7td2a: 7|49 A A 2a2 Ot 2 g0l 373
X g2 0/E Ao|ct
7Hd2b: 7|1 ol AT 24X a5 AT Ao 3
B Qa2 0| Zo|c
hi2e 7120l NB 2R BEE $uie AEol 3
" g 0| Zo|c
3. Xt I 7|t
T AF 5 ALY 7L 7199 71 A
A2 e T 2 Auidote] =g 2
oz WA= -2 9u|etth(Bowman and

Amvrosini 2003; Teece 2007). 7]
& 3RS 54 gl Qo] 1Y Fad EHo=
7Fstal QleEd|(Esenhrdt and  Martin - 2000;
Morgan 2012; Teece 2007; Zollo and Winter 2002),
o= 54 olaFo] 174 Wstel th-g517] 918 7]

AT o]

o A e BoP= A4 Ao 23
(knowledge-based process) ¥ ol =¥ Fil

2171 mZo|tH(Morgan 2012; Teece 2007).

1ol 719181 49 AT BAL ARANE B
2 2] 7)ol Afslo] Yt 242
Hjadsto @ u 7)o A odere =of
CH(Wilden and Gudergan 2015). ©]+= X
THO 7104 9] 2 2)4] 9l zpele Eakaly
She 57 2249 2Hio] ol 2o]7)7]
o] 1’/]'(Esenhrdt and Martin 2000; Morgan 2012;
Teece 2007; Zollo and Winter 2002). ©]of| 21 z|+
4 F8L AEAAS EHlRE 7]E] WAStE o

A= A AL A B AT
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el
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O}ﬂ'(Morgan 2012) ks
HEg 2| ATt 7)) A
714k 2PE sk A
=, SN e SHAE & e 7
QJth(Dutta, Narasimhan and Rajiv 1999; Krasnikov
and Jayachandran 2008; Wilden and Gudergan
2015).

npxjete 2 2kl g 38 AR A%
= ZHAIE & ek ol = 7199 A A B
< Wgtsh= el 71do] A== tf-3st7]
Aol 7194 ol =28t ea5S AAAZ|L
et 842 MEA S =M 7] o] A4t
BT Ao o AT & 4 7] wie
o]t}(Krasnikov and Jayachandran 2008; Teece

2006). o5 =i, A 7ol ti-8-5t7] $1sl] A4t
Aol 9o} BLAT TS AATOZH ]
9] SHAIZ 4= 1 S ™(Tan et al. 2007),
L A9 g2 878 F2A717 Slske] A
o

2 of

A2 27HoEH 7199 AL

73l Eﬂiﬁ}ﬂ ﬁoH 71“4 71E AL A=
AU 2SR qBS Soto] vpAP 4P, AT
A o= 22 At 2o g S A7l
939t aQlo=z Z-83tr(Esenhrdt and Martin
2000; Zollo and Winter 2002; Morgan 2012; Teece
2007). wrebA o 22 7 38 A4Skl

hd3a 71 2ol Ml 7 BB 0 E g0l 3
YN g2 0" Holct

74g3b: 7|90 At T BHE AR Aol
23X Y¥S 0/3 Holct

FHg3c 7|90l RHE KT BHS WAL Ao
23X Y¥S 0/8 Holct

creating tasks) & 4= = X
olu|gtth(Day 1994; Morgan 2012). ©] &gt

o AAAE ] 21 6} 1 ol e et 24
AL O E =5 4= QL Egog z2g
(Grewal and Slotegraaf 2007; Krasnikov and
Jayachandran 2008) o= 7|do] x|&Ho 2 8
T 2go] 4le ZAsta, A7bo] Ao urat
Az SIS AL FEAE D ATIFORA £
2] #eYof] 2HE F= X123 A 4 (evolutionary

economlcs) ﬁ@ UH—E ]E’r(Barreto 2010).

F Qe e 71% ATEL 71 YL o}
AY g, AT Ao, 22T ALY JFo
2 4% 3It}(Krasnikov and Jayachandran 2008). ]
= 719 ol o] v, AN, 12 A A
w32 71d< dlste 2l g 4=l 71

of Agatell A #R1 Y= vA7] WOl Hh(Feng

2 AL7pEE, 18 a AJAE
2 7190] AR Bk $4% B ek
e dgstid A4A 98L s Yol
(Treacy and Wiersema 1993; Krasnikov and
Jayachandran 2008). <& , Treacy and
Wiersema(1993)= 7| 4 2] 2| &4 Q1 A ¢-9e 11

A7 x5 25 SsiME LA FoiEA

[CTR Y
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=)
H3a(+)
H3b(+)

el W2 )

H3c(+)

(customer intimacy)
leadership) ¥ xHA, 12

o] Wasteka Fastect. o

QI th(Krasnikov and Jayachandran 2008).
of whe} oh& 3 2 7Hd-& A A skl

=2 =

_4
_4

7td4a: 7| el OFA|E 2 7Y
g2 02 Ao|Lh.

gt =78

7H4b: AR crge 7|

(3= |
E
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T b
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<
2
fo o
ol ©
2
HT of
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i
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N,
ox 1o ¥
12
ol
<
K
o,
b b
S ol
o N, H‘.I.] It
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1o oX
)
o

H4b(+)

. 17
1 g0l ZEHH Ho| Yl £
Qo] 74 HHES 7|1 E 2 A2 2 op
T ATl AT 54 FREL AT 2
DA 5goko] ARGk 3, A% AAE
)43t PelabEe] 1A &7, 714 WMot 5
A7 AN ZHA) e BE 0z 4

(Morgan et al. 2005; Slater and Narver 2000),
B AHA Y 2E S fIe Aol
ARl AlE T S RUE R, A S5 7]
H IEg o5 A Fo, A 2L 7]& 7
£ I3 ATAEL AR FHof o2
stdrh(: A8 1A srek, s: S 1,
JEEEREEE Eo EXEE P ST
2 A9 BYD ALate] Nre AdoR
HEA 7= Z2A AR A Ol519] © ™ (Bowman
and Amvrosini 2003; Teece 2007; Jantunen et al.

N

lo
oy o od O my off X
A Noox o o2 Rl oflo rlo 2 ol

S 459

2005; Wilden and Gudergan 2015), ‘22 7|& 7}
S HZ2UA T2 AL AP, BAE1E A

NG TEA AU AL, ANZLe e Al
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AT AREE ST m2AL R, A
Sy She, AL BEUL AL 918 Y
AT 5 sRRos 2gsc: A4 284

S+ TE’o=2 AHOsti(Day 1994; Nath et al.
2010; Song et al. 2007; Wilden and Gudergan 2015),

A AL, Az FRALETY B, AAEY
nfo, nABA ABE 9 b 5 4RFoR

S7gokdth(1: A 1] Aot 50 ¢ 1o,
AN AF A Sl -85ty fleh Al
A AH A 3 5= AEA AASH N sh=
S’ o7 A OJ5t% © H(Kotabe, Srinivasan, and
Aulakh 2002; Krasnikov and Jayachandran 2008), <& 41
Aol QAE A, AAE L S, A0A

s AA 9 A 5 3R g e S5kt
(1: A5 2=2] ot 50 vl 1=,

BAEF G2 7199 Ads A E 3
A fEdoll a4 BT A=

<H 1> 2E7|¢

9 2ozt EM

2 A ol5ta(Dutta et al. 1999; Hays et al. 1988;

Krasnikov and Jayachandran 2008), ‘4143t A4k
B, YR Y e WS

a3
7RIk ARG MEste] vhEollE 4
2, A} vl meto] Aitol ol & £, A

1
I MEL S <ZNE fiH] ZFARS] 11
Aol 2200 7 A E 57 HAE e A2519ch

(11 7489, 5019 2715140k Hooley et

opA]eko 2, of oa;Low =
A7 B, 0 A4
Ahe- ool ZA)

o 1

A A2 BE, Ahe

)

H = (=] o

& = % TE = %
1~20 72 35.8 20CH 26 12.9
21~40 23 11.4 o124 30CH 93 46.3
GTES 41~602 14 7.0 - 40CH 57 28.4
= 61 ~80Y 4 2.0 50CH O] A 25 12.4
81~ 100 18 9.0 Ag e 69 34.3
101 0|4 70 34.8 o LKt 22 10.9
AlMAIZE 47 234 o O &l 53 26.4

AlRE 13 6.5 =T AYALZ] 18 9.0
Nste 43 21.4 oy 2| 24 11.9

A= o= 11 5.5 7|E} 15 7.5
U4S A28} 23 11.4 2kche| 136 67.7
7HAHE 26 12.9 = 2zt 19 9.5
SEyARZEE | ] 5.5 e LRy 30 14.9

7|E} 27 13.4 QI2/CEO 16 8.0
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The Influence of Small-Medium Suppliers’ Dynamic Capability on
Performance

Han Geun Lee*, Seong Goo Ji**

ABSTRACT

The small-medium sized suppliers recognize that identifying and developing capabilities is a driving force to
create sustainable competitive advantage. However, business managers question how to identify and develop
corporate capabilities in today’s rapidly changing business environment. Therefore, this research seeks to identify
the antecedent factors which increase firm competency and examines the mechanism of performance.

Specifically, the purpose of this research is (1) to conceptualize the determinants of supplier capabilities based
on dynamic capabilities theory and (2) to empirically investigate their impact on performance. By addressing
these issues, we offer a conceptual model of dynamic capability. Particularly, in the form of market sensing and

reconfiguring, to marketing, R&D and operational capabilities that lead to performance (<Figure 1>).

Dvnamic capability SME’s capability Performance

Sensin H2a(+) Marketing
i j H2b(+) Capability N Hdal)
™~
H2c(+) \\
H1 R&D Hdb(+) Performance
(+) Capability
H3al(+)
H3bl) Operational
Reconfiguring |}~ Hic@) Capability

<Figure 1> Conceptual Model

* Research Fellow, Yonsei School of Business, Yonsei University, 1st Author
** Professor, Department of Management & Accounting, Hanbat National University, Corresponding Author
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To investigate our hypotheses, we collected data from 201 managers in South Korean firms. We adapted
existing measures for the constructs within our research. We assessed the reliability and validity of measures
using confirmatory factor analysis, Cronbach’ alpha test and correlation analysis. Overall, the global model fit
was adequate with x?=372.36, df=215, CFI=.94, IF1=.94, TLI=.93, RMSEA=.06. Thus, the model provides a good fit
to the data. For all constructs, the Cronbach’ alpha and factor loadings reached values above the required
thresholds of 0.7 and 0.6 respectively. In addition, the composite reliability(CR) was above the required threshold
of 0.7. The AVE(Average Variable Extracted) surpassed the threshold of 0.5 for all constructs. Furthermore, all

factor items loaded significantly on their specified construct(<Table 1>).

<Table 1> Results of Confirmatory Factor Analysis

Construct(a) Items Factor loading CR AVE
sensing 1 82%*
i sensing 2 .69%*
Sensing : g 26 60
(-85) sensing 3 .82%*
sensing 4 Nk
rf 1 16%*
rf 2 JT*
Reconfiguring
f3 .80* .8 .5
(87) ! ! 7
rf 4 2%
rf 5 12%
mc 1 76*
Marke'tl'ng me 2 g%
Capability .85 .59
(85) mc 3 76%*
mc 4 J15*
R&D R&D 1 J19%
Capability R&D 2 5% .82 .60
(:82) R&D 3 9%
) - OoC1 J12%*
Operational Capability 0C2 0% 77 53
(.76)
0oC3 .66*
Per 1 78*
Per 2 ik
Performance 85 60
(-85) Per 3 74%
Per 4 79%*

*p<.05

To test for discriminant validity, we used Fornell and Larker’s(1981) approach, which requires that the square
root fo the AVE of each construct to be greater than correlations between pairs of constructs (<Table 2>).

Then, using structural equation model, we tested the research model fit and hypotheses. In the research model,
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the global fit statistics are revealed an acceptable index (x?=418.36, df=238, CFI=.93, IF1=.93, TLI=.92,

RMSEA=.06).
<Table 2> Results of Discriminant Validity
Variables 1 2 3 4 5 6
1. Sensing .60%*
2. Reconfiguring A46%* ST*
3. Marketing Capability STH* A4%* 59%
4. R&D Capability 34%* A4x* 37* .60%*
5. Operational Capability 25%* 31E* 3% 36** 53%*
6. Performance 21%* J12%* 16%* 14%* J15%* .60%*
*AVE, **squared correlation coefficient
<Table 3> Summary of Results: Hypothesis Testing
l;lg;r:;ﬁz:)s Path estisr;[;ate t-value Results
H1(+) Market sensing — Reconfiguring 78 9.12 supported
H2a(+) Market sensing — Marketing Capability 1 6.37 supported
H2b(+) Market sensing — R&D Capability .19 1.65 n/s
H2c(+) Market sensing — Operational Capability 22 1.72 n/s
H3a(+) Reconfiguring — Marketing Capability 23 2.35 supported
H3b(+) Reconfiguring — R&D Capability .66 5.28 supported
H3c(+) Reconfiguring — Operational Capability .52 3.76 supported
H4a(+) Marketing Capability — Performance 28 2.23 supported
H4b(+) R&D Capability — Performance .09 73 n/s
Hdc(+) Operational Capability — Performance 23 2.03 supported
Corporate size — Reconfiruring .00 .04
Corporate size — Marketing Capability -.02 -42
5;?;:;1 Corporate size — R&D Capability .07 .82 N/A
Corporate size — Operational Capability .05 1.16
Corporate size — Performance .01 21

The results from the hypothesis testing indicate as follows: First, sensing positively impact on reconfiguring.

Second. sensing affect marketing capability. However, sensing have no significant on R&D capability and
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operational capability. Third, reconfiguring is positively related to marketing, R&D and operational capability.
Finally, the marketing and operational capabilities are positively related on performance. Meanwhile, R&D
capability reveals non significant performance. In contrast with prior research, we offer unique aspect to improve

small-medium sized supplier’s capabilities.

Keywords : Dynamic Capability, Market Sensing, Reconfiguring, Marketing Capability, R&D Capability,
Operational Capability



