Journal of Channel and Retailing Korea Distribution Association(http.//www.kodia.or.kr)
Volume 30, Number 1(January), pp.151-170, 2025. PISSN:1226-9263, eISSN:2383-9694
https://doi.org/10.17657/jcr.2025.1.31.7

B2B AIH0A FOfXIS] ESG 30| S=YMel HUMEF
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£ Aol B2B Al Falzte] ESG ol FAeke] @S Aetsha B3] A4 ks e suste] o
WA AT FESH B Fa% A2 24t D AL AF5] 9I8) B2B AN ool ESG Bl 2Rl
AAE A9l HAE oS BAlst, ofSe] Pl ARLEE AT AR AAE Folgo] Sashe o
A4 Age srstaick ﬁ?—uﬂr&ax}o&w S o)z 49] 5000 719 % ESG BEE Sekn Qe 2017 719
2 QAOE Hayes®] 24N A% WAIS B 7HIS AFstach 7H A% 2, Folae] BSG B B
Ao AT ARSI FAA S WA AR Uehkon, BEAS A4S AOHS Tl ESG BE

AAE AR 00 AN oA g Saeision ARnaEde 19 29 A0 ARSI, oot £l
o] ARIAFUL T AAF FE FuiRe] ESG B AAE AP vlHE FAY GFS 24
o= ok g BUISHAL: olefet AT FIRe BIB Aol A FulAE ESG BEL 5 H Eislel 9

3
2ES 94T 5 9o, FIAL ESG BEL A=

1;

gl o:L_l

sfota, ol Mo R A&7t B9
Actire AERNe FRT EeloD BET 4 A8 dad,

FHOf : FONREC] ESG EE, EUSER, STEYMC UME o, UHE BER

I.A2 dYot= Holle 2 7HA Aleko] Slok A A==
A1&7Hs7E ESG 52 gt ¢ &9 =<

87, AF3), AR Eo) A A Jhx] sake 20T BAR o Sle #AE ekl ol

ZF+-ol= ESG(Environmental, Social, Governance) sl slehA= W2 Aol dasir= Aol
Fxo F27=Aat AFEE Hole Zrete A ot ol & &9, ®HAaHES E017] 913 ESG &
odo] 4] Meko & oA T QtkHolland et al, © o&F 7SS Ff 2L + AeH ©]
2020)' o]% Z\‘,:—a] ESG _<.>J-£0 }\]-g;ﬂ zﬂUE’- 31@' 7]%@ ’E;J/}loﬂ %‘—l‘% EFX]' H]%‘O] —/1\“?1'%1—’]'
15l T AHaF AElE 2251 ¢ AQFHS 2 F WA == ESG E5ol= et olsjiAA=

Z2 BL Aol ofUg}, 7|9 AuA sx]o] o o] Itk Aot g ESG 59 A
ko mjA Zadh HARE aaz Hypsin o) e =071 fldiAE AreAbeS et g
25 9Ju]gtti(Cabaleiro-Cervino & Mendi, 2024). deds Fastellor ofr, AbeH ESG Te=
stAut 7]9l0] ESG BELS M} HIHoZ o= AUFE AR o]277HA] thefet o]

v o] =B e AT L ShEA TR (WRATIAS] 2| AL ok A798(2020).

*x AT ety 4 G e-E W4 (shkang123@chosun.ac kr), A1 =}
wix LB o &k 7 o St B 14 (hgleel 007@mokpo.ac.kr), 1A A 2}
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& Renneboog, 2017). F HAZE o]As] LA o]
U Al B4 22 7o weEld Esy
ESG &0 #AE AdHEE Zlolt. o]Ars]9]
T, B A B4 " HAAAA Sl
ESG &5 etk dF-50] olof afgst
TH(Benabou & Tirole, 2010; Cronqvist & Yu,
2017; McCarty et al., 2017). Al & 2%= ESG &
S 7197 e BAE st e dFEelt
H|= ESG |34 L-2(ESG driven efforts)} 7|
Q7hxe] F4H Ao g Baket AEauet
%7 g2 Aol EAEC] e el
(Brooks & Oikonomou, 2018; Buallay et al., 2021;
Sassen et al., 2016), A= AAA AL, 4184
o, HA e 22 fRaeEe ¥R, AEE
gHlES daAgd Be oty mlFe] 7147
e 3R BAE dete A4S0l FE
o]F1l SJth(Albuquerque et al., 2019; Hoepner et
al., 2024; Lins et al., 2017). OtX|2t S 2= ESG
253 uAE Adarete] #Alolt ESG &5
AHZES] FEj ok, AjAujolE, FHOIE 9 A
dolkel g2 AR HE=FGd nAle &=
gelstar glow, o] IHgoflA A=, ofm]x], 7}

], B 5o gt of
9], 2024).
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TP

2 3}= ESG & 4 a3 HA3o] obd ESG
o] M2 ol FAAEA ket 335
Az A WS otz gt & SRt
ESG &&o] 35A= stola olwit niAY A
HE FEAZ ARJMNE gRlstazt gt olE

Bz %LZﬂS’} }

drHo g AAE A= AAFe] H=
APHZ] e ounlsty 140 g stolg =5
g AFE M stAY A9 HES AZ
SHA st Adidoer =59 Fdolu EA4S
olm|gtth(Song & Parry, 1997). SHA|RF F+ 7]&
o] TAstet JHAA L Fitor Qs 7&A
O] A&7FsAdo] ofste *1%%011 A Tl F
Ay B4 Adnte g AAE BAY-SE A9Yst
+ H= HA7E Ut webA *Hﬂ%% T A&
Mt BAARAE FESH] A= AAES]
SAAERT ol o]E f71A R AUAA 1L
di FE = e Aol 87 EE o

Sk

=

QIt}(Cabaleiro-Cervino & Mendi, 2024).

oj¢} HEo] & AFolME= ESG &F°] 7|de
AAFE BA-HAE IAste FAA HAUSS
Kl @Eﬂi%ﬁﬂr AAE o149
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1. B2B M2t M2| ESG E&

o O =
A= %E% ZH9ttH(Liang & Renneboog, 2017).
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E olmz| 9] 33}, g4 2HE f=ohe H &
S5t wEbA B2B WEoA BESG EE2 TE
AolaL F71A M-S a7, ol A ot
EY t AFE F506t A&7bsde Adske
b $a3 9 o

71949] ESG &5 B2B 38YE] A&7
S BAStE 4 Q48 gt 2EY ZF
T2 B8 A, AeA, HA fde] A= ¢ls 9l
= 54 x5 7t 4

2023). ©]2]gt ESG &5 oA FF oA 4l
& FEota, a3 s dstetd, 719 1 A7)
2 BAE Z3tst= o 71ofRtnh BHH, B2C A%
oAM= ESG E5S AMARete] AAZA dd&
Zefotal Fuf Ok E Eole SHoR FE &
25t} (Friede et al., 2015).

T3t ESG &2 A =5t 22 B
3ol Al E B2B 7| FGollA LA A=t

Ape] g3 ek fALHEDS FEY
1 2l

4 Q= 71w QIARror A ]2l g
AT

ESG 52 B2B 7199 &% ®&AdH HE
Aol 7]ofgttt, UPS(United Parcel Service)=
On-Road Integrated Optimization and Navigation
(ORION) A|&H”lS TQlste] Am AH|9F B4
s Scle s *9 H&e EHEIH
(Hardcastle, 2013). ©]2gt A+ ESG &-5°]

v AEre] a84de ol Al
.

o

o go

olN oX o of of

Ag F3IskH, A7]AQ FAH
L ZAoltt. Fatemi et al.

(20152 ESG &5°] 7149 A714 434S =X
9l

51, A47sd ASNE Sk o slofa
o Fstant H&ekTeslayrt A&7k
ERED g

ESG &&< T3l A71A Al
q

wetol A9 ESG 52 7|9 1t AFEE
o, Aol 28 ERAEE fdst 3
2, A &=, B8 BE&3L BHE A=A A3
A= LA s e et A= e S A e ) g o
Algget. ol ESG E5°] B2C

2] B2B A oA= FXH 0] 3
a8 o, 7|9 1 A A&7
o8 AAEI AdEofof ohS HojFr)

)

2. 719l ESG &Fat HUAY

71910] ESG BE-L felHolx A&7 st A
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4 WAe B9 1ge] dATe Fekhe o
Z07 90g W} BSG BES Tee 44 E
S AP A ool o 2A4 oL, 9
2 245} YESAE GnHon gaste] S
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19] Se4d<=
Levinthal, 1990) =

a9 FAAT 4T Bl Eobalckn 41
SHAA, 9% AAe] e W2 AUAE] A
97 AT bsde FAtn st

(Leiponen & Helfat, 2010).

ESG BEL olela Y HAe] Ut
SHAl A= ESG
sfeAAste] ete
Sg FotH, o]F o F4l
McWilliams and Siegel(2000)= ESG &-5©°] tfeF
@ olsjuAAe BHe SARoA 199 &

H
5L o1, HAVES ATt 4o
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o} E3SH o]sfjTAR}o] E(stakeholder theory)©l]
2H ESG S5 W oA AT ofy 2t
Q5 olsfA R et HAE FFette =N 7Y
AHE 4& 5 A=

2 ZXtiChoi & Wang, 2009). o|#3t 9F &
Hie 94l 71318 AlEstal, olF 4d3dow A
Poh= o S8 qLS k. ¢ Holrt ESG
452 YEST o]=2(network theory)¥te= A
Hed UEYR o] m=d 7]ddo] o F U
EfFof Zo] #ofgdsE T4l Ayt Eobd
7}54d0] Ath(Raab, 2019). £3], ESG A FH <]
71952 gt F HEYIE Bl 943
oA Bagt At ArRlA S HASHH, o]
= B71HeR A& JHstt 94l 4 &St
+ ©l 7]o{t}. Driessen and Hillebrand(2013)<
ESG A&l 7]go] A&A Q1 ofsjiAA} e
o} Ao Bl ARLIS S, o3t @
g2 @A ARE "ol Z714 94 49E 7t
oAl Rttt FskAH. A= ESG EF2 7]
Aol Hei A atHdor Fotste] oAl
71215 =SdiskstAl skal, o] oA AbRlA A}
2 YEQIE &&= 7199 JF2 A&7
3t Al ARHE FAHSH ste Fast
Aol Hr}
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FolAte] ESG BE-L FaAe] AAE A
95 Aot O A= oA

5
8 o

:rLUHZ}—J ESG %}%8 %’-%7\}94 A Hage
.

(Hoepner et al., 2024). £35|, ESG &%
£ Tujee] gele o]
ola, ARl oR Y Al% Aoz 9l
oleie W ERE FIA}
sfote] AW9E st o Fag 8k
2F-8-3tH(McWilliams & Siegel, 2000).

ole} tlEo] Fujate] ESG 52 FFAY
A mrAzE A

&
shaAAol 2ol tew, flQge 1A, ga%
uts] 5 Thare olslRAETe] TS

;q 5:7]-_‘5_@- 7:] Zﬂ Efi .Q :rng:_—aI-
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=1 AuAE NEshE 5718 Al ol
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2
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ITH(Driessen & Hillebrand, 2013).

A}3]H zHE o] E(social capital theory) HA] -
mjztet FEAF 7He] dEA BwAVE AAlE BA
910l mlAlE FFS AT Burt(2000)= Al
ot | HEYIrt FHep U] weks
A5, o= 7199 94l AE Eole dl 7]
oAt St %IUHZM ESG 52 53l
SEA e IAE Aetetd, FaAte AR
Y AlgEe 7e4 Ad /‘]1} AHE &8

a o e AAES AR 5t s 5

rlr

&)
ESGE FAIot= Fiiats FaAtelA 47l& =
de PHsHAY, Mg Q1T 52 T #Y
< ATE 4 A

Qo] FA ol HFo] Hopg wf, Fujzte] x|
Hedt 2287 3EY W g9 AsE SRt
ESG @52 3349 gAdHS Eoli, o
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2t &5 £ itk o]=gh =2l 7|§tete] thg
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o7} Xﬂ%ﬁ}% CER

L Az
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FoH(Dyer & Singh,
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THCohen & Levinthal, 1990).
AR WSFEAL T AAE FdS
ol EnjAYl Hik. ESG BEE

= 0 =2

A7} FFANA W QAT AHE

_/,\_
U= HlolEE AlFotd, F5AE ol 7o =
ZO|A ]l ofolrolE AAdstal AlAlE i A=
S L& E5], BESG ¥ AR+ 3FAF A
A Ho|1 A&7HEe ARE Aok ol 2
g IS ATt
AAE FogAe ARWIEAT AAE FA
91 7ol AAdxe] IS gt Amabile(1988)
2 Folido] Mz ofoltiolE AUA Ao
Agots | 244 A oty FA§
ESG &50] 3 AR uehEde 549 &
Ol AE et ol ApEstE AlAE A
HE olojxitt. o] IAollA FoAde FFAL
A 75 REGsHAA R 412300 2|14 7Hs
o AES dote 58S FHAIH
Qo] Fo] HFo] £ o, FHwSEEL 4
AF F4E& FX6t= 712E AFstH, AAE
AL ol HEoRE FAIARI AAES A
off =S et Aol webA o 22

o§71942|

1. Xtg2e| =3

B2B AlAelA FFAA} Aot Q= ol
S A 3o 5
500t 719 % ESG %S S35k
719S oz HEAFZAP)T] 9F]
AEZRANE AT ZHALS] ESG s
3 oRet A gl it 2AlE H{5}
RoH, sFdAete] A BAO gt FH
FeoA dAskar Q& Zoletal wekE
o AAz}, upAE Az}, dY D CEOE XA
o=z HdAstedt.
AREEAF AT F 205709 7|9 RRE AE
£ 3gotdlen, 1 5 BEAASH S95tal
Av w1 g7z AZof goba] 92 474
g F 201709 AEE AT
st 39 7199 EA40RE BE8E 10374
(51.3%), 7FAAIE 647H(31.8%), 18]
HEZ 3470(16.9%) +2 2 sHelE|glom,

-

i

R

ESG EE




160 | S5 302 H1=

BAgs o) 92 9198(45.3%), iHAE 29
2t 6478(31.9%) 133 AYZ 469 (22.9%) =2

= mobE gl

2 =% W
2 A= Ad Aol Ase A=E & 4
T H4o Rgstes =4 W pAsto] &85t
At WA, 2 ﬂ—?'% ESG &&= ‘4714 &4
3] M7 F(social)

g1 EHAY (governance)é— ol A&7
Z‘i%

FFSAE Aelet Belsistonii,

= 7
oA sHEY 71 o] AgsHe AR EW| 47
o2 Helskgl :
L Aro] op, ‘jﬂg,]—ﬂ‘— 1414 i ]
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extracted;
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Q1 835"
s 1Q 2 759"
S Q3 705" .596 886 880
== *
1Q 4 803
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?'11 E CR_2 808 .504 776 797
ol CR 3 699
CR 4 588
NC 1 707
Al = NC 2 731
%'LZIOHLL—E-?I NC:3 o 555 829 832
NC 4 767

* p<.05, Averaged Variance Extracted: AVE, Composite Reliability: CR.
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" p<.05, " p<.01.



AR E Fold W AUNE ZYelo 0jxls g2 | 163

FA7t A

ol W darolt ojx)7

Wol Lot AAE BB ololA] gk
% qleke Zolth. nhxaroz Fujzke] ESG 8
Fol ARIBFA nAE Ggo] 279 23}
o 7z o8 Febd 4 9 Aol dE B
of AAolx @eHel 24 LML ESG
o] YRS FAAY 4 glou, 18
Fe Beolt GFol ulmF 4 ek ol
A, AAE e Fulate] ESG BEol Al
AE AL M FAA ane o
Ao SALGEHH 3), ol TuiAet 3
Al FAS FA 9% FNA4A] e} =

olu|gtct, npx|Eto 2 HH wRkEAN AAE A
o]Ae Zufzte] ESG o] AlAE A9
4

&
e 84 23L&

—

d

L Aol 4). olefd AME Fulztel

o gzkal AvlA BEet Held HAUES o
Aot d 2HS BHA AN Holuh 7o)
Aot g3 7ke] BAS FHUOE ESG BEY
Hike BAYH Aol A wslel shijol

50 & ol nAE 9

=

odk o
o St
e
i)
esl
2]
a

grAdE 7)E AF(McWilliams & Siegel,
2000)= ESGY| A5 AH|A Adeisgelel B
T olu|z] o 24-& 9ok 18y & 4

L ESG BFo| Fujxtet BFA 2L ot
olSfEAR 7] TAE Batsn], B
3} Aol AAHoR ST 4 Ueg
sha glet. ol

S ¢
e 9% olsuAA zke] @A

of.

a )
L oo e ek

71&9]
e AHdstAU A 5 FEAM ARE
H7FRAT, 2 A= ESG 50l FEA
oA Aparel gAdFS A=, ol Fof B
BEe ZAebote S EATeRA a7
AAE oS AFche 954 FEdS 9%
shal Qlet. AlA, 2 A= ESG &) ofsiaA
g 7o BR8-S ek ol Hol, Al
22 Ao ARG S FAste 9der A%
& e g]lsta Qi ol 7IEY A=
o] YANLE FAct: YHor AN GAAE
2t FAMAY @4u-g FEsHd waPoA |l
olut ESG &F°] A= AL FA4o dAd
o] & & YSe HAFo=A FARME 9]
ohgd ghEof Zlofstar itk mpAEeR 2 o
= TR ESG 5ol 3uAY BATHE
X5k 94 aQlez gt Ae st



164 | SEAT H30& M1z

ol

L
,_OE

el

she o

42

i

7}A]

o
e

tolA A=

2

I Foizs 47140 AR &

9

_tH

.ol

tol, ESG &5°] ©d]

s

Nambisan, 2015)5 &
A =45 dolA 7]

ol

oa

FAAste]

s} k. el Sol, PRI

ot

239, 714 w5 B Y34, ESG

H

o

Ho
Ho

~
,_OE

AHEl
—u

Al

—_
file)

®r
_z_r
M

Uz

7A

=
Hr

ol

oW

+= ESG

A, o2

A

i

o] oher

2

1
—

A}

Folzte] FEAAR 2

5

3|
Zay

A E4 A

o

0

EERRT:

L gIase £

o oAt

_(H

i

XO
Qi

ol
!
<M

oju

o

of, FuixE A7 <

==

SoloF ettt A& =

Al

e
=

A

Z o
5=

2 deoleg TaRA A%

2 29

ﬂo

oju

)
_

ESG && % AIE B9

SEaS

ol
T
oy
A

AA

of, Pl A8 44 )

sfot @tk A2 5

t= 7149 W

o

=

°] ESG &%)

= 71

ot ZwolA o

Ho

J)
Ife]
o

—_—

X

ol
%o
Ho
<
o

{F
i
o

o

o

©

1411

A

oA ESG &F°] Bt}

7} oher 4

CER

T
=

=& T4, A

<k

o



B2B A0 M ORIl ESG EE0| SZ UMl MHE &olM U AXE ZH2L0 0/X|l& AE | 165
AA] FAAIA Fo)Aa}t olu|A oA Eog L
2= oA Jigelt whEbA Ko ou|gls =a i 2024, 120 17
AME =EsH] fleide 4 FAMEES Al 13 8 3 2025, 01, 09.
sfotal Zpzpo]l FA7NEE0] oBA Aozgst A Y: 2025. 01. 13.
A mpefsfof & Aoltt. =4, & A= ot
APl wiehs vhgstr] 9fsf dioleE R4
SO A RO A AEEE, THAAFE
5 99 Aelze] wgkuo] At thaket Hngs
Ariat 2192 wiEtollA] ESG 5t HA41A A
o Zo] BAZE HEA e 4 eH(elE & ERe, @ (2021). 7199] BSG &0l 714 o
W AZGT AElAg), BSG 712D Ad gL HA, Az E B W AR ukgol
iz Aolgt 4 Ql7] wRe] A Axprp » HIAE Y FITIT 5003), 643-664
S gqe] HEdos AgE & QA 27 SES, o7be, Aad, A8, WA, A1 (2024)
2oz AEFoF & Aot} AK, B 1= ESG oHAE ZoF ESG 975 H FF A
o] RuFEAT JAE FI4e = @ AAH FHRAI BB 249
AAZ Ao X deke BAstgoL} S8, Entrepreneurship & ESG 974 4(1),
o] I FFE 1A 4 9k Ve s 123
1} zAdQ0le 233 mHsr] Tated. o= Albuquerque, R., Koskinen, Y., & Zhang, C. (2019).
20 e g e
of ARA AL 4F, B 98 AR BT 2 |
; E]j:{g% E}SG %—%ﬂ 75”52; 71_1 T&ﬂMlJJr%EH Setence: 63010), 4314

Amabile, T. M. (1988). A model of creativity and

& FFS T 5 A vARe R 2 el innovation in organizations. Research in
49 sastel AAE AedH AAE A Organizational Behavior, 10(1), 123-167.
Fl= TaAel AdAd Sl ofd PR Amara, N. & Landry, R. (2005). Sources of informa-
B7EAe] ZIekekal gldt. o= B2B Al 548 tion as determinants of novelty of innovation
& AL SEAke] AR Adaket At in manufacturing firms: Evidence from the
et SEet AHE HFstal o] Hoy 49 1999 statistics Canada innovation survey.
Aol (Yoon & Moon, 2019). SFA|TF o= Technovation, 25(3), 245-259.
EQlO] AuE ABAE Foff Brlskes Aeolzhe Bagozzi, R. P. & Yi, Y. (1988). On the evaluation
Hghof| A ZF--5A] 0]'7] o Zof S5 Lo A of structural equation models. Journal of the

Academy of Marketing Science, 16(1), 74-94.
Benabou, R. & Tirole, J. (2010). Individual and

corporate social responsibility. Economica,

77(305), 1-19.
Bidault, F. & Cummings,

T. (1994). Innovating



166 | S5 302 H1=

through alliances: Expectations and limitations.
R&D Management, 24(1), 33-45.

British Chamber Shanghai (2023). ESG Imperative
for B2B Success in China. Red Bridge.
Brooks, C. & Oikonomou, I. (2018). The effects of
environmental, social and governance disclo-
sures and performance on firm value: A
review of the literature in accounting and
finance. The British Accounting Review, 50(1),

1-15.

Buallay, A., Fadel, S. M., Alajmi, J., & Saudagaran,
S. (2021). Sustainability reporting and bank
performance after financial crisis: Evidence
from developed and developing countries.
Competitiveness Review: An International
Business Journal, 31(4), 747-770.

Buchanan, B., Cao, C. X., & Chen, C. (2018).

Corporate social responsibility, firm value, and

influential institutional ownership. Journal of

Corporate Finance, 52, 73-95.

Burt. R. S. (2000). The network structure of social
capital. Research in Organizational Behavior,
22, 345-423.

Cabaleiro-Cervino, G. & Mendi, P. (2024). ESG-
driven innovation strategy and firm perfor-
mance. FEurasian Business Review, 14(1),
137-185.

Chesbrough, H. (2003). The logic of open innova-
tion: Managing intellectual property. California
Management Review, 45(3), 33-58.

Choi, J. & Wang, H. (2009). Stakeholder relations
and the persistence of corporate financial
performance. Strategic Management Journal,
30(8), 895-907.

Cohen, W. M. & Levinthal, D. A. (1990). Absorptive

capacity: A new perspective on learning and

innovation. Administrative Science Quarterly,
35(1), 128-152.

Crongvist, H. & Yu, F. (2017). Shaped by their
daughters: Executives, female socialization,
and corporate social responsibility. Journal of
Financial Economics, 126(3), 543-562.

DeBresson, C. & Amesse, F. (1991). Networks of
innovators: A review and introduction to the
issue. Research Policy, 20(5), 363-379.

Driessen, P. H. & Hillebrand, B. (2013). Integrating
multiple stakeholder issues in new product
development: an exploration. Journal of Pro-
duct Innovation Management, 30(2), 364-379.

Dyer, J. H. & Singh, H. (1998). The relational view:
Cooperative strategy and sources of interor-
ganizational competitive advantage. Academy
of Management Review, 23(4), 660-679.

Fang, M., Hong, J., Nie, H.,, & Shen, X. (2024).
Environmental regulation, ESG, and firm
value: Evidence from China. Applied Econo-
mics, doi.org/10.1080/00036846.2024.2425117

Fatemi, A., Fooladi, 1., & Tehranian, H. (2015).
Valuation effects of corporate social respon-
sibility. Journal of Banking & Finance, 59,
182-192.

Fornell, C. & Larcker, D. F. (1981). Evaluating
structural equation models with unobservable
variables and measurement error. Journal of
Marketing Research, 18(1), 39-50.

Freeman, R. E. (2010). Strategic management: A
stakeholder approach. Cambridge University
Press.

Friede, G., Busch, T., & Bassen, A. (2015). ESG
and financial performance: Aggregated evi-
dence from more than 2000 empirical studies.

Journal of Sustainable Finance & Investment,



B2B A|ZOI|A FLOfXIL| ESG &

Ofn
=]
OH
il
e
>
|0

AR E gold W MUHE ZHeol 0kl S | 167

5(4), 210-233.

Galbreath, J. (2013). ESG in focus: The Australian
evidence. Journal of Business Ethics, 118,
529-541.

Hardcastle, J. (2013. 10. 31). UPS Big data to cut
carbon emissions, save 1.5M gallons of fuel.
Environmental Energy Leader. https://www.
environmentenergyleader.com/stories/ups-big-d
ata-to-cut-carbon-emissions-save-15m-gallons-
of-fuel,25753

Hayes, A. F. (2022). Introduction to mediation,
moderation, and conditional process analysis:
A regression-based approach (3rd ed.) New
York: Guilford.

Holland, C. P., Thornton, S. C., & Naude, P. (2020).
B2B analytics in the airline market: Harness-
ing the power of consumer big data. /ndus-
trial Marketing Management, 86, 52-64.

Hoepner, A. G., Oikonomou, I., Sautner, Z., Starks,
L. T., & Zhou, X. Y. (2024). ESG share-
holder engagement and downside risk. Review
of Finance, 28(2), 483-510.

Im, S. & Workman Jr, J. P. (2004). Market orienta-
tion, creativity, and new product performance
in high-technology firms. Journal of Market-
ing, 68(2), 114-132.

Jha, A. & Cox, J. (2015). Corporate social respon-
sibility and social capital. Journal of Banking
& Finance, 60, 252-270.

Johnsen, T. E. (2009). Supplier involvement in new
product development and innovation: Taking
stock and looking to the future. Journal of
Purchasing and Supply Management, 15(3),
187-197.

Leiponen, A. & Helfat, C. E. (2010). Innovation ob-

jectives, knowledge sources, and the benefits

of breadth. Strategic Management Journal,
31(2), 224-236.

Liang, H. & Renneboog, L. (2017). On the founda-
tions of corporate social responsibility. Journal
of Finance, 72(2), 853-910.

Lins, K. V., Servaes, H., & Tamayo, A. (2017).
Social capital, trust, and firm performance:
The value of corporate social responsibility
during the financial crisis. Journal of Finance,
72(4), 1785-1824.

Lusch, R. F. & Nambisan, S. (2015). Service inno-
vation. MIS Quarterly, 39(1), 155-176.

Ma, Y. M., Deng, Z., Teng, Y., Yang, Z., & Zheng,
X. V. (2023). Firms’ multi-sided platform
construction efforts and ESG performance:
An information processing theory perspective.
Industrial Marketing Management, 115, 455-
469.

McCarthy, S., Oliver, B., & Song, S. (2017). Corpo-
rate social responsibility and CEO confidence.
Journal of Banking & Finance, 75, 280-291.

McWilliams, A. & Siegel, D. (2000). Corporate
social responsibility and financial performan-
ce: Correlation or misspecification?. Strategic
Management Journal, 21(5), 603-609.

Menon, A. & Varadarajan, P. R. (1992). A model of
marketing knowledge use within firms. Jour-
nal of Marketing, 56(4), 53-71.

Narver, J. C. & Slater, S. F. (1990). The effect of a
market orientation on business profitability.
Journal of Marketing, 54(4), 20-35.

Perks, H. (2000). Marketing information exchange
mechanisms in collaborative new product de-
velopment: The influence of resource balance
and competitiveness.

Management, 29(2), 179-189.

Industrial Marketing



168 | S5 302 H1=

Raab, J. (2019). Powell (1990): Neither market nor

hierarchy: Network forms of organization. In
B. Holzer & C. Stegbauer, (Eds), Schlusselwerke
der Netzwerkforschung (pp. 461-463).

Sassen, R., Hinze, A. K., & Hardeck, 1. (2016).

Impact of ESG factors on firm risk in

Europe. Journal of Business Economics, 86,

867-904.

Son, S. H. & Lee, J. H. (2019). Price impact of

Song,

ESG
Firm. Journal of Distribution Science, 17(7),
55-63.

X. M. & Parry, M. E. (1997). A cross-

scores: Evidence from Korean Retail

national comparative study of new product
development processes: Japan and the United
States. Journal of Marketing, 61(2), 1-18.

Song, X. M. & Parry, M. E. (1999). Challenges of

managing the development of breakthrough
products in Japan. Journal of Operations
Management, 17(6), 665-688.

Vorhies, D. W., Morgan, R. E., & Autry, C. W.

Yoon,

(2009). Product-market strategy and the mar-
keting capabilities of the firm: Impact on
market effectiveness and cash flow perfor-
mance. Strategic Management Journal, 30(12),
1,310-1,334.

J. & Moon, J. (2019). The moderating effect
of buyer purchasing strategy on the relation-
ship between supplier transaction-specific
investment and supplier firm performance.

Journal of Business Research, 99, 516-523.



B2B AIHOIA 04X ESG E&0| SE M2l UM E gold A UAHE 882

[of Ojxl& &g | 169

—Ho

The Impact of Buyers’ ESG Activities on Suppliers’ New
Product Creativity and Competitive Advantage in B2B Market*

Seongho Kang**, Hangeun Lee***

ABSTRACT

Purpose: This study aims to empirically analyze the role of buyers’ ESG (Environmental, Social, and
Governance) activities in enhancing collaboration with suppliers, securing supply chain sustainability, and
fostering innovative performance in B2B market. Specifically, the study investigates the impact of buyers' ESG
activities on suppliers’ new product competitive advantage and examines the mediating roles of information
exchange quality and suppliers’ new product creativity. The research provides a deeper understanding of how

ESG activities can drive innovation and sustainable management practices within supply chain networks.

Research design, data, and methodology: The study employs a quantitative research design, analyzing data
from companies registered with the Korea Association of Purchasing Managers. Among the top 500 companies in
terms of sales, 201 firms actively engaged in ESG activities were selected as the research sample. In order to test
hypotheses, the study utilizes Hayes’ sequential mediation analysis framework, which allows for a rigorous
examination of the direct and indirect relationships between variables. Specifically, the model evaluates the direct
impact of buyers’ ESG activities on suppliers’ new product competitive advantage and the sequential mediating
roles of information exchange quality and suppliers’ new product creativity. The data were collected via

structured surveys administered to key managers and executives within the selected firms.

Results: The results confirm that buyers’ ESG activities positively influence suppliers’ new product
competitive advantage, highlighting the strategic value of ESG activities in enhancing supplier performance.
Furthermore, the study finds that suppliers’ new product creativity mediates the relationship between buyers’
ESG activities and new product competitive advantage, suggesting that ESG practices stimulate creative
problem-solving and product innovation among suppliers. However, the mediating effect of information

exchange quality was not supported, indicating that information quality alone may not be sufficient to translate

* This study was supported by research fund (team research project) from Chosun University, 2020.
** Professor, College of Business, Chosun University, First Author
*** Associate Professor, Department of Business Administration, Mokpo National University, Corresponding Author
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ESG initiatives into competitive outcomes. Importantly, the sequential mediation analysis reveals that
information exchange quality and new product creativity together play a significant role in mediating the positive
impact of buyers’ ESG activities on suppliers’ competitive advantage. This finding suggests that effective

information sharing combined with creativity drives innovation outcomes within the B2B supply chain.

Conclusions: This study highlights the strategic importance of buyers’ ESG activities in B2B market,
emphasizing their role in strengthening buyer-supplier collaboration and achieving supply chain sustainability.
The findings demonstrate that ESG activities directly enhance suppliers’ new product competitive advantage
while fostering new product creativity as a critical mediating mechanism. Although information exchange quality
did not independently mediate the relationship, its combined role with creativity reveals the importance of
integrating high-quality information with innovative capabilities to drive sustainable outcomes.

For suppliers, ESG activities present opportunities to explore new markets and enhance innovation capabilities
by responding to buyers’ sustainability requirements. For buyers, ESG activities serve as a foundation for
long-term, collaborative relationships that promote shared goals and drive competitive advantages. This study
underscores the potential of ESG activities to foster collaborative innovation and sustainable management within
B2B supply chains. Future research could further examine industry-specific dynamics and contextual factors that

influence the effectiveness of ESG-driven relationships.

Keywords: Buyer's ESG Activities, Information Exchange Quality, Supplier's New Product Creativity, New Product
Competitive Advantage



