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@ 2o 4RBL Qxelel ohgold A}
AFol Z3t ol ¥ H2 AF A= A
Shal Qlofa]l 2eil &£ ES o] 85h= AH|A}
4% GARIEZE AlFche AHO] 2 F
| ol k= @] goheln]of, o]FA,
A= dubAQl pC 27
;@5’4' ol gz <o HH
]Uﬂ(Rana et al., 2019), ot
Eh Aot FAHoz mHt
AL YA EAL SAHPSHEHAE
2], 2016), $A]71¥FAH] A (Pagani & Malacarne,
I/ A H R (Q23], 2014)2 Al
]%E}(@ogi, F5-F, 2019). SA44 (Instant
Connecivity)2 A|7FH} &Aoo w2 Aefo] ZEA
ShA] k7)ol aifo] Y w &St Hash A

ui ok r FH

ofl
4 rlo
2

-
.

i)
o
1
ro
x«;

Be10] LA AT ANAE AT
4g ojnjgitt. o2 Sof, 54 Adoz AU
avlAA Ao SAEe fE g TES A
s, mered held g A9 B Pus
%] 5t o] -sﬁw v Al Zshe o] 7bsst

1o,
o B

oh. A HAS ABATE BHFR

2019). 274 gR= 22l oA et A
(Word-of-Mouth)®] dFo=2 A& 3tH Aoz

ol Hgjobsts 4RSS oA AZE] =9 EX]
S AZY 4 9= Fa3 Q9lojth(Wang et al.,
2017). £2¢l BRE A £ 7] FR2 TE

=, st AlFoll s w=A wefer 4 9l
= 43 JHY AFH gRolH oE she o]
A Fujabzo] Fuf 2 ARE o] s 1HH A
o2 AYsH] sliIFE= HAE gRFo|th(Gutt et
al. 2019). Al AFE2 221 FR7F AHAE
o] Fufj oAAA | & FFE 1, A=t =

obq 1 gelo] A&Hez Zrleln s
Hol3=31 Qlth(e.g., Nielsen, 2015; Noon &

McGuire, 2013). & F°f, 22l 2579 Fo]
S7rd 5 AEel digt AdAE7E F71ske] H
S0l FAAQN FFS FA Hrh(Archak et al.,
2011; Chevalier & Mayzlin, 2006; Davis &
Khazanchi, 2008). 22?1 2] tjgh 7]&9] o
2 A5 229 2R EASEA WA,
G A, FEL} B4 5= AASHL o] H T £



36 | SEHT HM30d M1z

30 2

oo
ftlo

ot 22kl Rt i At et &
Hou, 1 F 7t FastA ozl |
S YR FFT JoldthASH, A4,
2020). 7-H1A 2.2 Chevalier and Mayzlin(2006)-=
28kl AoA 2kl gRe o] WEsE
Aol mjEe] FAHA JFS EOH, Duan et al.
(2008)¢} Liu (20062 @ste] wjEat 22l &
ol &F Atolell FAA BATE FAG= U

fu
=
i
=2,
H
o[
o
2
0,
of
ot
filo
N
32
pe
c
o
a
=3

2019; Zhu & Zhang, 2010).

AEAL B g Arls F2E 294 54,
FeAg F4, A=4or Ur=Hl(Dabholka et
al., 1996), @ Z2}Qlo] i} Z917], HAA] &}
T2 aJQEAY 2l AL SIEH oA, ¢

0|2 4 FolA 7= 1A o] Fu
o IdF= & 5 Uth(Eroglu et al., 2003; Kim
et al., 2007; Lynch et al., 2001). &, HAE&2] @
mefglo o] i S0l Bujdue] A%
colgTtel goage Folekel A
Aol aloA suAge] o) ok
e uAE AAY L2 2L
st gol4e] Gl QeHol 5
agisel dFe & 4 Ackelulo
2014). Tet 2ol £WEL 23
oA ael 3 9

o
[

i

oL

2
of nE ol

s

TEO};
o 1
o o H
P 0 =
= e N

lo

uf

o

s

)

(1o

iy

2o

o @

%%

I

>,

o ol

(e}

lo > o

(R

oo >

o oH 2
©

ro
=)
N
Ir
=2
Jo
2
)
o
=
=2
i
o
>
o
ol
=)
ro
iu)
A4 3o o don e

%
e
k=l
&
il
1o
o,
oAl
r'lj
o O
B
I
>
il
=)/
o,
ne
filo
T

— T =

T
2
k0

)
2
L
e
S
2,

g2 4
Moz ggote] 4

np7|e] Hofo| Z835H= Zo=gA, EEG, PET,
f-MRI 5= °o|-&d o &4, A4 vgS
SAsIAY, 539 23U U AHzet e 9

ot QItharolA € 2017; AAFE, o2,
2011). Plassmann et al.(2015)= |4l H

B2 &8 wEoAEo] 57k =
7F Aokl AAsEAT. A, FRony 71
o] 7]&9] nAY olEgE<S AL A

Fgoted =gol 2 ZolH, 4, WAl
7IHo] g Yo r= 545 ol
A1 2] 7+ (Implicit process)oll et FHE A
= 4 Sleh AA, B2l AYH HHECE
=9, A2H-I1 vs. ALH2)S FEoiA HolFs
A& 7Vt siE 4= Qltt YA, ZiQ1E Zpel 7t
TPH s AHAREE dAFtolA olEAdel A
(Source of Heterogeniety in Consumer Behavior)
£ YA 9 4 ol Ao oAad
mde] HAA}H LTS FEFORH &
R e R L e

09 oM >
N

off Ho 1%
eIV Y U

fijo
Hir o
4
o 30
i



SHZE 78] JHQIsE ME|A TR 2 H|Q

LIS EHEE 4 8 28 S0 oot

o7 | 37

LA,

o= __,__,] 07(101 O _\_q-O]-o]-_‘; /\]
A ~Hl(Eye Tracking System)= ZH-8-o5t1l Sltt.
oA 7}R] AHErE ZA5tE A (ECG; electro-

FRAE a7e A9 ¢

o

=
T

cardiogram)E &3t

ek, wree] AA ) =
Ao 7Aool HrAal ZH o] EAlo o] 7
BA o= ZAo] FPssAEr =
7} gthe BAIHo] 9Tk

Sl
ATES EH, EEGE 83 Hf} "Zég_ 5

2
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The Study for Consent of Personal Biometric Information
Collection & Usage Agreement and Proposing
Conceptual Model for Service Customization
Based on User Biometric Information*

Yong Wan Park**, Bora Kim***

ABSTRACT

Purpose: In the 21st century, the online shopping market is continuously growing because of developing the
information and communication technology. The mobile commerce has given various benefits to their customers
such as easy access to the online market anytime and anywhere. However, in return for that, companies in online
shopping cannot get information, obtained through verbal or non-verbal interactions with consumers from the
offline market. Therefore, this study proposes a conceptual model for service customization that can collect and
combine biometric information and click-data from mobile shopping apps. If this conceptual model is realized,
obtaining consent from consumers for collecting and using biometric information may appear as an important
barrier. Therefore, this study aims to examine how to obtain consumer consent for biometric information

effectively.

Research design, data, and methodology: The purpose of the experiment is to examine how consumers evaluate
the bio-information-based service development model and how much they agree with consent for the use of
bio-information. To this end, a between-subject experimental design is used with two independent variables;
purpose of bio-information utilization (health care, marketing, personalized service development) and regulatory
focus (promotion focus, prevention focus). A total of 300 people participated in the online experiment, and after

excluding outliers and unfaithful respondents, data from 279 participants were analyzed.

Results: The result of the analysis shows that when the consent to use personal information and the consent to

collect and use biometric information were requested, the experimental participants responded negatively for

* This work was supported by the Ministry of Education of the Republic of Korea and the National Research Foundation of Korea
(NRF-2020S1A5A2A03042694).
** Associate Professor, Department of Business Administration, Gyeongsang National University, First Author
**% Assistant Professor, Department of Counselling Psychology, Hannam University, Corresponding Author
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marketing purposes, compared to other purposes. The interaction effect between the regulatory focus and the
purpose of using personal information and biometric information was significant. Under the health management
or personalized service development condition, there was no difference between the promotion-focused and the
prevention-focused participants in the intention for consent. Under the marketing purpose, however, the

prevention-focused participants showed more negative responses than the promotion-focused.

Conclusions: This study presented a conceptual model that can measure and manage consumers' consumption
experiences and reactions in real-time by combining the ECG function of wearable devices and the user's mobile
shopping app click data. This study provides the following academic and practical implications. First, the subject
of consent to use personal information, which is relatively less interesting to researchers in the marketing field,
was verified and presented through experimental research. Second, through e-commerce, most companies
emphasized only factors such as cost reduction and efficiency increase, but this study recognized that they were

actually losing the information that could be obtained offline.

Keywords: Biometric Information, Personal Information, Consumer Consent, Regulatory Focus, e-Commerce



