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<H 1> g2t A1 SA A £ <H 2> ZE2e| PB F 70| F-S A g
= BE (%) PB 5 J10H /S A Bl (%)
o 2t 143 (47.5) 2 101 (33.6)
°= of 2 158 (52.5) O|DIE (2 Iatel, 2291, 41 @6s)
20~29A| 39 (13.0) =HAUE, E&j|o|H L) '
30~394 46 (15.3) REUOEEZ}R, 2242 113.7)
ks 40~49K 97 (32.2) 2RI, 2249 13 (4.3)
50~59A]| 102 (33.9) T O| 24(GS25, CU 5) 30 (10.0)
60A]| O] 4 17 (5.6) 7|EHRAER, Q0L F) 5(1.7)
2002+ 2 0|3t 51 (16.9)
200~3002+ 53 (17.6) <H 3> 2Et2to| £ J0j PB #EH(E42E
o mg Al 300~5009+ & 77 (25.6)
= 0= =29 H ()
© 500~7008+ 49 (16.3) 2 704 PB UE (%)
=] |-
700~1,0008+ 2 35 (11.6) olate CHUME 93 (22.0)
1,0002+ 2f 0| A 36 (12.0) 184 (43.5) m=3 82 (194
T1Z0l5 19 (6.3) 7IEt 9(2.1)
B et 29 128 (42.5) aa 52 (12.3)
kel ¢ 0|4 154 (51.2) I P 41 (9.7)
5HAY 18 (6.0) 111 (26.2) EFAL 11 (2.6)
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The Cyclical Relationship between Private Brand Trust and
Retailer Trust: Focusing on the Moderating Effect of
Group Entitativity

Hyunji Kim*, Yeon-Sung Jung**

ABSTRACT

Purpose: This study aims to comprehensively analyze the trust relationship between private brands (PB) and
retailers, and their impact on consumers' repurchase intentions. Specifically, it examines the mutual transfer effect
between PB trust and retailer trust, and introduces the concept of group entitativity to investigate its moderating
effect on these relationships. By doing so, this research seeks to deepen understanding of trust formation
mechanisms in the PB context, extend trust transfer theory, and provide practical implications for PB strategy

development.

Research design, data, and methodology: Data was collected through an online survey targeting consumers
with PB purchase experience. A total of 301 responses were used for the final analysis. Structural equation
modeling (SEM) was employed to test the hypotheses, and a non-recursive model was used to verify the mutual
transfer relationship between PB trust and retailer trust. The Monte Carlo method was applied for mediation

effect analysis, and multi-group analysis was conducted for moderation effect analysis.

Results: The results revealed that perceived quality, perceived value, and brand image of PB significantly
influenced PB trust. Retailer capability and reputation positively affected retailer trust, while retailer size did not
show a significant effect. Mutual transfer effects were found between PB trust and retailer trust, and this
relationship was moderated by group entitativity. PB trust directly influenced repurchase intention, whereas

retailer trust indirectly affected repurchase intention through PB trust as a mediator.

Conclusions: This study provides several theoretical and practical implications. It extends trust transfer theory

to the PB context and introduces the concept of group entitativity as a moderator. The findings suggest that

* Assistant Professor, Department of Global Culture Management, Calvin University, First Author
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retailers should focus on improving PB product quality, value proposition, and brand image to enhance PB trust.
Moreover, retailers should strengthen their capabilities and manage their reputation to build retailer trust. The
study also highlights the importance of creating a consistent brand identity considering group entitativity, which
can contribute to the success of PB products and overall retailer evaluation. Future research directions are

suggested.

Keywords: Private Brand (PB) Trust, Retailer Trust, Trust Transfer, Group Entitativity, Repurchase Intention



