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uisha £ S5tAT 20| AfHEE WSS S Wi (200
W5ty E= 25ATS20| AIIYES Y25t U2 HUS ROt
W5HY E= S5 AT S| ADjYEE AESICL
W51 C= 25ATL20| AL ARIS AM0|C|0|(QIAEIDY, REE 5)0f
AIAI517| = BT
W51 CE 254 20| AL 320l HS SNS(H|0|AS, QIAELTY,
D2 QIAO|ZHE | EQIE 5)0i| 7|&517| = ik, Roy et al.
W 51 L= 2EAT20| A0|HILO|A ZEE e 2400012 Sall BREI7I= (2018)
=
i5HY E= 2EAT 20| AN RN A ZoHs TR2RMES CI2 ALl Hsl7|=
sieh.
W51 CE 25aT 20| ANHEE CF0E YRS 2o|ch
ADIHEE Y2 Z2 WalY U 24T 20| AUYEES M Medd Zo|ct. N
DHIPORYE | AUHEE Y2 2 W3l U SELL S| AUHEES M D2{8 Zo|ct 2012
5L C= 25420 AHILES CH2 AR 22T o|Fk0| UL (2012)
W51 C= SEATS0| AD|HILS CH2 AR A70E o|8k0] UL
2ol "y ZH(50%), A2 201(20.5%), 30t efEIY o T el mAle dFe st
(19.4%), 40TH(50%), 50TH(19.8%), 60TH(20.5%)% 7] $13ll F&B " W& & Al W e =%
o, AAe AARI(57.8%), FH(17.1%)7F o+ AR F& 7 AES EES 23}, 22 25819
o|Fth R FH2 £POL5%)Ol TP B T 202 (783%)°] “t SHSIA o=
T 94(63.6%), 917t = 2SI 45%), A F&B tiEgelA e o] @Y uite] uf o
2 71EH(36.8%), BT (26%) =olth. AF Al TS Frote 2UUS Rt
7+e 2-3A17F 1|uk49.2%)0] 7P Wty HHEH]
= 7Kgl 181(27.1%), 2~351 121(23.3%)7} 3. ME|da} BtEd BN
wro 2 uehgth 13 B Al AE FEE 10~
205 1 O]RH42.6%), 5~109F € H]TH(29.8%) S & = Aol SHETe) AT BedE
o2 e ES F&B I HEo] AA| =A45F7] 915l Cronbach’s alpha test ¥ 24?14
p
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<H 2> BE0| IS8 £4
o= LS N % = L N %
20CH 53 20.5 1AlZ+ O[Ot 10 3.9
30CH 50 19.4 1~2A|2+ O|gt 56 217
Sl 40t 51 19.8 '1%:%%/&?7_* 2~3A|Z+0|at 127 492
s0cH 51 19.8 3-4A|7H OO 52 20.2
60CH 53 20.5 4N|7HO[ A} 13 5.0
Al 20 7.8 12 42 16.3
zg 44 17.1 232 60 233
2|20l 149 57.8 174 70 27.1
2194 Hez 12 47 |gRuc 27hY 30 11.6
ool A 12 47 U 38 14.7
A1z 9 3.5 671 16 6.2
7|} 12 47 14 2 0.8
s 236 91.5 5019 0ot 22 8.5
24l 164 63.6 50 21~100+ 2 O|ot 77 29.8
dE5A osimay 67 26 |"EE AT oo s00r 2l ojer 10 | 426
E+88) A2
o7} EL 25pA1EH 116 45 200+ 21-308+ g O|ot 36 14.0
EA U 7|E} 95 36.8 3002 0|4 13 5.0
®E] G 12 0 3t 258 100
of 129 50
QRJAEHE AASHT <X 3>9] B4 AIAH 4, SYYHHO|
T/70'Ed 2] Cronbach’s alpha Al%to] 25 0.7
ol/go] A (Nunnally, 1978), BarZAtFZ4H(AVE) 2 AFgA AFES BE HSES FUT WY
o] mE WA 0.5 o], NAANFECRIF 9 o2 HolHE $HstAY EAT o), U3 &
Al 0.7 olFe s ety HAFEFAC]l SRESSE ExERE 55197 i) FLdHmest
= 5 AT A=

e & ot RAATE = x 2=564.656(p=.000),
x }/df=2.305, CFI=.945, RMSEA=.071, GFI=.829,
TLI=.987, SRMR=.055% A3tk 2|5 FF7|&
grEokal Qlo] SARE MitHor Fost
Th(Kline, 2016). F3F <& 4>3} Zro] HA 0]
AVE glo] B APAS9] Alg gtEoh 24 o
etE g o B qA] ShEE QI (Fornell &
Larcker, 1981).

[e]

=

TAE 4 ok weEbA 2 =
single factor testE Al8¥oto] A HHO7} T
Aot AE=A] gl th(Podsakoff et al., 2003). ¢
TolA JAA QRIEAMS Alde it e 9
Qlo] stz FEHA] dgten, A WAl 2l
A EAato] 43.844%2, 50% olsto| B2 5 AU
Hort WAoo S ERIsEATH(Podsakoff

et al., 2003).
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<E 3> 8ol 2018 M 2
=D =2 | HESHAS B2z} CR p AVE CR Cronbach’s o
1 817 062 14.802
2 861 065 15.826
3 786 071 16.934
F&B OjZ40]| 4 874 .063 16.230
et =84 88| s 900 062 14.066 702 o o
6 858 065 15.899
7 812 .069 14.802
8 788 - - .
1 815 066 13.951
2 788 066 13.395
3 788 076 13.394
ol OHz 4 .828 .069 14.199
E;%T%‘E@Dﬁozi% 5 826 071 14.164 ool o 938
6 871 075 15.116
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8 759 - - .
28 1 902 037 25.848 -
CIA|O|R|HE 2 938 034 29.208 864 950 950
SH&E
=< 3 948 - - B}
1 713 - - _
2 783 11 12.239
JojsiEo| = 3 787 11 12.300 .690 917 923
4 921 104 14.367
5 1930 .108 14.488
X’=564.656(p=.000), X*/df=2.305, CFI=.945, RMSEA=.071, GFI=.829, TLI=.938, SRMR=.055, ** p<.001.
5.7t2 85 = T5N B9 A= +8§F wolth(Hu
& Bentler, 1999).
M ASS fe SAA 2AYHeR 2T F&B mfi7del gt Aol e Y i
RAL ALESloIct BAATE x2=834.568(p<.001),  ©fl thet A=A Aol o] J3FE vF AL
x 2/df=2.344, CFI=.920, RMSEA=.072, GFI=.799, 2 ottt 7td 12 2 ATH =751, p<.001)
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<B 5> A= Ay
714 Path St. estimate S.E CR. p Results
F&B O &0f Chst 244 2+
HI 26| D20 CHEt 22 2 751 065 10.660 2| 2|
2|5 of ko chst 38X 2+
_ Al R
H2 07 ol 0| 2| DIE SHE 542 187 5.342 B
H3 | 26| oj&of cist 33 ZE -AofH S| = 628 .085 6.250 2| 2|
£ | dH-2/e Y ojyol st 2dd 24 026 .069 .590 555 n/a
SA | dE—-2lE Y ojFol st S YA 4 -.033 .024 -.763 445 n/a
£ | YRY=-2|H Y ojAo| cist 23 2 .002 023 051 960 n/a
18| &2 A 2| &2
E .
Al 2|2 oj o] Ciat 2 ZH 107 036 2.447 014 sig
SAH | AFAIZE-2|H Y 0§ 0| Ciet S A A 2 032 187 747 455 n/a
SA | dE-0A QA0[RI HE WS -236 160 -4.298 sig
SAH | dE LA QIAOIRHE AF -.201 056 -3.699 sig
4 | YEREI= -0 QA O|XHE s -.061 053 -1.126 260 n/a
EA | 13| &2 A| 2| & F2 D07 QI 0|XHE = -.042 .089 344 731 n/a
Al | HEA|ZH-102 Q1A 0| HE SHF 019 -.787 344 431 n/a
=4 | dY-Foflse = -.096 .066 -1.940 052 n/a
4 | dE TS = -.057 023 -1.164 244 n/a
A4 | SRS = -.052 022 -1.053 292 n/a
X4 | 18] &E Al A& HE-FOjEESo s 031 .035 016 988 n/a
SAH | ARAI-FOA S .001 037 631 528 n/a
¥=834.568(p<.001), x*/df=2.344, CFI=.920, RMSEA=.072, GFI=.799, TLI=.909, NFI=.870 SRMR=.068, " p<.001.
<E 6> 213, 2+, 283}
pirsk<inl vivsk<inl =257
7 z= ot o o miny | 2
95% Cl[max, min] 95% Cl[max, min] 95% Cl[max, min]
F&B Oj 0| Clist =44 24—
H4 | 2|E|Y 0f0f Chst S8 48 — . 5;1}:41254 1 669926 404 755 5329 1A
D2 QA0 AE B o34, 254 [1.092, 404 759, 329]
F&B Oj 0| st =244 24—
HS | 2lEld D8] Ciet S8 53— 24é057103 52(? 9241 5.;32 6287 A2
262 Oj 2ol Ciat TLopRS ol [-248, -.103] [:560,.241] (1583, 287]
" p<.001.
okttt weEbA e wiAel tiet S8 3 of thet A T FujdFoE TA oA
o] ekl art HS =AU =4, F&B A e g wiFe] ozt FAE #AAY wifaEd=
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The Effect of Positive Emotions toward F&B Venues in
Department Stores and Mixed-Use Shopping Malls on
Customer Engagement Behavior and Purchase Intentions:
Focusing on the Mediating Effect of Positive Emotions toward
Retail Stores***

Hyeonjeong Shin***

ABSTRACT

Purpose: Following COVID-19, the accelerated growth of online markets have weakened the competi-
tiveness of offline retail, leading department stores and shopping malls to strengthen their market position
by expanding F&B outlets. This study provides an empirical analysis of how positive emotions evoked in
F&B spaces within department stores and mixed-use shopping malls affect customer engagement behavior
and purchase intentions toward retail stores, while also testing the mediating effects of positive emotions
toward the stores. By examining whether the attractiveness of F&B venues increases purchase intentions,

the study seeks to identify spatial planning strategies capable of improving total sales.

Research design, data, and methodology: Grounded in the SOR (Stimulus-Organism-Response) model of
Mehrabian and Russell (1974), this study developed a conceptual framework in which experiences within
F&B settings operate as stimuli (S), positive emotions toward F&B venues and retail stores function as
organismic states (O), and customer engagement behavior and purchase intention represent the response
(R). Positive emotions toward F&B venues were treated as the independent variable, positive emotions
toward retail stores as the mediating variable, and customer engagement behavior and purchase intention
as the dependent variables. To ensure robustness, gender, age, frequency of visits, spending per visit, and
length of stay were included as control variables.

A total of 300 valid responses were collected through an online panel from consumers who had visited

* This study was conducted with the support of the 2024 Academic Data Support Program jointly provided by the Korea Distribution
Association and Macromill Embrain.
** This study is a revised and expanded version of a paper presented at the 2025 Spring Conference.
*** Adjunct Professor, Department of Business Administration, Inha University
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a department store or mixed-use shopping mall during the prior year. Among them, 277 respondents
reported visiting a well-known F&B venue. After excluding 19 responses identified as inconsistent or
inattentive using an absolute z-score cutoff of 3, a final sample of 258 was retained. The demographic
distribution was balanced across gender and age groups, and office workers comprised the largest segment
(57.8%).

Positive emotions toward F&B venues and retail stores were measured with the Korean Consumption
Emotion Scale (Seo & Son, 2004). Customer engagement behavior was measured using the augmented
behavior scale by Roy et al. (2018), while purchase intention was assessed using Lee’s (2012) scale. All
items employed seven-point Likert response formats. Structural equation modeling was utilized for hypo-
thesis testing, with mediating effects evaluated through bootstrapping(2,000 iterations, 95% confidence

interval).

Results: Positive emotions associated with F&B venues significantly increased positive emotions toward
retail stores (3=.751, p<.001). Positive emotions toward retail stores were found to exert positive effects
on customer engagement behavior (5=.542, p<.001) and purchase intention (5=.628, p<.001). Full medi-
ation by positive emotions toward retail stores was validated for the relationship between positive
emotions toward F&B venues and customer engagement behavior (B=.696, p<.001), as well as for the
relationship with purchase intention (B=.369, p<.001). Of the control variables, only spending per visit
significantly predicted positive emotions toward retail stores, while gender and age significantly influenced
customer engagement behavior. None of the control variables were significant predictors of purchase
intention. Moreover, perceived emotional transfer-reflecting consumers’ recognition that positive emotions
generated within an F&B venue extend to retail stores in the same facility-was assessed. The six-item
scale produced a high mean score (M=5.013, SD=.052), indicating strong perceived transfer and providing
further support for the causal pathway through which positive emotions in F&B environments positively

affect emotions toward retail stores.

Conclusions: This research confirmed, through empirical analysis, that positive emotions experienced in
F&B establishments transfer to positive emotions toward retail stores, producing a full mediating effect on
customer engagement behavior and purchase intention. In practice, the findings emphasize the need for
strategic space planning and effective layout of F&B venues, the design of compelling environments that
stimulate customer engagement, and the formulation of collaborative marketing strategies linking F&B and

retail stores.

Keywords: Positive Emotions, Customer Engagement Behavior, Purchase Intention, F&B Stores, Retail Stores



