Journal of Channel and Retailing Korea Distribution Association(http://'www.kodia.or.kr)
Volume 30, Number 2(April), pp.1-29, 2025. PISSN:1226-9263, eISSN:2383-9694
https://doi.org/10.17657/jcr.2025.4.30.1

3 HZo| HHAZ0| HBHNT TojelE0| 0K B2t

— e
Hetd-52 T =Z2E j7lz o}
MEOop, XXpG+
2 Aol A= 31 AlEE Teliohs Al 1571 ol Al vilE2 Eo17] f15ke] 29t 7HA ko] Foldl7 o] thsiAl 24

Sk GiTk, A AEC] 171, A7, BU7E] 1A% F o), DA Ble] n A GFE oku At aick, T, g A
F0) 7174527} Pl 7ke] Ao AB] A7 Ae] ml o7 HE Rk, mhAeo 2 g4 ket Fofel
Zboll 2:8|2to] g1 F8HE-E4 W-go] 289 mi avtE Hol=rtg BAlskat gk
Yol o 7HAFFEx A EF-F (X2 vs. HhH 9] 2x2 ok A A|(between subjects design) = %153
=0

o 97 1914 7P S Tk A7HO] R 2 B Sl.00), G 204 HASE S Tokeh Bl A )

O
4 BN A 12, 8 Ae] 11 W A8 B ol PRSI sk A0 ek
A, ABH-E B0 EH AT E SISk o, ek E Yol & AnlA AF dhet 1834 Wb

%245 Pulolmr} oA 20 ettt

AT A% 7R A8 AlF e 7H S, A8/ B o O 2R mlAUE olshE F5te] XeHE AlE A
g7l W o s SR A T AR A kS AIASHILAL SFGATE & Ae] o] 24 AARE-, 3, 117te] 218 AlEo] 2%
e A Rt 71E A5 Adetle, B4, 7H ] 245 WS B skl Pl o E =Rl
+ 7l e AFste], AEAA W7 E A ool miA = A A Feke HE oAt A, BSol &t 4117} 3 7]
A A1) 287 AlF ool 2187g-8d g0l 27 AHA Heho] 34 Q1 A4S Sk A2 A mAUSS 9
ok AR AP 2l F5 U2 IR AE APl B|Ae] @7 1A ARtelal, A8 AlEe] 7HE =Y 4
UEE A7h ke Tloh= WekE eelol & Ao|tt. @714l & F7HE f1 A7F 2ol &l ks Egoh= e
ZHZZL ARl Bt AR 8-S T 4 A8 R o= x| sfiof & Aotk 5, 1H-FA B-go] 73R AH[AHO] AL
HEE 56]7] Slote], 71 delxl= 21838 AlF o] 8ol tigh 1747 A= e 5 ol A 2188 AlE-3d 1) 47 9=
THELEE T =T T et Gl Aotk
RO Hetd MF, 7HATE, 00 el ML HE Y- BE0lE

ME AAHeR 1 A7bgel FolAl L Atk fHe

20194 <11 (European Green Deal)2 F%Io}

AR} 7)Aol H S0 ylEHsiel APy o ¥4 HlE F4E FHE ol glow, T2
Z, ga wlET H71EE Q% $7 ege W 20219 SR W oJUYAHBEERLREN
* oAt et WA FA47] G etat BALL (lood32@gmail.com), A 14 2}
wk AT ek Ml 254 7] 48} W4 (choil 81@ssu.ac.kr), WAT A=}



2 | SEAT F30E M2z

£ FHste] Z29d T34 ATy sM8ES
ERE 5tal ot ek 2022 A|&7Hse B
A 71ERPol AgEo] A&Ibse AR A
o|2L AL BxF skl 9lon, 2026 ESG Z
Al QRSE BER T3 ot o]F% A AAF
o8 e VdES AE7Ms S HEE W)
T glom, Es] g it WA JlE FAE
74sFska Qlek. m3h ESGO] Alo] & 71
AEFS] Az, it AHE, #2719 BE DAA
TAE 4 e A JHF e de Eole et
o7 A3 #7|2E AHEStod(Sumrin et al.,

w27 Zof=e] g nzl=

oA
o 301711% ZHA}% F= xﬂ%%

Global View Research(2021)2] HIilAjof| wr=
W, 283 AF A2 20204 9789 FajellA
20259 24159 gz AT Aoz dAtely

. IE39F Research and Markets(2023)2] H31A]9]
A&7 w712 A2 20231 2,383
g Rz 4FE ZolH, 202397 E
2028714 Mg AHA] APGe] ARt HAHE

2 6.44%° 2 Aoz Aottt IeE Al
2 AE, ME, oF, AgEE, 7HAE, 7t
T 5 FHS HIE FET 9lon, K579
e A& 7Heeh TS o WFFAEE F

o7 AEFE N 4 7185t gt} §9] A

)

ot do to o
™
o
=
rJ
I
it
1>
— o
ol
ol
o
(o]
Sl
et
)
ox l~>‘ I
ol do &

o |o

N

N
)
e
=
N
=
o]
ol
o2
o
10 X8

2912 Faste] Mg AU AL Aste]
Austsl Qlehel4E, 94, 2024). NS 5
of, mle] qEAY WY 4F AL AA

e
Whole Foods Market®} Sprouts Farmer Market<
&7 f71E AES wist, A&7FsAd 3
S ;A 2 A3 St} Trader Joe's= 7
AEe wdste] wAC A Thepst g2
= A7 AE B

L

2o

oli
z
N
—_
DA

o
1—
FA5t ek,

0]=-2] ULTA Beauty

il
ek
fu)
QL
=)
Ny
M
j&)_h‘
r>~1 o
o
H1 o b

Al ol e ARt Bee] 29 R/
Hojale] % AAo] olutAsa Qrt. o8 4]
A<l Stella McCartney, Patagonia, Reformation
T ATg g A9 AL gAL 9 A
7Vsst oS AEskal 910, EverlaneS &
T e 1AL B AH|RISO0
127 AlFoll Hoh gA A2 4 UA=s &
c} AT §EIIGe Q@A Weke B
171¢ AREE Fole d Z]ofshHEeIA
2023), ol Wake HlAFEY A T
Hoof oigt ¥ S7ket /e A

&M Efl=o] ofsto] TS 7hEeE AL Qi o
o st g *UH%

oY ;g 950 ot

o
o

7]
= Ak
7 l 9] Jﬂr“H S-S &
A H|RFA(2023) 9] HALA o

Z 90.7%7F 28 AES FuiE QA Qlele
o, 1% 95.3%+= 71A0] tha HptE et Jtoj
shlch et gstth 1ghy Anle] o] g2
‘3 HS *a‘%i’cﬂ 74 wora, cmlf Ao



HMEZ2| 7tA+£0| tletddat Fojel=of ojXj= &

0ot

k|3

5 94ete GRS HH HRolA 287 A
Fol Uit ABEG Aol ootk Al

(Gomes et al., 2023; 2010;
Samaraweera et al., 2021; Steenis et al., 2017)]
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A 287F S7kekal v Mgk 2 g
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Fe F= 4H FHAE T A AES ¢
HE Al vlaske] 2y HEY o | el A
dH o= oufz|st= AlFLor “SPEAE =0l
v AFAA AFrolal Aod 4 doH
(Luchs et al., 2010), At A+82 A7stE UH
o= Az @ FEAA = a5t
A HrlE e Eole AlEer A¥dd
(Policarpo & Aguiar, 2020). X123 A& dwt
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St = o}™(Cronley et al., 2005; Raghunathan et
al.,, 2006), &H[ZFE2 IFHHQl U2 7|pte=
aiHE FE57|E gk yHshe 932 o] A
Aofl oigt 7iQl H7Ee] Axfolw 4-H[2Y] HiEE
o|5f5l= 291 & (Hansen et al., 2004), d¥tA ¢l
L2 AlF 7l 7I5keh Atz S o)k
o 93 ulzlth(Raghunathan et al., 2006).
4SS A ABI BaAste] fle] @
LSt Aol o5 2o 5712 7FA W (Mai et al.,
2019; Pancer et al., 2017), A& et 2gH
7B AET HhE o2 a1 goakgo] WA
spEl ol ulale] A& 7o 2o
A G A ARG we
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al., 2023).

A&7 A S8 et AP AT (Auger et
al., 2008; Chen & Chang, 2013; Gomes et al.,
2023; Lin & Chang, 2012; Luchs et al., 2010,
2012; Ryoo & Kim, 2023)°] A= SA5]o] 9J
ot g9F AP AT(Auger et al., 2008; Lin &
Chang, 2012)°4= &A AE9 2 450l
Hrpal Hotow, £5] Ailgto|uy Aref U
5 e AFY] FHo] Hrtal Hefth(Mai et

al.,, 2019). SFA9F Luchs et al.(2010)2] Ao A

= ALt TRE PR REg £49 7t
gl go A= e AlEo] Fdo] oot
HQrom, Gomes et al.(2023)2] oA+ AH]
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Ao & 4 ok &, 1% AF9 1A
FE0] 2245 2 £EE =t HUhst,
AEZEE IS AlEe e 24 #
Al tigt FHA Wgo] =ohy & 4 Qlrh

aHZbE 7H JEE ARESt] AlEe] e
AL FE513 Bt (Adaval & Monroe, 2002;
Andrews et al.,, 2014; Choi & Ng, 2011; Kardes
et al., 2004; Kim, 2017, Kim & Han, 2020;
Mukherjee & Pandelaere, 2023). A3 Ao A =
7VA-X18 4 d(De Pelsmacker et al., 2005; Ryoo
& Kim, 2023; Trudel & Cotte, 2009)7 Z-2 A&
7 7te] Ao gk WZo] AH|Y] Q1AW
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™(Trudel & Cotte, 2009; Trudel et al., 2020),
Tully and Winer(2014)2] Wet 240 oJsts 3
wH o2 AH[AFO] 60%7F 12 AlEol 16.8%
o] ¥ 2 ZHud 7HE A= oFol A
A skdet &, A7te] e AlES e
EAL A EM, Aol A AlFS A
B RG]l dral dAMHE Bl
(Kushwah et al., 2019; Luchs et al., 2010; Pancer
et al., 2017). Choi and Ng(2011)2] AFoA= A
HIZHE A 7te] tiste] 2ol ol x|ut, FAP A A
L7570l gt AEE M3 e A7 AF
of tish 2o er whEsHA] eF=rhal Skt

FASERETE ofyet Al I X /dol
et B7te o] A7F Y H Ik (Andrews
et al., 2014; Arora & Henderson, 2007; Kim &
Han, 2020; Ryoo & Kim, 2023; Zheng et al.,
2022). Andrews et al.(2014)2] AFoAE= A=
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F9 &l FHI} BEZSHAY 7HF0] AUAA
O™ AHZ= AEC] A4S oSt =L,
+ AlFe Hrtet A Ao dF= vHE F
A tHAndrews et al., 2014; Ryoo & Kim, 2023;

Zheng et al, 2022). =2 7tAL 3AH FES

2 AL

Qorln, e sHAu FR SHe A &
£2 otk A melst Aulzts AEol
Aol 171w WA S0l Bk A

7td 2. HEE ME2 D7h-I7tEC Dok o A
gdds =4 Eote Aotk

7td 3. tlghd MZ0| M7tEC ot o Tets g
=4 E7t5to O o/ =7t =0t ZOoltt
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O| D7h-EQIZFECE n7F mf &l

7He 4. Hekd H|
= =/ E7toto] 0 2|=7t =0t

74 AR F42 7154, AHE 8ol A
s % A o] oste] REJEHTHAL et al,
2011; Brucks et al., 2000). AH|2t= 2187 A=
= AlEohH, it AFEG ¥ =2 4 7
-HO] F 7HA AL ikl A Z)ste] z1gh

- o
o] ZAo] ¢ &l A9 Gomes et al.,
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& Chang, 2013; Gomes et al., 2023).

71& o] APAT(Auger et al, 2008; Lin
& Chang, 2012; Luchs et al., 2012)°|A= 13-4
AEo F4 52 Ert HOth Luchs et al.
(2010)9] AFNME Zr=et BaH &A(Eo]o,
AIA S)ollM= AE7Hsd A7t dagt vt

H, QA FEgE SA4HIolH] AFF, E4a5A)
e 22714 Mons Zsbetchy sholoh
Luchs et al.(2012)9] F7} AFoAx= Al &
dEe 432 HYs] AUAAS o, A4t
L B4R )5 A Aol $4e AEL A
Eetttal BFel=T, o)A A AT E AE
o] Zre|arele] whef M ARy F4 7 <
qe ged s,
SEAIRE F| Ao A= g

=7
4 qddo] FRHoe WIERLE & 4 At
(Buil & Mata, 2024; Chen & Chang, 2013; Gomes
et al.,, 2023; Lamonaca et al., 2022; Yazdanparast
& Kukar, 2023). Gomes et al.(2023)°]] J5}H, 4
HIZbE A AlFel diste] A%l €41, W

ol Fom M 4 ek Wriskn Ak 5
8] wlolul ARF, Hht] 24, Aot v, 4% 5
QA AT pE WA AR A9 B2
o o 94 Zoletn Mgkow], £4o] Hee

+ AEAA g - o= HrietdohBuil &
Mata, 2024; Lamonaca et al., 2022; Luchs et al.,
2010; Ryoo & Kim, 2023). °]= 2gb3 A=}
ZZo] IS FAA AoTAYF Qui= WLeo]
FAHAkT FEF 5 9tk olefd 22 A

23 43-E4 (Gomes et al., 2023; Lamonaca et al.,
2022; Lin & Chang, 2012; Luchs et al., 2010;

Yazdanparast & Kukar, 2023) 7Fe] 34
aujzte] AT W GAo] Fag o
Aog & & Qirh

A-H[ApO] g o Alo] FolA Al Al
Foll digt 7t S7Fskal Qlth(Barber et al,
2012; Gilg et al., 2005; Gomes et al., 2003; Kriwy
& Mecking, 2012; Rana & Paul, 2017). E3F, ©]
2ot AlF Ade Tl JeE AE &
o] =OFX|HA|(Chen & Chang, 2013; Gomes et
al., 2023; Yazdanparast & Kukar, 2023), 212+
AlEel T oE=7F FobA| Al St} Gomes et al.
(2023)9] Aol w2 ZAtf AH[ZHE AR
s o 2 Hl&= A ZolH, JdXE F4

S5 ] oxo FHE TS
9th. Buil and Mata(2024)2] -] A]
AH|R= e AlFol H AAsta Fdo
Th1 519001, Lamonaca et al.(2022)] ATLofA]
A Aol gt A44e Yo B

JVoha ehe Estel Q4] o gbEnk 5
Ak, 4vlAe] AeA AE Fu) Aol Zte
WA AEo] g 4ol Matslol, AEA AR
of 4ol tjole] FHMee AAT AT} A
7 Azl g 262 Aol YAH Aoz B

= St APAT(Gilg et al., 2005; Rana & Paul,
2017; Ryoo & Kim, 2023)°A4%= 7fe1e] Ag &=
wo] AeaE A&H AFe Ful =7t Eot
Atkal sk o, 41E AZO] O‘E?_P B5ol=
o} ojof mA]& dgko] A

v
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3. 912y
& Aol A mEg2 oheT Pk A, Wg
7—%#%( 7} vs. 7417}' A7} vs. A7}

2l e, AR, €
T o)k TAA HeHE-F
W aHE FA sk Shvh o
e aFmBe Agshat,
a7ket A7ke] A AEe =
T 2004 = Al7keb A7R-IZEE AASHATH< 1
g 1> ).

ok

o

>,

re do

re

-

=
2o ofr o

Iv. A A A
1. AP A S == A

2 A7 AY A== A AT (Luchs et al.,
2010)5 7|Hte g Akrxra AAgsialch AZe] 2
2ol digh A¢AQl AHE YEh A 2l
£7](Samaraweera et al., 2021; Steenis et al., 2017)
o} ZE=M(Pancer et al., 2017)9] ¥ (Meiting &
Hua, 2021) 22 AAsch AgATo] 2
H(Scekic & Krishna, 2021; Wood et al., 2018),

T (Niche Brand)”} © %
A AES A BERE

E A A==

k|

Aol = A& 7}743 a7k, A7L a7t
I7t2 RSt Z2te] 3709 AlveleE

TASHATE AFEO THASE AR Latel ZH

HE Zaste] 2A45ked

7] 9)5ta] 20241 9o &

o] I 9L 19702 500mL

AP0l 7tAS BAstnt B4 A, A

349(SD=16,980)0.2 L}E}RiTH,

1710 FtASZL Wi 71A +1SDQ 45,0009.C

o

G AAst7] flste] 17t 7)ol Al ??}OL% 50%
2 Agste] 22500902 AAstct =, 17}

45,0009, AFETIE 28,0009, I7F-gelzt
22,5009, 7} 11,0009 2] &A=2 7tAS A5t
At

Ag A3go] APHS AT Astd 4

gy 2198 ggoR A 2AE sk
A A qa 2AEEL A4 48 A3
2 AA F 7hael gk BrH1=A gtk 10=H]
Aehe shdeh. 244F D3k, $EAEl 1
ATt 3B Akl 2 e B

\J
-~

[
rick

IHEEE (X)

3 1 : I} vs, A7}
Gt 20 07} vs, 017}

T2 = (¥)
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7he SAACE Fou|Rt Zpol7b Ut Mas
=7.95, Myzgman=4.19, Masjaa-=3.86, Mx»=1.33,
F(3, 17)=46.547, p<.00). = 17K45,0009)7} A|
2 747128,0009), 117181 7H22,5009)E Tt H]
Attal BrrstR e, A7K11,0009)7F 7HE A

dotrtal Frhskele.
o= 3eH AEF dvt AE A==
et e d=31g3dHol2] o), 10=X1¢
Aolthel disl Brlstes shaitt. 22445
I, AEHZ ASHAAMaange=7.59, Maagz=
3.76, F(1, 19)=83.228, p<.00 )4 o]z} EAZ o
2 o5t YetEtth & Jed AlEo] Ayt Al
=0 QIAISHIT. whebA] ¢

|

FRch 197 4o]
S=ol Tgt 22fo] sty Wkl Ay A
F22 2% Agstarch

2. 5HET

=

Sust A8 AR AT 14k 59
50 7HASEE W), A7H0)E AL
2]

WS HASES 1IN,

3
801 9 5 ) £9E 73 o= A 3

ool =AML AlE
P AT (Putrevu & Loard,
9942 HfEfos o) e e s

o] b 5 3 BFe 7d UAE Hrw 23

o2
N
tu
)~
5

+(De Langhe et

al, 2014)2 HIOR surHoR AgA SEol
2% AF 31 520 B 5 ) 29

upz]ao

et al., 202
Al 0-1’

_\.u

E

2 wlAE 89108 etk wtebs

ol LEATHA golol ¥ o7 A we

f
of
2
rE
e
nx
o
Mo
o
o2
re
js
o
o
g
3

c

1; Gilg et al., 2005)°] ¢JstH, A4H, A
of

BEGE, W A AR 4o
E
O

O, 71 H>

| A55FES EFSHATh E5, 7 o

A= MR APAT(Alford & Biswas, 2002)

2
N
—_

N
ilo
N
N
lo
il
>

NHgEet gl AeE FasH B

2_|3
onf, wpebs 2 Aol FAMSR AA5H

AHA7E AlEe T o A

o] duht FaIIE sk Aok,

FL oY 4 ooz

stol AFEL TS 1 AL FRH 2

e
=
ol
(98]
=

29 74 27E Hrg 245

o %“d AEEE PQe st o) 4
=z %

A1 (Garretson et al., 2002)5 x5}

e Q"Jﬁ}—t— AFE FHishs A& Fokeich
5 SN B 74 HAE HER Aok
Gilg et al.(2005)8] Aol oJstH e AH

2=

il
S730
al

|
©](environmentalism)”} G- ©|X]|
o]

gelog Hokow, metd Z Ao E
ARG Aottt JeAF = AR}
Ae Zo|1at sh= 7l H¥S 9]

A7 (Matthes & Wonneberger, 2014)
2 ‘U= =5 AE = shuE Agsr
d sz AEe Fujsith 537 &
A ER =459 FtE, e

E AR AL wheba 7o)
o

.
woll JFL E 901 01% s
Z]
.
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AP AT (Novak & Hoffmanm, 2008)E B O =
e AF Azete] Ak Wl 5 5
N 22 78 HAE HE2 ZA59h

‘8

e
Am

3.8

2 Aol AREH A A E4L 34
45.4%, X 54.6%2 FAAEAOTH, 20~244
12.5%, 25~29A4] 39.5%, 30~34A4] 14.5%, 35~39A
33.6%2 FAEAY. IS st
56.6%, HYL AUALRZ] 48.7%, AEFTFS
100~3009F 91 m]Tto] 36.2%= 7F4 wWtow &

B EAe <m 157 2ok

=0]
=2 Hd

AY AR F 73.0%= J9HA A= o) A
ol o, o AlE2 SPFE, LEE,

A AEZol mauy 714 A& AL 99

A7 12 A8 AE Aol 1Y Yo 2
Ak WS as) G Ao glel A
T2} vs. A7hxAlE FEEEE AE vs. A
HF Al &) 2x2 AT AA(between subjects design)
g2 Z8PEdar, a7k A7F Aol 242 6084
F29] sty & AP 20~300E dide

220243 109 179~2147F 2812 ZAE &5}

(o}

of ZPstAen, avket 1%7}94 dEAE 44
604 F 12049 A=E S 1 Fol
SHol d¥HA AU FLY HeE FUdsh=
5o 294% o 1775 Aleforal 10372 A
A5 240 AHgstAt

AEel BREE Mo shglon, A3d+

<H 1> B2 EX

i B (%)
A | 69 (45.4)
oA 83 (54.6)
20~24A| 19 (12.5)
o1 25~29A 60 (39.5)
30~34A| 22 (14.5)
35~39A| 51(33.5)
QIHIALE 2] 74 (48.7)
2ol CHat/Ciarel Al 33 (21.7)
MU|AZ] 14(9.2)
7|E} 31(20.4)
InE=t-im| 26 (17.1)
HzZohst 23 (15.1)
jmE=R=s o'k=1am] 86 (56.6)
MAF 16 (10.5)
NS 1(0.7)
100 O] 2t 13 (8.6)
100~300 0|2t 55(36.2)
300~400 0|2t 46 (30.3)
AELZ
(Eﬂé)“ 400~500 O] gt 22 (14.5)
500~600 O] Gt 6(3.8)
600~700 O] Gt 5(3.3)
700 O At 5(3.3)
2B AH = US 111 (73.0)
o Ed e 41 (27.0)
SHR= 74
e
R o
T A= —T=ECe
713 5
IHHHZ 2
o2|0|Y UAS 65 (42.8)
|= 2fAt ole 87 (57.2)
1~5% 12
6~10% 34
oo|0|Y 2|E 11~15% 9
i 16~20% 7
21~25% 2
26~30% 1
Total 152
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(Ryoo & Kim, 2023)2 Z115to] HgHA
HE AEH Aot 4yt Al BEE B
)8 Al Bt AEe A 4
%, BANAEY, BE5E), 1844, 7HEee R
ARl Ade] AFEH AHES] Gl [F5)
A5 a3 gt
A A dAALE BT A9 HAE BY| o]
uz5 @A A s, 2
Z A AlEl gigt 1834, v
z

bl
=
=

ThxAE FREEE AE vs. A AF) 2x2 A
o A7|(between subjects design)= PR,
7h, a7F-RIE el 247 6084 FARe] &
Fotact & A2 20-30thE o=

108 17¢€~2147F 2811 XAHE Foto] Z8gst
Row, Frtet IRIVte AREAE 247 6054
Z 12059 A=E FHSHAT. 1 Fol 80l
APEA] gAY L MR FUote F9
BAAG oo 2082 Alst 10052 HEZ
£ B0l AMgstath. Ad Haks A4 13 F
Ao}t

V. ¢ 1(37} vs. X7h

MB

1. Mg 3 Erdd d

b

ATolA B BAS SAo) FaE o

e

A2 5ol AEskarh 89124
(Varimax)E ©]85t31om, KMO #HAZ¥} 801
2 YUEea, QX g (factor loading)©] HF
0.5 olFe = Ut ZF @glo] Bt Zow H
, oflgd "= 7id EidAdo] ShHE QI

2 e AFE 45 ol WA 484
(internal consistency)= 5-ol= Cronbach’s «
ATE ol &l Aot A+ 23, AHEE W
TEY AR Ares BT 0.6 oo YER
om, o] YA dyAo] ot & 4 Qloh
2ol Wigt 37 9] Cronbach’s a 4%°]. 883,
Tl oJfof gt 37 23S Cronbach’s a %ol
925= U A A9 -2 W3
tist 371 £3589 Cronbach’s « Fte] 8712 UEr
woh BARSQ &ed Aba Al oigt 5T
3+9] Cronbach’s a #re] .897, 714 W1ZFT o of
370 9] Cronbach’s a gfe] .797, &9l A%
Lol tigt 578 &) Cronbach’s a ko] .894, %
S Ol A 47]9] F38}F9] Cronbach’s a Zr©] .889%
LFEE T

al

ol o

2 APAE HESE@I) vs. A7hE 5
Ws T, A7 ARAY B B
42 B Uee 2UN5R 7o) rs
FEUSE AAtGon], FHU5 9L 0
A BANSE AW, 99, AY, LRSE, &
E5ES ATEASA 4ol Fela Al A,
A4 RgE, B Ao, ARAFols A4
Ack. AT 1014 74 1, 7HE 3, 7HE sl
& AFS APt

M4 12 A7 AFol A7k Bere 17
QA AAAAL A BAHEAS AFSHE
Aolth. M AES SIste] EPULE 1o



ey MEQ 7HASFO| HetA M ooz o 0jx|& gg | 13

2, THUFE AR YeE, FANMSE 4,
AY, AQ, LKFE, 255F, FEA AL
A, 7H AR, @9 ASk, TR 44
3t T FEAEA(ANCOVA)S A5t 1
A Agg el et 714 e FadE F(1, 92)=

4.941)2 A7t AlF2] Mg %—_ﬂL(M 4. 381) H
o =4 UEges FAAC
UATHp<.01). T A7} by AlFo] 27 7§
FH 771Q1 A IS =4 Bk A
olgt= 7M1
7Hd 32 e Aol 1%7} 7AHET 317t
A4S =4 Brlste] Fulf oJ=rt
gt Ml aE AEote Zolth
74 Zé%% 23 Hayes(2013, 2018)2] Process
Macro Model 4& ©|-&oto] FEAE=T 5,0003]
27 & ZASHAH. 7HAe] Al7tolH g7 /dol
ETHAL QIASte] Fuf o7t Eopxlth= miZfa
A5 At <; 2>o4 AAIRE HELE o)
HHa= p=. 142(B00tLLCI=.011, BootULCI=
317)= Uy fp7i et oottt & e
Aol A7t wiEch 3_’7}01 o AsAAo] =
ot griglow, XA HIHE mizliste]

<l z@%a

-

<H 2> 7t (A%} vs. 217h 2} FOH2| o] EA|0f|A 21EHE

O|z7} ok Aoz 7Hd 32 A7 =it

7Hd s AFAE-EA W] Bo anzE A
744 B7PE mordlel wet AlEe] A o=
7} wolAEtel tiet 2 W wirfEIE ASsl
= Aojty. 7Hd AFES 91l Hayes(2013, 2018)
9] Process Macro Model 14E ©|-g5}o] REAE
#9 5,0008] 27 & EAsteict. 1 At 71
X)ol &45 AFAMS =4 Brletgle
m( =560, =2.988, p<.05), JgAA FE7Hm)7}
FeTs TUHOEN)7E woHTH(8=253, =
2.260, p<.05). <3 3>ofA] AA|Tt vEe} Zol, X
AR A8A-FE D20 452 FMW)O]
frol8HA UERLK(B=.199, 2.068, p<.05) ZHE
7h Qs AoR ey

F7t2, 84 9o 2AE avig &
*—13}71 215}t] Johnson-Neyman 52 A8t
HAgh Ay A34-Ed 9 £F0] -.1615
E2 F9olA A4}l Qo] A

™o
ol
oﬁ,
U-ll:l
Ay
=}
dlo
o,
PF
rlo
%
=
>~J
ﬁ‘:
jgj
oﬁ.

Hi %0

Ao| oj7H=at 2M(CT 95 %)

Total, direct effects of X on Y

=3} BIEZS4% (SE) 2t i A
ZEIHXY) -1.168 (.215) -5.434™" -1.595 -741
2 EIHXY) -1.310 (.221) -5.931™" -1.748 -.871
Indirect effect of X on Y
Effect BootSE BootLLCI BootULCI
LHEIM) 142 079 011 317
p<.05, " p<.01, ™ p<.001.
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<H 3> 7t (7} vs. 2{7h 2} FOH2| = 2HAO|AM 21EHEd e

wiol H|EZ3tA 4 2 42| = 5otk NS A
(SE) (LLCI) (UCLI)
SEHOL 2 FHM)
NES -1.108 (.981) -1.129 -3.057 841
7HA(X) .560 (.188) 2.988" 188 933
N -.026 (.190) -.137 -.403 351
oy -226 (.101) -2.244" -.427 -.026
219 -.067 (.043) -1.547 -.153 019
WFPE -.153 (.105) -1.453 -362 .056
AESTFE -.032 (.077) -414 -.184 121
sta| At 116 (.119) 973 -.121 353
JtADIZtE -.002 (.126) 018 -253 249
SOIMTE 176 (.149) 1.185 -.119 472
21542 ofAl 211 (.090) 2.335" 032 391
R=.498, R?=.248, F(10, 92)=3.041, p<.01
SEHO OO &= (Y)
Aps 3.131 (1.115) 2.809" 916 5.346
7H(X) -1.315 (218) -6.022"" -1.749 -.881
213t A (M) 263 (.116) 2.260" 032 494
218t A-Z 2 ag(w) 075 (.112) 675 -.147 297
MxW .199 (.096) 2.068" .008 390
A -333(212) -1.570 -756 .089
o -.061 (.117) -.521 -293 171
219 078 (.049) 1.599 -.019 175
nEsFE 108 (.118) 919 -.126 342
ASSE .009 (.085) 102 -.161 178
sta| M AL -.013 (.133) -.096 -277 251
JtAnIZE 002 (.142) 014 -279 283
SOIMTE 068 (.167) 408 -263 400
21542 oAl 385 (L121) 3.1777 144 626
R=.692, R*=.479, F(13, 89)=6.304, p<0.00
Test(s) of X by M interaction F(1, 88)=.860, p=356
Test of highest order unconditional interaction
d=22gst RS2 F daf df2
MxW 025 4277 1 89
Conditional indirect effects of X on Y(ZZAE 2t S 1}
2std-EZ2 e Effect(SE) t LLCI ULCI
-1.078 .049 (.150) 324 -.250 347
042 271 (117) 2325 039 503
1.042 470 (.159) 2.958" 154 786
Index of moderated mediation(2 &=l Of 7= 2}
Index BootSE BootLLCI BootULCI
z5A-Z2l012 111 .067 .006 265
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o a7RQl e M-S =4 B7kstko] Sl
OJE7} BobAetol et ufETE Aok
Zolty. 714 AZFES 91l Hayes(2013, 2018)<]
Process Macro Model 45 ©|-835lo FEAEY
5,0002] 2|4 & Akt 7HAo] dl7tolH X

i]—?ﬂ ] o]

=
aT —
t AEne A5

mﬁ

g QlAlste] Frjelwst oAt
i <; 4>olq AN

viel o] 7HEaTE [=221(BootLLCI=.027,

BootULCI=.490)2 UEHY w7 &vh=

Felste

. Z %7 AEo] nAhaAAe wErt 17}

o o Mg Adol Eu @riskal, 34
7FE uiZfste] ot fgobd Zolgh=

A 4= AR}

7Hd se AeE-FE 9go] w2 aHAE

b

7}

il

$744 Bt kel wet AEe] 7o ol

7h Eobdltell g 248 v EntE

]_

= Aolth. 7Hd AZE Hall Hayes(2013, 2018)
9] Process Macro Model 14& ©|8&35lo] REAE
3 50008 2 F EAske 1 A3t 7HA
X)°] =245 AE4ME =4 FrlotaloH
(8=.651, =3.263, p<.05), ASAAF7/{M)7} &=
S48 o= (Y)7} EolHth 8=.428, =3.705,
p<.05). <X 5>of|A AAlE vfe} Fro] 34

I AghE-E2d W&o FoAEIMw)ol o

<H 4> 7}A (227} vs. 27F-R17h 2t O] =9 2HA|of|

2,

I'

SHA WK £=.183, =2.207, p<.05) ZH GV}
A RS
:7,:7]-§ %A ZA "Weol %
A35}7] 9I5te] Johnson-Neyman
Av}, A9 W 4

& FellA AR Pz PAE

= 7o

e Holehs M 5

| _'-|-_O|

xX =

1. Aol QoF

Total, direct effects of X on Y

- A5 EIE | ss
ZFIHXY) -.696(.222) -3.129"™ -1.138
M EHX-Y) -.917(.225) -4.069™ -1.365
Indirect effect of X on Y
Effect BootSE BootLLCI
LEEIM) 221 118 027

p<.05, " p<.01, ™ p<.001.

DA} olshA] 9
L}E}ﬁu}. <38 35904 A
B8] Be AuAL

ujo] =7} Eobx]
web 4nlAe] W82
= 2944 =

=i v A
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<E 5> 7tF(2%}vs. 27}-RI7H0| Fofe| =& HFSH= 2AH 7=t ZH(CT95 %)

wiol H| HEZ3HA 4 2t A2 Shetgt A2 = Aottt

(SE) (LLCI) (UCLI)
SEHel s Hm)
Ak -2.567 (.943) -2.723" -4.440 -.694
7HAX) 1651 (.200) 3.263" 255 1.048
ol -.145 (.206) -.704 -.554 264
oy -.164 (.105) -1.562 -373 045
219 -.056 (.043) -1.320 -.141 028
NESE -.032 (.117) 272 -.201 264
LAEFE -.060 (.073) -.822 -.205 085
sta| At 204 (.130) 1.567 -.055 463
JtADIZtE -.079 (.135) 585 -.189 347
SOIMEE 122 (172) 705 -221 464
21542 ofAl 268 (.079) 3.388" 111 425
R=.533, R*=.284, F(10, 89)=3.524, p<.01
SEHel 01O = (Y)

PNES 5.231 (1.026) 5.097"" 3.191 7271
IHA(X) -1.067 (217) -4.907"" -1.499 -.635
218t A M) 428 (.115) 3.705™ .198 657
218tA-Z 2 gl (W) 365 (.121) 3.008™ 124 605
MxW .183 (.083) 2.207" 018 348
Nl -.290 (.230) -1.261 -.748 167
o 112 (.112) 1.003 -.110 334
219 .089 (.044) 1.996" .000 177
B -.107 (.118) -.909 -342 127
L©ESE 107 (.074) 1.442 -.041 255
sta| At -.001 (.137) -.004 -273 272
JtADIZtE -.158 (.145) -1.084 -.446 131
SOIMT -.070 (.177) -.397 -421 281
215+ o|Al 114 (.109) 1.040 -.104 331

R=.707, R?=.500, F(13, 86)=6.625, p<0.00

Test(s) of X by M interaction F(1, 85)=.019, p=.891

Test of highest order unconditional interaction

4o 2Z8 R* HSH F afl daf2
MxW 028 4871 1 86
Conditional indirect effects of X on Y(ZZAE 2t S 1}
2std-Z2 s Effect(SE) t LLCI ULCI
-1.280 194 (.124) 1.566 -.052 440
053 437 (.117) 3.733™ 204 670
1.053 620 (.169) 3.669™" 284 956
Index of moderated mediation(2 &=l Of 7= 2}
Index BootSE BootLLCI BootULCI
2sty-Zza12 119 067 027 292
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The Effect of Price Level of Eco-Friendly Products on
Eco-Friendliness and Purchasing Intention:
Moderated Mediating Effect of Eco-Friendliness-Quality Belief

HyunA Sim*, Jayoung Choi**

ABSTRACT

Purpose: The objective of this study is to examine the efficacy of price strategies employed by retailers in the
distribution industry to promote sales of Eco-friendly products. The study seeks to investigate the impact of price
levels on eco-friendliness for Eco-friendly products considering various price levels, including high, low, and
discounted prices. The study also examined the mediating effect of Eco-friendliness on the relationship between
price level and purchase intention. Additionally it was investigated whether consumers’ perceptions of quality

and Eco-friendliness influence the relationship between Eco-friendliness evaluation and purchase intention.

Research design, data, and methodology: This study was conducted a 2 (price level:high vs. low)x2 (product
type: Eco-friendly vs. General) between subjects design. In Study 1, the price level was analyzed between
high-priced and low-priced groups, and in Study 2, the price level was analyzed between high-priced and

discounted price groups.

Results: The study’s findings included two notable conclusions. First Eco-friendliness was found to be highly
evaluated when the price level was high. Second, Eco-friendliness evaluation had a mediating effect in the
relationship between price level and purchase intention. The results indicated that when Eco-friendly products are
expensive Eco-friendliness evaluation increases and purchase intention also increases. Third, the mediating effect
of Eco-friendliness-Quality belief was confirmed and consumers with a strong Eco-friendliness-Quality belief
demonstrated a direct correlation between an elevated Eco-friendliness evaluation of the product and heightened

purchase intention.

Conclusion: This study endeavored to present academic insights and practical strategies necessary for the

* Ph.D Candidate, Department of Entrepreneurship & Small Business, Soongsil University, First Author
** Professor, Department of Entrepreneurship & Small Business, Soongsil University, Corresponding Author



A8y MBS JHE4z0| NBF LD Rojel=of OjXE ¥ | 29

= [

growth of the eco-friendly product market. It sought to achieve this by understanding the mechanism between
Eco-friendliness evaluation and purchase intention. The theoretical contributions of this study are threefold. First,
it deepens existing research by demonstrating that expensive Environment-friendly products place significant
value on Eco-friendliness. Second, it verifies the mediating role that higher price levels are associated with higher
Eco-friendliness evaluations. The empirical effect of Eco-friendliloess evaluations on purchase intention was also
investigated. Third, by examining the interplay between lay theory and consumer behavior, the psychological
underpinnings that a group of consumers with strong Eco-friendliness-quality beliefs exerts a positive influence
on eco-friendly product purchasing were elucidated. The practical implications of this study are twofold. Firstly,
the retail distribution industry should consider ways to enhance consumers’ awareness of Eco-friendliness in the
environment-friendly product market. Secondly, high-priced strategies should be employed to augment the value
of Environment-friendly products. It is imperative to refrain from employing low-cost or discount strategies as
these may lead consumers to question the Eco-friendliness of the product. Furthermore companies must prioritize
enhancing not only the Eco-friendliness of their products but also their quality, authenticity, and reliability to

expand the market segment of consumers with strong eco-quality beliefs.

Keywords: Eco-Friendly Products, Pricing Strategies, High Prices, Discount Prices, Low Prices, Eco-Friendliness-Quality
Lay Theory



