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H Au|A7E AH[REe] TEEL L FATE FolE
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<E 1> 3013 2012 Mo Mz|d U et
Al 23 s S.E. t-value CR AVE | Cronbach’s a
B BZ3} HF5}
o|oJA|1 1.0 0.759
0|0|%| 0|0] 2|2 0.923"™" 0.708 0.073 12.634 0.816 | 0.597 0.814
0|0|7|3 1.089° 0.845 0.08 13.644
251 1.0 0.737
As5E 2582 0.989™" 0.726 0.078 12.636 | 0.812 | 0.591 0.808
= 1.089" 0.839 0.08 13.577
HELFHo|M1 1.0 0.808
HIUAOIM | FHFLIAHO|M2 0.956™" 0.765 0.068 14.099 | 0.816 | 0.597 0.814
FHRLA 0|43 0.951™" 0.744 0.069 13.779
AT 1.0" 0.783
AT2tE AT 2t2) 0.97™ 0.742 0.07 13.831 0.833 | 0.626 0.832
AT 2k23 1.107™ 0.845 0.075 14.844
21 1.0 0.718
2HA| A2 1.065™" 0.726 0.089 11.959 0.798 | 0.569 0.795
A3 1.128™ 0.816 0.09 12.483
2o o= 1 1.0 0.968
20 9| = 0.861 | 0.758 0.848
04 0|22 0.894™ 0.761 0.073 12.307
2oE1 1.0™ 0.761
HoE2 1.024™ 0.773 0.072 14.163
2= 0.848 | 0.583 0.844
20oE3 1.039™ 0.759 0.075 13.924
2Hojz4 1.01™" 0.761 0.072 13.967
™ p<0.001; GFI=0.952, DF=202, RMSEA=0.018, NFI=0.942, IF1=0.942.
S.E.: EZ22}; CR: Composite Reliability; AVE: Average Variance Extracted.
antdo g ke 4= 98-S Helth Fr1dog,  rolPodsakoff et al., 2003), & A7) o] A]
59 gE7tel Yon ARn ARE FEF  CMBE Az gL sEo= wuEd
= A7 A 558 H B FH(Common Method EQF <HE 2> ZF H0] Bty 24T, AVE Al
Bias, CMB)®] 7Hs4€ d4% Hart ArkEld B2 @ ¥4 7 ARWAS HoFm glec
=, %3 2017). 1% 915} Harman®] T & BE AVE AFT gho] AWAGED B4 Yeht
2 A L9 adlo] Adsis 7 wigo] whdedAo] Erin Bud 4 gl

24.8%=, Awha 71212l 50%E B A
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<E2>7|2EHY U ABE Y 23
B | B2HA| 0[01Z] | sk |[ARUZAOM | 42AE | A | FOIQE | HOZ
0|0|| 3.176 1.028 0.773
s 3.104 0.986 0.245" | 0.769
HF LA 0l 3.094 1.002 0.344™ | 0438”7 0.773

AS2tg 3.064 0.966 0.153" | 0.224" 0.326" 0.791
2 3.000 0.949 0.196™ | 0.294™ 0.209™ 0279 | 0.754
Jofe|= 3.003 0.972 0.271" | 0.346™ 0.371" 0295 | 0.314™ | 0.871
2o 3217 1.091 0.186™ | 0.242" 0.281" 0.265" | 0304 | 02887 | 0.764

ZEHEEl 2.878 0.738 0.212" | 0.355" 0.357" 0.232" | 0334”7 | 03527 | 02317
" p<0.01.

5. 71443 0.150, p<0.001), A5 (L8=0.265, p<0.001), A5
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The Impact of Conversational Al on Consumer Purchase Intent

Yoonju Han*, Ye Siyan**, Jeong Eun Park***

ABSTRACT

Purpose: As conversational artificial intelligence (Al) rapidly integrates into various sectors, including retail
and e-commerce, its influence on consumer purchase behavior remains a critical area of study. This research aims
to examine how the key characteristics of conversational Al (image, perceived intelligence, communication,
interactivity, and relationship) influence consumers’ purchase platform attitude and their purchase intention.
Additionally, the study investigates the mediating role of purchase platform attitude and the moderating effect of

consumer involvement in shaping consumer responses to Al-driven interactions.

Research design, data, and methodology: To test the proposed hypotheses, this study developed a theoretical
model incorporating conversational Al characteristics, purchase platform attitude, purchase intention, and
consumer involvement. A survey was conducted to collect empirical data, and confirmatory factor analysis (CFA)

and Hayes’ PROCESS Macro (Model 4 and 7) were performed to validate the model and hypotheses.

Results: All five Al characteristics were found to significantly influence consumers’ purchase platform
attitude. Moreover, platform attitude had a significant positive effect on purchase intention and served as a
meaningful mediator in the relationship between each Al attribute and purchase intention, with indirect effects
supported by bootstrap confidence intervals. The moderating effect of consumer involvement was partially
supported: the influence of image and interactivity on platform attitude was stronger for consumers with higher

involvement, suggesting that perceptual and interactive qualities of Al resonate more with highly engaged users.

Conclusions: This study contributes to the literature by demonstrating that all five conversational Al
characteristics significantly influence purchase intention through the mediating role of platform attitude. The
findings also show that consumer involvement moderates the effects of image and interactivity on platform
attitude. These results highlight the importance of not only functional but also relational and emotional aspects of

Al in shaping consumer behavior. From a managerial perspective, firms should design Al experiences that foster

* Assistant Professor, Ewha School of Business, Ewha Womans University, First Author
** Graduate Student, Department of Business Administration, Ewha Graduate School, Ewha Womans University, Co-Author
*** Professor, Ewha School of Business, Ewha Womans University, Corresponding Author



ot Q18X| 50| £H|X ojo|=0of OjX|= &% | 53

trust and emotional connection while tailoring interactions based on consumer involvement. Simplified interfaces
can benefit low-involvement users, while advanced personalization may enhance engagement among highly

involved consumers.

Keywords: Conversational Al, Digital Marketing, Purchase Platform Attitude, Purchase Intention, Communication Quality,

Al Characteristics



