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A Study on Determinants of SME Products Purchase through
TV Home Shopping

Jung Hwa Chae”, Yeong Ju Lee™

ABSTRACT

One of the policy goals of introducing TV home shopping into the domestic pay-TV market is to provide a
smooth outlet for products of small and medium-sized enterprises to the market. However, the supply of small
and medium-sized companies' products through TV home shopping has increased, but the visibility of sales
performance is not large and there have been few studies on users of SME products.

This study examines the characteristics of users who buy SME products and examines the effect of these
characteristics on purchasing products of SME. In other words, we try to identify the characteristics of users by
comparing perceptions of SME products, purchasing motives of TV home shopping, and usage behaviors,
between buyers and non-buyers of SMEs, and demonstrate empirically how these differences affect SME product

purchases. The research model of this study is as follows.

S E
Perceptions of ||

SME products Attitude of the
J reference group/ | |
A self-image Vi

TV Home-Shopping User

[ Purchasing group of ] Pu.rchasTg Conveni.ence SME products
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<Figure 1> Research Model
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he result shows as follows. In terms of the demographic characteristics of purchasers, male, 50’s, and married
user’s rate is higher than those of non-purchasers. It means that the utility of SME products was higher in the
users who had to consider household finances.

In addition, we examined whether there are differences in the characteristics of users between SMEs
purchasing and non-purchasing groups through the TV home shopping in terms of SME product perception, TV
home shopping purchase motive, and utilization behavior.

As a result, it was found that SME product purchase group perceived the necessity of SME support more than
non-purchase group in general attitude. There was no significant difference between the two groups in the
perception of quality, reference group, and self image of SME products. The motivation for purchasing through
TV home shopping was that SMEs purchasing products were more price competitive in terms of shopping
€conomics.

The purchase motivation of shopping convenience and shopping efficiency did not show statistically
significant difference between the two groups. In terms of TV home shopping use behavior, SME product

purchasing group was higher emotional / impulsive use behavior or rational use behavior than non-purchasing

group.

<Table 1> User’s characteristics between Purchasing group and Non-purchasing group of SME Products

. SME product Standard L
NO Dependent variables .pro uets . N Mean ar.1 gr Statistic Values
Purchasing Behavior Deviation
Purchasing group 221 234 981 t=5.189
General attitude . df=422
Non-purchasing group 203 -.255 958 p<0.001
Perceptions of | Perceptions of Purchasing group 221 020 966 s
SME products Quality Non-purchasing group 203 -.022 1.036 P
Attitude of the Purchasing group 221 .031 1.053
reference group/ ) p=n.s
self-image Non-purchasing group 203 -.034 939
Shopping Purchasing group 221 .070 .970
. =n.s
Convenience Non-purchasing group 203 -.076 1.027 P
Purchasing : _
motives of TV SHeTE Purchasing group 221 .105 1.053 td—fZ=ZZ627
Home Economics Non-purchasing group 203 -.114 927 <0.05
Shopping p=r.
Shopping Purchasing group 221 .050 1.061
. =n.§
Efficiency Non-purchasing group 203 -.055 928 P
Emotional/ Purchasing group 221 .146 928 t=3.173
Behaviors Impulsive X df=422
of using TV | Use behaviors Non-purchasing group 203 -.159 1.051 p<0.05
Home . Purchasing group 221 153 983 t=3.342
Shopping Rational df=422
Use behaviors Non-purchasing group 203 -.167 .992 p<0.05
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After examining the determinants of purchasing SME products on the basis of these discriminatory
characteristics, it was found out that the general attitude and rational use of TV home shopping use were
statistically significant factors. In other words, it was found that the users who are rational users with the

awareness that they should help SMEs are likely to purchase SME products.

<Table 2> Determinant Factor on SME Products Purchasing

Independent variable B S.E. Wald p Exp(B) Statistic values
General attitude** -423 118 12.907 .000 .655
Perceptions of Perceptions of Quality] .028 122 .053 818 1.028
SME products Attitude of the
reference .035 123 .080 778 1.035
group/self-image
Shopping -030 123 061 804 970
. Convenience Percentage Correct : 59.9%
Purchasing Shopping Model x2 36.089%*
ti fTvV . .013 1 .011 915 1.013 o )
}111(1) (r)nl:;;z o Economics ? -2Log likelihood 550.935
PPing : Cox & Snell R2 ..082
Shopping
Efficiency .048 .109 195 .659 1.049 Nagelkerke R2 .109
Emotional/
Behaviors Impulsive 237 131 3.235 072 789
of using TV Use behaviors
Home Shoppin i
PPIng Rational 280 | 127 | 4844 | 028 756
Use behaviors*®
Constant -.093 .103 367 911

#p<0.05, **p<0.001

Therefore, it is necessary for SMEs to find a way to improve their awareness while instilling a positive image so
that TV home shopping users will be aware of the need to help SMEs when establishing a product sales strategy.
In addition, price competitiveness of SME products can be an effective business strategy to improve short-term
sales performance. However, in order to increase the purchase rate of SME products by reasonable users, a
strategy to prioritize quality competitiveness should be sought in the long run.

The academic significance of this study is to investigate the usage behavior of TV home shopping users as an
outlet for SME products, one of the main purpose of TV home shopping. There has been very little awareness of
consumer products and little research on SME products, and there has been little access to consumption levels for
SME:s sold through TV home shopping. In this study, it can be seen that SMEs can refer to product sales strategy
through TV home shopping by showing one aspect of purchase behavior of SME products through TV home
shopping.

In addition, SMEs tend to emphasize price competitiveness more than quality, but this study shows that SME

buyers are more likely to make a purchasing decision based on a rational criteria. This suggests that if TV home



106 | e£¢3 233 335

shopping products wants to sell the products of SMEs, they should secure more quality competitiveness than
prices.

Finally, as a limitation of this study, we did not consider various factors such as differences in product
attributes, TV home shopping viewing amount, or preference of TV home shopping. Therefore, in the subsequent
study, it is possible to expand scope of the determinants of purchasing products of SMEs by dealing with factors
that are not covered in this study. And it is not possible to exclude the possibility that the respondent did not know
SME products clearly. This can lead to errors in the results. Also, in the following study, it is necessary to study
the relationship between the satisfaction of SME products and purchasing intention so that it will be helpful to
establish sales strategy for SMEs. In addition, it is necessary to fill out questionnaire so that respondents can

clearly recognize SME products.

Keywords: TV Home Shopping, Perception of SME Products, Purchasing Motives, Usage Behavior, Decision to

Purchase



