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<0] "Hrt= A9 HAE 3 QIth(Paolone et al.,
2021). Cek and Eyupoglu(2020)= 71 ESG2] +4
2491 A9, AU FEI 1A FHE, 3 FH
W U9 AR Ao Gare v ek )
It Paolone et al.(2021)= -5 9] AloFid A%
2 24 Fote] =2 ESGA R} -7 wiAE
BAIHAPEETE)E FAISk=dl 55| A= 2t
o] w7 kel glot A Zelstela stk
o|A Y ESGHH A= FAAE St 719 A

57 7hAo] 1% E] QUL 4% Be] APE
A2 §°F ESGH7Folal, dF Ato|A 7
ESG Aol that g wol 3 eketet, 4
21, 2021; Halbritter & Dorfleitner, 2015; Paolone et
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Q 5lth(Paolone et al., 2021).
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1. ESGEE

1.1 ESGZE 2| 71'da} X}

ESG+= 24 (environment), AF3](social), A/ Hl-LZ
(governance)®] & A A4S 2t Hol =2, 71

ZdgollA 2A&715 32 (sustainability)= E-Jo}H]
915 3717 s R 40l HAAIF, 2021). 71]19] 2

oebA 2 A WEH Y o] R/ A & 4 xpe) @ ezl ok TAlL ThA o] 2 =
Hlo] G EA A5 AHAE Fote] 2 AEd gojA AR, =), An|zel o] thekst o]
PEs AR MRS Ao 2 47N Simaa dol Rty ole) 71 4L ESGH S 719
SAA ) ESGHE Dol tieh &Mt WP AR o) gy ggkom sty Qlth(Tarmuji et al,
o2&l g ool nA = Gl dit ASATE 2016,
g5ttt £ 5] ofH et ESGARA O] &M 2] A ESG7 ¥ 1970t HIEFE ol At2]A] ¢
Aot Aj&ol oo FF= FeA AMEIL  (csR)o|U BEAAFE(CSV) N2 7149 7]
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B7HE e A9 3719 AEREAAe] ESGE D 73} oo WASHA Al A o] ARARE o] pRte =
G5 AHEH <HE 3> ATt o] Y AF A7 T AB[AREE WIRSHA BESE ofof] A F71 2
% A1) ESG 7HE Aol ot A Q] S5 AAE] 2] 42 T2 9171 Aol AdstA ot
<H 2>9 ESG AR 84 5 e ed 9 27| A (5H&3,2017). AE71HES BL ESGEE= 55
2], 2|9 Ar2]ete] A, AukA] e A of olsfjAAe} A1 WAE HAL o= QIS
o2 <X 3>0 AEAIEAA ] FFZA ESG A A olnAE £ T 4 Ut} o] 5 T3l 7Y
BAdEFO FASk ot Zol Ao 4 Ut NA &7t gt 917]17F DA st et e A2 FF
A AR, A A2 AF e H W AT el & thAaZ Aot F 88K (Klein & Dawar, 2004),
it FAAY FForA ey A4EF 2 AHLs F2 HH " 7KKim & Woo, 2019)E 71T e 4= 21
AT BERLE 871, 7188F, d=8eS) tholEd rle R Hew g8 AEF54T
5 A AR A A2 AR AAIS] G fle )l YoM ESGHE FE5S Fote] 7 o= J|dst
A A A4t M) Hop ARk F7lelE o8 AH] = SHolR & 4 QUth =, ESGT F& 8 4H
A7 QIZ|517] Rt A GALS] FAF EECIF B Ao 384 B ABAbe] S o o] S A}l
AT HD), Al HA 2= 2 o] A= 7] ANE 7HH e & uAY S5 HEo] o717 &
Ao AMFR(EDD) MdS AT EsUHFEE A7 FAAQ] IS HAaspe oz A 2]Ho]
M, FHA BER SA, FA R Bttt B E2 U FAEE AAshs g Ao e

St AH| 2P o A HA 2] AFY-L A H|2Fe] A ol Zlo]tk(Klein & Dawar, 2004; Kim & Woo, 2019).
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2ob2] g AlES AEH 0= o foh= T4 1A
371 6% S a5tk (A A, B4, 2021; Bhattacherjee,
2001). oJH 9 AlFFEAHAE H2YA BY 2
Sh= AE74 7157194 9 58 KPL 5, o|2& e
£t Fashth(A49, Ad, 2021; Bischof et al.,
2019). Chen et al.(2018)°]] &J5tH {LEAH| A9 §
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Effects of Consumer Evaluation of ESG for Food Subscription
Services on Intention to Word-of-Mouth and Continuous Usage:
Moderating Role of Altruism

Chayoung Kim*, Okkyung Jeong**, Chul Park***

ABSTRACT

Purpose: This study is an empirical paper on how consumers' direct evaluation of the three dimensions of ESG
management, Environment, Society, and Governance, affects marketing performance such as word-of-mouth and
continued use intention. We also investigated how consumers' altruistic tendencies regulate their relationships.
Through this, we intend to present practical implications for effective ESG activity strategies of food subscription

companies.

Research design, data, and methodology: This study is based on the Stimulus-Organism-Response theory
proposed by Mehrabian and Russell (1974). Considering the ESG activity of a regular food delivery company as
a stimulus, the consumer's evaluation of the activity perception as an organism for the activity and the purchase
intention (continuous use or word of mouth) were designed as a result of the response according to the evaluation.
A survey was conducted with 279 customers who had regular food delivery experience. The questionnaire was
defined as follows by referring to previous ESG research and each ESG activity of a company that actually
delivers food on a regular basis. First, the environment (E) refers to the use of eco-friendly products and specific
activities to prevent environmental pollution. The second society (S) refers to the use of regular delivery and
community service activities that are easy for consumers to recognize (donation and employment for the
underprivileged), and the third dominance (G) is a number of activities to improve corporate governance
(transparency). In addition, the questionnaire items on word of mouth intention, continuing use intention, and
altruism were also measured on a Likert 7-point scale. Confirmatory factor analysis, correlation, and hypothesis

testing for each item were verified through SPSS and AMOS.

Results: First, it was found that the more positive the evaluation of environment (E) and society (S) among
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consumers' ESG evaluation, the more positive the word of mouth intention and the intention to continue using it.
Second, governance (G) had a positive (+) effect on word of mouth intention, but rejected the positive (+)
relationship with continued use intention. Third, as for the moderating effect according to altruism, the higher the
altruism, the higher the environmental (E) and social (S) dimensions positively adjusted word-of-mouth intention
and continued use intention. Also, the relationship between governance and word of mouth intent was positively
adjusted. However, as the altruistic tendency was higher, the positive moderating effect between governance (G)

and continued use intention was not significant.

Conclusions: In order for ESG activities, which are non-financial evaluations, to become meaningful business
strategies for companies, it is important for consumers to have a positive perception of the activities. Therefore,
among ESG activities, companies should first focus on environmental and social activities to communicate with
consumers. We also need to put more effort into building consensus with consumers about our governance-related
activities. In addition, Generation Z, who has a growing influence on consumer culture, is a generation interested
in fairness and altruism. Therefore, companies should select Generation Z as a major publicity target for ESG

activities and communicate intensively.

Keywords: Food Subscription Service, ESG Management, Word of Mouth Intention, Continued Use Intention, Altruism



