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L M2

N2 GEAANAL Shop 2u2te] Y28 T
A|ZIHA] BRARREO] AP A& ZFE ok -5 A
Z(PB : private brand) & A| &4 0.2 EA|5lal
sk 45 970] o5} P2 2

2 e A st (A S, A 2008) A E T uH
27 et PB w4 2710 A

(NB : national brand)]] H|3]] &2 o] ?31017\]37_
T glx]o] @& A7ty PBEC| F/E ©l

e

Mo = mh T N

(Cunningham, Hardy and Imperia 1982; Dick, Jain
and Richardson 1995). Lo+ PBY| #A 429
et aH|Ake] 2]Zko] iA=L 912 W (Kwon, Lee
and Kwon 2008), %83t Z&]n]¢l PB7HA] 5745}
A PB AlE2] th /g w g=iol "AF ARAL Q)
th&2E, 1748 2016).

A% £, =L 2771 P3 wugsst
7F47HA A PB ‘W] F S EA|Gte] £ Z o A
At ot e ID}EJ 27 Pp 23 22k
252 20181 gt

r_\,L i

O
gro 7] }%ﬂ 4% AR ;%—'uzq
M EX]%& o2 grjg dgolct FE A

PB 71 }i}% 7Fstal ik,

29| F-5dA oA ZpARTES] 28t AFE
TAo s sl alE] MAG] fol& AL =
=, vz b F= Ak F5A17171 fls
o AFA F+5UA EHE (multi-tier PB) A=
8ot gt YRty o= AFA PB(E= PB A
) A= AA|H(economy) PB, HE(standard)
PB, Z 20| (premium) PBE FE5t] AFEE T
I thH(Geyskens, Gielens and Gijsbrechts 2010). L
% 7P w27 Z47sta ¢l Zejuld PB= NB
o F4do| fFArSHHA 714 o] tha: B2 majn|Y

2}o] E (premium lite) PBL} NB H.t} &2 o] --4=5}

I 7HA E v ZAFe] || Eato] A (premium
price) PBE 242 4 QJth(Kumar and Steenkamp
2007).

2, PB =47} 7_%% 138 A4 (Geyskens et
al. 2010)E AHHEH, F5A4A7F PB ASS =¥
St &= PB 74]%94 HAf&s 252 AR
o= Zoltt o|#et A Ao E45tl -5
FAN A= H PB AlS= A5H 02 EQ5t= A
A7t? 11 ol F shhe FEedA oA thdet PB
AlSS Esh= -5 NBet PB A5 7ol
THcontext effect)”t TAYSHHA A& 7+ A
H3lolA =, dapH o g sHH e Xﬁﬂﬂ
of &= r1A|7] wzort. whehA] *H—EL—-—
Qjo] 7]= NB2} PB Al 7+e] 2713
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EH o)1 o)A Al Hske 7}

SUAR QFASIE S ST AR

=L oj
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oA Az
ofue} FE Ao olm|z] Azt 7}Eﬂ—1—lﬂ
Z2Fo]th(Dekimpe, Gielens,
Thomas 2011).
Aoz EAANA Al 4 AZHAA
m2|n|)e] PBE T Yokl k. AA, 7§Zﬂ
B A& 9] o|u| x| o 23t 52 esA] &F
A7} Al Fol™, B4, FF PB= NBoF ARG
HA] BHpFo] T AlEolal, AA, =
B+= NBoj| H|ofj F4 o] $-dstH A 714 0]
n2ju|¢] 2to]lE PBLL NBO|| H|sf| &
T 7HAE B ZEjn] ¢ meto]l A pB
= U tH(Kumar and Steenkamp 2007). ]
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2740 TsE 714 malu gl 24dn
SJth(Apelbaum, Gerstner and Naik 2003). =2 714
7} £0529) mau o mafol PRY] YL 7
2 pBof T A8 0] BZHE vE 5 glo] £u]x}
+ Zejn]¢ Zefo] A PBE Uut PO} THE H 9
ZHe| At 8] 2 Q1413 4= 91tk (Noormann and Tillmanns
2017).
Tt AH[2= Tkt A FE2 W] o&
PRSI AE Ak ofel AFE BN
[e) A

O

—_

gt o] gt Mg g tol= fAM B (similarity
effect), <1 & P(attraction effect), EFE & YH(compromise
effect)”} it

AR, FA B FAFSHA] 92tk Bt
ARRE T obe] Hfa& Al 7]+ Aol th(Tversky
1972). 4 djQt} Blwste] oF &4
SHA|RF thE &/ o] thar -Hstod
a-go| Bl A|39] dieto] =QiE 739 A ok
o] A8 Hf&o] Bolxlth= Zo|th(Busemeyer,
Barkan, Mehta and Chaturvedi 2007). 4], 731 &
= AEA =Y digte] A" Hetol A FARRE
tioke]l TojHQl A= F7HNZIE deltt
(Huber and Puto 1983), =, MEA =4 H thek2 7}
2 Ak iAo -t iete] A= M
2 57HAZ1tH = Zl o]tk ((Huber, Payne and Puto
1982). A, Bt 5 3= F 72| tigto] EAfot=
%E—H | chol ] Az diete] F7He ¢ 3 Hiet

1989). =, AH 1 } EHOJEE} Bt ffjohs A

PB7} EISIE B9

R g=Z0] AFGs] Yk o Azl AR 2
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Q1= AA| A PRS} TE PBO] EASZFo] S-S}
Sl
P

Q14T 2 Gtk whebd] A pBO] E9L
HZ PBO| Af-2S 44412 Zlo] o gFlng o
o3} o] & AR}

7H 1% JHR oK@ NB, BE PRIO| ZR 40|
A ZRIE PBI ST AP RAKY B2
olsto BE PBO| BRSOl a3 Holct

SH NBel E5 PBO| ARl FA4 PB
7t EQEE A, BEsT0] B2 AFe] EYH
A FAEo] Skl AT AES FE v
t] =7 A ZFsHA| Hth(Nowlis and Simonson 2000).
o] 7% A4 PBO] EHE ol 7 Rrhal 2|2t
Sk AH| A= High FollA F8gFo] Skl ¢
A%t & PBY] F44wa o =7 AR 4 4L
o} whebA] A4 PBO] E Q12 B A vHE et
of T3+ gkl ®<F PBY| AHf&= S7HAZE o]
AdE B2 th2i} o] 7Hd 2 A9t

'5"0:1 HE PBQ| E%%ol gjl_—g. Z-\IO|E|'
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E 93l PB AlZ=9 A
f&-S FAT L Wt &, 48| PB ASS
FAFeITE AL 2| 7totd S gk 7 e 2 W 53tot

™(Noormann and Tillmanns 2017) ©]2 {15t &
Alo] o A ¥AYF 4= Qtk(Nenycz-Thiel and
Romaniuk 2016). Th2tA Z2]n|y] 2fo]E PB] &
Q& melol ¢l sfol = pBS} 57 PBE U7 7]

74 3. M| 7HX| CHOH & NB, AKX PB, = PB)9|
YR M Z2|o|Yf 20| PBI £
Z2 QA BTE olotol EX PBO| HR
80| Zag Zolct

Ir

Romaniuk 2016). AH|A= L 2|n|¢] L2to]A PB
£ b pRs} o2 W] A 22 Q14 A
o]tH(Noormann and Tillmanns 2017).

S NB, 344 PB, 5 PBO] A Gol|lA] &
0] 9] Tefol 2 pB7} Qs %, meu)
Zto] A PBO| EE o] 7HE =kl 2] Zt6}

H| 2= FL e PB AlS
0]
AA

7t 4. M 7HX| TiHES = NB, BXH PB, & PB)2
B g0 =20]Q ZEto|A PBIF = ¢
2 4% ro=zaz Q5o BE PRl Hi
20| 37t Aolct

2 ZYAHO 02 Wtz

Ast7] $1er Alel A A55
Z

ey
=
Ho g FES= A xH o] = (regulatory focus
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theory)g AR5t | ’3'537&-4 AH| 2= A,

59 33759 734011
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= P55 517] = (Chernev 2004) A A &S o
A FYstE 1l sh=(Herzenstein, Posavac and
Brakus 2007) BFA, o2 AH| 2= 24 0] AR
JEE A5t = 35 5H7] diwoll(Cherney
2004) MAE LAof o XA tH(Herzenstein et
al. 2007). =3 A= AH A= 2 Yok

-LJ

57 PBY BA420] SARIT A4 % 9t
e @A AdlE Holet WES ol
(Chernev 2004), A 2-2 Tt o A4 45k
5= (Herzenstem et al. 2007) FAzH 48| A= 7
A4 PBS} 7 PBE §AFSHTY T Q1457 o]
A28 499 249 p5S A9 7He 9] Bk
A 2 PBO| W§-EE F4AZ Aol oz

the 3} 2ol e AT

744 5-1. & 7tX| EHor
01|A1 BHH
2 215t %to*ix 2H

—"IILI

= AT 4= ok whebA] dA A E frlske
Y= 5} (Chernev 2004), 7 HjehS AlS

-

she
o2 AR Tiet FolA &4 7HA7 52
o 9125 B2 PBO] AH-82 F7H1Z Aol ellat

Sog ohgT o] FHAle A

-

7Hd 5-2. % 7bX| CiOHDZ NB, BE PB)O| ZH A%
oM ZAMA PB7} Q= AL EfHZ R
OI5I0] Of| XA AH|X[O| EXE PB MEH X
{82 =78 Zo|ct.

= =
g0l %0}11 PBJ Afres %‘iﬂlé‘ 2ol o

ArE| B 2 oh-eat 7o) 7148 A A S

7} 6-1. M| 7HK| CHOH D2 NB, ZX| X PB, == PB)
o ZARHAFSIO| A ua|u|0+ 2l0|E PB7t =
Olg] Ho OAM HItR Ql8l0] THAIAE
AHlxl,ol _‘H'_T PB A-| EH X-I_l_r-g% A1 ;\I
o|ct.

13, Alg NBoj| H|s Z2jn]¢] 2to]E PB2]
FdpEol tha Wbl 2175k o 2] A-H] A}
+ Z2|n|¢] 2fo] E PBo} < PBE FAFSH AL A
Ztso] Bt FenIE
and Tillmanns 2017) 225 NB& = tfoto & 214]
o= ok whepA] AAE S ofl sl B Bl A
S} (Herzenstein et al. 2007) 5-ZF tot2 A S 51=
A=A A2 AHEA =4 Zn] ¢ a}o]
PBS} St et NBE A Ei5h7| Hrh= # P

£ A9 7HsAdo] Fobd o] didE R E}E

L =1

H =515l (Noormann

_l
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3} o] 7he AT,

7t 6-2. M| 7tX| CHOH 2 NB, AKX PB, EZ PB)
o FedEolM =20 2t0|E PBI} =
U R ErgRE 2l5t0] ok R AH|
Xto| = PB MEY MR8 Z7rg AOo|Ch
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(Chernev 2004) /\H 28 EHOP S ] 47 Felsty
F=(Herzenstein et al. 2007) & ZH AH| ==
& M 15o] olA| EZ pBe] A

Al 7o) G EBER ta3t ol 7h
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w do ox K H Rl o
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74 7-1. % FR| YOHE S NB, BE P
o 3% Pt =2l a5

S

21 2] < =
Y52 SHH(Chernev 2004) F7F tehS A3 5h=
itz Av|AF= giQt SollA &4 717 53¢
of Y|t 2= PBJ e 7HsAd o] ol Ho] 9

o
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s
S
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il
i
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o
O

744 7-2. 5 7HX| CHRHE S NB, EZ PB)9| B AIE
oM ZFH PRI S S ElmItE
Ol5to] Otz AH|RRo| EE PB ME
Qg2 37t Zo|ct.

M)

AT
SHA 7= A
212w LA
3 (Love, Staton, Chapman and Okada 2010).

0] 2 PBO =2 7| PR et 54

=
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FAA 0 2 HIAIXItK(Sprott and Shimp 2004).
3] X PB Zl—g] ﬁxﬂx}ﬁo-oﬂ/q

B ofN o

A
> o2

Boox o ® ool
F§£

o M % |[H
k1

o

lo 1

ro,

ol > O
o [ nt P>
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744 8-1. M| 7tX| CHOHEE NB, A% PB, & PB)
o AYHolM Z2|0]Q Zato|A PBIt
CoE 42 fosnzE olsly shaE™
AH|XIO| BE PB MEY HRE2 3L A

O|C}.

2}, Zejnjg] mafo]A pRO| EALF0] F
3 NBO| FH 45 Kot o] =rhal 225 9
Fxd A= 3 NBE S tite =2 1A
4= it whebA A AElE fAl5H = 52 of
™ (Chernev 2004) 71 QFARE tiet-& A& 5= o
Wz AH|2= NBE AHE 7HsAdo] wobA &
= PBY] A58 AN o] ddEBR oh
i} o) 7Hd-& A7 st

7t 8-2. M| 7tX| CHRHEZ NB, AN X PB, EE PB)
o AMAMSTIOAM Z2|0/Y Zato|A pB7|.

TS He EfEmItE olsto | s
AH|XIO) BF PB HE YRS YA A
o|c}.

LRA o] G551, 191 747 Bl Fo] A
2 Z7bstA & 7] AMTE AES) B



ASH QEAUH BHEo| 2AFE £ 0| HEZ CIRFQI0)| ojxl= g | 33
j7} A o S7botal Qi kA 2 At FHE (Z=glo]=, 4, tiQte] 4~271A], 3714, 4714])
AH|[ZFO] EREE wtsto] g 7] AALE 2T 2 2x3 A7 A A (between subject design) = 4]
T = AL R s e, i1g NBE+= o sttt
7I17F &9t AESHA wefE Al Qe THEA-EA
(CMR: convenient meal replacement) A|&<] I 2. 52 8l X%
dlo|=2° & AASHAAL, S5 NBE= | w7t
7kt Sl IFEZPEAI(HMR: home meal 2 A7) S 76 floto] A7 H
replacement) A< ‘RS Aot (5 3X) 7St o2 NBS PB ATl oigh Ayt
NB¢t H= PBO| A4S A PB A<l <=t FoJAtES AEet &, 370 § o AEAE 7249
A Lolog dActE WeEtg ke Qs AH|zte] 2 vjzsto] S sttt A@YHe] 442
Aefo] o|BA| Hst=2E AS5H7] {st] A= <3 1>} 2}
<H 1> Ayt 4
AR
7te| e HE T D) T
15 NB @) @) o)
CMR HZPB @) @) @)
(FX0|13) 24|14 PB O O
m2|0|¢ 2t0|E PB o
25 NB O O O
HMR HZPB O O O
@ ZA 2 PB @) @)
2|0/ T2}0|A PB )
AE2]E &4 a3 order effect)E WAI5H] ¢ =25t}
5t 6%5-2] AE2] H 2 NBe PBO] =4 & HFLo] ARA= 1,0465-E 2lsielen, 252 4 &
Z 1259 AEA7F AR E o A 19 AEA]+= AR AEA] 113585 Al9Jste] F 93355 &4
I 712 tiK(NB, 2 PB) 5 A=A 5t & of o] &5ttt s HAY] AT AT A EAA2 <HE
o 29] AE2]= Al 7HA] HiQK(NB, A4 PB, E 2>0F Zr}, -2 o4do] 73.5%, FA 0] 26.5%°]
PB) oA A=A glom, {39 AFA]= 1 ™, 40t o1’F(69.7%) 718(77.3%)°] =
7FA] HiK(NB, A4 PB, #5= PB, Z2{1|¢] PB) 2Ap2lskal Qlal, tjEol/do]l 55.7%, ilEo|strt
Z ol A st st Al e 5 oiQt e & 44.3%%5 AHA|okal Qi
of s Aol et A1 2te S 22k 7HE &
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B ol A 2t EHOPEPJ A7kl FA 2|7+ 7t
Aof gt SHTES t-test2 RIS A= <&
4> gt T 7HA] dijto] AASt= A, Alw
NB(M=5.031)9} == PB(M=4 141)9] 2|2+d &4
< IRt 2pel & H O H(t=7.807, p<.001), g

ot &

<E 2> SR LSS £4
g = s HIS(%) g = il HIZ(%)
g g 247 265 | e 721 77.3
o o o 686 73.5 ;E n] 212 22.7
g A 933 100.0 N g A 933 100.0
20M] ~ 29A 113 12.1 1= ojot 45 48
30M| ~ 394 170 18.2 55t 2 368 39.5
A 40M| ~ 49M| 330 354 | & CHatm &9 461 49.4
S0M| Ol 320 34.3 CHEte 21 o)A 59 63
g A 933 100.0 g A 933 100.0
mtetsto] 7t gk 7ke] Aol ghelotgict. YL
3. SExlel 8HY AB AR AN A, 2t T 7ke] 1144 Aol 7}
e st BT < 3> 2
2 A= SEAEY PBA titt A4S
<H 3> PB 25442 0|84 SEAS| AT 2H SAMo| ChEt 24
AlZet df e Ala Fgk sig.
ks 6.406 2 3.203 1.852 158
2k LY 1606.879 929 1.730
A 1613.285 931
NB(M=4.370)2} £ PB(M=3.254)2] %]z} 7}2
4. ==k M Z(manipulation check) & ol ApelE Bof(t=7.977, p<.001) HE5H]
2AE 08 & 4 A
A Aol A SEATE 2 A E] A7 EE Al 7EA] Tigto] A st 7, < PB(M=4.253)
1} 2|7t 7HA ol tof] ZHEEA QIAISEA QlE=A oF A= PB(M=4.090)2] 2|2 F4 o] 72| gt 2}
£ 3Folsly] Y5l 22 A2 AA 5T o] H ¢ 0 M (t=2.055, p<.042), 2115 NB(M=5.140)

= PB(M=4.253)9] |2t £4 & 5-9] 3t z1o]

£ Ro(=8.375, p<.001) A5 2FE IS
oF 4= Qe ER, BE PB(M=3.554)2} HAH

PB(M=3.099)°] 2|2}l 7}A o] 23t Zpo| &
© ™ (t=4.236, p<.001), 215
PB(M=3.550)°] 212} 7HA &= §-9J 3t 2ol &

HA

NB(M=4.418)2} B

Hoj

(t=6.029, p<.001) AAHA XA EYSS & 4 A

At

apzjete 2 o] 742] dijte] FAsH= 49, &
PB(M=4.278)¢} 7 A2 PB(M=4.067)2] #|ZtH

>

e N
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o o

Aol {2oJ3t 2po] 5 H A (t=3.105, p<.002), T2
u]¢] gto] E PB(M=4.663)2F EF PB(M=4.278)2]
A7t FAE foRt ZpolE HATHE=3.669,

p<.001). 12|11 13 NB(M=4.792)} Z&|u|] 2}
o] E PB(M=4.663)] Z|Z}5l E2.& 40|t 2}o]7}
LrERLER] eFokth(t=1.713, p<.090). o
PB(M=3.416)2} 7 A 4 PB(M=3.0093)°] 2|2+ 7}

_

TSt

=
41, L

OJgt z}o 1% 91 11(t=4.950, p<.001), =]
E PB(M=4.061)2} EF PB(M=3.432)9]
vJ g ol HHrh(t=5.457,
p<.001). 13|31 31F NB(M=4.216)¢} =2|u|y &}
o] E PB(M=4.061)2] A|Z}H 714 = ¢l 74]-01
Ho(t=2.274, p<.025) AAsHA Z&EH NS &

S
% 9191

<H 4> 12 NB(ZZ2|0|3) vs. PB A|&2| RAHMA A}
=i Ly 2 t df | sig.
Z'i?' T2 NB (M=5.031) > HZ PB (M=4.141) 7.807 | 169| .001

chot2 x|Ev =

7&; 12 NB (M=4.370) > HZ PB (M=3.254) 7977 | 168| .001
2|2t HZ PB (M=4.253) > ZA|Z PB (M=4.090) 2.055 | 150| .042
ok 3 =2 T2 NB (M=5.140) > HZPB (M=4.253) 8.375 | 151| .001
2|2t HZPB (M=3.554) > ZA|2 PB (M=3.099) 4236 | 150| .001
7t 12 NB (M=4.418) > HZ PB (M=3.550) 6.029 | 151| .001
A2t HZ PB (M=4.278) > ZH| A PB (M=4.067) 3.105 | 108 .002
mor | Z2/0|Y 210|E PB (M=4.663) > HZ PB (M=4.278) 3.669 | 108| .001
ot == 12 NB (M=4.792) > 2|0/ 2}0|E PB (M=4.663) | 1.713 | 108| .090
A2t HZ PB (M=3.416) > ZA|2 PB (M=3.009) 4950 | 107| .001
7;7; mZ2|0|%f 2t0|E PB (M=4.061) > HZPB (M=3.432) 5457 | 107| .001
12 NB (M=4.216) >  I2|0|Y 2t0|E PB (M=4.061) | 2274 | 107| .025

NB(M=4.696)%} ¥ PB(M=4.197)2] 2] Z+&
< IRt Abol & H 0 H(t=3.769, p<.001),
NB(M=4.301)¢} £ PB(M=3.438)2] 2|2}

T Golst i}o]% 1 o§(t=6.258, p<.001) 243}
ZZE9)Le-8 oF %ME}

=A, ]

o rr
o,
:lo
ﬁomn{momﬁéo:
L ool oMy 2 oo

PB(M=4.052)2} A4 PB(M=3.562)2] Z|ZtH &
o] foIgt 2fol & B Gom(1=4.082, p<.001), F
= NB(M=4.737)¢} & PB(M=4.052)2] A|Z}H &
AL {03k 2po| & Ho(=5.238, p<.001) A A5}
Z2AE S & 4 Aotk T3 EF PB(M=3.784)
o} A A PB(M=3.319)2] A2 7} o] f-2l et 2}
o]Z H 9]0 W(t=3.513, p<.001), & NB(M=4.180)
o} 5 PB(M=3.784)9] A ZtH 7}1A = 52|35t 20|
S Ho(t=3.408, p<.001) HAEsH 2&=HISS
/\ o] Oh:]-

mpx|ero 2 o] 742 tigto] H Aok A9, &
PB(M=4.330)<} 4|2 PB(M=4.012)°] #|Z}4
Aol GoJgt 2polE H 11 (t=3.916, p<.001), =

m° i

ol o fN



36 | gEQI7 25H 13

NB(M=4.544)9} T3 PB(M=4.330)2] 2|25 245
FOlgt 2ol 5 Hth(t=2.478, p<.014). 12|31 T
2 u|y] ILato] A PB(M=4.852)2} 55 NB(M=4.544)
o] A17te FALE F9)g AfolE Hth(t=3.589,
p<.001). E3H FEZF PBM=3.463)2} ZHAZH
PB(M=3.029)°] 2|7} 7} o] §-2J3t Zpol & H Gl

1(t=5.441, p<.001), =2 NBM=3.916)2} i
PB(M=3.463)°] A2t 7FA &= 29k Zfo] &
th(t=4.692, p<.001). 12|11, Z2|u]g] mLzto]
PB(M=4.105)2} 5 NB(M=3.916)2] 2|7t 7}
T GOl Aol Ho(1=2.232, p<.027) ZA5}

2459082 & 4 AT,

kT

o
T T DA A

<E 5> 35 NB(E®) vs. PB AIS 2| 2214 H Zat

= Ly t df sig.
2| 2+
In"; Z2 NB (M=4.696) > HZ PB (M=4.197) 3.769 | 154 | 001
==
EH(P_} 2 2| 2+
;;7; Z I NB (M=4.301) > B2 PB (M=3.438) 6258 | 154 | .001
2
2|2+l HZ PB (M=4.052) > ZA| 2 PB (M=3.562) 4082 | 140 | .001
ot 3 =3 Z2 NB (M=4.737) > HZ PB (M=4.052) 5238 | 140 | .001
. 2|2t HZPB (M=3.784) > ZA|2 PB (M=3.319) 3513 | 141 .001
714 Z2 NB (M=4.180) > HZ PB (M=3.784) 3.408 | 141 .001
HZ PB (M=4.330) > ZA| A PB (M=4.012) 3916 | 135 | .00l
2| 2tgl Z 2 NB (M=4.544) > HZ PB (M=4.330) 2478 | 135 | 014
=4 o2|g|ed T2 o|A
= Ze/0lg Ze/0l~ PB > Z 3 NB (M=4.544) 3580 | 135 | 001
ot (M=4.852)
. HZ PB (M=3.463) ZA| A PB (M=3.029) 5441 | 135 | .001
Z|2tgl Z2 NB (M=3.916) > HZ PB (M=3.463) 4692 | 135 | .001
7t4 o2|0/Y T2|0|A PB
= o — — > = —
(M=4.105) Z I NB (M=3.916) 2232 | 135 | .027
5. ZFgt=5o| AMz|/d &M 51. I1ENBEZ=2{|0|3)2} PB HZF MEHQ|
3%
A= (reliability)2 T g2 FARE SA=T
2 ofg] ¥} SHSEAY 7] SAHEFZ HHE & 15 NB2} PB Ao AAst= Zxo]=29 A
A 9o ddo] e AHE EEotH= A & ol A A2 FA 3 2| ZHE 7 of] ek A
oF TAEH, dPAdo] =AWt eEEda4s 1 MaE AT A= HF2 91519 Cronbach’s
A o] AlF Aol =rhal & 4= Qlth B A= 71 a AlFE o]-&oto] W40 YHLTAI-E Selgh
tfxdoe= ARgst Qe WAL (internal AiKE 6 Fx), A7 E F22 0.847~0.955, A2}
consistency)©]l 2|3+ ®HH Q1 Cronbach’s a A& ©] = 7142 0.860~0.9222 LU ERL}F =X SR 71 Al F
853, duta o =2 (.7 o] 4fo|H ko] A= /go] SR
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= H A A HE=ZPB EE‘ll:ll%I
Teen H=35} Cron H=35} Cron HZ5} Cron HZ35} Cron
A2z | bach'a | HZ{Z| | bach'e | ZZHZ| | bach'a | HA{Z| | bach'a
SE2 (e 4 At 0.936 0.952 0.941
Z2le algolstct, 0942 | 0944 | 0962 | 0950 | 0.934 | 0954
chor | FE SEES 7Ioig 4= AL | 0.909 0.909 0.920
3| 2okoio] s 4 Qict 0.844 0.904 0.868
7tA0| MEQICT 0919 | 0908 | 0912 | 0.896 | 0.863 | 0.887
=g ZdotA off &Ct 0.933 0.878 0.910
42 Mg 4 ALt 0.891 0.949 0.921 0.891
Z2e alealsict, 0.908 | 0919 | 0937 | 0941 | 0921 | 0929 | 0.908 | 0.950
chor | YRE Z2S 7|ChE 4= Tk | 0.905 0.932 0.859 0.905
4 | Hetolo] QU5 4 QiCt 0.861 0.917 0.600 0.861
7HAH 0| MEQICE, 0.901 0.911 0908 | 0918 | 0.901 | 0.847 | 0901 | 0.944
=2 AokotA ol ECt 0.923 0.939 0.896 0.923
Mishra, Umesh, and Stem(1993)-2 32 t ¢t} o]
6. 714 A= 7] wjeto] fARSHA GlE Tz} A EAsH,
tfeto] S7FstA A A o] ¥ Sl= W2t g vtof| tiol
6.1. Q0|4 HEUH o] QJAX|7} EAghcrL st oleeh weta vt
2 Aot e ohg Tt 2,
T o] vl 2ol & FEot7] flste] 2+ A Ao (X, YiolA X7 AEE Haase
b jote] Mgl Ao9.S wwstath sHA U(Xx)
= = B = ) == ] ]—}J\]q- = P(X;Y) U( )+U( ) o]r:q’/ll_E_ﬂ ?}g% {X, Y,
Hy:p p2§ Zj@’c,;_]'ﬁﬂ% 17 7}31]4 p1 p2
W1 oA X7}t Aei= qAaed
L ZAHo g AREgths AHE o]gatol
U(X)
o : = o
:H_l_7]-k10ﬂ 1 ;q:rf‘ —’] %‘&%M pQ_OO]Iﬂ P(X’Y’W) U(X)+ U(Y)+ U(W) ]1—4'
— o 13 =
REWAE Vg [+ ol 3E g3aE  e® el YR 6 IS e A9 Y
moo f-go] Mell g oz ZtastA Dot ot wok £
P=p :p2°1i, q= —pOIE’r. HWPJ Q—% pE 2 o tior Xo| 7t He8 PHX)= P(X;Y)x

(1-P(WX,Y))7} 515, P*(X:Y,W) > PXY)ol &
R e A R e kTR -

. P1— D2 -~ X+Y O] FFH2 <A 2> Zo] B4 fiet X9 AA| A
= , p: - _
N m f-87} 710 18] Aol 2 ALt
ny Ny
<Al 1>

Wt § v context effect) ] ¥
=P(X;Y,W) - P*(X)

<Al 2>
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6.2. HF M H]E Halof Oigt =M
SHAS] AEAAE v Hie HekE 2

A
AiE <# 8>3 P} 219 NBeF £F PBO] B4
[ele]
==

fm |
p<.05) 919, ST NB} EF PBO| HAAIS o) A
AAA PBY] =2

SJsHA T7H71E A 22 UEPETH(t=3.076, p<.01).

Egh 315 NB, A1 PB, % PBO| BALE

oA Laju|¢d gtolE PR =YL 11H NBQ| A
588 249 Gol5H Z7HA7|= Aoz et
(t=1.728, p<.05) ¥TH, S+ NB, 344 PB, <= PB

o] AAFF A malu|e] majo] A PRO| EY
HEZPBO] A0S 13% G5 271417

© 2 ebTH(t=2.327, p<.01).

=]
"

M

(o3 e]
mT=

S
—
7

=220|3 4

drE%) It RE%) 20[ (1) d7E 7| ERE(%) 20] (1)
P(B;A) 34.2 60.2
P(B:A,C) 25.1 252 0.1  (1.887 %) 43.0 42.7 03  (3.076%¥)
P(B;A,C,D) 25.2 18.6 6.6 (-0.014) 29.9 28.6 1.3 (2.327%%*)
P(A:B,C) 48.6 48.5 0.1  (3.308%%) 27.8 28.2 03 (2.246%%)
P(A:B,C,D) 383 35.9 24 (1.728%) 19.7 18.5 12 (1.631)
P(C:A,B,D) 10.4 19.4 9.0 (3.301%%) 16.8 19.3 2.6 (2.494%%)
* p<.05, ** p<.01 (HE FI)
A(Z2Z2{0|39| 2, 15 NB; ZY0| 2, S5 NB), B (EE PB), C (3|2 PB)
D (2Z20|32] F<, Z2|0|gf 210|E PB; ZEe| Z2, Z2|0|g Z2jo|A PB)

T8 Zejn]¢] 2ho] E PB(t=3.301, p<.01)2} & o] A-f-&oll uln|stA FrAAl Z 0 2 LFEREEA]
2n| ¢ Lto] X PB(t=2.494, p<.01)7t =A== gk, 2ju|¢] gto]E PB7F L E o= NB2] A
Z BT ZAA PBY a2 47 9.0%%} 2.6% 989 9358 ZUIAF|= Ao YehgT) 18
oAl a7l Aoz YEY PB Al =9 Lt NBe} 3= PBO| A3l A 414 PB
S = s A7 A o] AR A& gelsh T of Zejn|y] mefo] PBY Hom =ld 7

Adeidieto] F7FstH A HAYSH= Wt a = 9 Folls BF 35 PBY AR SV AL
It AitE <& 9>9F Ert. Al NBoF <% PB] = e
82X BAA PB7F =Y E 7 -¢-oll % PB

< 9> A|F MEHo]| Cff 5t Y gl At
T S A= Z0) ek It e A=
13 NB B4 PB HEZPBO0.1% 42 QA Z3} [7HA 1] 2fEd
(ZZ240|3) m2|0|¢ 2t0|E PB 12 NB24% 27} - [7HA 3] 7|2t
Z32 NB &4 PB HEZPB0.3% =7t EtgED} [7HA 2] 2f{Ed
(HeEH m2|0|¢) Zalo|A PB HZPB13% &7} ISLelk=an’ [71 4] 2HEd

A
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63. ZHEXHE/ IS ME HE M MRS Hxd AHEe] Ao #EF PBO HARES
=4 Za 23% FYstA FTMZIE AR UEEHT
(t=2.262, p<.01).

SE7e] 22337 et AF Aol it E3 15 NB, A4 PB, E<& PBC] A%l
A8 HsE B A= <2 10> 2ok A A Za|u| glo] E PR} R, AR A AH]|
NB®} 3+ PBO] A= ollA A4 PB7F = Lo} o 23] AM2F R BE PBO MR8 9
=W, FFEH AnAe] A ol= 25 PBY A Fe 2] ¢ Ao Vel T E5
= 47% oA AaA7l= Ao E et v NB, A A4 PB, £ PB2| AXAIS 0| A Za]u| ¢
H(t=2.102, p<.01), A =7 A8[2pe] 7 -f-ofl= 27 mafo| A PB7F Y EH, R 2 A AH|Ate] A9
T NBE| 582 53% FolotAl a7 = AL o] #F PBY] AF&S 0.6% F25HA S7HA719
B UEPLTH(t=3.250, p<.01). 5 & NB2} E& PB) A (t=1.751, p<.05), & NB2] A-5&2 0.9% 52

ARAEI|| A AA A PR/} EUEH, FAEH 4

S fAaA7le Aem uehd HE(=1.677,

H|2}9] 7 9ol #F PBY] A &= 1.3% 725t p<.05), Y =3 AH|2LY] o= BF PBY A
TaA7]e= AL 2 et §HH(t=2.067, p<.05), &l FF= A A Zokdth
<H 10> ZE2/d4e0| 2 A M RS20 Cfst 24 2ot
=Zgo|3 e
HARE%) ZIHHRE(%) 20| (t) HAR2(%) 7Z|HEF2(%) 210] (t)
P(B;A) 37.3 57.7

s PBIAQ) 23.4 28.1 -4.7 (2.102%%) 413 425 -1.3 (2.067%)

‘Z* P(B;A,C,D) 24.0 17.8 6.2 (-0.080) 27.5 26.9 0.6 (1.751%)

Z P(AB,Q) 52.1 47 4 4.7 (1.503) 32,5 31.2 1.3 (1.274)

3 p@aB.CD) 46.0 39.6 6.4 (0.700) 20.3 21.2 -0.9 (1.677%)
P(C:A,B,D) 6.0 18.6 -12.6 (2.743%) 17.4 17.1 0.3 (1.299)
P(B;A) 30.6 62.7

o PBAC) 27.2 21.9 5.3 (0.487) 44.9 42.6 2.3 (2.262%)

gk P(B:A,C,D) 26.2 19.6 6.5 (0.137) 32.4 30.4 2.0 (1.547)

Z p(AB,Q) 44.4 497 -5.3 (3.250%%) 23.1 25.4 -2.3 (1.967%)

¥ paB.CD) 323 32.1 0.2 (1.494) 19.1 15.6 3.5 (0.584)
P(C:A,B,D) 13.8 20.5 6.7 (2.112%9) 16.2 21.7 -5.5 (2.220%)

*p<.05, ** p<01 (EH= d3S

A(2Z2|0|39 Z2, 13 NB; 49| 22, £3 NB), B (EZ PB), C (34| PB)

D (220|329 %4% Z2|0|Y 210|E PB; ZYO| Z, Z2|0|Y ZL2f0|A PB)

nojn|y 2folE PB7F LY H = AdgelA = UEFgTh ¥hHof|, ejn]¢] Lefo] A PB7F ¢

A} o 2] AH|AF B A A pBY A = Aol FEEH AnRte] H-¢ A4 PB
F&0] 212} 12.6%2} 6.7% F2l5H A Aash= AL O] A&l ot FFS A A Eobelal, oY
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The Impact of Sequential Introduction of Multi-tier Private
Brand on Product Category Design:

Focused on Context Effects

Park, Joh Hwan* Chun, Dal Young**

ABSTRACT

Recently, distribution firms are introducing various multi-tier private brands such as premium, standard, and
economy PBs in order to meet consumers' variety-seeking disposition and differentiate themselves from
competing firms. Product category design strategies are increasingly important for distribution firms to enhance
maximum profitability of multi-tier PB under the constraints of limited shelf space. However, several studies(cf.,
Geysken, et al 2010) reported that when multi-tier PBs are introduced, negative results like cannibalization
effects occur because of context effects. That means newly launched PB decreases existing PB. If that so, is there
any reason to introduce a variety of multi-tier PBs? This kind of problem necessitates optimal solution of product
category design of PB and NB while minimizing cannibalization effects.

The major objectives of this study are as follows. This study examines how consumer's choice on multi-tier PBs
differs due to context effects when the number of alternatives change. Specifically, first, we will confirm this
when economy PB and premium-lite PB are sequentially introduced under the condition of high-quality NB and
standard PB competing each other. Second, we will investigate this when economy PB and premium-price PB are
sequentially introduced under the condition of medium-quality NB and standard PB competing each other.

To verify those proposed research objectives, the following hypotheses are testified with three experimental

designs.

H 1 : When economy PB is introduced under the condition of competing two alternatives(high-quality NB,
standard PB), the share of standard PB will decrease due to similarity effect.
H 2 : When economy PB is introduced under the condition of competing two alternatives (medium-quality NB,
standard PB), the share of standard PB will increase due to compromise effect.

H 3 : When premium-lite PB is introduced under the condition of competing three alternatives (high-quality

* Ph.D. Department of Business, Chungbuk National University(jhwan@korcham.net)
** Corresponding Author, School of Business, Chungbuk National University(dychun@cbnu.ac.kr)
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H 4

H 5-1

H5-2:

H 6-1

H6-2:

H7-1

H7-2:

H 8-1

H §-2

NB, economy PB, standard PB), the share of standard PB will decrease due to similarity effect.

: When premium-price PB is introduced under the condition of competing three alternatives
(medium-quality NB, economy PB, standard PB), the share of standard PB will increase due to
attraction effect.

: When economy PB is introduced under the condition of competing two alternatives (high-quality NB,

standard PB), promotion-focused consumer's choice of standard PB will decrease due to similarity

effect.

When economy PB is introduced under the condition of competing two alternatives (high-quality NB,

standard PB), prevention-focused consumer's choice of standard PB will increase due to compromise

effect.

: When premium-lite PB is introduced under the condition of competing three alternatives (high-quality

NB, economy PB, standard PB), promotion-focused consumer's choice of standard PB will decrease due

to similarity effect.

When premium-lite PB is introduced under the condition of competing three alternatives (high-quality

NB, economy PB, standard PB), prevention-focused consumer's choice of standard PB will increase

due to compromise effect.

: When economy PB is introduced under the condition of competing two alternatives (medium-quality

NB, standard PB), promotion-focused consumer's choice of standard PB will decrease due to similarity

effect.

When economy PB is introduced under the condition of competing two alternatives (medium-quality

NB, standard PB), prevention-focused consumer's choice of standard PB will increase due to

compromise effect.

: When premium-price PB is introduced under the condition of competing three alternatives (medium-quality
NB, economy PB, standard PB), promotion-focused consumer's choice of standard PB will increase due
to attraction effect.

: When premium-price PB is introduced under the condition of competing three alternatives (medium-quality
NB, economy PB, standard PB), prevention-focused consumer's choice of standard PB will decrease

due to compromise effect.

Data were collected using three experimental groups(see, Table 1). Usuable sample of 933 were utilized to

verify the proposed hypotheses.
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<Table 1> Composition of experimental design

experimental group
category product
group 1 group 2 group 3

high-quality NB O O O
CMR standard PB O O O
(corn flake) economy PB O O
premium-lite PB O
medium-quality NB O O O
HMR standard PB O O O
(cup bap) economy PB O (@)
premium-price PB O

The significance test of hypotheses were verified by employing the following logic and techniques. The choice

probability of an alternative each group was compared to infer ratio difference between two groups. In order to

verify hypothesis A, : p, =p, , we assume p,— p, is approximately normally distributed when n, and n, are

large. In a null hypothesis, the mean of normal distribution is p;, —p, =0 , standard deviation is

/1 1
vV pq n—-i- o and common success probability p = p, = p, when ¢ =1—p. Thus, unknown probability p
1 2

can be estimated shown in the following t test by combining two samples.

~ ~

Pi— P ~  X+Y

when p=
= = 1 1 n, +n
Vp—p) o+ e
Ty

If the target alternative and decoy are similar, the context effect occur. There is a threshold for context effect

t=

where choices change as alternatives increase(Mishra, Umesh, and Stem 1993). Thus, methods for verifying
context effect are as follows.

If choice is proportional to utility of the object, the probability of choosing brand X from the set (X, Y), P(X;Y)

. Y U(X)
is P(X;Y) = T+ U
If a decoy W is introduced and there is no context effect, then the probability of choosing X from the set(X, Y,
U(X)

W)is P(X; Y, W) =

UX)+ U(Y)+ UW)

When Alternative W is introduced, predicted probability of X is P*(X) = P(X;Y) x (1 — P(W;X,Y)). If
P*(X;Y,W) could well be greater than P(X;Y), the context effect has occurred. The context effect is defined as the
difference between the observed probability and predicted probability using the proportionality principle.

context effect = P(X;Y,W) - P*(X)

The statistical results were reported in <Table 2>, <Table 3>, <Table 4>, and <Table 5>.
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<Table 2> The statistical results on product choice share

corn flake cup bap
ngr)e :Eﬁ’ic(f;‘; differential (f) Sg)zr)e esi‘lifg(tf;)‘)i differential (t)
P(B;A) 34.2 60.2
P(B;A,C) 25.1 25.2 -0.1 (1.887 *) 43.0 42.7 0.3 (3.076*%*)
P(B;A,C,D) 25.2 18.6 6.6 (-0.014) 29.9 28.6 1.3 (2.327%%)
P(A:B,C) 48.6 48.5 0.1 (3.308*%*) 27.8 28.2 -0.3 (2.246%*%*)
P(A:B,C.D) 383 359 24 (1.728%) 19.7 18.5 1.2 (1.631)
P(C:A,B,D) 10.4 19.4 -9.0 (3.301%*%) 16.8 19.3 -2.6 (2.494%%)
* p<.05, ** p<.01 (one-tailed)
A (a case of corn flake, high-quality NB ; a case of cup bap, medium-quality NB), B (standard PB), C (economy PB)
D (a case of corn flake, premium-lite PB ; a case of cup bap, premium-price PB)
<Table 3> The hypothesis test and context effects on product choice
introduced PB results context effect hypothesis test
high-quality NB | economy PB 0.1% decrease in standard PB similarity effect [H 1] accepted
(corn flake) premium-lite PB 2.4% increase in high-quality NB - [H 3] rejected
medium quality | economy PB 0.3% increase in standard PB corr;};;e();illse [H 2] accepted
NB (cup bap) ; , ; , ;
premium-price PB 1.3% increase in standard PB attraction effect [H 4] accepted

<Table 4> Product choice share variation across regulatory focus

corn flake cup bap
S?,Zr)e :ﬁ;’;"(f):; differential (t) S?)Zr)e :Efrzc(f;‘; differential (t)
P(B:A) 373 57.7
P(B:AC) 23.4 28.1 47 (.102%%) 413 425 13 (2.067%)
promotion  P(B:A.C.D) 24.0 17.8 62 (0.080) 275 26.9 0.6  (1.751%)
focus  P(A:B.C) 52.1 47.4 47 (1503) 325 312 13 (1274)
P(A:B,C,D) 46.0 39.6 64 (0.700) 203 212 09 (1677%)
P(C:A,B,D) 6.0 186  -12.6 (2743*%) 174 17.1 03 (1.299)
P(B:A) 30.6 62.7
P(B:AC) 272 219 53 (0.487) 44.9 426 23 (2.262%%)
prevention  P(B:A.C.D) 262 19.6 65  (0.137) 324 30.4 20 (1.547)
focus  P(A:B,C) 44.4 49.7 53 (3250%%) 231 25.4 23 (1.967%)
P(A:B,C,D) 323 32.1 02 (1.494) 19.1 15.6 35 (0.584)
P(C:A,B,D) 13.8 205 67 @112%%) 162 217 55 (2.220%%)

* p<.05, ** p<.01 (one-tailed)
A (a case of corn flake, high-quality NB ; a case of cup bap, medium-quality NB), B (standard PB), C (economy PB)
D (a case of corn flake, premium-lite PB ; a case of cup bap, premium-price PB)
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<Table 5> The hypothesis test and context effects on product choice across regulatory focus

introduced PB result context effect hypothesis test
promotion | economy PB 4.7% decrease in standard PB similarity effect | [H 5-1] accepted
hlghgl‘;"‘hty focus | premium-lite PB ] - [H 6-1] rejected
(corn flake) prevention | economy PB 5.3% decrease in high-quality NB - [H 5-2] rejected
focus premium-lite PB - - [H 6-2] rejected
economy PB 1.3% decrease in standard PB similarity effect | [H 7-1] accepted
promotion 0.6% increase in standard PB
medium- focus premium-price PB | 0.9% decrease in attraction effect | [H 8-1] accepted
quality NB medium-quality NB
cup ba i
(cup bap) prevention | economy PB 2.3% increase in standard PB con;[;;;);nse [H 7-2] accepted
focus - - -
premium-price PB - - [H 8-2] rejected

The empirical results would be summarized like this. First, when economy PB was introduced competing with
high-quality NB, the choice probability of standard PB decreased due to similarity effect. On the other hand,
when economy PB was introduced competing with medium-quality NB, the choice probability of standard PB
increased due to compromise effect.

Second, when premium-lite PB was introduced competing with high-quality NB, the choice probability of
standard PB was not affected significantly but share of NB increased. On the other hand, when premium-price PB
was introduced competing with medium-quality NB, the choice probability of standard PB increased due to
attraction effect.

Third, in a case of promotion-focused consumers, when economy PB was introduced competing with
high-quality NB and medium-quality NB separately, the choice of standard PB decreased due to similarity effect.
On the other hand, in a case of prevention-focused consumers, when economy PB was introduced competing
with high-quality NB, the choice of high-quality NB increased. However, when economy PB was introduced
competing with medium-quality NB, the choice probability of standard PB increased due to compromise effect.

Fourth, in a case of promotion-focused consumers, when premium-lite PB was introduced competing with
high-quality NB and medium-quality NB separately, the choice of standard PB was not affected significantly. On
the other hand, when premium-price PB was introduced competing with medium-quality NB, the choice of
standard PB increased. However, in a case of prevention-focused consumers, when premium-price PB and
premium-lite PB were introduced competing with medium-quality NB and high-quality NB separately, the choice
of standard PB did not respond significantly.

Those empirical results suggested that introducing multi-tier PBs was much more effective when competing
with medium-quality NB rather than high-quality NB. Especially, promotion-focused consumers prefer
quality-differentiated multi-tier PBs, whereas prevention-focused consumers prefer price-differentiated PBs such

as economy PB. Finally, this study proposed theoretical and practical implications to formulate optimal product



ASH QEQH Eaieo| £XHH £ Qlo| ME2 CIXtelof ojx|= ¥g | 53

category design strategies while minimizing cannibalization effects when introducing multi-tier PBs.

Key Words : Multi-tier PB, Product Category Design, Premium-lite PB, Premium-price PB, Context Effects,
Regulatory focus






