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PB BT} A choyelA 1 2

1 Sl AZ7Ee] Eds 55l PBE 7Sk
5 }

AHAQ ARHS LA k(e et al,
2020).

8] Fefof QlolA PB =9 ¥ at= -5 AAI7HA
£ 718, A4k, QEF Ao 2 T AR E H2lsto]
ZAL A 3o] wofjste s AA= 9139]S FEdith=
A& 1T of v Fa35 JAPEA oL HEo]
2} gk 4= loh(McGoldrick, 1984). o] 2|3t 19 Rt
of| T Etal 74 ZHA Y grE e} o]o] AL -5 A
72 o], AxAA of et B =t 571, A2
FRE A1e olf= AFA=PBol FHE =

= o] glth(Ailawadi, Pauwels, and Steenkamp,

2008; Lee et al., 2020).

PO} TeAE HPATE AL, F 49
o} Brlth§ 7t 2L A=A S| Hs PB £
areo] Yot Hg B AiAo 2 P AT 2t
A7} ek A7 2] 2 otk 55, Ao
A A AR et AxAA 0 G S
57] 2ol glojA AFATFIL FXaA A"

Z1of| "Htall(Ailawadi and Harlam, 2004; Hoch and
Banerji, 1993; Narasimhan and Wilcox, 1998; Pauwels
and Srinivasan, 2004), PBo]| tigt AH|z}2] H L Z
A avte] telAt A7 AT} Bedolst
= Atk 5, PB 7ol Lol A PB A tof| m A=
Fade Eote A9 HS2 =2 v,
Ao HE Aol 275k PB Tz f 1
Sh= 3 =AY Ao gt 9F A= nIngt A
Zolrt. wretA, A=< vlsiA= Hy AT =
ol tHFrtE 2 WS FH R FHT| o] F
o]zl pB /'Y EFI=of wh2t pBof| e thefet
Ao A=l AS AT T

Ith(Lee et al., 2020).
olof & Aol A= PBeF TAH = Q] A+ F
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>
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M dES 9 7= 0 W 47 HO|HE &8¢ Hx 8 4F 58 | 93

IO ZHAZARFE 9 FAAF L E S PBE A9hE 5 dAloll & Af-Hol 3loH, o]
QI Z O] Zpol & Ehlskalat gt 7]E Aol A Ax A e AZXBA| /4 FE (National
A= 7Aoo 1] PB 1l =)o) Q5 @Rlo Brand, Manufacturer’s Brand2 &3. ©|5} NBZ &
= UERg o, ofof mret AR S E TF ghet THT &, PBRENBE 574 24 AlE9
AIHE o ke Aoz 7jgdEct 2 Anf HHET} 570 &/Q171of whet 25, ojH
AA7F PB A S A 7HA Aol A NBHH] AR e Aol Y B 4= Qli= NB2} e = 7
A AR ATkel EALE NB B AHE J<1 PBO]l tal] Lewison(1997)2 547417 A
A AN AEC R Hgetof wet, EEXFE S 7M1 AFE AL JfHSHe] Hufsts A=
A Ve FHol a7t o714 714 ojuf AujAgta Aol 0 H, Levy, Weitz, and
¢ 2davte A4 oFstEal FHAFAL 9 Grewal(2019)= & AA7F 2GS FR=2H -5
wake 44 AeHEe ARshiA g Aol J8) EA| = o] A2 = 1L ]2l w= Aol
ELH B A AEHEA R SHA 2 5 2kl 7 25 th(Lee, 2018; Lee and Park 2020).

d50] 3dof 2A tefet Ad 2 e e E3h McGoldrick(1995)= 5447 18-S ¥
AA| A Hlo] e & gHE sho] At B8 o =M FotHA AlE-E 7186t A4, e 4ESHe] B
71E tiF2e] Aehs AP Fshal itk & Aol ApEstE ZMEES 711 Qe AARE B
Aol A g3t HlolH = ol 574 H o] Hlo] 25to] 24A| HEO A Tjsls AL pBE A o)
o2 Sl o gle e H=2 s At GEAA 9] TG ARE Balsly AAL AR
7HedtA /et &, 71 HiR2 9 A4 A=A o Aut Wl AMEE A NBOF= 2P shE =2t
S &5l T8 WMol et auAE] A7 5 ol A E S x| AFZ 0 2 Ao} 2= 9lr}. wha}
& AREA, o= S8 A HOTERIE o184 512 qeln Yoo pBE FReEA, o
© el 2ol el A 200 T e S84 Tl T 394
ATAA AA PR ol B olgetel 2w s ?f:nq’:f?f EEITE GEATE
ol O BG4 SEE Bso] w2019
£ 719 A E E]laf B a; Shoh( AR} vs. A 2 SEOIN AtHO| B2
AR&AL Bl A S ARG AT vs. B X[ EALEA

PB= JE ol et AldE B =(Generic

Il. O|2X H{ZA Brand), 2~ E ©] 2 # E(Store Brand), 21| H#
T (Premium Brand)2 723 4= Q). A|Y|d B
EL AR FARE TA712] BAHE7E

ol A7t TASIA SH HEL rlstol,

=]y

-

194 7] &3} 204 7] 2HHE 0]=29] A&PAIS =
Moz 2u|gASe] ofs) Bs % ckHoch and
54

Banerji, 1993)1 &% & A A3 (o]stl A=

e
=
uir
-0
Mo
nst
4
30
&
e,
r!I
)
o
H
)
w
A
N
Z,
w
1o
Jo



94 | ST 25T 42

ARG 0] ZA R A3 71 of] g Aof wt B =t} PNB(EE= NPB)= Private National Brand
o Zejn|d PB= 7HE A =S 25 A NBY (%= National Private Brand) ] 2FAt2 PBS} NBE
E4& 5716k 1EA 0 PBE ojulditt. 22 o] 52 IS onjgitt, Atz o2 57 NB2
FULE A= AAL o] 8 1A F 7HA R EE W AZAA 7} FE o] 7187} AT, A 92 A
T EA NALEI =0 AL jAare 2 7]E pRS} 214, &5 dAl= sl AlFel BE A=
£ o2 zajn|gd PBE EAl5hs § OSS e B 2 A& Ao F-FAA Yol 502 B
A1 Qch(Lee, 2018). = A$E Ut} ¥, MPB(Manufacturing Private
E3H 55 AA7EPB o] Hojshs Frof w Brand)E §-5 A A7t 949 E -2 HA5kaL 9l
2t 723 PBS} £918 PBE 2T 4 9ok At A9t B E 597} oA oFgh T4 A X AAE A
4 PBE A I o -5 AA7 Folshe 718 A AteHes Aol AxGA et FEAA e BAe
¥ PB}t 35 AA7t 718 I35t A AAE S M AHgohe FEIE Q] SHoh(Lee, 2018).
53l Aatsh= A4 i PB7E Utk =4 E PB
£ AxgAete] 54 Aoke 5o SHHeRE ¥ 3. X 390 Cljst A
32 >Yste 58 =49 PRt 7| & A FE 5
2IEE AFota ARE-S Uy oA A4 FAEE oHA" A A ATt fE o2 ALg
1 Z36te glo] AT PBE TLEH Th(Lee, 2018). E]o] it S EE tiAtol sl thetS 3t vjw g
1 Qe A A HEket A A elof dis] o AEishs P5-S oulshs At ezt AT
LESE QAL FA| gk AR 7] ] o] L YAt ol o 9] 7he] A 9] ZFkef oo AA ETh(Dick
Al e A2 dA et -5 GA 7t o A Hrof and Basu, 1994; Lee, 2018). ZAT L AX 24T
A Borsl=rto] whel PBF PNB(E= NPB)E 2t g o 2 SF4E] 9] 17(Cunningham, 1991), T
<H 1> PBO| &I} 22
22 £%
A2 e AT S20| o3 255|7) ohs Aol 4E
N fiHi= == 24712 22517| 93 AR B DL ZAHA| 2 Aste| H|g
<o T AU 2HE R £ 2
e T PBO| E C}2 H
Z2|0jY EHE 714 20| Qo HA ZZ SO0 S
FSYA7HAE 7= 2 Ait M abdol 2iojet
AWAL 7 EHS PR PBZAM2| 7|58 100% Y251 /S Mf 2~+15t= HEH
JHersl PR 7t 2420| QlovliN Y 0| £
S8 s pp | TSI 4B 7212 S HHANE Sof Wiy
Sher coEe AA|ete| Hetst HRLA O 2 A A7t =2
it NB 22 39| Ut £ 4 A4S 3|2
cd To =] o == =
=21 £ oI5 pB E”'E.if'”,”fﬁfm A REAS S5 HZ W
154 M 2HsE AR o
=E¥PB &3] PNB(Private National Brand)2} 2/ &t
= NB2te| 7= A= Mit L F=5H= A&
210|MA S PB Sz o
ol EFARR} 25t BIHS
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= HOIHE &8¢t = 8l 45 58= | 95

Zol| A Ae] 7156 A AL ST} v @ w] 17

o] Hxof g3 Hol=

=2 A olot % th(Lee, 2018).
FAEE 71l A Alsste A

F

&= AfE] 2of] of

7}] 5& /\ﬂ A] o‘l-_]__(OhVCI' 1999) Z/H

¢]

o,

Zlo
S

3hetgel 1
DAL o o] FHlah B £& 71A A% oA
A A T wake A 5 719 A

e

| A3ko] Qth(Reichheld, 1993; Wright and Sparks,
1999; Zeithmahl, Berry and Parasuraman, 1996). =,
BAUEE FUSIE JYLY AT LA 5
gl A 71de
4 % shtet & &
1999; Lee, 2018).
o714 PBL 45 HA7} LAE] FAHEE A
2517] 918l FAVSHE o2 71 ek & shtat g
4= SIT}. Richardson, Jain, and Dick(1996)2 154
A7t %A gizReEe] RO A

oz
FPN
x
)
20
Ir
o
> ¢
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o
o |
ot
bO

ﬂ'(Garbarmo and Johnson,

;9

M

PBE AlTdoan Y FE ULt HAE FA:
S AlAAIZ & lotal SF9l o, o] ef wjghg Zho]

5}oq Private Label Manufacturers Association(2007)
o FEAAZL 2L ATE AT B ohy
o 170) 2HEES Ansl] §18 BA 0 pBE
o 1! o} T}, Seenivasan et al.(2016) <= PBO|
q]@- %/\E_ ]. Z%i —11:._011 :L;G;Go] A 1:!]
2

o R IR oE

golsty E’r(Lee 2018).

i ST tigt A3 A5 AmEH, oA
2 ARRAE ol BoHEAL 14 doleE Ao
2RHAFE 2T 5 Ak AEXARE o] 88 A
F917.0) 49, 4B 397} 12) 4= o
S Aol ZHAl 9] 2| 7f i o B SHT A
HA S 24, BAs B w1 1)

JEER TR
ol EL ojag, ol
AA o) olHE BAGORA 1A FHE

T RIS "ot

N, A2 Sl 7 e =

1. 41 2Y

B QoA 24& Tl gl -8 79| po]|
gt 2A LS A2 02 TH5L o] 59| TAZ
srelsh= Zolth. Z, PB Aol tiet FA & (A)9}
EX M o)A o] PB 2AE(B), EA HIE oA
IS

213t
wAE  RE dngem  AMskin
(o 8.7). o719 2242 AR FH (D)2 FLAG

l:,_

A(E)S] 2HaE F7lsrlet. Aol thgt
TAgH el sl Al 2Fo] & TH A 0 = SISty
5tAAAFE g A2 o] Fo| A 2] 3k,

]7]—7\4 7HL=1

EELEESL DR LS RISt
AA g 0] A AT, TR AL BAX| G
o zAaIL o AuH oz vept 218 was)
Arhal T} a3 2 b1} b3). 712 TP B Y7
2AATE B AW 9% 1A BEE
W A2 S wdstent. =, AR} A

ARG} 3 AL AL A v A AL G A1 TR Bk
ol 7 9] s M2 TRSI(22), 4719) A
7HA19] gwele] dhat BarA, <k A o] %
ol, ZARIE] WAE <17 17 Zo| RPe| =
gotlet. vl el i gold At o5 Helt
7Hd B o) <17 200 AASHe,
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PB AHA[ O CHet
=40 A

tAX2E: D
> t+1

Heavy vs. Light

Erratic vs. Steady
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Dick and Basu(1994)2] 7ol A= FA =
AlF oIt A B 2o thgh 2 0] 2l HiZ 2}
2 e o ko= Fosiltt. S E=
o thoff 1A A, TAAF A, o)A g 47t
Je = A & v, A|Eo]
Q1 )14, off2}, A& 5 23ta}
£ 7}2]2 9ItHOliver, 1993). whet
L= 1749 o & P50 2 A AfAH <]

fr
% |m

r
|

Am
O_Nu i

T oot

Ly

2
s
rr
N
L
o
2

N

N
o

(2001)™} Kumar and Steenkamp(2007)+= PB —-T{ H]
F1t i Faofe] FAE Tholl Aol AA 7t
QJthal B 31514 © ™, Sudhir and Talukdar(2004)2]
ATE W=, H2E APEek= o 9lo] PB7FHY

pl )
o

o
C)
rt
-
™
D
)
=
oju
ox,
H1
i
M
o

Ir
pay
lo

2oHA] Qh=the A2 e EASth(Richardson,
1997). Singh, Hansen, and Blattberg(2006)2] ¢1+-]|
A= ml=ro] 219 Hi a7 o] ] glo|HE &8
sto] PB 740[9F T4 % F BAE At 2,
PB FHjH] 0] &2 1750 X[ W] AutEZ} 2

| o] 85t oA dntE= o]
o e THT & A/ £, Ailawadi,
Pauwels, and Steenkamp(2008), Gonzalez-Benito and
Martos-Partal(2012)2] A-ollA+= 11742] PB FLof

AH A HE AU YA E 93] o] #AE H
o= ZS ¥HAE 4= 1A th(Lee, 2018)

7t 1. LEbHQl pBOfl Ciet SE== Z W PB &
d=0 ol = 0& Aotk
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TN

o] A8k n] x| 701z, M| A
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i o.l)h O_>l: \‘.}1_4
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S o
x Lo oox H1 ooX

L7} PB FHfiH]Fol
7;" =i 1:11-61:/\-1 oﬂ EH 6]]
(Lee, 2018). 7]&
o] thetPB ol F2] &
eIt AFEo] EATItH(Ailawadi, Pauwels, and
Steenkamp 2008; Corstjens and Lal, 2000; Gonzalez-Benito

3

d
=
)

R

g rS
ko
N
N,

e
Z7tz 5

ro
D

P

and Martos-Partal, 2012; Martos-Partal and Gonzalez-Benito,
2011).
PBE AHAbe] WIS ApHstshe | 7ol gtk
Hol| QlojA] AH|AE ] Hx LS g gt
4 %12 (Collins-Dodd and Lindley 2003; Dhar,
Hoch, and Kumar 2001; Richardson, Jain, and Dick
1996), o] =gt =2l= Thet AFsolA AF2 L
2 = dth(Ailawadi, Neslin, and Gedenk, 2001;
Baltas et al., 2010; Bonfrer and Chintagunta, 2004; Kumar
and Steenkamp, 2007; Sudhir and Talukdar, 2004).
Corstjens and Lal(2000)2] 1-tof 2]5H, PBL] &
A= Qs An|Ae] @hEo] XUk, S PBE:
Y=g Fstol T

2 3159 th(Lee, 2018).

SEAIE, 471004 ot i=olot witl o] e
ot Aol 7Hsottt Hi FAHALT) w2 A E0]
PBE Iujgt 7}sAo] ¢ Wty E 4

Richardson, Jain, and Dick(1996)2] ¢151o]] 1
A Qe g ARME SAsT oot

rlo rlr %0,
o g S

g HEZANA AFEE ST PB 7HE AL ]EH?}
Aside A o 3lem, o2t =42 PB Al

1.0

oo Fatt AgecldE
Park and Jung(2003)2] Ao A= &
(Lee, 2018). =3t AH|zte] EX K
81 ol o Mo E0] o AL 7Ps

o) 05, 53 2 E | PRo] o) 5942l e}
FAAE N2 & 4 Ut} Bonfrer and Chintagunta
2004)= Sl M2zl =7 &2 PB
£ ¢ @o] Fulish= Aol Aok
Ch(Lee, 2018).
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AEth f5AA BRE Ottt SAEE 4B} St 7P & ol 5 shibe gubAQl Al EREE T
7t FEdA BRiE AlEs Addos sty 74A o] 2 stk A QlH ARAHES] 7HE R e
HHEA 0 = Fufjsh= o™ o= 7]& PBOl H 7} word & 714 oiv] A&l AlEe st
off S oA Q1 A o] AP AT & 5 UL H+= 77 oyl itk

535] sl AlEel dish 5782l Q= 7HA AL e dA B Eof et 7HA] & 2|25k 8% 5
PN ARET 2245 B2 FHAE 276t 7] skt ZHA e s a2 esto] e off o AE
ZE e AN EA FEUA BHES AT O] 7tA oI} &2 Al E-2] 744 Zpolof tis a1
L5 Foethe AT Tt EX 3t (Bettman, Sttt 59], PB R Y B¢ AE A Al G AlE
1974; Richardson et al., 1996). 7] Z|Z}tE]o] Q1 9] 714 ] PB A= 2] 714 o] A=t A& 7} Luf
A AT Q1 PR et S k= 54 PBES of & JFZ vHt= AFEE EATTHRaju,
ojStHA B Lo AL |dHle 2 AT 2 S Sethuraman, and Dhar, 1995).
& o]o] whet HHEA o 2 JuetA = P4 AR Q1 A|Zol Hlsf| 7FA o] A stal A4

Hol7| "t o]of wpet AlFolut s B =] o 2 FHol £

o
53 T
S 34 Bt FAEH SAHAER o]ofA]A 71E8] vhFet AFSollA 714 U R =7
HAokal = 4 Sl AF o Al 7H S Sa5HA st 1 A4S0l
w2td 574 PB dEl i S48 k= 7 tE PBAIE= H A 9 3tth= 2] 117 & HH(Cunningham
PB &2 et o] AU s BHeiEof of et al. 1982). T3t 7148 4H|A7} AlE-S S53)
gk ofj2ta} 3 A Q1 7ol FA o e & 7] {15l 2=t T 52 v ofy 2k A7
olgt e 4= lom, g AE W Hl Eof tigt & H-§, A v, H24] H-& T &HR] 7HA]
O] Ql B o WHE &= 35 O 2 4] Wbl 7430 TAE 7HAA = H7HA A QA BT
PBof| tj gt AHF2] 1 Q1 4]o] £ PB/FE<l et & ZotsteE ZHolghE AS & 4 lth(Zeithaml,
Aol SR FFS v A o= HRlrt o] 1988). o]of] wre} & Aol A= AR AlE T
w2t AHEQl PB S0t 574 PB AFEl tigt o A 7R a8 sh= 7-9-of whet PBof| Hijt 57
A= TF BA dief vha A2 M2 AAst L7t oA e 2 Hol= Al dis] A
Atk VA o2 22 A& A5k
7t 3: YA QI pROf| ot SH = £ PB 4E0 72 4 7HAX R E2 o) LEHQ PB YRR EHE
Chot 920 g Jef2 oj& Ao|Lt HxzoMel P SEE ZH 2, b) EE HZ
oflAMel PB Sd=2 £ PB &0 Ot &
9A T F2T A 7P ol =oHA e 84 et Aol
< shiolth. B[RS o Al Fd& A7
ot Qutd o g 1AL A E A Sgett}h A= AH 27} 27 sh FE2 A 0 vhE &of g4
o] Ji & o2 Aottt FH S WA x| Z}5A] = AlFol gl oigt metelet o 4 Utk
o} 7}A o] Tkl o] T o] by 2 zket= (Parasuraman et al., 1991). €§H& 02 AH|Z}7} %]
A% ot} TolH T} AH|RFS 0] PBA|ZE-S ) Zhohs F4-2 Q1S A4 AeE S 4



Mool it 0 oE o &
I )
i)
e
',

go] ¥ 28 2glolets e AT 4 gt

(Hoch and Banerji, 1993).

=9, §EQA BAs] e A7E ELL
gt o glo] oA BAsh YAE wA )
AA FaAol ta A7 $5AA B

off tsh WA SAETE 222 T &

-

st 874 Ee A

z
&

Aol T84
2 89lsol o Y= L=t & 4 Sl ©f
of met & Aol As 2R AIE A Al 2
off tish aLefsh= 4-¢-ofl whet PR tiet S/ =7}
ofEA 2 e Hole Aol tis] dwE )

che3t g2 7hS AAstert,

7hd 5 BERIGAL a) LUKl

HIEO|M2| PB
oMol PB =M

g 2t 2A, 221 o) 2eH el P SE =2t
3 pB &E0| et 8= 2 HAE Bt
date Aol

Arh2x2). 4719] T4 7429 TA Qo] Tt 3
AVEA Zpol, Q1 pA 9] Apol, 2@ @] Wigtel
Aol U] Weko] thote] <17 2-9} 2ol el

% glek.

re

0%

V. o

:I'I'

i
=l

e HIo[E{2] 7lHe

A &2 s 2Rt 2770l A 259 7t
T ool aHA Hde gHste] A FMCG
onsumer Goods)A] Aol 4] ] Luff 3§
5, 5, 77 duh Eol, dapg Ak o B e

Yot= Aol tigt HlolHE 4 4 &
1385k Qlot. gh=toll A= ulid 2F 3,000 7+
ol i d-& o & o5 AA| Auj HlolHE 7]
52 Asq08 2187 9o

SN
[e)
o, o] SEGA ] FUL Fol St wo

@)

(Fast Moving

Erratic Steady
HXHo| 1 B, C HX10| : A, B, C D E
Heavy | QItAE2 :a+p QIOtBEZ :a+ 48y
ZHEB: al, a2, a3 ZETI}: al, bl
#=XI0| : D, E HXHO| A, B
Light | QA= :a+4y QINtAR : y
ZEEI}: a3, b3 ZEZI}: b1, b2, b3
<a8 2> 2 A YEoMo| Ha, JHd U 2H =2 9| 210]



100 | 89+ 253 4=

25 A5 EYE A W wojgEa) An2te]
A Al F TF -8R At EE B4 F AT
5} lth(Lee, 2018).

ol ¢t Wid A 5= sdvth HAAEE
AT A~ wid I RE = ZHE A <
mpotslo] RATHS StESH & HA) R 97 E
AFA G} vpo], e i Zh ol wheh i B
o] HEE Avt d-& FAJskal §lom, o]
E9] 1'd G282 85% 0] th(Lee, 2018).

' gd-E0] AA| Fuff "ol = B A eotof A A
1719}  tholol 2] & Fofl AHA7t

AN

¢
¢

ﬂllﬂ
_L,

2]
ol U}Oll
[>
FQ.”:
\l

4 o
>~ 2o
K
i
o
i
1o
E,Z
2
|r
I

ol
lo
!
£ A
1
rit
v
élx
ofl
|
A
Tlo
2
o
it
[>
B
N

o
ofo
ol
-

a
=

o
4y g
=)

o oo

rx

of

o N
jin}

o

L o

o

R

=

oo

g o] o o]
TH(Lee and Park, 2020).

2. Hjo|g| #=3} 1Y

2 AFelA 8 Wd AE= g 34zt
(2014¥9~20169)2] FMCG £ of| ths] F+ufj L=}
E %lﬂﬁ A, ol AEd S Rl Sl AR

=, o AFE2] ZHE|ae], PB/NB 29 2
% Zestal Qo FrHEo2 B Huo| of
/=2t PB FujH| ] Ao gt PB &
19] - g5 ERlstr] flsf theFet PB 7he|
£ *Fot gl dHPUE 3AKRHINE, ©]
SEY2)A s 71 FF Tofet PB

CE FQIste], o8 W&ol AE AE ol

°f Ae
mdd PB FuH] = A4S ] %OH HH“%@L Nl
A, T e E A Rl et 7, S

PBS} NBE LE5I Tt E35], 1AH:
2= PB 7l HIE TS THLE
A &AHEAHE 201418 ~20161 I
et 7] o]
o] whl affef 3%
g8t

1% ofl
o
B>
il

ro s

o

2 4 R 3o g 2 oot T
2 T o ot 3
;ﬂim lﬁ

r&

1L do
ol
el

RTINS
%)
2
il

Y
>{1:1
Y
>

oS
M

Ol
ok

Z]

-{n

Am

O

o
M N o x2

Ue LA Foll A 12]al o

uod mle Koo

C
o >
kU
)
e
2
o)
rir
=
e
g
o
offl
e
__)&‘
i
N,
2 N
o

Sole, Mol M, 498, AR
Huz, A= A%, H&B(Health & Beauty)Z~

Feotel, efale B4, gguiE
QBul, 24 AvA 5o 28

ol A= Ailawadi et al.(2008) 2] A+

A% 580l 2% olakel Ad-2 7]t
o 2 Ao 240 &g g A=

<H 2> H& o9 HIo[E{of| A Z§5H= A =/
E SEA
0|0LE, ZC|0tE, B2 A, E20[CiA,
Chaiore BAED FHLIR 2, Oi7IOE,
2|z|0IE Q2 E0LE, 2A2™
GS#IH, EEa{A O ATA, ZC4T,
1EE ofl=2g o], EOLE, 7|E} CH
ATOBL | ATORIERUL 2427t 9l
ANCH7F 20 Ol Arel 41013t
At USH ATHORCA A A} 3 o
#TH0RA 0[5H0| 7Lt S BE T3
5453 SILIZ OlE, el 8. 48, 38
ALz HEAIY
2ol | O|otES, BE2IAS, RHOIES, J|ef
(28U ES eetol(RbA R 4TS
HO| A, U5} A 2 SHT
et |4, 517, 0F2 2, B4, HAB

AEW =




4. Atof =ghE FHE| |

i
>
kU
)

ol2 2 H 105719 ZHe| ]| tigt
7|EO 2 4719 2F(5HY o4, 24
of ujgt, 1749} o] A2 o] mjgt 1]

12 il
=2
iy
12

M o

Qo
0%
&

=)

< do of ot xR
o ojo o & o {4 &
I

g Hu

ol é ~

;52 ) o
2o

—Ovl(' FIE

2

A &

B of

ofl :‘E

o 38

4 |o

B2

o

ﬂJIﬂI

b

4

I

re

R

=
N
A
=
filo
AT

PB W& /g H]
127} FMCGE thaEsh= 7He| aLe] 1] of) thsf &
31ot7] Qe @& ejot E Anf {FAA Q] AR
S22 HE] AZHol427) 9] 7| e & X E A

A th(Lee et al., 2020).
5. SEXAL

2 Aol A EE 4F

o] oS, i
AA ) ElolHE -85t

1=
=
v zte] A%

dEZAHE #1385 tH(Lee and Park, 2020).
2 Aol ARESHA H= @ Z ot mid T

S go] Bt Gxel A

ol et 9T mAlE MR 4
iz, 72 fa-5 FASH] =t PB H| S
ol mAlE Il A=ol Herd 7t

o %
ol
o

TH(Lee and Park, 2020).
T 2 AFoA=PB T FAE 1o HAE
A W % shte A e polEs A
UTE. o5 fIo s d ¥ = AE 7H| Az o
g BALE AEXRAE ol Felshaith o
o) A%, 574 B HEE Yo7 $5e 54
wgst] Stotol st flold Elrell el
g SE2 s, 1l &
1ok o122 Ele] T 2lE o] e A5l
ulst] 91o) 54 HES S ohu 939}

A g FolA PoAE ZRo|A §AsTh

X
Mo of
k3
o)
i
2
HT
il
i
o

7|21 2 ZHe| 222
22 S I Az SAME | PBRAHI T | PBRAH A
I S
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Loyalty Structure of Private Label Brand:
Applying Panel and Survey Data’
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Hyun Ah Kim”, Ragyung Lee™, Dan Bi Chae™", Jin Yong Park

ABSTRACT

It is no exaggeration to say that the current retailing environment is an infinite battle field where the retailers
compete without boundaries among channel types due to advances in new technology, advent of new retail
formats, and changes in consumption patterns. Under these circumstances, retailers are investing in the
development and expansion of PB, believing that the PB is a strategic weapon that can simultaneously
differentiate stores and enhance profitability, and is an effective way to ultimately lead to loyalty of customers to
stores.

However, is PB really helping to enhance store loyalty of customer? And if it helps, can it be generalized to all
companies and customers? And what factors can further strengthen this relationship? This study began from these
questions. In attempt to find the answer, this study systematically classified users based on three years of FMCG
purchase data of the panels managed and accumulated by Nielsen Korea. The Various loyalty-related questions
were asked through surveys and integrated with panel data to enhance the integrity of the data structure.

The research model based on customer responses was proposed to identify the structural causal relationship of
these variables. This was to determine the various mutual causal effects to loyalty to the PB itself, PB loyalty at a
particular store, and PB loyalty at a particular product within a particular store. In addition, the respondent
classification was reflected in the panel data to examine the moderating effect of the customer's price orientation
and quality orientation and to explain the basic structural equation model in abundance.

Specifically, the focus of this study is to hierarchically distinguish customers’ loyalty to PB and identify their
relationships. In other words, the structural causal relationship of three types of loyalty: The structural causal
relationship between loyalty to the PB itself (A) and PB loyalty at a particular store (B), PB loyalty within a
particular store (B) and PB loyalty to a particular product (C), and loyalty to the PB itself (A) and PB loyalty to a

* This work was supported by the Ministry of Education of the Republic of Korea and the National Research Foundation of Korea
(NRF- 2016S1A5A2A03927413).
** Ph.D. of Marketing, School of Business, Konkuk University(hyunah6405@gmail.com)
*** Lecturer of Marketing, School of Business, Konkuk University(ragyung@gmail.com)
***% Researcher, Korea Development Institute (dbchae@kdi.re.kr)
*#xxx Professor of Marketing, School of Business, Konkuk University(jypark65@konkuk.ac.kr), Corresponding Author
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particular product (C) was presented as a basic research model (Alpha, Beta and Gamma). Add to this the

moderating effect of customer price orientation (D) and quality orientation (E) on the basic research model.

Loyalty of PB a , Loyalty of PB B Loyalty of PB
in general: A in the store: B " in specific item: C
a2 b2
al |
13 bl
Price orientation: D Quality orientation: E
Moderating effect: t > t+1 Moderating effect: t < t+1
Heavy vs. Light Erratic vs. Steady

Figure 1. Research Model

The basic structural equation model and customer classification were reflected in the panel data to explain the
moderating effect in abundance. In other words, four panel customers were distinguished by the distinction
between heavy users vs. light users and steady users vs. erratic user (2x2) and the variance analysis of the above
five components(A to E), differences in causal relationships (Alpha, Beta, and Gamma), and changes in the
moderation effects (al to b3) were included in the model as shown in Figure 1. The different outcome prediction

outcome for the four groups is presented in Figure 2 after the hypothesis was derived.

Erratic Steady
Mean differences : B, C Mean differences : A, B, C, D, E
Heavy | Causal-effect:a+f Causal-effect : a + 3,
Moderating-effect : a1, a2, a3 Moderating-effect : a1, b1
Mean differences : D, E Mean differences : A, B
Light | Causal-effect:a+g, v Causal-effect : y
Moderating-effect: a3, b3 Moderating-effect : b1, b2, b3

Figure 2. Expected Result of Different Customer Type

The analysis was conducted with a structural equation model to verify hypotheses 1, 2, and 3 assumed in this
study. Among the loyalty, general loyalty to PB itself was included as an exogenous variable, and the in-store PB
loyalty and loyalty to specific PB products were included as endogenous variables. The coefficient of relationship
between general PB loyalty and in-store PB loyalty is .794 (t=52.211), the coefficient of relationship between
in-store PB loyalty and loyalty to a particular PB product is .660 (t=35.079), and the coefficient of the relationship
between general PB loyalty and loyalty to a particular PB product is .612 (t=29.532) are identified as statistically
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significant results.

In addition, this study analyzed how the relationships between different types of loyalty depend on price
orientation and quality orientation to investigate the moderating effects of hypotheses 4 and 5. The relationship
between general PB loyalty and in-store PB loyalty based on price orientation (.028) was statistically significant,
and the relationship between the remaining general PB loyalty and loyalty to a particular PB product and in-store
PB loyalty and loyalty to a particular PB product was not statistically significant and the increase in the value of
the regression equation was also insignificant.

The analysis results from quality orientation indicated that the interaction term was not statistically significant
in the relationship between general PB loyalty and in-store PB loyalty. On the other hand, in the relationship
between general PB loyalty and loyalty to a particular PB product, the price orientation interaction term was
shown to be statistically significant at .040. The relationship between in-store PB loyalty and loyalty to a
particular PB product is also statistically significant.

As a result of the analysis focusing on panels using discount store, various loyalty related to PB had a
hierarchical causality as expected. The moderation effect of price orientation and quality orientation was
confirmed, and the moderation effect over time was the opposite. In addition, the four customer types classified
from the panel data showed a variety of changes in the mean difference, causal-effect difference, and moderating
effect of variables. Finally, discussions on academic and practical implications of the findings derived from this

study, and the limitations of this study and future research direction were proposed.

Keyword : PB, PB Loyalty, Store Loyalty, Price Orientation, Quality Orientation, Panel Data



